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Retail  Advertising  and  Sales  Rebound 
Nationally  as  Bank  Holiday  Ends 

General  Advertising  Cancellations  Stop  as  Suddenly  as  They  Began,  With  Sorne  Already  Reinstated 
— Sound  Currency  Policy  Will  Not  Make  Boom,  But  a  Steady  Rise  in  Trade 


By  ARTHUR  ROBB 

ETAIL  trade  and  advertising  re-  rapidly  in  the  past  week,  that  I  can  slightly  ahead  of  the  corresponding  cl(«ely  a^  carefully  than  evCT  before 
bounded,  not  sensationally,  but  ap-  foresee  no  timidity  on  the  part  of  any-  time  last  year.  advertising  writers  ^e  dinunatmg 


Retail  trade  ana  advertising  re-  rapidly  in  the  past  week,  that  J 
bounded,  not  sensationally,  but  ap-  foresee  no  timidity  on  the  part  of 
■edably,  by  the  end  of  ^e  first  week  one  in  buying  in  a  normal  way. 
of  reftwed  banking  facilities.  The  pros-  “  Our  advertising  will  not  be 
put,  according  to  many  comments  re-  tailed.  I  believe  the  emergency  is  immediate  pick-up  in  business  with  the 
goved  by  Editor  &  Publisher  this  passed  and  that  business  will  exceed  opening  of  banks  on  Monday.  This, 

is  for  a  steady,  unspectacular  rise  _ _ _ , 

is  retail  business  and  advertising,  with 

socderated  impovement  accompanying  r'UArfcQ  AVFP' 

aormal  collections.  /AVtlV 

Nifional  advertising  is  responding  rpANGIBLE  recognition  of  I 

snre  slowly  to  the  restoration  of  con-  i  holiday  a 

Menct  ^e  flo^  of  Mncellations  Aat  Friday,  March  10,  as  an  adver 

followed  the  bank  holiday  proclamation  department  store  of  Northern 

Ujarently  stopped  as  suddenly  as  it  general  manager, 

btfan,  and  there  have  been  sacral  “Newspapers  of  the  countr 

rcAorations  ^  of  amullcd  schedules.  national  crisis  which  caused  o 

Goieral  opinion  m  the  Mtional  adyer-  powers,”  the  advertisement  re 

tiling  field  was  ^^t  dislocated  plans  passing  through  ii 

would  be  reassembled,  so  far  as  news-  future  of  the  United  States, 
p^s  arc  concerned,  within  a  few  citizens  sought  the  t 

and  governed  their  business  « 

Confidence  is  general  among  adver-  news  affected  them, 
taers  that  the  emergency  is  past,  m  that  “There  are  other  forms  of 

Inking  disaster  is  no  longer  an  over-  country,  owe  an  obligation  tc 

buying  menace  to  public  confidence  would  have  been  chaos  and  i 

nd  trade  as  it  had  been  for  several  much  lonaer  time  to  auiet.” 


“The  metropolitan  retail  shoe  stores  the  frills  and  artistic  and  getting  down 
of  another  large  manufacturer  had  an  copy. 


months  prior  to  March  3.  Prophecy  is 

artfully  tunned  by  even  the  most  - 

optimistic,  for  there  is  general  realiza-  » 

’ta.’mny  conditions  which  un- 


CHAOS  AVERTED  BY  NEWSPAPERS 

Tangible  recognition  of  the  service  given  the  nation  by  newspapers 
during  the  bank  holiday  appeared  in  San  Francisco  newspapers  last 
Friday,  March  10,  as  an  advertisement  paid  for  by  Roos  Bros.,  a  leading 
department  store  of  Northern  California,  and  signed  by  Robert  A.  Roos, 
general  manager. 

“Newspapers  of  the  country  have  rendered  a  valiant  service  during  a 
national  crisis  which  caused  our  President  to  take  unto  himself  war-time 
powers,”  the  advertisement  read.  “We  entered  this  crisis.  We  are  in  it 
and  we  are  passing  through  it  safely  with  a  feeling  of  confidence  in  the 
future  of  the  United  States. 

“All  citizens  sought  the  newspapers  and  read  the  news  of  the  day 
and  governed  their  business  and  personal  actions  according  to  how  that 
news  affected  them. 

“There  are  other  forms  of  advertising,  but  we,  the  advertisers  of  the 
country,  owe  an  obligation  to  the  newspapers,  for,  without  them,  there 
would  have  been  chaos  and  a  spirit  of  unrest  that  would  have  taken  a 
much  longer  time  to  quiet.” 


immediate  pick-up  in  business  with  the  .  ^.‘’**1^**?*  Roos«vdt 

opening  of  banks  on  Monday.  This,  P*?' 

month  than  was  ever  done  before  in 
four  years  and  we  all  must  do  our  part 

DV  KICIX/CD  ADCDC  during  the  next 

IS  T  IN  C.  W  i3a  AT C.KO  month  will  far  exceed  January  levels  and 

..  .  there  will  be  an  immediate  recoveiv  in 

ice  given  *e  nation  by  newspapers  trade-provided  advertisers  will 

1  in  San  Francisco  newspapers  last  G^^^ral  Motors  Chevrolet  adver- 

t  paid  for  by  Roos  Hros.,  a  leading  tising  and  give  the  people  what  they 
nia,  and  signed  by  Robert  A.  Roos,  want” 

,  ,  •  j  •  “We  are  handling  no  retail  advertis- 

rendered  a  valiant  service  during  a  jpg  accounts,  and  our  comments  on  Ae 

ident  to  take  unto  >un^lf  war-time  possibility  of  a  recovery  in  retail  trade 

e  entered  this  cnsis.  We  are  m  it  would  perhaps  be  of  little  value  to  you, 

with  a  feeling  of  confidence  in  the  although  we  are  expecting  a  sharp  re- 

,  ,  ,  ,  .  vival,”  said  James  A.  Wales,  president 

ers  and  read  the  news  of  the  ^y  of  jhe  Wales  Advertising  Co.,  Inc., 

sonal  actions  according  to  how  that  New  York. 

.  ,  u  J  •  t  u  “The  advertising  of  our  clients  is 

sing,  but  w^  the  ^vertisers  of  the  being  maintained,  and  we  are  expecting 
ewspapers,  for,  without  them,  there  expansion  in  several  accounts  within 

of  unrest  that  would  have  taken  a  P^^f  f^^  weeks. 

“We  believe  that  the  worst  stages  of 

_  the  emergency  have  been  pass«i,  but 

that  it  will  take  some  little  time  for 
of  course,  was  a  logical  condition,  con-  recovery  results  to  make  their  influence 


cd  the  hankine  world  remain  for  similar  vein  was  a  public  state-  sidenng  the  fact  that  cash  purchasing  felt  in  advertising, 

tinn  after  the  hank  structure  has  treasurer  of  Car-  was  curtailed  during  the  previous  week.  “This  is  because  advertising,  unfor- 

iwamned  There  is  a  definite  view  Company,  New  However,  we  cannot  see  but  that  sales  tunately,  seems  to  be  the  last  direction 

bv  ma^  that  business  durinir  the  asserting  his  company’s  determi-  will  continue  to  improve  and  better  in  which  confidence  is  expressed.  It  is 

lUf  months  will  he  done  at  hiirher  continue  its  advertising  prices  prevail  due  to  the  reasons  which  our  belief  that  business  from  now  on 

k  tl^T  th^  nr«-^.na  thp  throughout  the  moratorium  and  criticiz-  everyone  recognizes.  will  show  a  gradually  but  surely  rising 

tailment  of  “1.  Return  of  public  confidence.  trend.” 

cturers  and  “2.  Rise  in  commodity  prices.  “In  conversation  with  our  leading  re- 

“3.  Building  up  of  depleted  stocks.  tail  clients  (women’s  shoes,  men’s  cloth- 


''rftih  short-sig*^^^^^ 

With  banking  resumed  on  practically  and 

.  “In  my  opinion,”  said  Mr.  Hoyt,  “there 


“1.  Return  of  public  confidence. 
“2.  Rise  in  commodity  prices. 

“3.  Building  up  of  depleted  stocks. 


natinnQl  hasis  hv  ThnrsHav  ....  'Juuuiiis  up  ui  ucpicicu  util  Liicius  vwumcns  snoes,  mens  ClOUl- 

Ae^mmrfiara  nroWem  became  •  In  my  opinion,  said  Mr.  Hoyt,  “there  “Following  the  allaying  of  fear  as  to  ing,  men’s  hats)  we  confidently  expect 
on  chLks  held  uo  bv  need  to  maintain  advertising  the  safety  of  funds,  the  greatest  influ-  an  immediate  recovery  in  retoil  trade; 

moratorium  wfth  th^  orosnect  of  a  s^®<Inles.  Every  time  the  advertising  ence  will  be  the  passing  of  the  Economy  due,  first,  to  the  purchasing  power 
E  whSe  S^rs  felt  *  Publication  drops  off,  the  publica-  Bill  by  Congress.  which  has  been  dammed  up  became  of 

MV  rautinuQlv  ^onir  the  new  appears  in  a  scrimpier  editioa  The  “As  to  advertising  expenditures,  none  the  bank  holiday,  and  second,  to  the 
liiierv  Manufartiirerc  with  national  Psychological  effect  of  your  daily  paper  of  our  clients  has  curtailed  as  a  result  normal  needs  of  spring  necessities  in 
^on  and  rereints  from  outlets  I®'’®*'**®  magazine  decreasing  in  size  of  the  moratorium.  However,  in  com-  clothing,”  said  A.  Hirshon,  president  of 
ttinE  under  everv  Mssible  ohase  of  '?  fear-producing.  Short-sighted  cau-  mon  with  practically  all  advertising  Hirshon-Garfield,  Inc,  New  York 
ffi:ial  iLeLr^m’^ut  thrS  the  ‘ion  on  the  part  of  inen  and  women  who  agencies,  we  have  experienced  appro-  agjmcy. 

days’  M-  more  accumulated  rwenues  as  Iraders  in  the  profes-  pnation  cuts  during  the  past  year.  In  In  our  opimon,  April,  May  and  June 

dearanrp  nr  rntwtinn  earlv  this  s>ous,  the  industrial  and  busmcss  and  most  cases  such  cuts  were  justified  in  business  will  be  far  in  excess  of  Janu- 
'  and  noon  the  sneed  with  which  increases  the  buy-  the  face  of  conditions.  ary  levels,  and  in  many  cases  even  with, 

crocks  are  acc^nlished  will  public  s  wariness  and  is  responsible  “But  we  do  believe  that  the  emer-  or  only  slightly  under,  the  levels  of 

presses  are  ^complishrt  will  the  stagnation  in  the  circulation  of  gency  is  past.  And,  if  our  prediction  1932. 

to  the  firinir  lino  money.’’  of  increasing  business  and  a  more  favor-  “We  speak  now,  of  course,  of  the 


financial  maelstrom  put  through  the 
days’  or  more  accumulated  revenues 


clearance  nr  rntiectinn  earlv  thia  ij’®  industrial  and  busincss  and  most  cases  such  cuts  were  justified  in  business  will  be 

'  aivl  imnn  the  aneoH  with  ^hich  f^o'^omic  fields.  Only  increases  the  buy-  the  face  of  conditions.  ary  levels,  and  in 

and  upon  the  speed  with  _which  nublic’a  warineaa  anH  ia  reannneihle  “Riit  wa  «1n  haliaira  that  fhe  emer.  nr  nnlir  aliarhtltr 


oroce^a  are  acc^nliahed  will  wariness  and  is  responsible  “But  we  do  believe  that  the  em< 

1  the  rate  at  which^  ailvertiaera  Stagnation  in  the  circulation  of  gency  is  past.  And,  if  our  predict! 

toihe  firing  ^  advertisers  increasing  business  and  a  more  favc 

“*  •  And  in  the  midst  of  the  financial  un- 


“We  speak  now,  of  course,  of  the 


Af  •  -A  A  A*  1  miasi  01  me  nnanciai  un 

SDaS^lhi3[,  1  certainty.  Coty.  Inc.,  combined  a  dem 

which  wwt  by  the  onstration  of  faith  and  good  works  in  s 


able  price  situatiem  is  correct,  then  larger  cities.  Obviously,  in  the  smaller 
advertising  activity  is  naturally  towns,  where  banks  are  closed,  or  where 


A  1 -  i — .  .1  •  '  ,  uiisuaiiuii  ui  laiin  ana  eooa  worKS 

^  ““US  telegram  to  1,000  of  its  leading 

.  iwtnction  and  with  the  proba-  counts,  as  follows: 


indicated.” 


many  banks  have  not  opened  since  the 


“President  Roosevelt  has  restored  the  bank  holiday,  conditions  will,  of  course, 
confidence  of  millions  of  people  and  has  be  subnormal  for  a  considerable  period. 

A-- _ t-A  a1 _ 1 _ A^  _ ; _ A^  r _ 1 _  <  A  _ _ ii__  1 _ 


that  inv^rtmnr  iT  ♦  Ml  Hi!.  ’  ‘oiiows :  connaence  01  millions  01  people  ana  nas  oc  suonormai  lor  a  consiaerable  period, 

made  un  at  tfi*  on/i  a  confidence  in  taught  them  how  to  eliminate  fear  by  ‘Advertising  generally  has,  of  course, 

lese  are*^  ^^®"c®n  business  remain  unaltered,  action  —  immediate  action,”  declared  been  considerably  curtailed  during  the 

lydoL  Numprniic  backing  this  faith  with  the  William  H.  Rankin,  New  York.  “What  past  montk  In  our  opinion,  the  expan- 

0  be  back  in  iin«  newspaper  advertising  campaign  he  has  done  is  a  remarkable  example  for  sion  will  be  gradual,  the  total  volume 

nve  file  presses  off  Coty  s  history  a^  wiA  a  group  of  other  heads  of  business— to  get  action  for  the  spriw  being,  no  doubt,  under 

lad  centre.  ’  ***  merc^ndise  specials  offering  values  from  the  sales  department  by  increased  last  year.  'Hie  Fall  season,  howevv, 

Ninetv-dffht  of  HU  _  certain  to  start  cash  moving.  Telegraph  consumer  advertising  in  newspapers  should  see  a  considerable  increase  in 

■  STS  ^  w  rc^mretnents.  (Signed)  Coty.  Jean  everywhere.  Republican  as  well  as  advertising  space. 

I  wedc  bv  Manager.”  Democratic  newspapers  are  supporting  “Reviewing  the  drastic  action  of  Pres- 

Beraard  F  expect  an  increase  in  over-the-  the  President  as  they  did  President  Wil-  ident  Roosevelt,  we  fully  believe  that 

“*®1  Bros.  inc.  are  II"**y>  oI  son  in  the  wartime  emergency.  the  emergency  is  past  and  the  only 

^ni»«  Dresent  amt  t.,*, ,  P,**™®***^  Fer^-Hanly  Advertising  Co.  “Even  “Advertisers-ioth  local  aiid  national  problem  now  is  how  fast  we  can  go 

‘’“r  "ir®  **  **''®  following  the  bank  -should  support  the  newspapers,  and  upward." 

statement  by  Mr.  Collins  de-  moratorium  there  are  definite  indica-  they  must  if^ey  wish  act^r  . 


■  es.  y  r-  i-oiiins  ae-  moratorium  there  are  definite  indica-  they  must  if  they  wish  action — imme-  New  York  newspaper  advertising  did 

I  bdieve  rtiaf  f  _  -1  •™Pcov®™wt  in  the  retail  sales  diate  action — from  their  advertising.  not  feel  the  shock  so  severely  as  did 

will  be  vm  *I*®, Products  of  our  clients  in  the  “Now  is  the  time  for  resil  salesman-  other  cities  at  the  beginning  of  the  holi- 

P*!  Editor  P^T  lowin’  New  York  area.  During  the  past  two  ship  and  real  result  producing  advertis-  day,  but  the  recovery  was  pronounc^ 

of  eirrnfji.LA  ^  njCTtol  ^ys  the  business  of  one  large  manu-  ing  at  point  of  sale.  Consumers  are  after  the  banks  opened.  Papers  which 

■  eryone  has  improved  so  facturer  selling  to  the  drug  trade  is  reading  newspaper  advertising  more  last  week  averaged  between  20  and  28 
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pages  this  week  increased  to  a  more 
nearly  normal  make-up  of  28  to  ^ 
pages  widi  a  steady  improvement  as  the 
days  passed.  There  was  less  adver¬ 
tising  of  banks  than  some  had  antici¬ 
pated,  and  department  store  space  was 
below  pre-moratorium  linage.  Business 
managers  were  conservative  in  their  esti¬ 
mates  of  future  advertising,  but  in  no 
sense  pessimistic. 

Despite  inclement  weather  on  Mon¬ 
day,  Tuesday  and  Wednesday,  New 
York  stores  received  some  ^tonishing 
responses  to  advertised  offerii^s.  One 
store  sold  a  group  of  Paris  mc^el 
dresses  at  an  average  of  $50  each  within 
half  an  hour  after  opening.  Another 
sold  a  lot  of  10,000  pairs  of  shoes,  with 
hundreds  of  customers  yet  in  line  when 
Ae  last  pair  went. 

A  national  emergency  committee  on 
economic  affairs  was  created  this  week 
by  the  National  Retail  D17  Goods  As¬ 
sociation,  under  the  chairmanship  of 
Percy  S.  Straus  of  R.  H.  Macy  &  Co., 
New  York.  , 

The  Hoboken  (N.  J.)  Jersey  Ob¬ 
server,  Union  City  (N.  J.)  Hudson  Dis¬ 
patch  and  the  Jersey  City  (N.  J.) 
Journal  secured  special  advertising  from 
'banks  in  th^ir  territory,  which  were 
permitted  to  reopen  after  the  holiday. 
Many  of  these  banks  have  been  habitual 
advertisers. 


Chicctgo  Local  Linage 

Gained  119%  In  Week 


Increased  retail  linage  in  Chic^o 
newspapers  and  a  decided  upturn  in  de¬ 
partment  store  buying  followed  the  open¬ 
ing  of  banks  this  week.  Beginning  with 
Sunday,  local  advertisers  gradually  con¬ 
tinued  to  use  larger  space  in  the  news¬ 
papers,  following  an  almost  “about  face” 
retreat  during  the  week  of  the  banking 
holidays. 

According  to  figures  furnished  by 
Media  Records,  Inc.,  retail  newspaper 
advertising  showed  a  gain  of  119  per 
cent  for  the  first  two  days  of  this  week 
as  compared  with  Monday  and  Tues¬ 
day  of  ^e  moratorium.  National  linage 
was  off,  however,  2.3  per  cent  for  this 
same  period.  On  Monday,  local  ad¬ 
vertising  showed  a  56  per  cent  gain  over 
the  preceding  Monday. 

The  drastic  reduction  of  local  adver¬ 
tisers  is  reflected  in  Media  Records’ 
figures  for  newspapers  last  week,  show¬ 
ing  that  retail  advertising  decreased 
42.8  per  cent  as  compared  with  the 
week  precedii^  the  moratorium. 
National  advertising  decreased  only  9.8 
per  cent  last  week  as  compared  with 
the  previous  week,  but  has  failed  to 
come  back  as  quickly  as  retail  linage, 
it  was  pointed  out. 

Classified  advertising  linage  held  up 
very  well  during  the  period  of  the  mora¬ 
torium,  Editor  &  Publisher  was  told. 

Adopting  a  courageous  attitude  re¬ 
garding  business  conditions,  Colgate- 
Palmolive-Peet  Company  will  laun^  an 
intensive  newspaper  advertising  cam¬ 
paign  on  Palmolive  soap  in  a  general 
national  list  of  papers  in  large  cities, 
beginning  March  20,  Felix  henry,  vice- 
president  in  charge  of  sales  and  adver¬ 
tising,  told  Editok  &  PuBUSHBX  Thurs¬ 
day. 

The  campaign  will  feature  three  sizes 
of  copy,  the  largest  being  200  lines  on 
four  columns.  The  advertising  will  run 
indefinitely  upon  a  month-to-month 
b^is,  depending  upon  business  condi¬ 
tions,  Mr.  Lowy  stated. 

Stiuidard  Oil  Company  of  Indiana 
officials  told  Editor  &  Publisher  they 
felt  the  improvement  in  banking  condi¬ 
tions  would  be  immediately  reflected 
in  increased  retail  trade.  They  indi¬ 
cated  that  their  advertising  enterprises 
would  be  expanded  this  spring  and  an¬ 
nounced  that  newspaper  schedules  can¬ 
celed  during  the  moratorium  were  being 
reinstated  ^is  week. 

Jc^  P.  Roche,  president  of  Roche, 
Williams  &  Cunnyngham,  Chicago  ad¬ 
vertising  agency:  “It  is  too  early  to 
determine  the  immediate  results.  Some 
of  our  clients  have  maintained  their  ad¬ 
vertising  during  the  moratorium,  others 
curtailed  their  advertising  sqipropria- 
tions  and  have  not  as  yet  renewed  their 
schedules.  It  will  be  at  least  a  we^ 


or  10  days  before  we  know  when  na¬ 
tional  advertising  will  be  reinstated. 
While  we  are  hopeful,  we  are  not  oyer- 
optimistic.  There  are  still  many  un¬ 
employed  people  and  many  who  are 
working  on  r^uced  incomes.” 

Maurice  H.  Needham,  president  of 
Needham,  Louis,  &  Brorby,  Inc.,  Chi¬ 
cago  advertising  agency:  “All  our  cli¬ 
ents  maintained  their  advertising  sched¬ 
ules  during  the  period  of  the  bank  mora¬ 
torium. 

“We  have  had  no  cancellations. 
There  is  a  general  feeling  of  optimism. 
We  have  had  three  advertising  schedules 
approved  since  the  moratorium  began. 
One  is  an  extensive  newspaper  adver¬ 
tising  campaign  by  Bauer  &  Black, 
Chicago,  to  begin  within  the  next  three 
weeks  in  from  125  to  150  daily  papers. 
This  advertiser  will  also  use  a  Chic^o 
radio  program,  beginning  March 
The  other  account  approved  this  week 
is  that  of  Weyerhauser,  manufacturer 
of  ‘4-Square  Lumber.’  This  account 
will  use  trade  i»pers  exclusively.” 

R.  B.  Davis,  vice-president  of  Charles 
Daniel  Frey  Company,  Chicago  adver¬ 
tising  agency:  “We  have  found  the  fin¬ 
est  spirt  among  our"  clients  in  a  great 
many  months.  The  consensus  is  that 
‘we  are  now  going  ahead’.” 

H.  L.  H.  Hulsebus,  vice-president  of 
Stack-Goble  Advertising  Agency,  Chi¬ 
cago:  “Our  clients  are  optimistic.  We 
have  been  instructed  by  Paris  Medicine 
Company  to  reinstate  newspaper  adver¬ 
tising  by  wire.  We  expect  to  continue 
schedules  for  at  least  several  weeks.” 

J.  H.  Platt,  advertising  manager, 
Kraft-Phenix  Cheese  Company,  Chi¬ 
cago,  said :  “Kraft  is  going  ahead  with 
its  greatly  expanded  advertising  pro¬ 
gram  this  year  as  previously  announced. 
Newspaper  copy  is  soon  to  be  reinstated. 
We  look  for  a  general  upturn  in 
business.” 

Marvin  Harms,  advertising  manager, 
Premier-Pabst  Sales  Company,  Chi- 
c^o,  said:  “We  are  going  right  ahead 
with  our  advertising.  On  March  9  and 
10  we  released  our  spring  campaign 
on  ‘Blue  Ribbon’  malt  to  a  general  list 
of  newspapers.  Our  advertising  plans 
for  b«er  will  depend  largely  upon  re¬ 
strictions  set  up  regarding  the  sale  of 
legalized  beer.” 

Y.  H.  Chalifoux,  advertising  man¬ 
ager,  Atlas  Brewing  Company,  Chi¬ 
cago,  said :  “We  have  plenty  of  real  beer 
on  hand  and  will  be  ready  to  release 
an  extensive  newspaper,  radio  and  bill- 
|x>ard  campaign  as  soon  as  beer  is  legal¬ 
ized.  Newspapers  will,  however,  be  the 
backbone  of  our  advertising  campaign.” 

Henry  G.  Hart,  general  manager, 
Boston  Store,  Chicago,  said :  “Public 
confidence  is  greatly  restored  as  a  re¬ 
sult  of  the  President’s  speech  last  Sun¬ 
day.  It  is  interesting  to  note  the  large 
number  of  bills  and  gold  coins  of  all 
types  that  have  been  paid  for  merchan¬ 
dise  in  our  store  this  week.  One  woman 
brought  in  $6,700  in  gold,  seeking  cur¬ 
rency,  mother  came  in  with  $150  in 
gold  coins.  The  public  is  spending  its 
money  ag^ain.  We  have  resumed  our 
newspaper  advertising  on  a  normal  basis 
and  look  for  increa^  retail  trade  this 
spring.” 


EDITOR  &  PUBLISBSR 
CALENDAR 


March  20-21 — Rotogravure  Ad¬ 
vertising  Assn.,  convention.  Hotel 
Pennsylvania,  New  York. 

March  24-25 — Northeast  Missouri 
Press  Assn.,  spring  meeting.  Mo- 
berly.  Mo. 

April  17-18 — Pacific  Northwest 
Circulation  Managers’  Assn.,  meet¬ 
ing,  Victoria,  B.  C. 

April  21-22 — South  Texas  Press 
Assn.,  meeting,  San  Antonio,  Tex. 

April  24 — Associated  Press,  an¬ 
nual  meeting,  Waldorf  -  Astoria 
Hotel,  New  York. 

April  25-28 — American  News¬ 
paper  Publishers’  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

April  25-26 — New  York  State 
Circulation  Managers’  Assn.,  meet¬ 
ing,  Binghamton,  N.  Y. 


Chicago  retailers  sounded  an  optim.s- 
tic  note  in  reply  to  Editor  &  Pub¬ 
lisher’s  inquiries ; 

D.  F.  Kelly,  president  of  the  Fair 
Store:  “I  can’t  say  there  will  be  imme¬ 
diate  recovery  in  retail  trade  as  the 
result  of  relief  in  the  banking  situation. 
There  are,  however,  hopeful  signs.  _  If 
this  week’s  business  is  an  indication, 
w’e  are  headed  for  better  times.  A 
cheerful  atmosphere  seems  to  be  the 
general  tone  of  the  crowds.  Every  one 
seems  to  be  in  a  better  frame  of  mind, 
realizing,  of  course,  that  all  their  funds 
are  available  now.  We  will  maintain 
our  newspaper  advertising  as  we  have 
in  the  past.” 

An  official  of  Marshall  Field  &  Co. 
told  Editor  &  Publisher  that  there 
have  been  large  crowds  in  the  store  this 
week  and  a  feeling  of  optimism  pre¬ 
vails.  While  immolate  needs,  such  u 
rent  and  taxes  will  take  the  first  avail¬ 
able  cash,  Field’s  is  pricing  for  in¬ 
creased  buying  this  spring.  As  a  re¬ 
sult,  the  firm  o^ned  this  week  a  re¬ 
modeled  rug  section  and  is  redecorating 
and  making  over  many  other  sections  in 
the  store,  preparatory  to  World’s  Fjur 
trade.  The  company,  after  curtailing 
its  advertising  during  the  moratorium, 
resumed  normal  schedules  in  the  news¬ 
papers  this  week,  announcing  spring 
merchandise. 

Henry  C.  Lytton  &  Sons,  men’s  cloth¬ 
ing,  reported  decided  upturn  in  business 
since  Monday.  The  firm  used  a  full 
page  newspaper  ad  on  Monday  and  con¬ 
tinued  with  large-size  space,  announc¬ 
ing  spring  merchandise. 

Beginning  last  Saturday,  State  Street 
stores  reported  active  trade,  whatever 
the  source  of  the  cash  that  was  tendered 
across  the  counters. 

“We  are  immensely  cheered  to  note 
how  the  money  that  undeniably  has  been 
hoarded,  is  Mng  put  back  into  cir¬ 
culation,”  one  official  stated.  “The  odd 
pieces  of  gold  and  currency  handed  in 
show  exactly,  in  many  instances,  the 
source  of  the  funds.” 
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“It  may  interest  people  to  kooe^ 
said  another  State  Street  merdi 
“that  one  customer  bought  an  orS 
rug  for  $1,185,  another  for  $245  a 
a  pad  that  brought  the  entire  tr^ 
tion  up  to  $1,452,  another  for  $245,  ag 
the  spot  for  the  entire  purchase.  F® 
rugs  bought  on  the  part  payment  ■ 
the  same  department  totaled  $1,465.  Si 
you  see,  they  still  buy.” 


Scrip  Started  Retail 

Trade  In  Milwauksk 

Milwaukee  newspapers  showed  ® 
provement  in  local  retail  advertiib 
linage  as  the  city  entered  the  sec« 
week  of  the  bank  holiday.  The  Wk 
consin  holiday  became  effective  March! 
while  the  national  holiday  came  later 
but  the  restrictions  were  lifted  simnl. 
taneously. 

Impetus  to  local  advertising  resuhet 
from  an  immediate  pickup  in  retail  bna- 
ness  on  Saturday  when  Milwanka 
banks  began  to  issue  local  scrip  fa 
payroll  purposes  and  the  purch^  a 
Djcessities.  The  new  clearing  hou* 
ertificates  were  immediately  acceptet 
over  the  counters  of  all  stores.  Crow4 
in  downtown  stores  became  heavier  thai 
any  other  day  of  the  week  and  the  boj 
cott  placed  by  the  consumer  on  everj 
commodity  but  food  was  slowly  lifted 
Signs  of  a  changed  buying  attitude  be 
gan  to  make  themselves  felt  in  retai 
linage. 

Sunday  and  Monday  local  copy  k 
creased  over  the  previous  week.  Thi 
Milwaukee  Journal  linage  Monday  wai 
equal  to  a  year  ago  and  all  local  news¬ 
papers  are  looking  for  gradual  b 
creases  over  last  week. 

While  some  national  schedules  c® 
tinue  on  a  suspended  schedule,  loca 
newspapers  report  they  are  beginnii*  tt 
get  reinstatements.  Decline  has  no 
been  serious. 


Steady  Gain,  But  No  Rush, 
Expected  By  (yConruA 

While  the  early  days  of  the  wed 
showed  little  if  any  improvement  i 
Boston  newspaper  linage,  either  loo! 
or  general,  the  outlook  for  more  advei 
tising  was  viewed  optimistically. 

P.  A.  O’Cormell,  president  of  E.  7 
Slattery  Company,  Boston,  and  pas 
president  of  the  National  Retail  Dij 
Goods  Association,  told  Editor  &  Po» 
lisber  that  he  expected  a  general  an 
substantial  rise  in  business  along  th 
Atlantic  seaboard  during  the  nexi 
month. 

“The  first  step  toward  return  of  c» 
fidence  and  business  recovery  has  bea 
accomplished,”  he  said.  “Never  in  tht 
history  of  this  nation  has  so  suddo 
and  far-reaching  a  change  in  public 
sentiment  been  witnessed  as  that  of  tbe 
past  two  weeks.  Hope  has  taken  tht 
place  of  fear ;  assurance  is  supplant¬ 
ing  doubt.  Instead  of  a  cold  discnssioi 
of  facts  and  plans,  I  would  far  rathe 
write  an  ode  of  gratitude  to  the  niai 
who  has  accomplished  this  miracle. 

“I  expect  a  distinct  improvement  i 
retail  trade.  I  do  not  look  for  a  sudde 
rush  in  buying.  Nothing  but  unsouni 
currency  legislation  would  have  cau^ 
that,  and  such  a  road  is  not  the  kini 
we  are  traveling.  Gradually  the  net 
confidence  that  people  now  feel  towait 
our  banks  will  extend  itself  to  the  pa- 
chase  of  merchandise.  The  sectiw 
where  the  banks  aVe  in  best  conditia 
will  be  the  first  to  recover.  In  th 
middle  West  and  many  parts  of  th 
South  the  process  of  restoration  wS 
take  more  time.  In  the  East,  partic¬ 
ularly  along  the  Atlantic  seaboard,  * 
already  are  finding  considerable  i» 
provement  and  I  believe  the  month  a 
April  will  be  well  above  the  Januarj 
level. 

“Advertising  has  been  curtailed  da- 
ing  the  holiday,  but  we  are  planning  > 
substantial  campaign  during  the  cominf 
weeks,  based  upon  planned  sales.  Inas¬ 
much  as  sales  plans  are  somewhat  k* 
than  last  year,  advertising  expenditoi 
necessarily  will  be  in  proportion,  but  wu 
be  stepped  up  as  rapidly  as  it  can  K 
made  to  show  profitable  results.  ^ 
ring  some  unforeseen  problOTS,  I  loo* 
for  a  rather  steady  acceleration  in  retai 
( Continued  on  page  44) 
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quake  coverage  hampered  by  radio 

Wild  Rumors  Circulated  by  Broadcasters  Had  to  Be  Checked — As  Telephoto  Story  It  was  the 
Greatest  in  Newspaper  History — Newspaper  Plants  Damaged 


Although  the  southern  California 
earthquake  story  last  Friday  told 
(letails  of  a  major  catastrophe,  many 
newspapers  in  the  east  relegated  the 
story  to  second  position  on  their  front 
pages,  on  the  evening  of  the  day  it 
happened. 

In  the  minds  of  New  York  newspaper¬ 
men  this  was  one  of  the  most  out¬ 
standing  paradoxes  in  recent  years  of 
American  journalism.  That  affairs  in 
Washington  and  concerning  the  bank 
situation  should  reach  so  great  a  peak 
of  public  interest  that  they  should  out- 
rapif  so  sensational  a  story  as  the 
California  disaster  in  any  section  of  the 
country  would  have  been  believed  an 
impossible  thing  two  or  three  weeks 
ago. 

The  first  quake  was  felt  about  5:54 
pm,  lis  Angeles  time,  which  was 
8:54  p.m.  New  York  time,  and  7 :54 
Chicago  time.  The  morning  papers 
throughout  the  east  and  elsewhere  gave 
the  story  a  big  play,  as  did  the  early 
cations  of  the  evening  papers  on 
Saturday.  But  in  many  papers  the  em¬ 
phasis  on  the  story  was  subordinated  in 
later  editions  to  news  from  the  nation’s 
apital  and  the  banking  front. 

In  the  west  and  middle  west  the 
etrthquake  news  held  first  position  in 
the  dailies  for  several  days. 

The  story  had  every  element  of  a 
major  news  event,  and  no  efforts  were 
spared  to  cover  it  from  every  angle. 

Earthquake  Was  Greatest 
Telephoto  Story  on  Record 

As  a  telephoto  story  it  was  the  great¬ 
est  on  record.  The  picture  angles  were 
ererywhere,  and  the  first  telejSioto  was 
received  in  Chicago  and  New  York  90 
minutes  after  the  first  quake  was  re¬ 
ported. 

According  to  V.  A.  Gustavson,  one 
ot  the  telephone  company’s  transmission 
men  in  Los  Angeles,  26  telephotos  were 
transmitted  the  night  of  the  earthquake 
and  29  in  the  following  two  days,  mak¬ 
ing  a  total  of  55.  Since  only  one  pic¬ 
ture  can  be  sent  at  a  time  there  was 
keen  competition  at  the  telephoto  office, 
but  four  major  picture  services — Asso¬ 
ciated  Press,  Acme,  International  News 
Photos,  Wide  World — were  served  in 
rotation.  The  Associated  Press  got 
the  first  photo  transmitted — the  one  of  a 
demolished  car.  Acme’s  first  picture 
wasof  a  demolished  drug  store,  a  graphic 
presentation  of  the  catastrophe  which 
received  a  big  play.  International 
News  Photos  was  the  transmitting  sta¬ 
tion’s  biggest  customer,  according  to 
Mr.  Gustavson,  sending  a  total  of  23 
pirtures  in  three  days.  The  A.P.  trans¬ 
mitted  13  photos.  Acme  12,  and  Wide 
World  seven,  Mr.  Gustavson  said. 

The  Saturday  morning  papers  were 
able  to  print  many  pictures  of  the  dis¬ 
aster,  and  page  layouts  were  carried 
in  many  dailies.  The  pictures  were 
dear  and  dramatic.  This  is  all  the  more 
r^rkable  in  view  of  the  tremendous 
difficulties  under  which  the  photog¬ 
raphers  and  transmission  men  worked. 
It  was  little  short  of  a  miracle  that  the 
•enffilors  that  rocked  the  building  in 
which  the  telephoto  station  was  located 
did  not  disable  the  intricate,  delicate 
transmission  device. 

In  addition,  of  course,  airplanes  were 
bartered  and  the  airmail  used  exten- 
ttvdy  for  the  dissemination  of  photos. 

Seldom  has  there  been  a  more  dra- 
aatic  story  from  the  reporters’  view¬ 
point.  The  ground  actually  quivered 
^r  their  feet  as  they  sought  to 
•dentify  the  dead  and  injured.  Rewrite 
^  felt  their  typewriters  “give”  under 
mar  fingers,  and  editors’  pencils  made 
^an^  unguided  marks  on  copy  paper. 
Jw^raphers  saw  their  developing 
»md  splashing  out  of  pans.  Overhead, 
■  some  instances,  roofs  creaked.  The 
several  newspapers  in  the 
wkken  area — notably  those  of  the  Long 
Htcch  Press-Telegram-Sun  and  the 


South  Gate  Evening 
partially  demolished. 

As  an  example  of  the  obstacles  under 
which  the  reporters  and  photographers 
worked:  George  Watson,  head  of 
Acme  in  Los  Angeles,  was  working  in 


Tribune — were  found  that  communication  with  Long 
Beach  was  cut  off  and  the  coverage  cen¬ 
tered  there.  Brian  Bell,  chief  of  the 
Los  Angeles  bureau,  directed  his  staff, 
in  a  tireless  survey  of  the  situation. 
John  T.  “Tommy”  Bums  made  his 


The  earthquake’s  effects  on  this  newspaper  plant — the  South  Gate  Evening 
Tribune — caused  cessation  of  publishing  for  two  days.  Left  to  right — Frank 
H.  Bartholomew,  Pacific  division  manager  of  the  United  Press;  George  F.  Beale, 
U.P.  southern  California  manager,  and  W.  H.  Gamble,  publisher  of  the 
Evening  Tribune. 


his  laboratory  in  the  Daily  News  build¬ 
ing,  when  he  saw  developing  fluid  spill¬ 
ing  out  of  the  pans,  and  felt  the  floor 
give  a  little  under  his  feet.  He  grabbed 
his  camera,  rushed  to  the  street,  and 
took  a  picture  of  a  crumbling  building. 
He  developed  it  in  an  automobile  stand¬ 
ing  at  the  curb,  fearful  that  his  work  in 
the  office  might  be  hindered.  That  pic¬ 
ture  was  soon  on  the  telephoto  wires. 

Early  coverage  of  the  story  was  ex¬ 
tremely  difficult,  and  it  was  some  time 
before  the  center  of  the  disturbance  at 
Long  Beach  could  be  ascertained.  In 
addition  California  newspapers  were 
swamped  with  telephone  calls  from  the 
public,  worrying  about  the  safety  of 
their  friends  and  relatives.  For  that 
matter,  newspapers  all  over  the  country 
were  swamped  with  requests  for  this 
information. 

Unfounded  Radio  Rumors 
Hampered  News  Coverage 

A  major  element  that  hindered  an 
orderly  comprehension  of  the  extent  of 
the  disaster  was  the  radio  broadcasts. 
Col.  Charles  W.  Decker,  medical  co¬ 
ordinator  of  the  stricken  area,  found  it 
necessary  March  13  to  deny  the  radio 
reports.  “The  ugly,  unfounded  rumors, 
spread  by  quavering  radio  announcers,” 
he  said,  “starting  after  the  first  earth¬ 
quake  shock  Friday  night,  in  the  broad¬ 
cast  of  terrorizing  messages  of  tidal 
waves,  vast  death  lists,  famine,  pesti¬ 
lence  and  horrors  that  could  be  con¬ 
jured  only  in  a  terror-stricken  and  un¬ 
informed  mind,  all  were  without  foun¬ 
dation.” 

Newspapers  and  press  associations 
were  deluged  with  calls  from  individu¬ 
als  who  were  alarmed  by  the  radio  re¬ 
ports  and  much  valuable  time  was  wasted 
in  tracking  down  phantom  disaster 
facts.  Newspaper  extras,  spiking  radio 
rumors,  were  believed  to  have  pre¬ 
vented  panic. 

Walter  B.  Clausen,  Associated  Press 
writer,  was  sitting  peacefully  at  his 
desk  writing  an  interview  with  Albert 
Einstein,  when  he  felt  his  chair  sway. 
Having  covered  the  San  Francisco  dis¬ 
aster  in  1906  and  the  Santa  Barbara 
quake  in  1925  he  knew  what  it  meant. 
He  shouted  to  Jack  C.  Mooney,  tele¬ 


photographs  under  trying  conditions. 

Night  Manager  Alanson  W.  Edwards 
sent  out  the  United  Press  flash,  which 
was  cleared  a  minute  after  the  first 
quake,  and  thus  started  into  motion  the 
extensive  U.P.  coverage.  The  day  and 
night  staffs  under  the  direction  of 
George  F.  Beale,  southern  California 
manager,  were  on  the  job  inrunediately. 
George  E.  Powers,  of  the  San  Fran¬ 
cisco  bureau,  who  had  just  arrived  by 
plane,  was  called  into  service.  The 
center  of  the  disaster  was  discovered 
when  the  U.P.’s  leased  wire  to  the 
Long  Beach  Sun  failed.  Airplanes 
were  chartered  to  fly  over  the  stricken 
areas ;  one  landed  near  Long  Beach  and 
an  eye-witness  story  was  wired  by 
Vincent  Mahoney  and  Powers.  Auto¬ 
mobiles  later  were  able  to  get  into  Long 
Beach. 

Frank  H.  Bartholomew,  Pacific  divi¬ 
sion  manager,  arrived  from  San  Fran¬ 
cisco  and  went  to  Long  Beach.  Mr. 
Bartholomew  had  charge  of  the  U.P. 
coverage  after  his  arrival. 

Center  of  Disturbemee 

First  Sought  By  Staffs 

When  the  first  quake  occurred,  Ellis 
H.  Martin,  International  News  Service 
Pacific  Coast  manager,  sought  the 
center  of  the  disturbance  from  the  Car¬ 
negie  Seismological  Laboratory.  Morse 
wires  were  immediately  set  up  in  Long 
Beach.  Before  the  wires  were  set  up, 
however,  I.N.S.  had  an  eye-witness  ac¬ 
count  of  the  Long  Beach  damage  from 
Wallace  X.  Rawles,  one  of  the  staff 
members  assigned  to  the  scene.  Elsie 
Robinson,  well-known  writer,  arose  from 
a  sick-bed  in  Long  Beach,  and  her  sur¬ 
vey,  which  she  made  with  a  nurse,  was 
the  first  story  to  go  out  on  the  I.N.S. 
wire  from  Long  Beach. 

Ted  Smits,  I.N.S.  manager  at  Los 
Angeles,  first  felt  the  quake  as  he  was 
driving  in  from  Pasadena  after  inter¬ 
viewing  Albert  Einstein.  I.N.S.  set  up 
an  emergency  city  hall  office  in  Los 
Angeles,  which  later  had  to  be  aban¬ 
doned  by  order  of  authorities  who 
feared  the  structure  would  collapse. 

Marjorie  Driscoll,  one  of  Universal 
Service’s  reporters  on  the  Coast,  who 
wrote  the  main  story  of  the  quake. 


graph  operator,  and  the  A.P.  flash  went  gave  an  accurate  account  of  the  serious 
out.  “It  was  a  thrill  to  be  on  the  job,”  ness  of  the  disaster. 

Clausen  later  said.  As  the  quakes  con-  Among  the  other  Universal  Service 
tinned  Paul  Zimmerman,  sports  editor,  writers  who  covered  the  quake  were: 


Ted  Cook,  humorist,  who  turned  serious 
at  the  sights  before  his  eyes  and  wrote 
a  graphic  account  of  crumbling  walls 
and  falling  houses;  Maxwell  Stiles, 
sports  writer,  and  Otis  Wiles. 

First  Temblor  Sent  Los 

Angeles  Staffs  Into  Action 

(Special  to  Editor  Sc  Publishir) 

Los  Angeles,  March  13 — Death  and 
destruction  which  accompanied  southern 
California’s  severest  earthquake  since 
the  Santa  Barbara  temblor  in  1925  on 
Friday  found  Los  Angeles  newspapers 
off  their  guard,  but  not  unprepar^ 
Hardly  had  the  first  shocks  died 
away  at  5:54  p.m.  when  the  efficient 
staffs  of  the  five  metropolitan  dailies, 
the  national  wire  services  and  the  City 
News  Service  were  in  full  swing, 
gathering  details  of  the  damage  to  life 
and  property,  the  area  affected,  and  ar¬ 
ranging  rapid  temporary  commimication. 

It  was  immediately  apparent  to  edi¬ 
tors  that  the  hrart  of  the  destruction 
was  not  in  the  city  itself,  but  no  indica¬ 
tion  was  found  as  to  what  part  of  the 
40-mile  radius  it  had  struck  the  hard¬ 
est.  Reporters  and  desk  men  began  call¬ 
ing  suburban  correspondents  to  ascer¬ 
tain  the  extent  of  the  danu^e  in  each 
locality.  Telephonic  communication  was 
possible  in  every  direction  but  one 
— Long  Beach,  25  miles  south  and  east. 
Immediately  squads  of  reporters  and 
photographers  were  organized  and 
rushed  to  this  zone.  Within  half  an 
hour  accurate  reports  were  in. 

Conmunication  was  the  big  problem, 
since  it  was  impossible  to  call  Long 
Beach,  and  equally  impossible  for  the 
beach  city  to  call  Los  Angeles.  How¬ 
ever,  through  the  cooperation  of  tele¬ 
phone  company  officials  a  few  direct 
trunk  lines  in  the  beach  city,  not  on  the 
Long  Beach  exchange,  but  connected  to 
the  Los  Angeles  exdiange,  were  dis¬ 
covered,  tapped  at  the  beach  exchange 
and  placed  at  the  disposal  of  the  press. 
Before  midnight  35  of  these  trunks 
were  opened  and  in  use,  the  lines  pulled 
into  the  street  in  front  of  the  Elm  street 
office,  and  the  phones  placed  on  a  long 
table  in  the  center  of  the  thoroughfare, 
safe  from  any  further  debris  which 
migh  fall  during  succeeding  temblors. 

Even  then  reporters  worked  under 
severe  difficulties,  they  stated,  with  mill¬ 
ing  crowds  kept  back  by  naval  personnel 
called  in  to  police  the  town,  while  the 
shrieks  of  hysterical  men  and  women, 
and  the  crash  of  falling  walls,  and  the 
roaring  of  police  and  ambulance  sirens 
added  to  the  confusion. 

The  fact  that  greatly  exaggerated  re¬ 
ports  were  being  broadcast  by  small 
radio  stations  in  Long  Beach  and  Los 
Angeles,  even  though  in  good  faith, 
added  to  the  difficulties  of  the  story. 

Extras  were  on  the  Los  Angeles 
streets  within  a  half  hour  after  the 
quake  hit,  and  in  succeeding  issues 
roundup  stories  began  to  appear,  and 
full  pages  of  pictures. 

The  Examiner,  Hearst  morning  paper, 
handled  the  story  almost  according  to 
blueprint. 

“We  had  just  put  the  Peach  to  bed 
and  were  in  our  daily  editorial  covmcil 
when  the  quake  hit,”  Warden  Woollard, 
city  editor,  stated  today.  “We  immedi¬ 
ately  began  calling  the  list  of  phones 
we  check  for  rainfall  figures,  and  dis¬ 
covered  we  couldn’t  reach  Long  Beach. 
That  was  the  tip-off. 

“One  thing  that  impressed  me  was 
the  loyalty  not  only  of  our  staff,  but  of 
men  who  have  worked  here  before,  and 
also  ex-newspapermen  who  have  retired, 
or  gone  out  to  the  movies.  They  kept 
calling  in,  volunteering  their  services, 
and  at  the  peak  I  estimate  we  had  50 
men  out,  each  one  covering  a  specific 
assignment. 

“We  made  it  a  point  to  keep  the  esti¬ 
mate  of  deaths  down  to  the  actual  fig¬ 
ures  as  nearly  as  we  could.  The  radioed 
(Continued  on  page  42) 
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4-A  SEEKS  SUPPORT 
FOR  A.B.C.  PAPERS 

Encouraffement  of  “Sound  Circuln* 
tiona’'  nt  “Natural  LotoU'*  Also 
Urged  by  President  Benson 
in  Letter  to  Members 


An  appeal  to  members  of  Ae  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  to  “encourage  and  support  the 
publishers  with  sound  circulations”  was 
sent  out  this  week  by  John  Benson, 
president  of  the  association.  His  letter 
follows  closely  upon  one  of  similar 
tenor  sent  to  members  of  the  Associa¬ 
tion  of  National  Advertisers  by  Stuart 
Peabody,  its  president.  It  follows  also 
reports  of  dissatisfaction  among  some 
publishers,  based  on  their  expenses  as 
A.B.C.  members.  Calling  this  situation 
serious,  Mr.  Benson’s  letter  intimated 
that  agency  si»ce  buyers  should  make 
it  plain  by  their  actions  that  they  make 
real  use  of  the  detailed  A.B.C.  reports. 

Mr.  Benson’s  letter  follows: 

“Dear  Sir:  In  times  like  these,  of 
shrinkage  in  number  of  readers,  it 
seems  to  me  especially  important  that 
we  advertising  agents  do  all  we  can, 
consistent  with  good  business,  to  en¬ 
courage  and  support  the  publisher  with 
a  sound  circulation. 

“Unless  our  media  buyers  appreciate 
him  in  a  substantial  way,  and  by  the 
same  token  discourage  the  other  sort, 
he  may  not  be  able  to  stand  the  pres¬ 
sure  of  cbmpetition,  and  lower  his 
standards. 

“It  is  natural  for  circulation  to  de¬ 
cline  under  present  conditions.  Pub¬ 
lishers  doubtless  fear  that  this  may  in¬ 
volve  lower  rates,  but  they  also  fear 
that  it  may  indicate  to  advertisers  and 
agencies  that  the  paper  is  slipping. 
They  still  believe  that  buyers  are  mostly 
interested  in  volume  and  will  give  the 
business  to  a  rival  with  a  few  thousand 
more,  however  obtained. 

‘That  is  what  drives  them  into  the 
hands  of  circulation  getters,  who,  for  a 
price,  can  put  on  any  additional  readers 
wanted,  by  forced  methods. 

“It  seems  to  me  that  we  owe  it  to 
ourselves  and  to  our  clients  to  encour¬ 
age  publishers  to  let  their  circulation 
And  its  natural  level,  and  to  indicate  as 
far  as  possible  that  we  do  not  care  to 
have  brom-time  figures  maintained  by 
artificial  means.  Perhaps  in  the  past 
we  have  placed  undue  emphasis  on  mere 
quantity  and  thus  become,  in  a  measure, 
responsible  for  much  of  the  inflated 
circulation. 

“In  times  like  these,  there  is  danger 
also  of  some  publishers’  resigning  from 
the  A.B.C.,  particularly  in  the  business 
paper  field,  where  quite  a  few  have 
done  so. 

“There  is  keen  competition  on  between 
A.B.C.  and  ‘free’  pa^rs,  the  latter 
being  in  a  position  to  increase  circula¬ 
tion  at  will,  while  the  former  are  suffer¬ 
ing  from  an  inevitable  shrinkage.  The 
A.B.C.  allowance  of  40  per  cent  ‘free’ 
readers  is  liberal  enough.  This  does 
not  mean  of  course  that  ‘free’  circu¬ 
lation  papers  as  such  are  not  effective 
media,  valuable  to  the  advertiser  and 
used  by  him  with  substantial  results. 

“In  the  newspaper  field  there  is  some 
restlessness  among  smaller  dailies,  which 
feel  restricted  by  A.B.C.  rules.  Some 
of  them  at  state  association  meetings 
have  suggested  the  idea  of  having  an 
audit  system  of  their  own  and  pulling 
out  of  the  A.B.C.  If  this  idea  spreads, 
it  might  prove  serious. 

“To  some  publishers,  A.B.C.  audits 
seem,  erroneously  of  course,  an  un¬ 
necessary  expense  and  a  real  handicap 
which  they  would  dispense  with  if  they 
felt  that  buyers  were  not  dwply  inter¬ 
ested  in  maintaining  and  using  them — 
for  our  own  protection. 

“The  A.B.C.  is  our  bulwark  of  sound 
values,  but  it  is  being  paid  for  by  the 
publishers — 4  to  1.  If  these  publishers 
feel  that  we  are  at  all  indifferent  about 
A.B.C.  and  lightly  set  aside  such  papers 
for  non-A.B.C.,  some  of  them  are  going 
to  think  about  saving  their  money. 

“Let  us  minimize  these  risks  by  ap¬ 
preciating  the  publisher  who  is  satisfied 
to  let  his  circulation  reach  a  natural 
level,  and  also  the  publisher  who  makes 


available  to  us,  through  A.B.C.  reports, 
the  information  we  must  have  for  in¬ 
telligent  purchase  of  space. 

“Of  course,  this  should  be  done  in  co- 
ofieration  with  clients  and  in  keeping 
with  their  own  best  interests.  I  under¬ 
stand  the  A.N.A.  has  sent  out  a  similar 
communication  to  all  members.  It  seems 
to  me  the  situation  is  serious  enough  to 
warrant  your  personal  interest. 

“Yours  truly, 

(Signed)  “John  Benson, 
“President” 


U.  S.  BILL  PERMITS 
BEER  ADVERTISING 

Cullen  Measure  Passed  by  Congress 

Specifically  Allows  All  Kinds 
Including  Radio— No  Barrier 
at  State  Lines 

By  Gechige  H.  Manning 
Washington  Correspondent, 
Editor  &  Publibhbr 

Washington,  D.  C.,  March  16 — The 
Cullen  beer  bill  passed  the  Senate 
tonight.  A  proposal  by  Senator  Clar¬ 
ence  C.  Dill  to  limit  advertising  was 
defeated  in  the  last  minute  of  debate. 

The  Cullen  bill,  which  passed  the 
House  March  14  in  response  to  Presi¬ 
dent  Roosevelt’s  surprise  72-word 
message,  definitely  permits  advertise¬ 
ment  of  beer,  even  in  states  where  its 
sale  may  be  prohibited.  Thus  there 
will  be  no  stopping  of  newspapers  at 
state  lines  because  they  may  picture 
foaming  beakers  on  their  pages. 

When  the  bill  was  reported  to  the 
Senate  at  the  last  session  of  Congress 
it  made  no  provision  for  newspaper 
advertising  of  beer.  Senator  David  I. 
Walsh,  of  Massachusetts,  introduced 
an  amendment  specifically  permitting 
advertising  of  all  kinds,  including  radio. 

The  provision  in  the  Cullen  bill  is 
identical  with  the  Walsh  amendment. 
It  is  not  expected  that  this  section  will 
be  disturbed  when  the  bill  is  finally 
passed.  It  reads  as  follows: 

“Nothing  in  section  5  of  the  Act 
entitled  ‘An  Act  making  appropriations 
for  the  service  of  the  Post  Office  De¬ 
partment  for  the  fiscal  year  ending 
June  30,  1918,  and  for  other  purposes,’ 
approved  March  3,  1917,  as  amended 
and  supplemented  (U.  S.  C.,  title  18, 
sec.  341;  Supp.  VI,  title  18,  sec.  341), 
shall  prohibit  the  deposit  in  or  carriage 
by  the  mails  of  the  United  States,  or 
the  delivery  by  any  postmaster  or  letter 
carrier,  of  any  mail  matter  containing 
any  advertisement  of,  or  any  solicita¬ 
tion  of  an  order  or  orders  for,  any  of 
the  following  containing  not  more  than 
3.2  per  centum  of  alcohol  by  weight: 
Beer,  ale,  porter  or  other  similar  fer¬ 
mented  liquor.” 

As  explained  to  Editwi  &  Publisher 
by  Senator  Walsh,  this  language  elim¬ 
inates  the  so-called  Reed  bOTe  dry  act, 
which  prohibited  mailing  of  liquor 
advertising  into  dry  states,  and  the 
language  of  the  Volstead  act  pro¬ 
hibiting  liquor  advertising  anywhere  by 
any  means. 


SERIES  ON  CUBA 

Karl  Decker,  famous  reporter  and 
war  correspondent,  is  the  author  of 
a  series  on  conditions  in  Cuba  being 
distributed  by  Universal  Service  for 
release  starting  March  20.  Mr. 
Decker  first  won  fame  as  a  Hearst 
correspondent  in  Cuba  in  the  days 
preceding  the  Spanish-American 
War.  He  rescued  the  16-year-old 
Evangelina  Cisneros,  who  had  been 
imprisoned  by  the  Spanish  govern¬ 
ment,  which  was  one  of  the  most 
sensational  news  story  of  its  time. 
Mr.  Decker  recently  returned  to  New 
York  from  a  visit  to  Cuba. 


SANTA  BARBARA  CHOSEN 

Selection  of  Santa  Barbara  as  the 
scene  of  the  1934  convention  of  the 
California  Newspaper  Publishers  Asso¬ 
ciation  was  announced  this  week  by 
Pohn  B.  Long,  general  manager,  after 
an  executive  committee  meeting  of  the 
association’s  directorate  held  in  San 
Francisco.  The  convention  will  be  held 
Jan.  20-22  inclusive. 


HARRINGTON  TO  DUBUN 


U.  S.  New*pap«nnan  Will  Be  Pab- 
liaher  of  De  Valera**  Paper 

Jack  Harrington,  well-known  in  New 
England,  Pennsylvania  and  New  York 
newspaper  circles,  sailed  frony  New 


Jack  Harrington  Edmund  Wiujamb 


York  last  week  for  Southampton  and 
London,  to  take  up  his  new  duties  as 
publisher  of  the  Irish  Press,  of  Dublin, 
Ireland.  The  paper  is  a  vigorous  up¬ 
holder  of  President  De  Valera’s  policies. 

Mr.  Harrington  is  a  graduate  of  the 
University  of  Pennsylvania  and  got 
his  early  newspaper  training  on  the 
Bridgeport  (Conn.)  Post.  He  joined 
the  Scripps-Howard  general  manage¬ 
ment  in  1926,  serving  in  many  capac¬ 
ities.  He  was  assistant  to  W.  W.  Haw¬ 
kins,  general  manager,  and  also  served 
as  assistant  business  manager  of  the 
Pittsburgh  Press. 

Announcement  of  Mr.  Harrington’s 
appointment  was  made  in  New  York 
recently  by  Edmund  Williams,  chair¬ 
man  of  the  board  of  the  Irish  Press, 
Ltd.,  of  Dublin.  Mr.  Williams  has 
been  in  this  country  for  six  weeks  look¬ 
ing  over  American  newspapers  and 
American  methods. 


LOTTERIES  EVADE  BAN 


Radio  Measure  Not  Signed  by 

Hoover,  Despite  Original  Report 

_ _  By  Geceige  H.  Manning 

Washington  Correspondent, 
Editor  &  Publisher 

Washington,  March  16— No  action 
will  be  taken  by  Senator  Clarence  C. 
Dill,  of  Washington,  to  reintroduce 
his  “omnibus”  radio  bill,  carrying  the 
clause  prohibiting  radio  stations  from 
broadcasting  lottery  information,  at 
least  for  the  present.  Senator  Dill  told 
Editor  &  Publisher  this  week. 

In  Editor  &  Publisher  of  March  11 
it  was  erroneously  reported  that  the 
bill  had  been  approved  by  President 
Hoover.  The  bill,  however,  received 
a  pocket  veto  as  did  scores  of  other 
measures  passed  in  the  last  hours  of 
the  dying  Congress. 

The  erroneous  report  was  due  to  the 
confusion  which  existed  as  hundreds  of 
bills  were  jammed  through  in  the  last 
few  days  of  the  session. 

Senator  Dill  said  he  would  take  no 
action  until  he  had  an  opportunity  to 
confer  with  President  Roosevelt  as  to  his 
attitude  toward  reorganization  of  the 
Federal  Radio  Commission. 

Under  the  blanket  authority  to  re¬ 
organize  government  departments  given 
the  President,  he  may  make  sweeping 
changes  in  the  Radio  Commission. 
Whether  this  will  be  done  is  not  known 
now. 


STRIKING  EDITORIAL  DISPLAY 


World-Telegram  Places  Boxed  Copy 
In  Cartoon  Space 

A  striking  example  of  an  editorial 
display  was  shown  by  the  New  York 
World-Telegram  March  13  when  a 
boxed  editorial  in  large  type  was 
placed  in  the  space  usually  occupied 
by  the  editorial  page  cartoon. 

The  editorial,  headed  “This  Con¬ 
cerns  You,”  listed  the  Congressmen 
from  New  York  who  voted  against 
the  Roosevelt  economy  bill. 

Lee  B.  Wood,  executive  editor, 
told  Editor  &  Publisher  the  edi¬ 
torial  had  been  placed  there  for  the 
purpose  of  surprise  and  emphasis. 
So  far  as  is  known,  no  newspaper 
has  ever  used  this  means  of  display. 


A.P.  GETS  INJUNCTKM 
AGAINST  STATION 


Temporary  Order  Restrain*  KSOO, 
Sioux  Falls,  From  “Pirating** 
New*  —  Clear  Cause  for 
Action  Shown 


T 


Federal  judge  James  D.  Elliott 
in  Sioux  Palls,  S.  D.,  March  k 
signed  a  temporary  injunction  restra* 
ing  radio  station  KSOO,  of  Sioux  Falk 
from  unauthorized  use  of  news  of  tb 
Associated  Press. 

The  injunction  prohibited  KSOO 
from  broadcasting  Associated  Press  dj}. 
patches  “during  a  period  of  not  less  thaj 
24  hours  after  first  publicatioa" 

A  hearing  to  determine  whether  da 
injunction  should  be  made  permaoea 
will  be  held  at  the  April  term  of  fedtri 
court. 

The  radio  station,  which  was  made  j 
defendant  in  a  test  suit  brought  Fet 
25  by  the  A.  P.  to  determine  whethe 
ffie  A.  P.  could  prevent  the  unauthor¬ 
ized  use  of  its  dispatches  for  broadcast¬ 
ing  purposes,  filed  its  answer  March  11 
asking  for  a  denial  of  the  injunctk* 
sought  and  vacation  of  the  temporan 
restraining  order  issued. 

The  action  was  taken  in  an  afiidavit 
filed  by  Joseph  Henkin,  head  of  tb 
Sioux  Falls  Broadcast  Associatioa 
operators  of  station  KSOO. 

The  affidavit  did  not  deny  the  or 
of  A.  P.  dispatches  as  charged  in  tb 
complaint.  It  contended,  however,  that 
KSOO  should  not  be  barred  from  usiu 
such  news  while  other  stations  “owned 
controlled,  leased,  operated  or  otherwi* 
affiliated  with  newspapers”  were  per¬ 
mitted  to  broadcast  such  information 
This,  the  affidavit  charged,  constitirtes 
“unfair  discrimination”  against  the  i- 
fendant. 

Charges  that  the  Associated  Press 
“has  maintained  a  practical  monopoly' 
of  news  were  contained  in  the  affidavit 
It  was  also  contended  that  “the  neces¬ 
sary  inevitable  tendency  of  the  organ-  I 
ation  of  the  complainant  is  to  prod«a 
material  and  unreasonable  restraint  oi 
interstate  commerce  in  violation  of  tin  I 
Sherman  Act.” 

Arguments  in  the  suit  were  hdd 
March  14,  with  counsel  for  the  ndio 
station  reiterating  the  charges  ma^ii 
the  affidavit.  Holton  Davenport,  A  P. 
counsel,  denied  the  charges,  and  said  lb 
Sherman  Act  was  intended  to  be  in¬ 
terpreted  reasonably.  Judge  Elliott  stid 
he  agreed. 

Tom  Kirby,  of  counsel  for  KSOO.  ■ 
said  other  stations  in  the  central  Wes 
have  been  permitted  to  broadcast  A  P  I 
dispatches.  Mr.  Davenport  asserted 
however,  that  by-laws  of  the  news  or¬ 
ganization  allowed  only  limited  bn^- 
casting  of  events  of  outstanding  impor¬ 
tance.  Mr.  Davenport  said  KSOO  had 
been  using  entire  dispatches. 

Judge  Elliott  said,  in  allowing  tb 
temporary  injunction,  that  a  clear  canK 
for  action  had  been  shown,  and  that  tb 
restraint  imposed  on  the  radio  station 
when  the  suit  was  filed  would  be  kept 
in  force  pending  the  final  hearing  in 
April. 


NEWSPRINT  OUTPUT  DOWN 

Production  of  newsprint  in  Canada 
in  February  was  125,610  tons,  the 
Newsprint  Service  Bureau  reports 
This  compares  with  140,539  tons  in 
the  preceding  month  and  with  158,- 
543  tons  in  February,  1932.  Pro¬ 
duction  in  the  United  States  last 
month  was  67,085  tons  and  shipments 
were  67,057  tons.  During  February 
17,474  tons  of  newsprint  were  made 
in  Newfoundland  and  1^132  tons  in 
Mexico,  making  North  American 
production  for  the  month  211,301 
tons. 


NEW  POST  FOR  EDWARDS 

G.  F.  Edwards  has  been  named  na¬ 
tional  advertising  director  of  the  Hint 
Point  (N.  C.)  Enterprise  and 
Burlington  (N.  C.)  Times-News.  ot 
joined  the  Enterprise  in  May  192^ 
an  advertisii^  solicitor.  He  was  nanw 
local  advertising  manager  of  the  paper 
in  1927. 
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miracle  of  public  psychology  due 

TO  ROOSEVELT  AND  PRESS 

Qny  Night  Coverage  of  Whirlwind  Action  Brings 

Confidence,  Even  Enthusiasm — ^White  House  and 
Treasury  Deal  Frankly  With  Correspondents 

By  GEORGE  H.  MANNING 
WaabingtoB  Correapondrat,  Editor  A  Pnbliahor 


instead  of  displaying  the  suspicion  and 
distrast  which  might  be  expected  from 
a  man  not  used  to  dealing  with  re- 


13  EVENING  PAPERS 
JOIN  IN  CAMPAIGN 


porters,  took  them  completely  into  his  o  e»_  •  v 

wnfidence,  told  them  frankly  there  was  FuU.Pm««  Strowi^  V.1m 

a  big  job  to  be  done,  and  asked  them  of  Aftomoon  Circnlatioaa— 


of  Aftomoon  Circnlatioaa— 
for  help.  Copy  Proparod  By  Homor 

Here  again  the  reporters  had  a  calm  Mcltoo  of  Chicago 

figure  to  deal  with.  He  insisted  on  - 

sitting  on  top  of  a  desk  instead  of  in  (Spaoiol  to  Editob  ft  Publishbr) 
an  easy  chair.  He  let  the  newsmen  in  Chicago,  March  13 — Believing  that 
on  tremendously  important  financial  the  time  is  opportune  to  emphasise 


Washington,  March  16—  The  news  flashed  throughout  the  secrets  at  a  time  when  the  very  founda-  forcefully  Ae  value  of  afternoon  ne^ 
With  the  aid  of  a  united  and,  land  that  action  was  at  hand.  Some-  tions  of  the  nation  were  shaking,  paper  circulation  as  comparra  vnth  that 

for  the  time  being,  non-partisan  press,  thing  had  been  done!  It  mattered  not  Above  all  he  typified  confidence  and  o*.,V**  mornmg  j^pers,  13  aftemom 

with  its  several  hundred  Washington  that  every  bank  in  the  nation  was  gave  the  reporters  the  impression  that  publishers,  inclumi^  papers  in  the 

rorresoondents  as  liaison,  two  men,  closed;  that  the  country  was  off  the  here,  too,  was  a  man  who  knew  what  major  markets  of  America,  tove  jomed 

with  abounded  confidence  in  their  gold  standard  (though  Secretary  he  was  about.  together  m  a  campaign  to  drive  h^e 

country  and  a  simple  faith  in  Giod,  have  Woodin  never  admitted  it);  that  the  Like  the  Roosevelt  confidence,  the  basic  sales  argumrats  of  mar 

accomplished  the  miracle  of  restoring  stock  exchanges  and  commodity  ex-  Woodin  confidence  found  its  way,  papers  by  means  of  a  series  <«  13  full- 

confidence,  even  enthusiasm,  to  a  people  changes  had  closed.  Here  was  action,  consciously  and  unconsciously,  into  ^geadvertisemrat^  prepared  by  Homer 
who  in  all  their  history,  were  never  so  plenty  of  it;  swift,  electrifying  action.  news  reports  from  Washington.  Again,  .®‘  Chicago, 

ntterlr  without  faith,  so  depressed,  and  The  Washington  correspondents  for-  this  was  not  the  confidence  bom  of  T"*  w**  ^ginally  con- 

-  1 — — ,1  mnraU  got  sleep;  they  had  to.  No  one  could  official  “confidence”  handouts;  it  came  1?^  Knox,  Chicago 


utterly  without  faith,  so  depressed,  and 

so  lowered  in  morale.  ,  ,  ,  ,  ~ 

These  two  men  are  Franklin  D.  leave  the  White  House  or  Treasury  from  the  heart;  it  was  reflected  in  Awi  publimer,  aiM  has  been 

Roosevelt  and  William  H.  Woodin.  uncovered  while  the  President  and  his  every  action  of  the  little  man  sitting  adopted  hx  *  ”**^^*^w  aftmioonj*- 
Perhaps  it  is  somewhat  imfair  to  Secretary  of  the  Treasury  were  keep-  on  top  of  his  desk.  He  laughed,  the  ™  Aw  Yorh  oim, 

delegate  to  these  two  all  the  credit  for  ing  late  hours.  Both  places  swarm^  reporters  laughed,  and  a  few  hours  several  Scripps-Howara  i^spapm 
the  stunning  and  dramatic  events  of  with  reporters.  The  dramatic  mid-  later  the  nation  was  laughing.  P*P**^*  throughout  the 

the  past  two  turbulent,  but  paradoxically  night  proclamation  of  the  President  Because  the  Treasury  Department  ““*'**7*  1"*  graeral  plan  is  to  run 

orderly  weeks.  They  had  advisers  who  clamping  down  the  lid  on  the  country’s  had  no  regular  liaison  with  the  press,  pagM  m  the  spomomv, 

do  not  appear  in  the  picture,  but  who,  banks  was  avidly  seized  and  wired  to  the  indispensable  Charley  Michelson  ot  one  week,  starting  tnis 


nevertheless,  played  strong  parts.  every  paper  in  the  land. 

When  all  is  considered,  however,  it  Already,  the  correspondents  had  com- 
is  not  too  much  to  say  that  the  miracle  menced  to  drop  their  attitude  of  de- 


was  called  in  to  assist  Mr.  Woodin. 


The  advertisements  present  in 


Already,  the  correspondents  had  com-  It  had  been  found  that  in  the  rush  and  f  dramatic  manner  the  argimimts  in 
enced  to  drop  their  attitude  of  de-  disorganized  order  of  the  first  few  papCTs.  T^ical 

^r%A  fVio  mrstwi.  /love  1,0,1  1 _ ,„o,i-  0..K1.0  the  series  is  the  hrst  advertisen^ 


of  turning  a  hopeless  and  dejected  na-  spondency  and  into  the  Monday  mom-  days  information  had  been  made  public  ^  j-  .  .iwl  ™  Mveruserom 

tion  was  the  result  of  close  cooperation  ing  stories  there  flamed  enthusiasm,  which  had  not  been  intended  for  public  ^  hearo  ot  an  atttf* 

bt  tween  Mr.  Roosevelt,  Mr.  Woodin,  reassurance,  calmness.  The  situation  consumption.  Dr^kiast  spe^err 

and  the  press.  was  well  in  hand.  There  was  no  attempt  at  censorship, 

T*  mov  iViat  fVi*  fVia  Kach  successivp  stpn  of  th^  Pr»»ei-  Ki,t  rru>r«lv  on  Affnrt  caa  tVio*  »t,AAA  Campaign,  Col.  l^OX  tOld  EDITO*  & 


and  the  press.  was  well  in  hand.  There  was  no  attempt  at  censorship,  I 

It  may  be  that  when  the  epic  of  the  Each  successive  step  of  the  Presi-  but  merely  an  effort  to  see  that  there  p  1 

present  stirring  times  is  written  the  dent  and  Secretary  Woodin  furnished  was  no  misunderstanding  as  to  what 

will  be  given  its  meed.  Experi-  news.  The  admitted  ability  of  Franklin  should  be  held  in  confidence  and  what  fhoro^^v  ronvfnr^ihlt 


ence,  however,  indicates  that  the  press,  D.  Roosevelt  to  dramatize  himself  and  should  be  published.  „A„„AA^e  .Ka  aa*:.aa.  « 

if  mentioned  at  all,  will  be  taken  for  his  actions  was  evident.  He  knew  the  It  also  was  found  that  unbidden  and  ‘r  ^ 


thoroughly  convinced  that  there  is  in 


granted;  more  probably  slighted. 


country  wanted  action,  but  didn’t  ex-  unobserved  in  the  first  few  days,  rep¬ 


reappraisal”  of  advertising  media. 
“This  extends  not  only  as  between 


The  plain  tmth  is  that  without  the  Pect  it— at  least  so  soon.  He  gave  then  resentatives  of  bankers,  brokers,  and  ";1ac 
ess  there  would  have  been  no  miracle,  action  which  literally  took  them  off  other  financial  interests  had  insinuated 

spite  the  presence  of  the  two  miracle  their  feet,  the  Washington  corre-  themselves  into  the  Woodin  confer-  »t,A 


men.  Radio,  of  course,  has  played  a  spondents  included.  ences. 

part  in  the  miracle  and  no  fair  state-  Each  day  an  improvement  in  the  tone  Obviously  this  could  not  be  per- 
ment  of  the  events  of  the  past  two  of  stories  emanating  from  Washington  mitted  if  Mr.  Woodin  was  to  con- 


down  to  a  study  of  the  two  major  di¬ 
visions  of  the  newspa^r  field,  after¬ 
noon  and  morning  publications.  Thm 
are  many  evidences  that  advertisers  are 


Roosevelt  on  the  night  of  Sunday,  news  center  of  the  world  at  that  tim».  hurriedly  made  by  Robert  S.  Thorn-  mere  h^k  circ^atioif  fiinire* 

March  12  when  he  tnnlr  the  nafinn  intn  Nor  was  it  ttiA  forccH  nntimiem  of  thA  h„r<Tl,  aAfincr  nAAc:,tA«r  'Taa........  mere  DUlk  Circulation  tlgUreS  aS 


March  12,  when  he  took  the  nation  into  Nor  was  it  the  forced  optimism  of  the  burgh,  acting  president  of  the  Treasury  -  wrcuianon  ngures  as 

his  confidence  as  no  President  has  ever  old  era.  It  was  genuine,  despite  the  Correspondents’  Association,  to  bar  aHt,Art,cAmA»,t«  »,Ar.  weitrAn  k,, 

done  before.  unquestioned  fact  that  the  nation  faced  from  future  conferences  all  who  were  HmnL  are 

But  it  was  the  press  which  put  over  a  crisis  unparalleled  in  its  history.  not  members  of  the  Press  Galleries  or  iiwtrated  with  bla^  ^ 

the  job  by  its  day  and  night  coverage,  .  For  the  newspaper  reporters,  enthu-  who  could  not  be  identified  as  active  Les  ewerin?  manv  in^Mt 

Its  hour-by-hour  bulletins,  the  calmly  siasm  reached  its  height  at  President  newspapermen.  The  same  rules  which  -nli’es  of  S^e  fon^mer 

encour^ng  tone  of  its  news  stories.  Rwsevelt’s  first  press  conference  apply  to  the  White  House  conferences  ^nsorine  a 

tlk  stirring  and  intelligent  use  of  Wednesday.  Here  was  a  man  in  a  were  adopted,  with  the  result  that  S  ^eSfarion  T  a^orexfm^X 

editorials,  and  in  a  thousand  and  one  tough  spot,”  facing  the  greatest  prob-  Mr.  Woodin  continues  his  invaluable  9000000  aa.  9v_..r 


rur  UIC  newspaper  reponers,  eranu-  wno  COUia  not  De  Identlhed  as  active  ms,  roverimr  manv  tinman  ;ntArA.t 

siism  rrached  its  height  at  President  newspapermen.  The  same  rules  which  ai^i’es  of  Se  fonSimer  iSSt  The  W 

®  P""®  conference  apply  to  the  White  House  conferences  ^ifori^ww“s  “SrSSir  acU- 

Wednesday.  Here  was  a  man  in  a  were  adopted,  with  the  result  that  S  ^eSfarion  T 

‘tough  spot,”  facing  the  greatest  prob-  Mr.  Woodin  continues  his  invaluable  2 000 000  are  Buffalo  fN^Yl  TiWf 


other  ways.  lems  which  had  ever  confronted  an  in-  “off  the  record”  comment  and  t 

It  is  a  fact  that  the  great  bulk  of  the  coming  President.  He  had  had  no  time  formation  given  for  Wk^ound.  Prirt  Dnlinr  /Tav  i 

Washington  correspondents  viewed  the  to  organize  his  own  office.  He  just  Thornburgh  said  the  Treasury  ere-  Herald  IndiafiabolLt  AT^nt  Memhhic 

ai^roach  of  Franklin  D.  Roosevelt  moved  in  and  went  to  work — and  dentials  will  be  withdrawn  from  any  PressSeimitar  Neru  York  Pint. 

with  suspicion.  There  were  few  who  worked  day  and  night.  correspondent  violating  the  rules  agreed  bur  ah  Press  Portland  tOre  1  Joumai 

actually  expected  him  to  bring  results.  How  could  any  man  in  such  a  situa-  to  or  any  future  rules  which  may  be  Richmond  / Va  1  hlernt  T  ei^er  Can 

Pariiniloriv  fkic  ».a.a  aa  finn  Ka  Aalm>  Vfnn,  Aniii/t  Iia  aaIIaai^  ».a.1a  Ktcnmono  t  va.j  riews-Leoaer.  ion 


Particularly  was  this  true  as  to  his  tion  be  calm?  How  could  he  collect  made. 


attitude  toward  the  press.  Like  every-  his  thoughts  after  the  bewildering  suc- 
one  else,  the  bulk  of  the  correspondents  cession  of  events  which  had  paraded 


The  agreement,  he  said,  was  made  /Kan  1  Rencnn' 
in  appreciation  of  the  liberal  privileges  ■'  __ 


Francisco  Daily  News  and  Wichita 


hope  for  that  new  deal — but  it  was  over  his  desk  during  the  few  days  he  granted  correspondents  by  Treasury  ROOSEVELT  WRITERS’  GUEST 


hope  and  nothing  more.  had  held  office  and,  in  fact,  which  he  officials.” 

Even  on  inauguration  day  there  was  was  in  the  midst  of  at  that  very 

no  noticeable  enthusiasm  as  several  moment?  GUESTS  OF  MRS.  ROOSEVELT  •!*•*  Wbile  Mona*  UorrMpoadnn 

hundred  correspondents  eagerly  graUied  The  correspondents  wondered.  Yet  vta...  Va-u  Ja...aaaaaa  _ _  (Special  to  Bditor  ft  Pubushsr) 

advance  copies  of  the  Roosevelt  inau-  there  he  was,  insisting  on  shaking  ^ere  Washington,  D.  C.,  March  13- 

Rural  speech  which  had  been  brought  hands  with  every  one  of  <he  assembled  vrarAt,  7  Thrusting  aside  for  a  few  hours  ail 

to  the  Senate  Press  Gallery  by  the  scribes,  giving  each  a  friendly  greeting,  .u  '  *  worries  over  the  bank  holiday  and  gov- 

rrtringly  brilliant  master  mind  of  responding  to  their  questions  in  a  calm,  wkJtA  Hni.re  TkAv  c^n^ent  economy.  President  Roosevelt 

the  Democratic  publicity  organization,  reassuring  manner,  bantering  with  them  r»„AA.  Ta/aaaa»:aaaI  Ma,.,.  Caa,aVa  .  headed  the  list  of  distinguished  guests 
CWley  Michelson.  and,  in  general,  giving  the  impression  entertained  Saturday  night  with  a  take- 

Here  was  the  speech  which  had  been  of  one  who  knew  what  he  was  about,  Trih„n^  •  Mtsc  S„i:a  niAnAkAP/i  'ntf  a  on  the  “new  deal”  at  Ae  annual 
awaited  for  weeks.  Supposedly  it  was  of  realizing  the  seriousness  of  the  c-_,:-a.’  tu.-c/ Paa  tta.*,  aa^aI  banquet  and  festivities  of  the  White 

to  usher  in  the  new  deal.  On  paper  it  situation,  yet  of  having  it  completely  House  corresj^ndents. 


Prnaidnnt  Attnnd*  "New  Dnal”  Baa- 
quat  of  White  Honee  Correepoaden 

(Special  to  Bditor  ft  Pubushsr) 
Washington,  D.  C.,  March  13 — 


did  not  “click”  with  the  Press  Gallery,  under  control 


Service,  and  Miss  Grace  Robinson,  New 


Some  five  hundred  members  of  the 


7  :  .  wiiii  iiic  irress  vjeiucry,  uiiucr  i;uii[rui.  v.^L  KT...,.  PaI1aa.:aa.  *Ua  .juiiic  live  iiuiiuicu  uj 

It  did  not  serve  to  lift  the  reporters  In  such  an  atmosphere  as  this  but  Washington  newspaper 

from  the  slough  of  despond.  aaa  vtiimr  aa„m  Vionruir,  rmA  i+  AiA  xkA  luncheon,  the  First  Lady  took  the  news-  flniA«r«  raKJnAV  mAmkArc 


one  thing  could  happen,  and  it  did.  The  ‘“‘"a  V  a  re™!  To  K««ts,  cabinet  members  and  diplomats 

rnrrA.AAnilAAt.  “fAll”  fAA  Ma  Paa.a„aU  paper  WOmOT  _  f OT  3  perSOnal  tOUr  _  of  -HAnHAH 


A  few  days  later,  under  the  influence  correspondents  “fell”  for  Mr.  Roosevelt. .  r  WhitAHonre  «hnwinir 

of  the  Stirrinv  evAnt,  tran^nJrAH  RenortAr.  who  werA  franklv  .l/Antirat  >nspect  On  of  the  White  House,  showing  w  g 


of  the  stirring  events  which  transpir^  Reporters  who  were  frankly  skeptical  °  u' 5 

•5n,W.,.  ,he»  rq»mr,  V  «f  .te  d,.!  wpn,  con,.r.rf  „v.,- 


Mr.  Roosevelt  said  a  few  words,  but 
none  of  them  broke  into  print,  as  the 


iiicsc  same  rcporicrs  were  ui  me  new  ucai  were  tuiivcricu  over-  •  il-  aa;,a.ia  a..aai.aaa  nunc  ui  uiciii  uiuiac  iiiiu  urini,  as  xni 

referring  to  the  address  as  a  “great  night.  Stories  flashed  over  the  wires  n  wnnA  fZnr  whAre’^w^nAwenanAr  “no  reporters  present’ 

with  Ltaita’,  giving  ihg  re.c.ion.of  .h.«  r.p«rt»,  wn  invoke.  . . 


fjottysburg  address,”  and  heaping  other  and  thus  was  confidence  spread  across  officers  of  the  White  House 

words  of  praise  on  it!  the  land.  allowed  to  visit.  Correspondents’  Association  installed  at 

Snddtnly,  dramatically,  the  new  deal  Practically  the  same  thing  has  been  vodh'  /'d/vitd  Tr*  mBwwr  banquet  were  George  Dumo,  In- 

l^aiTived.  Things  b^an  to  happen,  happening  at  the  Treasury  Department  NEW  YORK  GROUP^  TO  MEET  temational  News  Service,  president; 
foe  white  House  and  Treasury  be-  where  William  H.  Woodin,  head  of  A  newspaper  Advertising  Qinic  and  Albert  L.  Warner,  New  York  Herald 
J*™*  alive.  There  were  all-night  con-  the  American  Car  &  Foundry  (Company,  a  meeting  of  the  Advertising  Bureau  Tribune,  vice-president;  and  William  P. 

Saturday — the  very  day  the  amateur  composer,  and  virtually  an  imder  the  auspices  of  the  advertising  Fljrthe,  Universal  Service,  and  John  F. 


administrations 


wo^  of  praise  on  it! 

Suddmly,  dramatically,  the  new  deal 


the  land. 

Practically  the  same  thing  has  been 


f^airived.  Things  began  to  happen,  happening  at  the  Treasury  Department  NEW  YORK  GROUP  TO  MEET 
foe  white  House  and  Treasury  be-  where  William  H.  Woodin,  head  of  A  newspaper  Advertising  Qinic  ant 


^recedented  thing.  Additional  con-  cemed,  took  the  helm.  Publishers’  Association  will  be  held  the  executive  committee.  Gus  L.  Tarry, 

lerwes  were  held  Sunday  with  finan-  Totally  unaccustomed  to  dealing  with  March  19-20  in  the  Hotel  Syracuse,  Wall  Street  Journal,  was  re-elect^ 
'o»l  experts  hurriedly  summoned.  newspaper  men  en  masse,  Mr.  Woodin,  Syracuse,  N,  Y.  secretary-treasurer. 


Editor  &  Publisher  The  Fourth  Estate  for  March  18,  1933 


RECEIVER  FOR  PERRY 
PAPERS  REQUESTED 


ON  THE  WAY  TO  SHANHAIKWAN 


AttoTMys  For  I.  Joo  Hom»tein, 
Plitiotiff  lo  $8f500f000  Libol 
Soita,  Moko  Motion  In  N.  Y. 

— DecUion  la  Roaorrod 


A  motion  for  the  appointment  of  a 
receiver  for  the  John  H.  Pern^  nws- 
paper  enterprises  was  made  in  Man¬ 
hattan  Supreme  Court  this  week  by 
counsel  for  I.  Joe  Hornstein,^  formerly 
general  manager  of  the  Reading  (Pa.) 
Times,  who  has  brought  suits  for 
^,500,000  damages. 

Justice  Edward  J.  Glennon  rese^ed 
decision  on  the  application  on  Monday, 
March  13.  The  same  day  another  mo¬ 
tion  was  made  <mi  behalf  of  Homstwn 
asking  for  an  order  of  arrest  on  the 
ground  that  Perry  might  absent  himsdf 
from  the  New  York  jurisdiction  m.the 
event  that  a  judgment  is  obtained 
against  him.  Decision  was  reserved  on 
the  second  motion  too.  _ 

The  receivership  application  was 
based  on  an  alleged  breach  of  duty  and 
a  breach  of  contract  of  co-partnership. 
Hornstein  sUtes  in  his  affidavit  that 
his  removal  as  general  meager  of  the 
Reading  Times  on  last  Feb.  14  con¬ 
stitute  such  a  breach. 

He  goes  on  to  enumerate  other  acts 
which  he  lists  as  violations  of  his  con¬ 
tract  with  Perry,  which  are  as  follows: 
Homstein’s  removal  on  Feb.  24  as  gen¬ 
eral  manager  of  the  John  H.  Perry 
Publications,  Perry’s  exclusion  ot 
Hornstein  from  the  property,  l^ks  and 
assets  of  the  co-partnership  and  his  pre¬ 
venting  Hornstein  access  to  them.  ^ 

Hornstein  further  lists :  ^  Perry  s 
commencing  suit  on  Feb.  25  on  pur¬ 
ported  notes  between  plaintiff  (Hom- 
stein)  to  one  of  the  corporations  <^- 
troiled  by  the  co-pi^ership,  while 
ignoring  his  own  obligations  to  such 
corporations,  when  the  purported  notes 
were  not  actual  obligations  but  simply 
a  form  of  book-keeping  for  the  pur¬ 
pose  of  saving  payment  of  taxes,  had 
the  profits  been  withdrawn  in  the  form 
of  dividends.  ,  j  *. 

“His  materially  injuring  ana  destroy¬ 
ing  the  assets  and  more  particularly  the 
good-will  of  the  various  newspapers 
which  constitute  the  chief  assets  of  the 
respective  corporations  controlled  ^ 
the  co-partnership,  by  his  using  the 
same  for  the  purpose  of  yenti^  spite 
against  plaintiff  on  and  since  reb.  15, 
1933.  His  using  such  newspapers  for 
the  purpose  of  libelling  the  plaintiff  as 
resulted  in  publicity  in  the  rival  news¬ 
paper,  the  Reading  Eagle. 

"The  danger  that  the  assets  of  me 
co-partnership,  all  of  which  we 
tered  in  the  name  of  John  H.  Pciiy 
may  be  transferred  by  the  defendant  to 
a  dummy  or  disposed  of  by  a  fictitious 
sale  or  removed  by  him  to  another  jur¬ 
isdiction.”  ....  . 

Mr.  Perry  is  described  in  the  papers 
filed  in  court  as  being  worth  ^tween 
five  and  six  million  dollars.  In  cot- 
nection  with  the  request  for  an  oroer 
of  arrest,  Hornstein  seeks  to  have  him 
put  up  a  bond  as  security  against  his 
possible  departure  from  the  jurisdiction 
of  the  New  York  courts. 

Other  defendants  besides  Perry 
named  in  the  motion  papers  for  * 
ceivership  are  the  Reading  Times  t^b- 
lishing  Co.,  the  News-Jour^  Co., 
which  is  a  Florida  corporation,  and 
the  Metropolis  Co.,  also  a  Florida  cor¬ 
poration.  (General  ^offices  fw  thwe 
firms  are  maintained  at  225  W.  39th 
street.  New  York  City.  ^  , 

The  motions  were  opposed  by  the  Uw 
firm  of  Brodek.  Raphael  and  Eisner,  72 
Wall  street.  Hornstein  and  Hornstein, 
225  Broadway,  represent  the  plaintiff. 

Counsel  for  the  defendants  told  Jus¬ 
tice  Glennon  that  Hornstein  was  dis¬ 
charged  because  of  his  blacknail  ac¬ 
tivities.  It  was  also  denied  that 
Hornstein  was  a  partner  in  the  Perry 
enterprises. 

Perry’s  attorney  also  made  a  motion 
to  dismiss  a  libel  action  gainst  the 
Reading  Times  for  $3,250,000.  It^s 
charged  that  the  suit  should  have  been 
br«i«ht  in  Pennsylvania. 


Photo  shows,  left  to  right:  John  Powell,  Chicago  Tribune;  George  Kranikoff, 
Chicago  Daily  iVeivs-Universal  News  Reel;  Reginald  Sweetland,  Chicago  Daily 
News;  Victor  Keen,  New  York  Herald  Tribune.  The  picture  was  taken  on  the 
station  platform  at  Taianfn,  Shantung,  and  shows  dimly  in  the  background  the 
sacred  Confneian  mountain. 


EDITOR  KILLS  OFHCER 


Former  Medford  (Ore.)  News 
Executive  Was  Resisting  Arrest 

(Bv  telegraph  to  Editor  &  Publisher) 
Medford,  Ore.,  March  16— Llewellyn 
A.  Banks,  former  editor  of  the  Med¬ 
ford  Daily  News  until  he  lost  his  paper 
two  weeks  ago,  shot  and  killed  (jcorge 
Prescott,  constable,  here  this  morning 
when  the  officer  attempted  to  arrest 
him.  The  officer  was  shot  twice  in  head 
by  Banks. 

A  first-degree  murder  charge  was 
filed  against  the  sensational  former  edi¬ 
tor  who  stirred  southern  Oregon  into 
unprecedented  political  controversy. 
Mrs.  Banks  was  arrested  for  alleg^ 
complicity.  The  arrest  of  Banks  was 
attempted  following  a  grand  jury  in¬ 
dictment  for  theft  of  10,000  (allots 
from  the  courthouse. 


OCHS  IS  OPTIMISTIC 
ON  75TH  BIRTHDAY 


New  York  Time*  Publisher  Believes 
Country  Will  Benefit  From 
Lessons  Learned  in 
Economic  Depression 


CORRECTION 

In  a  news  dispatch  from  Philadel¬ 
phia,  page  7,  Editor  &  Publisher  for 
March  11,  the  statement  was  made 
tha:  last  week,  during  the  bank  holiday, 
“None  of  the  Philadelphia  newspapers 
met  their  payrolls  on  schedule  time 
due  to  the  delay  in  the  issuing  of  clear¬ 
ing  house  certificates.”  We  are  now 
informed  by  William  L.  McLean,  Jr., 
vice-president  and  treasurer  of  the 
Evening  Bulletin,  that  its  payrolls 
were  paid  in  currency  on  regular  sched¬ 
ules.  The  Philadelphia  Record,  pub¬ 
lished  by  J.  David  Stem,  also  paid  in 
cash.  James  Hammond,  publisher  of  the 
Detroit  Times  also  told  Editor  &  Pub¬ 
lisher  that  the  statement  in  the  De¬ 
troit  story  that  all  newspapers  there 
paid  employes  only  partly  in  cash  was 
erroneous  as  it  applied  to  the  Times. 
The  Times,  he  said,  paid  its  employes 
in  full  in  cash  each  week  of  the  Midii- 
gan  banking  holiday.  The  Bronx  Home 
News,  New  York,  also  paid  in  cash. 


W.  R.  HEARST,  JR.  ENGAGED 

The  engagement  of  William  Ran¬ 
dolph  Hearst.  Jr.,  president  of  the  New 
York  American,  and  Miss  Lorelle 
McCarver,  granddaughter  of  Mrs.  Al¬ 
len  Riviere  of  New  York  and  Dallas, 
Tex.,  was  announced  last  week.  The 
wedding  will  take  place  in  Palm  Beach. 


KELLY  SUCCEEDS  BROTHER 

Eugene  Kelly  is  now  editor  of  the 
Sioux  City  (la.)  Tribune  succeeding 
his  brother,  the  late  Maj.  John  H. 
Kelly,  chief  since  1920.  He  also  will 
continue  as  general  manager.  W.  R. 
Towns,  former  stock  yards  representa¬ 
tive,  is  the  new  managing  editor. 


Declaring  that  he  had  lived  throi^h 
other  periods  of  economic  depression 
and  then  seen  the  country  “chastened 
and  better  for  the  experience,”  Adolph 
S.  Ochs,  publisher  of  the  New  York 
Times,  in  a  statement  March  11,  on  the 
eve  of  his  75th  birthday  anniversary, 
said  that  healthy  minded  and  industri¬ 
ous  men  of  today  would  gain  knowledge 
and  experience  Uiat  they  could  capitalize 
to  their  “everlasting  advantage.”  Mr. 
Ochs  made  his  statement  at  West  Palm 
Beach,  Fla. 

“The  world  is  on  the  eve  of  aston¬ 
ishing  developments  in  science  and  in¬ 
dustry,”  he  said.  “The  inventions  and 
developments  of  the  past  seventy-five 
years  will  be  far  surpassed  within  the 
next  score  or  more  of  years. 

“During  my  lifetime  there  have  been 
introduced  and  placed  in  practical  oper¬ 
ation  (to  mention  only  some  of  the 
most  important)  the  Atlantic  cable, 
electric  power  and  light,  the  telephone, 
automobiles,  radio,  wireless,  airplanes, 
television,  manufacture  of  steel,  water- 
gas,  paper  made  of  wood,  the  web 
printing  press,  the  linotype,  stereotyp¬ 
ing,  reinforced  concrete  and  concrete 
roads. 

“All  these  and  other  important  de¬ 
velopments  in  science,  surgery  and 
medicine  were  unknown  when  I  was 
bom.  All  will  be  further  developed 
in  the  next  few  years. 

‘T  do  not  believe  our  trouble  lies  in 
over-production,  but  rather  in  under¬ 
consumption  and  maldistribution.  We 
shall  cast  aside  and  scrap  much  that  is 
now  in  use  to  be  replaced  by  new  and 
more  perfect  implements  for  the  con¬ 
venience  and  comfort  of  mankind  and 
for  his  remunerative  and  enlarged  em¬ 
ployment.  So,  you  see,  I  am  an  opti¬ 
mist  on  my  75th  birthday.” 

Mr.  Ochs  expressed  sadness  “over 
the  calamity  that  has  struck  Southern 
California.” 

In  excellent  health,  active  and  alert, 
Mr.  Ochs  keeps  in  close  touch  with  his 
two  newspapers,  the  New  York  Times 
and  the  Chattanooga  Times,  and  the 
.Associated  Press  of  which  he  is  a 
director.  He  and  Mrs.  Ochs  celebrated 
their  SOth  wedding  anniversary  on 
Feb.  28. 


SOLD  COOPERATIVE  CAMPAIGN 

The  Omaha  Bee-News  recently  sold 
a  52-week  cooperative  campaign  to  the 
raw  milk  dealers  throughout  Omaha. 
The  campaign  has  run  for  three  weeks 
and  is  proving  resultful. 


STANLEY  TO  DENVER 

M.  E.  Stanley,  news  editor  of  the 
.Associated  Press  feature  service.  New 
York,  was  transferred  this  week  to 
chief  of  the  A.  P.  bureau  in  Denver,  in 
charge  of  the  Rocky  Mountain  r^on. 
He  succeeds  E.  F.  Nelson,  who  will  be 
assigned  to  other  duties. 


GANNETT  CO.  REPORI) 
$684,609  PROFIT 


Sum  Compares  With  $879,400  a  | 
1931 — Gross  Dropped  $1,089,47( 
But  Economies  in  Year  Totaled 
$904,858 


(Special  to  Editor  ft  Publisher) 

Rochester,  N.  Y.,  March  9 — Gannett 
Company,  Inc.,  has  reported  a  consol, 
idated  net  profit  for  the  year  1932  o{ 
$6^,609.78,  against  $879,400.24  in 
1931. 

Total  current  assets,  including  $671. 
928.91  cash  and  $246,109.38  U.  S.  Gw- 
emment  securities,  amounted  to  $1,693.. 
684.99  as  of  Dec.  31,  1932,  agamt 
current  liabilities  of  $388,525.67.  The 
company’s  statement  was  audited  by 
Barrow,  Wade,  Guthrie  &  Co. 

In  a  statement  to  stockholders,  Frank 
E.  Gannett,  president  of  the  company, 
said : 

“The  financial  position  of  the  con- 
pany  has  been  again  greatly  strength, 
ened  during  the  year,  as  reflected  in  the 
ratio  of  current  assets  to  current  lia¬ 
bilities  of  4.3  to  1,  as  compared  to  33 
to  1  for  the  previous  year.  The  coo- 
pany  purchas^  during  the  year  U.  S. 
Government  securities,  with  a  par  valae 
of  $250,000,  at  a  cost  of  $246,10931 
In  addition  thereto,  the  company  hai 
taken  advantage  of  its  excellent  caih 
position  to  purchase  over  and  above  the 
requirements  for  the  sinking  fund  for 
the  year  1933,  $145,000  par  value,  at  a 
cost  of  $105,345,  of  its  own  6  per  cent 
sinking  fund  gold  debentures. 

“The  consolidated  net  profit,  inclvi- 
ing  equity  of  Gannett  Co.,  Inc.,  in  un¬ 
distributed  profits  of  controllciid  com¬ 
panies  of  $648,609.78,  compares  with  the 
consolidated  net  profit  of  $879,40034 
in  1931,  and  is  equal  to  6.8  times  the 
preferred  stock  dividend  requirements 
for  1932.  In  addition  to  the  above  con¬ 
solidated  net  profit,  there  has  been  cred¬ 
ited  to  earned  surplus  account  $141,- 
173.75,  representing  the  profit  on  the 
purchase  of  the  company’s  own  deben¬ 
tures.  In  the  year  1931  the  company 
showed  a  profit  of  $49,841.25  on  bonds 
purchased,  which,  however,  was  re¬ 
flected  in  the  operating  profit  for  that 
year.  For  comparative  purposes,  this 
profit  has  been  eliminated  from  the 
1931  profit  and  loss  figures. 

“Profit  after  depreciation,  but  before 
interest,  amortization  and  income  taxes, 
including  equity  in  controlled  com¬ 
panies,  was  $1,110,505,  equivalent  to 
3.18  times  total  interest  paid  by  Gaa- 
nett  Co.,  Inc.,  and  wholly  owned  sub¬ 
sidiaries,  compared  with  $1,413,880, 
equivalent  to  3.5  times  such  interest 
charges  for  1931.  After  deducting  from 
such  profit  for  1932  all  interest  paid  on 
Gannett  Co.,  Inc.,  6  per  cent  det^tuiw 
balance  was  equivalent  to  4.35  times  in¬ 
terest  paid  on  debentures. 

“The  company’s  investments  in  con¬ 
trolled  companies  and  Associated  Press 
memberships,  circulation,  goodwill,  etc, 
have  been  reduced  to  a  cost  ba^ 
through  the  elimination  of  the  capM 
surplus,  which  reflected  the  appreciation 
over  cost  of  the  above  assets.  This  is 
in  accordance  with  the  present  coiw- 
vative  trend  of  writing  down  capital 
assets  to  actual  cost. 

“During  the  year  the  company  ^ 
quired  substantial  interests  in  the 
following  broadcasting  companies: 
WOKO,  Inc.,  at  Albany,  N.  Y.j 
WHEC,  Inc.,  at  Refehester,  N.  Y.,  and 
WESG,  Inc.,  at  Elmira,  N.  Y. 

“Bond  and  mortgage  indebtedness 
have  been  reduced  during  the  year  as 
follows :  Gannett  Co.,  Inc.,  bonds  pW" 
chased  for  1933  sinking  fund  require¬ 
ments,  $184,000;  Bond_  and  mortg^ 
indebtedness  of  subsidiary  companies, 

$145,000. 

“While  the  consolidated  gross  rev¬ 
enue  was  $1,089,470  less  than  1931,  we 
were  able  to  reduce  our  operating 
penses  by  $904,858.  These  economies 
in  operating  costs  have  put  the  company 
in  a  strong  position  to  meet  the  unfav^ 
able  business  conditions  that  haw  de¬ 
veloped.  We  face  the  uncertainties  ot 
the  future,  confident  that  our  orgaw- 
tion  will  make  the  best  of  every  situa¬ 
tion.” 
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Editor  &  Publisher  The  Fourth  Estate  for  March  18,  1933 


SCRIP  WAS  POPULAR 
WITH  MANY  PAPERS 

Moft  N«w»paper*  Now  Meetiac  P»y- 
rolU  IB  Routine  Manner — 
Chicafo  Tribune  Drop* 

Scrip  Plan 

Newspapers  which  turned  last  week 
to  the  expwient  of  issuing  scrip  to  em¬ 
ployes  in  order  to  meet  payrolls,  in  ad¬ 
dition  to  those  listed  in  last  week’s 
FnrtoR  &  Publisher,  include: 

JVtnatchee  (Wash.)  Daily  World; 
Troy  (N.  Y.)  Record,  Marion  (Ill.) 
D(Jy  Republican,  Mattoon  (Ill.)  Jour- 
Ml-Gasette,  East  St.  Louis  (Ill.) 
Journal,  El  Dorado  (Ark.)  News  and 
Times  Pomona  (Cal.)  Progress-Bulle¬ 
tin  Merced  (Cal.)  Sun-Star,  New 
Mford  (Conn.)  Standard-Ttmes, 
Oklahoma  City  Daily  Oklahoman  and 
Times,  Bartlesville  (Okla.)  Enterprise, 
Cushing  (Okla.)  Daily  Citizen,  Tucson 
Arizona  Daily  Star,  Nogales  (Ariz.) 
Herald,  Asheville  (N.  C.)  Citizen, 
Clarkesburg  (W.  Va.)  Exponent  and 
Telegram,  Springfield  (Mass.)  Repub¬ 
lican-News-Union;  Ogden  (Utah) 
Standard-Examiner;  Spokane  (Wash.) 
Spokesman-Review  and  Chronicle, 
Hammond  (La.)  Daily  Courier,  Pales¬ 
tine  (Tex.)  Daily  Herald,  Zanesville 
(0 )  Times-Record  and  Signal,  Pensa- 
w/o  (Fla.)  News-Journal,  and  Yakima 
(Wash.)  Herald  &  Republic. 

The  scrip  issued  was  either  for  part 
d  the  employe’s  week’s  pay  or  for  all 
(rf  it.  In  most  cases  some  cash  was 
paid  and  scrip  issued  for  the  rest.  Most 
Myrolls,  according  to  reports  receiv^ 
by  Editor  &  Publisher,  were  met  this 
week  as  in  the  past. 

In  view  of  the  reopening  of  the 
country’s  banks  this  week  the  Chicago 
Tribune  abandoned  its  proposed  plan  to 
issue  certificates  of  obligation  for  pay¬ 
ment  of  its  employes  last  week. 

PRESS  WILL  NOT  FAIL 

Will  Meet  Crieie  Courngeoualy,  Seek 
to  Restore  Confidence 

The  duty  of  newspapers  to  allay  fears 
of  the  public  and  restore  confidence 
were  emphasized  in  two  answers  to 
Editor  &  Publisher’s  symposium  on 
the  responsibility  of  the  press  in  the 
present  crisis  received  too  late  for  in¬ 
clusion  in  last  week’s  replies. 

Robert  W.  Bingham,  publisher  of  the 
Louisville  Courier  Journal  and  Times, 
and  President  Roosevelt’s  appointee  as 
Ambassador  to  England,  said: 

“All  loyal  Americans  are  justified  in 
feeling  confidence  in  their  government 
and  confidence  in  the  stability,  charac¬ 
ter  and  courage  of  the  great  mass  of 
the  American  people.  The  press  has 
not  failed  and  certainly  it  will  not  fail 
in  pving  the  public  all  the  news,  in  re¬ 
sisting  any  feeling  of  panic  within  it¬ 
self,  and  in  striving  to  restore  that 
public  confidence  which  is  fundamen¬ 
tally  necessary  for  recovery. 

“TV  worst  phase  of  the  crisis  is  now 
happily  over.  The  courage  and  de¬ 
termination  of  the  President  supported 
by  the  courage  and  determination  of 
the  American  people  make  it  certain 
that  our  faith  will  be  restored  and  that 
the  public  welfare  is  assured.” 

J.  N.  Heiskell.  editor  of  the  Little 
Rock  Arkansas  Gazette,  said: 

“The  duty  and  privilege  of  news- 
P»pers  in  these  times  is  to  impress  upon 
the  public  the  greatness  and  the  cer- 
hinty  of  our  American  heritage. 

“TTie  right  word  fitly  spoken,  the 
smtiment  that  heartens  and  encourages, 
My  allay  fear  and  apprehension  and 
bring  new  faith  and  confidence,  with 
*w  resolution  for  action  and  enter¬ 
prise.” 

FILES  $1,200,000  SUIT 

C.  E.  Stevens  Co.,  Pacific  northwest 
'’•door  advertising  concern,  has  filed 
^it  under  the  Sherman  Anti-trust  laws 
i^nst  Foster  &  Kleiser  Company,  an¬ 
other  outdoor  advertising  company, 
^ng  damages  of  $1,200,000.  The 
^tfvens  company,  operating  in  Seattle, 
ticoma  and  Portland,  charges  the  other 
^ern  with  attempting  a  monopoly. 


MATCHED  PRESIDENTS  INFORMALITY 


There  were  not  enough  chairs  to  go  around  during  Mrs.  Franklin  D. 
Roosevelt’s  first  press  conference  at  the  White  Honse,  Monday  March  13,  and 
so  the  First  Lady  herself  set  a  new  note  in  informality  by  sitting  on  the  floor, 
with  many  of  the  newspaper  women  following  snit.  The  interviewers  were 
served  tea  and  cake. 

POLICE  CENSOR  NEWS  N.  Y.  DAILY  PRINTING 
IN  MEMPHIS,  TENN.  SHOPPING  NEWS 

Incensed  Because  of  Dailies’  Dis-  Evening  Post  Prints  Style  Paper 
closures — Jury  Finds  Reporter  for  Fifth  Avenue  Group— -All 

Need  Not  Divulge  Infor-  Advertisements  Must  Appear 

mation  Source  in  Daily  Paper 

{Special  to  Editor  ^Publisher)  fhe  New  York  Evening  Post  recently 

Memphis,  Tenn.,  March  15  The  started  issuing  a  shopping  news  for  a 
right  of  a  newspaper  re^rter  to  refuse  group  of  New  York  merchants,  most 
to  reveal  the  source  of  his  information  of  them  Fifth  Avenue  retailers.  The 
has  been  upheld  by  a  Memphis  grand  publication,  xmder  the  name  Style  News, 
ju^,  which,  however,  express^  its  jj  issued  once  a  week  to  a  selected  list 
opinion  that  to  publish  stories  fur-  of  50,000.  Of  the  first  issue  25,000 
nished  by  a  nerson  whose  name  is  not  ^ere  delivered  to  the  suburbs  by  West- 
made  public  appears  to  be  unethical.”  ern  Union  messengers,  20,000  by  mail 
The  grand  jury  vvas  mvptigating  the  Manhattan,  and  5,000  to  apartment 
mysterious  death  of  Lloyd  Lowe,  who  hotels  where  the  managements  are  under 
was  fatally  injured  during  questioning  contract  to  see  that  their  guests  get 
by  police,  who  apparently  had  tried  to  copies. 

suppress  news  of  the  prisoner’s  in-  Advertisements  appearing  in  the  pub- 
juries.  .  „  ,  «  •  1  lication  must  be  run  in  the  Post  some- 

On  a  tip  from  a  confidential  time  during  the  week  the  guide  is  dis- 
source,”  Kenneth  ^  Moftett,  Evening  tributed.  Cost  is  pro-rated  among  those 
Appeal  reporter,  _  investigated  Lowe’s  participating.  The  newspaper  super¬ 
death,  resulting  in  a  crusade  by  the  vises  the  make-up,  contributes  the  stock 
Evening  Appeal  against  alleged  third  and  type  composition,  and  prepares  a 
degree”  methods  of  the  police.  small  amount  of  editorial  matter  for 

The  Evening  Appral  was  joined  in  its  each  issue.  The  guide  is  delivered  on 
denunciation  of  police  tactics  by  the  Mondays. 

Comrnercial  Appeal  and  the  Press-  Three  large  Manhattan  stores — R.  H. 
5citniVor,  resulting  in  the  grand  ju^  Macy,  Gimbel  Brothers  and  Blooming- 
investigation,  which  lasted  for  a  week,  dale — are  not  included  in  the  plan.  It 
Eight  newspapermen  were  included  in  ^as  these  stores’  low  prices,  which  are 
those  questioned  by  the  jury.  announced  in  huge  newspaper  space,  that 

Incensed  at  the  editorial  campaigns,  i^d  the  Fifth  Avenue  group  to  the  ex- 
the  police  department  established  a  pedient  of  a  shopping  news,  it  is  under¬ 
censorship  on  crime  news,  refusing  to  stood.  At  a  meeting  of  the  stores 
allow  reporters  to  view  the  docket  and  recently,  where  an  effort  was  made  to 
other  records.  Demands  were  made  on  solve  this  competitive  problem,  Joseph 
Moffett  and  his  superiors  to_  reveal  the  Boyle,  Evening  Post  advertising  man- 
name  of  the  person  who  divulged  in-  ager,  was  present  by  special  invitation, 
formation  concerning  Lowe’s  death.  Although  the  Post  carries  less  retail 
The  demand  was  refusrf,  both  in  advertising  than  other  New  York  news- 
police  and  grand  jury  questioning.  The  papers,  90  per  cent  of  it  comes  from 
grand  jury,  however,  did  not  insist  upon  the  Fifth  Avenue  group, 
the  revelation,  noting  that  “such  tactics 
seem  to  us  to  be  unethical.” 

Memphis  newspapers,  as  a  result  of 
the  police  censorship,  have  established 
their  own  “crime  bureau”  for  gather¬ 
ing  police  news. 

(Charging  that  they  cannot  get  “a 
square  deal  from  the  newspapers,”  the 
policemen  are  reported  to  be  raising  a 
fund  to  buy  space  over  a  radio  station 
to  “give  their  side  of  the  controversy 
to  the  public.” 

GUNST  IN  CHICAGO 

G.  H.  Gunst.  of  the  E.  Katz  Spe¬ 
cial  Agency,  New  York,  has  been 
transferred  to  the  Chicago  office  of 
the  company.  He  took  charge  there 
this  week.  He  succeeds  the  late 
Roy  Black.  Mr.  Gunst  joined  the 
Katz  agency  in  1919,  when  he  opened 
its  .Atlanta  office. 


INAUGURAL  PAGES  REPRINTED 

Following  the  inauguration.  New 
York  Times  brought  out  for  private 
circulation  a  20- page  reprint  of  Times 
first  pages  recording  the  inaugurations 
of  all  Presidents  from  Franklin  Pierce, 
the  14th  occupant  of  the  White  House, 
to  Franklin  D.  Roosevelt,  covering  a 
period  of  80  years.  The  Times  was  in 
its  second  volume.  No.  457,  when  Pierce 
took  the  big  chair.  The  reprint  pro¬ 
vides  an  extraordinary  study  not  only 
of  advancing  journalism,  but  of  the  his¬ 
tory  made  by  the  Presidents  over  four¬ 
score  years. 

ADOPTS  S-DAY  WEEK 

The  Cincinnati  Enquirer  this  week 
placed  editorial  staff  members  on  a  five 
day  week  basis.  It  is  understood  the 
change  will  be  temporary. 


IRELAND  WOULD  CURB 
‘MEDDLING'  PAPERS 

Chairm«n  of  Irish  Press,  In  United 
States  To  Study  Newspapers, 
Says  London  Papers 
Interfere 

By  Grace  M.  Keeffe 

The  effects  of  Ireland’s  growing 
economic  nationalism  may  soon  be  felt 
even  by  the  British  Press,  for  there  is 
now  under  way  in  the  Emerald  Isle  a 
movement  to  curb  the  circulation  there 
of  “meddlesome”  English  newspapers. 

In  an  interview  with  Editor  & 
PuBUSHER  on  his  arrival  in  this 
country  recently,  Edmund  Williams, 
one  of  the  founders  and  chairman  of 
the  board  of  the  Irish  Press,  President 
de  Valera’s  young  and  thriving  news¬ 
paper,  talked  about  the  need  for  action 
with  regard  to  the  British  press  in 
Ireland  and  enumerated  not  a  few 
of  the  offenses  of  British  editors. 
Mr.  Williams  is  here  to  study  .Ameri¬ 
can  newspaper  methods  with  a  view 
to  introducing  some  improvements  in 
the  Irish  Press.  It  is  his  first  visit 
to  the  United  States  since  1904. 

The  English  newspapers  are  not  only 
straining  the  none  too  cordial  relations 
between  the  two  countries,  Mr.  Wil¬ 
liams  said,  by  their  wilful  distortion 
of  the  news,  but  they  are  actually 
interfering  in  the  internal  affairs  of 
Ireland  through  the  misrepresentations 
they  circulate  there.  British  meddling 
was  especially  prominent  during  the  last 
election,  he  said. 

Shortly  after  the  elections,  Mr. 
Williams’  pa^r  carried  a  leader  de¬ 
ploring  this  interference  on  the  part 
of  the  British  press  and  asking:  “If 
the  London  Daily  Mail  used  its  Paris 
edition  to  try  and  shake  the  French 
Government  out  of  office  or  backed  a 
party  supporting  German  economic 
aggression,  does  anybody  believe  that 
it  would  be  permitted  to  carry  this  on 
for  one  day  longer  than  its  purpose 
was  clear?” 

Inaccuracies  regarding  political  af¬ 
fairs  in  Ireland  find  their  way  into 
American  papers,  too,  on  occasion. 
But  they  are  rarely  the  result  of 
malice  or  ill  will,  Mr.  Williams  said. 

Until  the  establishment  of  the  Irish 
Press  in  the  fall  of  1931,  Mr.  Williams 
explained,  there  was  only  one  large 
daily  in  Ireland,  the  Irish  Independent. 
With  national  circulation  unhampered 
by  competition,  it  had  a  virtual  mo¬ 
nopoly  on  the  island.  In  less  than  two 
years,  however,  the  Press  has  become 
a  formidable  rival,  counting  its  circula¬ 
tion  now  at  more  than  150,000.  Com¬ 
petition  between  the  two  papers  is 
keen.  It  has  been  carried  to  such  an 
extent  that  both  of  them  have  char¬ 
tered  special  trains  to  carry  their 
papers  out  over  the  island.  One  train 
leaves  Dublin  at  4  every  morning  and 
the  other  ten  minutes  later. 

In  support  of  Mr.  de  Valera’s  en¬ 
deavor  to  revive  the  ancient  Celtic 
tongue,  the  Press  carries  a  considerable 
amount  of  reading  matter  in  Gaelic. 
Every  day  there  is  one  long  article  in 
that  language  and  the  Parliamentary 
reports  are  interspersed  with  para¬ 
graphs  in  Gaelic  from  the  speeches  of 
those  members  who  use  it  in  the  Dail. 

VATICAN  CONTRACT  PLACED 

For  the  first  time  in  the  history  of 
the  Vatican,  authorization  has  been 
given  for  the  awarding  of  a  huge  print¬ 
ing  contract  outside  of  Italy  and  this 
contract  has  been  given  a  Toronto  firm, 
it  was  revealed  through  the  recent  visit 
to  Toronto  of  Monsignor  Enrico  Pucci, 
domestic  prelate  to  the  Pope.  He  came 
to  arrange  the  production  of  the  Vati¬ 
can  Memorial  Series  of  books  through¬ 
out  the  British  Empire  for  which  he  is 
writing  the  text  and  Vernon  Howe 
Bailejr,  New  York  artist,  is  doing  the 
drawings.  The  order  will  run  into  mil¬ 
lions  of  books  and  is  understoixl  to  be 
one  of  the  largest,  if  not  the  largest, 
contract  of  its  kind  ever  awarded  in 
Canada.  The  name  of  the  firm  will  not 
be  revealed  for  about  60  days. 
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TWO  PUBLISHERS  GET 
DIPLOMATIC  POSTS 


Joacpkas  D«bm1s  Appoiatod  Abi« 
bassador  to  Mexico— Robert 
W.  Bingbain  Envoy  to 
Enfland 

By  George  H.  Manning 
( Washington  Comagondent, 
E^ditor  a  Publmhrr) 
Washington,  D.  C,  March  14 — 
With  the  appointment  of  Josephus 
Daniels  as  Ambassador  to  Mexico  and 


R.  W.  Bingham  Josephus  Daniels 


Robert  W.  Bingham  as  envoy  to  Great 
Britain,  President  Roosevelt  has  turned 
again  to  the  ranks  of  prominent  mem¬ 
bers  of  the  press  to  fill  key  positions. 

It  is  understood  the  chief  executive 
has  several  more  newspapermen  under 
consideration  for  important  posts,  and 
their  nominations  may  go  to  the  Senate 
in  a  few  da^s. 

Mr.  Darnels,  who  was  Secretary  of 
the  Navy  during  the  World  War,  went 
into  journalism  in  1885  and  has  con¬ 
tinued  in  the  profession  with  little  intCT- 
ruption.  He  is  editor  of  the  Raleigh 
(N.  C.)  Neves  and  Observer,  and  is 
^e  author  of  several  books,  including  a 
“Life  of  Woodrow  Wilson,”  his  war¬ 
time  chief. 

The  nominations  of  both  Mr.  Daniels 
and  Mr.  Bingham  had  been  predicted 
for  some  time.  The  latter  is  publisher 
of  the  Louisville  Courier-/ owyial  and 
Times,  and  it  is  known  that  for  some 
time  he  has  been  preparing  to  go  to  Lon¬ 
don  to  succeed  Andrew  W.  Mellon, 
former  Secretary  of  the  Treasury. 

The  selection  of  J.  A.  Latimer  of 
Williston,  S.  C,  publisher  of  a  number 
of  weAly  papers  in  his  home  state,  as 
private  secretary  to  Postmaster  Gen¬ 
eral  Farley  has  been  announced.  Mr. 
l^timer  served  as  secretary  to  former 
Governor  John  G.  Richards  of  South 
Carolina  and  to  Senator  Byrnes  of  that 
state.  He  was  active  at  Democratic 
headquarters  in  New  York  City  dur¬ 
ing  the  last  campaign. 

Isaac  Gregg,  who  has  been  handling 
press  relations  for  the  Post  Office  De¬ 
partment  four  years,  is  being  retained 
for  that  position.  He  was  formerly 
with  the  Neve  York  World. 

Mentioned  seriously  for  Ambassador 
to  Germany  is  James  M.  Cox,  Ohio 
publidier,  and  a  candidate  for  Presi¬ 
dent  in  1920,  on  the  ticket  on  which 
President  Roosevelt  ran  for  the  vice¬ 
presidency.  It  has  also  been  suggested 
that  Qaude  Bowers,  editorial  writer 
for  the  Neve  York  Journal,  will  become 
the  new  Ambassador  at  Madrid. 


COOK  SOUTHERN  MANAGER 

B.  Frank  Cook  was  recently  ap¬ 
pointed  southern  manager  of  Bryant, 
Griffith  &  Brunson,  Inc.,  newspaper  rep¬ 
resentatives,  in  charge  of  their  Atlanta 
office.  Mr.  Cook  is  a  native  of  Atlanta, 
and  has  a  wide  acquaintance  among  ad¬ 
vertisers,  advertising  agencies  and 
newspapers  located  in  the  southern  terri¬ 
tory.  Associated  with  him  is  his 
brother  Pierce  W.  Cook,  who  has  been 
with  Bryant,  Griffith  &  Brunson  for  a 
number  of  years  in  the  southern  field. 

AUTO  SHOW  SUCCESSFUL 
Despite  the  banking  holiday  last 
week  a  successful  automobile  show  was 
staged  in  Louisville,  Ky.,  sponsored 
by  ffie  advertising  department  of  the 
Herald-Post  of  which  John  B.  Gallagher 
is  publisher.  Crowds  attending  com¬ 
pared  favorably  with  those  visiting  past 
shows. 


WILLIAMS  WITHDRAWS 

Dr.  Walter  Williams,  president  of 
the  University  of  Missouri  and  dean  of 
the  School  of  Journalism,  who  has 
been  put  forward  by  friends  for  the 
post  of  United  States  Minister  to  China, 
^  requested  them  to  cease  their  activ¬ 
ities.  The  suggestion,  he  said,  “is  a 
distin^ished  honor,”  but,  he  added,  he 
felt  his  duty  “is  here  at  the  University 
of  Missouri.” 


COURT  FAVORS  DAILY 
IN  LIBEL  DECISION 

Wisconsin  Supreme  Court  Holds 

Milwnukee  Joumnl  Story  on 
Grnnd  Jury  Finding  Wes 
Privileged 

(.Spscial  to  Editor  &  Publisher) 

Madison,  Wis.,  March,  13 — Freedom 
of  a  newspaper  from  liability  for  libel 
action  in  cases  where  court  reports  have 
been  filed  and  correctly  reported,  but 
where  the  court  report  is  subsequently 
declared  in  error  has  been  sustained  in 
a  decision  of  the  Wisconsin  supreme 
court  in  a  libel  action  brought  against 
the  Milwaukee  Journal,  by  Clifton 
Williams,  former  special  assistant  city 
attorney  of  Milwaukee.  The  court 
affirmed  the  decision  of  the  Milwaukee 
circuit  court  from  which  Mr.  Williams 
had  appealed. 

Involved  in  the  case  among  causes  of 
action  was  a  newspaper  article  in  which 
findings  of  a  grand  jury  in  the  Milwau¬ 
kee  municipal  court  were  disclosed.  The 
newspaper  story  stated  that  although 
the  proceedings  of  a  grand  jury  must 
remain  secret  and  no  names  mentioned 
because  of  legal  restrictions,  it  had 
been  possible  to  investigate  and  obtain 
facts  concerning  practically  all  reports 
of  activities  which  the  jury  condemned. 
The  story  then  went  on  to  report  a 
grand  jury  finding,  and  in  a  subsequent 
paragraph  cited  records  which  identi¬ 
fied  the  report. 

One  of  these  findings  was  the  nota¬ 
tion  of  a  member  of  the  Milwaukee 
city  attorney’s  staff  accepting  retainers 
from  a  local  carrier.  The  Journal  cited 
this  finding  and  then  pointed  out  local 
records  showing  Mr.  Williams  had  done 
outside  work  and  accepted  a  retainer 
from  a  local  carrier.  Appointed  as  a 
sp^ial  assistant  city  attorney  Mr. 
Williams  handled  special  cases  and  did 
this  work  with  the  knowledge  of  his 
superior. 

Later  the  Wisconsin  supreme  court 
ordered  this  grand  jury  report  stricken, 
and  Mr.  Williams  brought  suit  for 
libel  against  the  newspaper  on  this  and 
other  points  which  were  not  dwelt  on 
in  such  detail  in  the  high  court  de¬ 
cision. 

In  so  far  as  the  story  of  May  8, 
1929,  upon  which  this  particular  cause 
of  action  was  based,  was  a  true  and 
fair  report  of  the  statement  in  the 
grand  jury’s  report  which  was  filed 
with  the  court  May  7,  1929,  and  con¬ 
tinued  on  file  until  stricken  at  the 
order  of  the  state  supreme  court,  the 
publication  of  that  statement  was  un¬ 
conditionally  privileged  under  the 
statutes,  the  court  held  in  the  opinion. 

Although  the  supreme  court  subse¬ 
quent  to  the  filing  of  the  grand  jury 
report  and  publication  of  the  news  story, 
decided  it  was  an  error  for  the  muni¬ 
cipal  court  to  receive  the  report  and 
to  refuse  to  strike  it,  nevertheless  ffie 
report  was  on  record,  the  opinion 
pointed  out.  If,  by  judicial  error,  de¬ 
famatory  matter  which  is  wholly 
irrelevant  was  incorporated  in  the  find¬ 
ings  of  a  court  the  proprietor  of  a 
newspaper  in  which  the  hnoings  have 
been  reported  should  not  be  denied  the 
privilege  from  liability  if  subsequent 
to  publication  the  supreme  court 
ordered  the  defamatory  matter  stricken, 
the  decision  states. 

Proprietors,  publishers,  editors, 
writers  or  reporters  on  newspapers  are 
not  liable  under  such  circumstances  eyen 
though  others  who  are  not  within  that 
class  may  be  liable  for  any  report  of 
such  defamatory  matter  if  it  is  not 
pertinent  and  relevant  to  the  issue,  ffie 
decision  states. 


VISITED  WEST  INDIES 


John  Borg,  publisher  of  the  Hackensack 
(N,  J.)  Bergen  Evening  Record,  and 
Mrs.  Borg  photographed  on  board  the 
Reliance  on  which  they  recently  made 
a  cruise  to  the  West  Indies. 


FLORIDA  CHAIN  STORE 
TAX  IS  VOIDED 


U.  S.  Supreme  Court  Holds  Pro¬ 
vision  Increasing  Levy  in  Pro¬ 
portion  to  Counties  Covered 
Is  Discriminatory 

Florida’s  chain  store  tax  was  held 
unconstitutional  by  the  United  States 
Supreme  Court  in  Washington  March 
13.  A  majority  of  the  judges  felt  that 
a  provision  increasing  the  tax  in  pro¬ 
portion  to  the  number  of  counties  cov¬ 
ered  by  each  chain  was  discriminatory. 

Justices  Brandeis,  Cardozo  and  Stone 
dissented. 

The  court  declared  that  the  law,  if 
enforced,  would  result  in  county  line 
discrimination,  because  store  owners 
whose  chain  units  were  located  in  one 
county  were  taxed  at  a  lower  rate  than 
those  whose  stores  were  scattered  over 
two  or  more  counties. 

In  other  respects,  the  court  found, 
there  was  nothing  to  distinguish  it  from 
the  famous  Indiana  chain  store  case 
where  the  chain  store  tax  was  first 
upheld  by  the  court.  Justice  Roberts 
read  the  majority  opinion.  It  will  be 
recalled  that  on  May  18,  1931,  it  was 
Justice  Roberts  who  delivered  the 
Supreme  Court’s  5-to-4  opinion  which 
reversed  the  decision  of  the  three-judge 
Federal  Statutory  Court  and  declared 
the  Indiana  chain  store  tax  law  con¬ 
stitutional.  In  his  Florida  decision  he 
was  supported  by  Chief  Justice  Hughes 
and  Associate  Justices  McReynolds, 
Sutherland,  Butler  and  Van  Devanter. 

The  dissenting  opinion,  read  by  Jus¬ 
tice  Brandeis  held  that  the  statue  was 
to  be  construed  as  constitutional  unless 
some  reason  for  calling  it  invalid  was 
called  to  the  court’s  attention.  Such 
had  not  been  done,  he  declared,  main¬ 
taining  that  the  law  should  have  been 
held  constitutional.  He  pointed  out  that 
not  one  of  the  companies  involved  was 
licensed  to  do  interstate  commerce  in 
Florida  and  that  the  tax  might  be  inter¬ 
preted  as  either  a  license  or  a  privilege 
tax. 


PROTEST  SUCCESSFUL 
Grand  Forks  (N.  D.)  fJerald,  M.  M. 
Oppegard,  publisher,  instigated  a  suc¬ 
cessful  protest  movement  recently 
against  a  proposal  in  the  state  legisla¬ 
ture  to  combine  the  University  at  Grand 
Forks  and  the  Agricultural  college  at 
Fargo  under  a  single  administration. 
Friends  of  the  University  joined  in  the 
opposition  to  the  proposal  and  three 
days  later  it  was  defeated. 


FREE  PUBLICITY  HIT' 
AT  ILLINOIS  MEET  V 

William  B.  Hamel  Cites  Watii  ; 

Involved  in  Speech  Before 
Press  Association — Farrar 
Talks  on  Typography  | 

Numerous  talks,  pertinent  to  the  i 
weekly  and  daily  newspaper  field,  which 
included  a  denunciation  of  the  f^e^ 
space  grabber,  featured  the  semi-annnal 
meeting  of  the  Illinois  Press  Associa-  i 
tion  in  the  Hotel  Abraham  Lincoln  in  t 
Springfield,  March  10  and  11.  j 

A  particularly  vitriolic  attack  on  the  [ 
high-pressure  out-of-town  space  grab-  j 
ber  aroused  interest,  delivered  bt  I 
William  B.  Hamel,  of  the  Mattoon 
Journal-Gazette,  a  paper  which  it. 
fuses  to  print  any  kind  of  free  publicity.  I 

Mr.  Hamel  said  that  equal  treatment 
for  every  advertiser  in  his  newspaper 
satisfies  them.  Only  the  “outsiders," 
in  charge  of  campaigns  locali^ 
through  merchants  or  organizations  1 
operating  in  Mattoon  caused  difficulties  > 
for  the  paper,  he  said,  and  declariiv  i 
that  he  had  no  difficulty  in  “squarii^ 
the  local  dealer  by  a  heart-to-hw 
talk  following  refusal  of  the  puffs.  I 

He  condemned  the  costliness  of  dis. 
tributing  thousands  of  pieces  of  fiye 
publicity,  very  little  of  which  gets  into 
the  paper,  and  practically  none  of  whid 
brought  any  results.  The  same  amount 
of  money  judiciously  spent  for  legiti¬ 
mate  advertising  would  bring  far  bette 
results,  he  said. 

.\mong  other  highlights  of  the  meet¬ 
ing  was  the  talk  of  Gilbert  P.  Farrar, 
director  of  typography  for  the  Comk- 
Nast  Press,  of  New  York,  and  typo¬ 
graphical  counselor  for  the  Intertypc 
Corporation,  of  New  York. 

Mr.  Farrar  discussed  the  typography 
of  the  modern  newspaper  from  the 
standpoint  of  beauty  and  economy. 

Other  speakers  and  their  subjects  in¬ 
cluded  C.  R.  Denson,  of  the  Mitusk 
News-Dispatch,  who  read  a  paper  oi 
“Maintaining  Circulation  During  These 
Times”  which  was  prepared  by  State 
Senator  Arnold  P.  Benson,  of  the 
Batavia  Herald,  but  who  was  unable  to 
appear. 

Ray  Dooley,  advertising  managu, 
Vandalia  Union,  prepared  a  paper  os 
“How  the  Union  Increased  Its  Adver¬ 
tising  in  1932”  which  was  read  by 
Charles  Feirich,  of  the  Union. 

A.  W.  Shipton,  general  manager, 
Springfield  State  Journal  talked  on  the 
five-day  week  placed  in  operation  by 
printers,  and  its  effect  on  Illinois  nevs- 
papers. 

“The  Editorial  Page”  was  the  sub¬ 
ject  of  a  talk  by  Jacob  L.  Hasbrouck, 
editor  of  the  Bloomington  Pdfly 
Pantograph,  and  a  talk  on  legislatm 
matters  was  presented  by  F.  W.  Lewis, 
of  the  Robinson  Constitution.  He 
assisted  in  preparing  his  talk  by  J.  E 
McClure,  of  the  Carlinville  Demoerd. 

“The  Importance  of  the  Editorial 
Page  in  a  Weekly  Newspaper”  struck  ‘ 
a  responsive  note  among  the  weekly 
newspaper  publishers.  The  paper  was 
prepared  and  delivered  by  Ed.  C 
Brandenburger,  editor  and  publisher  of 
the  Sullivan  Progress. 

Officers  of  the  association  are  S.  P 
Preston,  Gillespie  News,  president, 
Mrs.  Mabel  Shaw,  Evening  Telegnf^ 
Dixon,  first  vice-president;  John  P 
Beckman,  Haruobk  County  Jourw 
second  vice-president;  H.  H.  Stevens 
Paxton  Record,  third  vice-president 
H.  L.  Williamson,  publisher,  Notiom  ! 
Printer  Journalist  of  Spiiiigficld,  seat- 
tary ;  and  W.  L.  Schmitt,  ,Benld  Esltr- 
prise,  treasurer, 

Mr,  Preston  presided  at  the  meet¬ 
ings,  one  of  the  features  of  which  was 
the  presentation  of  a  newsp^ 
comedy-drama  entitled  “Cordy 
Home.”  The  cast  was  con^w  * 
editors  and  publishers,  all  of  «* 
Fulton  County  Press  Associatioa 

REDUCES  ADVERTISING  RATE 

The  Erie  (Pa.)  Times  has  announeni 
reduction  of  its  general  advertising 
to  7  cents  a  line  flat,  effective  «  * 
March  1. 
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BANKS.  MONEY.  (iOH>.  THE  TRIANOLE  CHARTED 


50,000  New  Readers 


Turned  to  The  New  York  Times  for 


Complete  News  of  the  Banking  Crisis 


The  banking  crisis  of  the  past  several  days  invested  the  news  with  a 
particular  and  personal  significance  for  thinking  men  and  women.  The 
daily  developments,  the  steps  taken  to  meet  the  economic  situation,  the 
action  of  the  President,  his  aides,  of  Congress,  of  hankers,  were  topics  of 
prime  interest  everywhere. 

In  this  emergency  when  full,  comprehensive,  reliable  news  reports 
were  essential,  thousands  of  new  readers  instinctively  turned  to  the  news 
columns  of  The  New  York  Times.  The  weekday  net  paid  sale  during  the 
past  two  weeks  averaged  over  500,000  copies  per  day  and  last  Sunday’s 
sale  exceeded  800,000  copies — an  increase  of  approximately  50,000 
per  day. 

Sllfp  Nm  19nrk 


*‘All  the  News  That's  Fit  to  Print* 
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On  The  Mechanic  a  I  Side  are  not  equipped  to  do  stereotyping  FINAL  A.B.C.  VOTE 

-  obviously  cannot  use  an  advertising  Final  vote  of  Audit  Bureau  of 

SURVEY  SHOWS  PAPERS  PREFER  MATS  mat,  but  must,  of  necessity,  demand  Utions  mcmlws  shows**tSt  Ae^^ 

AND  ELECTROS .  TO  STEREOTYPES  ^  h  cSSTihou;  IZ  ISt 

a  mi  n  a  - e.  »•  e  •  matter _  248,  O.  C.  Ham  announced  this  wed 

R^pli^s  to  A*N#»  wAw  Quosuonnjiiro  Show  Bi(  Sontunoiit  MONOTYPE  IMPROVEMENT  Trie  bsllotin^  w&s  conducted  by  nul 
Against  Stereos — Advertising  Agencies  Slated  tjt  the  1,SM  ballots  smt  ^t,  ^ 

pp  I  a  ai  Firm  Now  Using  Haynes  Stellite  returned.  It  was  explained  that  iqqc 

to  t  »*«  Action  Coating  on  Mold  Blocks  oI  the  replies  represented  two  votes  og 


are  not  equipped  to  do  stereotyping 
obviously  cannot  use  an  advertising 


AND  ELECTROS  TO  STEREOTYPES 

Replies  to  A.N.P.A.  Questionnaire  Show  Big  Sentiment 
Against  Stereos — Advertising  Agencies  Slated 
to  Take  Action 


MONOTYPE  IMPROVEMENT 


,  UT  of  118  newspaper  mechanical 


cuon  Coating  on  Mold  Blocks  ol  the  replies  represented  two  votes  oo 

S  Th^v  iiciiallv  mnuntMi  r>n  After  extensive  experimentation  and  ”*^®P®P®r  memben 


lishers’  Association  mechanical  depart-  “6.— They  are  often  discarded  in  the  ‘  cent  in  favor  of  the  resolution,  as  pr^ 

ment,  106  reported  they  preferr^  to  composing  room  due  to  their  similarity  ^ard  wwr-retistine  material  Uich  by  announced  in  Editor  &  Po^ 

n/lv»rf icino*  mats  nr  clcCtrOS  trh  tflA  ractc  h\r  n»\srenoff\A**  1.  ^  *  y  w  rc>TTw«s  2..  ..t_  <  •  . 


receive  advertising  mats  or  electros  to  the  casts  made  by  the  newspaper 
rather  than  stereotypes.  Nine  felt  ttot  “7, — Because  of  breakage,  it  is  o 
stereotypes  were  not  objectionable,  necessary  to  make  a  flat  cast  from 
and  three  reported  they  had  no  pref-  newspaper’s  page  mat  to  use  in  foil 


p  7  newspaper  oxy-icetylene  blowpipe,  is  “Sher.  The  i^  provision  is  schedukd 

7.-Because  of  bnakage,  it  is  oftm  applied  in  a  layer  to  the  mold  blocks,  effective  April  1  for  new*, 

necessary  to  make  a  flat  cast  from  the  their  rough  state,  at  the  point  which  Papers. 

is  to  form  the  matrix  seat,  that  is,  the  , 

r  t.  1.  •  1  »  ,  place  where  the  matrix  is  pressed  SAUERWEIN  IN  U.  S. 


erence. 

The  results  of  the  survey,  it  was 


newspaper’s  page  mat  to  use  in  follow¬ 
up  advertising. 


r  u  u  •  1  ft.  place  where  Ae  matrix  is  pressed  SAUERWEIN  IN  U.  S. 

brittleness  of  me  against  the  top  of  the  mold  to  form  the  Jules  Sauerwein,  editor  of  the  Pant 
ctal’  plates  r^uiring  mortismg  usually  character  on  the  type.  Soir,  a  leading  French  newspaper,  g. 

»k  during  the  process.  Monotype  molds  have  heretofore  been  riv^  in  New  York  this  week.  He  will 

y. — Because  of  the  numerous  trou-  made  with  hardened  steel  seats,  but  be  in  this  country  several  weeks  studi¬ 
es,  some  offices  make  no  attempt  to  Haynes  Stellite  is  harder  than  any  ing  the  financial  situation.  He  said  he 


stated  in  a  rec^t  A^.P.^*nechani^  metal,  plates  requiring  mortising  usually  character  on  tiie  type 
department  bulletin,  teve  been  reported  break  during  the  process.  Kotape  mofds  tev 

to  the  Association  of  National  Adver-  — Because  of  the  numerous  trou-  v,-irA„r,,,A 


272,948 

was  the  averase  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

FEBRUARY,  1933 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Feb¬ 
ruary,  1933,  was  1tO,S61a 

gen-ytMiig  in  Baltimort 
Ravnloua  Anand 

THE  lOfib  SUM 

Moraing  Eveamg  Sinday 


i'cciimI  hv  the  plates  but  pull  a  proof  and  steel  can  be  made.  It  will,  therefore,  believed  France  would  pay  within  i 

1  rommittee  to  ^  engraving  to  use  in  the  form,  increase  the  length  of  time  a  mold  may  few  weeks  the  $19,000,000  installment 

Mecumca  other  “Newspapers  printing  directly  from  be  used  before  it  wears  down  to  the  on  the  war  debts  which  was  due  to  the 

the  A.AA.A.  membersnip  ana  to  omer  typ^^hich  are  in  the  minority  in  the  point  where  it  requires  restoring  to  United  States  Dec.  IS.  This,  he  said, 
recopiizM  ^  .  .  . .  „  .  A.N.P.A.  membership— do  not  object  height  to  keep  the  height  of  the  type  would  be  “a  friendly  gesture”  to  thii 

this  j^ta^^ion  by^K^  to  stereotypes.  Such  of  these  offices  as  correct.  country  “in  her  time  of  trouble.” 

ciations  will  discourage  the  use  of - — - 

stereotypes  by  agencies  and  advertises, 
in  view  of  their  obvious  unpopularity 

with  our  membership  and  because  Aere  ^  ^  ^ 

appears  to  be  no  good  reason  either  ^  ■  ■ 

mechanical  or  economic  urging  their  ■  ■  ■  ■ 

use,  except  perhaps  when  advertising  is  I  I 

placed  in  newspapers  not  equipped  for  |  |  vl  II 

using  a  mat.  „  a 

“Several  years  ago  the  A.N.P.A.  and  ^ 

A.A.A.A.  Joint  Committee  on  News-  .  ■ 

paper  Printing  carefully  investigated  g  ■ 

the  merits  of  electrotypes  and  mats  for  f'  'If  J  ^1% 

newspaper  advertising  and  issued  a  re-  ^1  I W  If  111^011 

port  dated  April  26,  1929,  which  is  # 

worth  rereading  in  this  connection.  ■ 

“A  survey  of  the  mechanical  require-  .  j  ■ 

ments  of  our  membership,  made  about  I 

four  years  ago,  touched  upon  the  pref-  I  vl  III  1^ 

erence  of  publishers  for  mats  or  electro-  w 

types  for  advertising.  An  abstract  of 
the  returns  showed  that  196  offices  def¬ 
initely  preferred  electrotypes  to  mats, 

^  ^  statistician  or  a  CPA  are  the  only  people 

to  electrotypes.  This  shows  that,  in  the  ^  i  i  n  i  i  . 

case  of  the  offices  expressing  a  definite  we^know  who  really  enjoy  Mgures  and  numbers  and  decimals  and  all  that.  Its 

favoT^dectnrt^s.'^**  *  dry^stuff.  The  bootblack  around  the  corner  isn’t  utterly  amazed  when  we  tell  him 

tisi^wanot°^indudS*^reither  of  Sc  we  published  14,796,932  agate  lines  of  advertising  in  1932.  He  just  smiles 

reports  last  mentioned  b^ause  at  that  patiently  and  goes  right  on  shining.  Just  another  dime  to  him. 

time  no  question  concerning  them  had  i-  /  o  o  o 

been  raistd. 

ty^^'arfSVfoiio^g^*'*'  But  regardless  of  what  Joe  Poppula  thinks  about  that  14,796,932,  it’s  the  greatest 

hard~^rbrittii^*stSlT^  volume  of  advertising  published  by  any  morning  or  evening  week-day  newspaper 

handled  with  extreme  care  to  avoid  jp,  America.  National  leadership  for  the  third  consecutive  year  is  what  it  really 

“2.— They  are  frequently  broken  in  means,  with  first  national  honors  automobile  and  classified  advertising,  too. 

‘'■=J!^s;^Thcy  frequently  break  under  the  (Automobile  1,234,977.  Classified  2,743,791). 

pressure  of  the  molding  process. 

“4. — ^They  are  not  made  to  a  standard  ^ 

thickness.  Joe  wouldn’t  Pet  the  trueToersoective  on  this  market  of  ours  from  the  linaqe 


after  all- 

they  do  mean 
something 


A  statistician  or  a  CPA  are  the  only  people 
we’know  who  really  enjoy  figures  and  numbers  and  decimals  and  all  that.  It’s 
dry^stuff.  The  bootblack  around  the  corner  isn’t  utterly  amazed  when  we  tell  him 
we  published  14,796,932  agate  lines  of  advertising  in  1932.  He  just  smiles 
patiently  and  goes  right  on  shining.  Just  another  dime  to  him. 

But  regardless  of  what  Joe  Poppula  thinks  about  that  14,796,932,  it’s  the  greatest 
volume  of  advertising  published  by  any  morning  or  evening  week-day  newspaper 
in  America.  National  leadership  for  the  third  consecutive  year  is  what  it  really 
means,  with  first  national  honors  automobile  and  classified  advertising,  too. 

(Automobile  1,234,977.  Classified  2,743,791). 

Joe  wouldn’t  get  the  truejperspective  on  this  market  of  ours  from  the  linage 
figure  angle.  But  then,  he  isn’t  a  wide-awake,  1933  model  sales  or  advertising 
manager.  After  all,  when  a  pared  advertising  budget  has  to  do  a  real  selling 
job,  such  figures  do  mean  something. 


(Snetittig 

NeUMB 


EUGENE  W.  FARRELL,  Business  &  Adv.  Msr.,  21 5-221 
Market  Street,  Newark,  New  Jersey.  O'MARA  A 
ORMS6EE.  General  Representatives,  New  York,  Chicaso, 
Detroit,  Los  Anseles,  San  Francisco. 


■  S, 


j , 


What 


CURTIS-MARTIN  NEWSPAPERS,  INC.  ....  INDEPENDENCE  SQUARE,  PHILADELPHIA 

PUBLIC  LEDGER 

MORNING  IVENING  SUNDAY 

Unje  inqutrtr 

SUNDAY 


No  oao  Philaddphio  nowipapar  proTidea  bat* 
tar  than  50%  eovrrada  ol  tha  891,430  iaa* 
Uiea  in  Philadelphia  and  ita  A.  B.  C.  tub* 
arba.  This  laavct  anconarad  approxinutaly 
445,715  lamiliaa— or  1,782,860  poopla  morn 
paopio  by  214,000  thaa  lira  ia  tha  City  a( 
Datroit. 

1{  yoa  barn  baaa  attenptind  to  aorar  tha 
draat  Philadalphia  markat  with  ana  nawapa* 
par,  hara  ia  tha  answer  to  tha  deOcianey 
batwaaa  yoar  actual  and  toltutial  aalea. 


IROFITABLB  sales  !n  1933  are 
beinS  made  in  selected  markets — ^markets 
where  concentration  of  population,  pur- 
ohuinS  power  and  retail  outlets  make 
possible  effective,  economical  selling. 

The  Philadelphia  market  meets  present- 
dty  requirements  at  every  point 

SIZE: 

Third  in  America,  891,430 
Families 

746,253  people  —  more  people  than  live  in  the 
adct  of  Detroit  and  Lee  Angeles  combinad, 

SALES  POTENTIAL: 

tmsfioomo 

■  retail  sales,  according  to  the  1930  Cenaua  of  Dia- 
(r^etion,  exceeding  those  of  the  cities  of  Detroit 


and  Los  Angeles  combinad.  Retail  outlets  total  58,191, 
nearly  twice  as  many  as  in  the  cities  of  Detroit  and 
Los  Angeles  combinad. 

COVERAGE: 

Curtis^Martin  Newspapers 

alone  provide  the  complata  eovaraga  which  makes  k 
possible  to  develop  maximum  sales  in  every  part  of 
the  Philadelphia  market.  They  reach  and  influence 
the  buying  judgment  of  more  familiat  in  more  homaa 
than  any  other  Philadelphia  newspaper  or  oombina* 
tion  of  newspapers. 

What  a  market!  Today,  more  than  ever 
before,  Philadelphia  beckons  the  manu¬ 
facturer  who  knows  that  the  secret  of  suc¬ 
cessful  selling  in  1933  is  placing  the 
weight  of  the  advertising  appropriation 
against  the  greatest  potential  for  sales. 


V 


-  s 


MORNING 


16 


Editor  &  Publisher  The  Fourth  Estate  for  March  18,  1933 


OWN  CIRCULATION  AUDITING  GROUP 
CONSIDERED  BY  N.  Y.  PAPERS 

Bailey  of  Utica  Heads  Committee  to  Investigrate  His  Charge 
That  Publishers  Bear  A.B.C.  Costs  Without  Due 
Share  of  Control 


A  CRITICISM  of  the  Audit  Bureau  numbered  about  280  and  the  publishers 
of  Circulations,  as  being  badly  or-  about  1,560.  Agency  and  advertisers 
ganiz^,  arbitrary  in  rulings,  and  uneco-  about  15  per  cent  and  publishers  85  per 
nomical  in  operations,  together  with  a  cent  of  the  membership.  Surely  the 


proposal  that  the  New  York  State 
Publishers  Association  should  operate  its 
own  audit  organization  and  control  it,  is 
contained  in  a  report  from  Prentiss 
Bailey,  publisher  of  the  Utica  Observer 
Dispatch,  who  announced  appointment 
of  an  investigating  committee  this  week. 

At  the  recent  meeting  of  the  pub¬ 
lishers,  Mr.  Bailey  mov^  that  a  com¬ 
mittee  of  three  be  appointed  by  the 
president  to  consider  the  whole  ques¬ 
tion  and  report  at  the  next  meeting  of 
the  association.  While  the  A.B.C.  was 
promptly  and  effectively  defended  by 
several  members  from  the  floor,  the 
motion  of  Mr.  Bailey,  seconded  by 
Jerome  D.  Barnum,  of  the  Syracuse 
Post-Standard,  was  carried.  President 
Arthur  D.  Hecox  appointed  Mr.  Bailey 
chairman  of  such  a  committee,  with 
power  to  name  his  associates.  Mr. 
Bailey  announced  this  week  the  appoint¬ 
ment  of  Frank  L.  Rogers,  of  the  Glov- 
ersville  Leader-Republican,  and  Henri 
M.  Hall,  of  the  Jamestown  Journal,  to 
serve  on  the  committee  with  him. 

Mr.  Bailey  said :  “What  is  the 
A.B.C.  ?  The  obvious  answer  is,  that 
it  is  a  rating  organization  for  the  pur¬ 
pose  of  furnishing  information,  as  to 
circulation  of  publications,  to  adver¬ 
tisers  and  advertising  agencies.  They 
get  the  service. 

“The  second  question :  How  is  it 
supported?  According  to  the  last  fiscal 
year  report,  as  of  August  31,  1932,  re¬ 
ceipts  were,  from  advertisers  and  agents, 
$48,000,  and  from  publishers  $432,000. 
In  other  words,  advertisers  and  agents 
paid  one-tenth  of  the  running  expenses 
and  the  publishers  nine-tenths. 

“The  third  question  is  :  Why  should 
publishers  pay  for  a  service  that  is  ren¬ 
dered  to  and  rendered  for  advertisers 
and  agents? 

“If  it  is  proper  that  they  should,  why 
should  not  advertisers  and  agents  pay 
nine-tenths  of  the  A.N.P.A.  expense 
of  rating  them  to  publishers? 

“I  have  a  letter  from  the  secretary  of 
the  National  Association  of  Credit 
Men  in  which  he  tells  me  he  has  not 
found  any  one  who  knows  of  any  other 
rating  organization  or  agencies  which 
makes  a  charge  against  the  person  or 
concern  rated. 

“We  are  in  this  A.B.C.  because  we 
are  a  nation  of  ‘joiners.’  If  a  man 
walked  into  any  office  and  told  the  boss 
that  he  would  like  to  look  over  his 
books  to  see  if  he  is  honest,  but  that 
the  boss  would  have  to  pay  him  for  the 
job,  the  boss  would  turn  him  around 
and  kick  him  through  the  door.  But 
because  we  were  approached  on  the 
‘join  something’  basis  we  swallowed 
the  hook. 

“The  fourth  question  is :  Why  should 
the  A.B.C.  be  a  profitmaking  organiza¬ 
tion?  Last  year,  in  addition  to  paying 
the  managing  director  a  salary  of 
$27,000,  the  A.B.C.  made  a  profit  of 
$36,000.  It  has  investment  in  bonds  of 
$100,000. 

“Since  publishers  contributed  about 
nine-tenths  of  that  $100,000  investment, 
surely  membership  in  the  A.B.C.  must 
have  some  intrinsic  value.  Has  it? 
Can  a  member  sell  his  membership  or 
recover  any  part  of  that  surplus  that  he 
has  helped  to  build  up?  He  has  not  a 
Chinaman’s  chance.  Here  is  what 
Article  IV,  Section  4,  of  by-laws  says: 
‘Termination  of  membership  for  any 
cause  whatsoever,  shall  operate  as  a  re¬ 
lease  of  all  right  or  title  to  or  interest 
in  the  property  and  assets  of  the 
Bureau.’ 

“The  fifth  question  is:  Why  do  not 
publishers  change  all  this?  Haven’t 
they  any  power?  Let  us  see.  Accord¬ 
ing  to  the  last  available  membership 
list  the  advertisers  and  agency  members 


publishers  having  a  big  membership 
majority  and  paying  nine-tenths  of  the 
expenses  and  profits,  they  should  cor¬ 
rect  matters. 

“What  do  the  by-laws  say?  Article 
X,  Section  1,  says:  ‘The  power  to  in 
any  way  alter  these  by-laws  shall  be 
vested  solely  in  the  board  of  directors, 
to  be  effective  only  after  being  ratified 
by  two-thirds  of  the  membership  of 
the  Bureau  voting  upon  such  alteration.’ 

“Well,  who  are  the  directors? 

“The  board  consists  of  25  men,  15 
of  whom  are  advertisers  and  agency 
men  and  only  10  publishers,  of  whom 
only  4  are  newspaper  publishers.  Think 
of  it!  With  an  85  per  cent  member¬ 
ship  and  supplying  90  per  cent  of  the 
money,  the  publishers  have  as  much 
chance  of  doing  anything  as  a  blade  of 
grass  in  a  prairie  fire.  A  gentleman 
with  an  Irish  name  once  remarked  that 
‘taxation  without  representation  is 
tyranny.’  In  our  case  I  think  it  is 
just  plain  stupidity,  for  we  have  the 
power  to  correct  this  absurd  situation. 
The  plan  under  which  the  A.B.C.  oper¬ 
ates  is  fundamentally  and  financially 
unsound  and  ethically  a  farce. 

“I  have  a  great  respect  for  the  pub¬ 
lishers  who  are  on  the  board  of  direc¬ 
tors,  but  they  also  have  my  sympathy. 
At  the  .^.B.C.  convention,  publishers 
attend  hoping  to  accomplish  something. 
All  they  get  is  another  banquet  and 
some  speeches. 

“Now  I  have  no  desire  to  be  an  icono¬ 
clast,  but  I  wish  you  men  would 
ask  your  circulation  managers  their 
opinion  of  the  A.B.C.  They  have  bat¬ 
tles  about  it  at  every  circulation  mana¬ 
gers’  convention. 

“I  believe  the  time  is  here  for  a 
change.  If  advertisers  and  agencies 
want  a  rating  bureau  of  their  own,  why 
not  let  them  pay  for  their  own?  Isn’t 
the  present  set-up  ridiculous? 

“I  am  positive  that  a  much  simpler 
and  equally  effective  audit  bureau  can 
be  conducted  by  our  own  organization, 
at  very  much  less  expense  and  greater 
satisfaction  to  ourselves.” 

Mr.  Bailey  realizes  his  opposition  to 
the  A.B.C.  is  in  defiance  of  Article  IV, 
Section  3,  of  the  A.B.C.  by-laws,  which 
read  as  follows : 

“Any  member  who  shall  violate  any 
of  the  by-laws,  or  rules  and  regulations 
of  the  Bureau,  or  who  shall  be  guilty 
of  making  false  or  fraudulent  state¬ 
ments  as  to  circulation,  or  who  shall  be 


guilty  of  conduct  determined  by  the 
Board  of  Directors  to  be  detrimental 
to  the  Bureau,  shall  be  censured,  sus¬ 
pended  or  expelled  by  the  Board  of  Di¬ 
rectors,  as  the  board  shall  determine 
from  the  nature  and  gravity  of  the 
offense  committed ;  provided,  always, 
that  ten  days’  notice  in  writing  be  first 
served  upon  the  offending  member,  and 
said  member  shall  have  an  opportunity 
to  be  heard  in  his  own  defense. 

“Provided,  however,  that  such  mem¬ 
ber  shall  have  the  right  to  appear  at 
the  next  general  meeting  of  the  Bureau 
and  show  cause  why  he  should  rein¬ 
stated,  said  reinstatement  requiring  a 
two-thirds  vote  of  all  members  present.” 

ADVERTISER  SUPPORT 
FOR  A.B.C.  URGED 


S.N.P.A.  Resolutions  Seek  Greater 

Aid  Financially,  and  Evidence  of 
General  Desire  for  Audited 
Circulation  Reports 

Resolutions  calling  attention  to  the 
“diminishing  scale”  of  support  given  to 
the  Audit  Bureau  of  Circulations  by  ad¬ 
vertisers  and  agencies  in  recent  years, 
and  calling  on  the  A.B.C.  management 
to  seek  better  support  from  these  inter¬ 
ests  “to  the  end  that  the  burden  on 
publishers  be  lessened,”  were  passed  at 
the  mid-winter  meeting  of  the  board  of 
the  Southern  Newspaper  Publishers  As¬ 
sociation.  The  meeting  was  held  in 
Nashville  Feb.  19-20. 

The  resolution  said: 

“Whereas,  the  Audit  Bureau  of 
Circulations  was  organized  for  the  spe¬ 
cific  purpose  of  giving  advertisers  au¬ 
thentic  information  regarding  the  circu¬ 
lations  of  newspapers,  periodicals,  etc. 

“Whereas,  the  control  of  the  Audit 
Bureau  of  Circulations  has  been  vested 
in  the  advertisers  and  advertising 
agencies, 

“Whereas,  over  a  period  of  a  num¬ 
ber  of  years  the  support  of  advertising 
agencies  and  advertisers  has  been  on  a 
diminishing  scale, 

“Therefore,  Be  It  Resolved,  that 
this  association  request  the  management 
of  the  Audit  Bureau  of  Circulations  to 
bring  to  the  attention  of  the  advertisers 
and  advertising  agencies  their  failure  to 
adequately  support  the  Audit  Bureau  of 
Circulations;  the  desirability  and  neces¬ 
sity  of  increased  support  by  the  adver¬ 
tising  branches  not  only  from  the  stand¬ 
point  of  assuming  some  of  the  financial 
burden  but  of  evidencing  to  publishers 
the  desire  of  the  advertisers  generally 
for  the  information  that  the  Audit  Bu¬ 
reau  of  Circulations  furnishes; 

“And  Be  It  Further  Resolved,  that 
this  association  request  the  manage¬ 
ment  of  the  Audit  Bureau  of  Circula¬ 
tions  to  institute  a  vigorous  campaign 
with  the  idea  of  inducing  advertisers 
and  agencies  generally  to  affiliate  them¬ 
selves  with  the  Audit  Bureau  of  Circu¬ 


A  HE  Walter  Lippmann  feature  has  ex¬ 
ceeded  our  highest  expectations.  It  has  at¬ 
tracted  a  very  strong  following  in  our  terri¬ 
tory.  It  is  a  high-quality  feature  for  high- 
quality  readers  and  we  are  delighted  with  it.” 

WALTER  S.  ADAMS, 
Managing  Editor,  Asheville  Citizen. 

^  Now  117  newspapers  have  found  a  way  to  buy  and  print  Walter 
Lippmann’ s  "Today  and  Tomorrow",  If  your  territory  is  open, 
write  or  wire  for  reasonable  terms. 

New  York  Herald  Tribune  Syndicate 


lations  and  give  it  their  moral  and 
financial  support  to  the  end  that  the 
burden  on  publishers  be  lessened.” 

P.  L.  Thomson,  president  of  the 
A.B.C.,  told  Editor  &  Publisher: 

“Obviously  it  is  a  fine  thing  to  call 
attention  to  the  importance  of  the 
A.B.C.  to  both  publishers  and  advertis¬ 
ing  interests.  I  myself  and  others  in 
the  organization  have  been  active  in 
impressing  advertisers  and  agencies 
with  the  benefits  of  joining  and  usine 
the  A.B.C. 

“My  conviction  is  that  the  business 
depression  has  caused  advertisers  to 
become  more  conscious  of  the  necessity 
for  audited  circulation  reports  than  ever 
before.  A  healthy  sign  is  the  letter 
published  recently  in  Editor  &  Pug. 
LIS  her,  in  which  Stuart  Peabody,  presi¬ 
dent  of  the  Association  of  National 
Advertisers,  urged  the  members  of  tlat 
association  to  make  careful  study  of 
circulation  reports  before  deciding  on 
schedules.” 

Any  further  comment,  he  indicated, 
would  have  to  wait  until  he  had  studied 
the  resolutions. 

LINOTYPE  DISPLAY  ROOM 

The  Mergenthaler  Linotype  Com¬ 
pany  recently  opened  a  new  Linotype 
display  room  located  off  the  main 
reception  room  on  the  7th  floor  of  the 
administration  building  of  the  factory 
group,  29  Ryerson  street,  Brooklyn, 
exhibiting  the  latest  Linotype  machines 
in  operation.  The  room  is  open  daily, 
from  Monday  to  Friday,  from  9  to  4:30 
and  until  noon  on  Saturdays. 

JOURNALISM  WEEK  MAY  1-6 

Celebration  of  the  25th  anniversary 
of  the  founding  of  the  University  of 
Missouri  School  of  Journalism,  first 
school  of  its  kind,  and  attention  to  Ae 
progress  of  Missouri  journalism  since 
the  school’s  founding  will  feature  t^ 
University’s  24th  annual  journalism 
week.  May  1-6,  Dean  Frank  L.  Martin 
announced  this  week. 
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Twenty-Five  “Bright  Spots" 
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Home  Economics”  Schools 

Score  Again 


N2*  DL=INDI*N»P0LIS  INO  100*»  u«r  9  103J 
J  C  3FCKHAM,  home  economics  SEOVICE  CORP* 
2*7  PiRK  »VE»  r.«h '9 


THOUGHT  YOU  *0UL0  BE  INTERESTED  10  UNO*  OUR  SCHOOL  OPENED 
VERY  S«TI SF *CT0R ILY  IN  SPITE  OP  RRINEST  D»Y  THIS  YE *R  STOP 
SECOND  D»Y  C»P»CITY  MOUSE  STOP  NO  SCHOOL  «OVFRTISERS  H»VE 
*SKED  TO  CANCEL  STOP  FOOD  SALES  CONTINUING  AVERAGE  OR  BETTER 
STOP  SCHOOL  helping  TO  MAINTAIN  LINEAGE  THIS  REEK  STOP 
stimulated  spirits  of  those  in  attendance  to  high  DEGREE* 

S  G  HOWARD  THE  INDIANAPOLIS  HEWS, 

^  T1SIA 

Tiltphem  Your  Toirtromi  tonStol  TtU^rufm 
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*NBU72  99  DLmSTAHFORD  CONN  19  996A 
HOME  ECONOMICS  SERVICE  CORR= 

•AT  PARK  AUF* 


CSS  NAD  15  AM  19  23 


THOUGHT  YOU  fOULD  BE  INTERESTED  KNOWING  COOKING  SCHOOL  JUST 
CONCLUDED  COMPLETE  SUCCESS  STOP  ALTHOUGH  COMING  DURING  BANK 
HOLIDAYS  WE  SECURED  EXCELLENT  REPORTS  LOCAL  MERCHANTS  STOP 
THANKS  FOR  YOUR  COOPERATION  IN  PRODUCING  TEN  THOUSAND  LINES 
MORE  NATIONAL  ADVERTISING  THAN  REQUIRED  IN  CONTRACT  STOP 
SCHOa  STIMULATED  LOCAL  BUSINESS  WHEN  IT  WAS  BADLY  NEEDED 
AND  PUT  WOMEN  IN  CHEERFUL  FRAME  OF  MIND* 

THE  STAMFORD  ADVOCATE.. 

- — —  ...  stm  MMiY  IS  sY  Taxcaua  m  casu 


CHAJO  IA5  NL  *  EXTRA.BLUEFIELD  WESTVIR  1} 
HOME  ECONOMICS  SERVICE  CORP* 


tA7  PARK  AVE  NEWYORK  NY* 


J  'V 

CUM  Of  awia 
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/ -  '  ^  s 

troNt 

CLSiZAt 

JLJNION 

^BMIII  84  OL  1  EXTRA  COUNT  COMMA  XC=OTTAWA  KANS  10  1206P 


AS  YOU  KNOW  WE  WANTED  TO  CANCEL  SCHOOL  BECAUSE  OF  BANKING 
CONDITIONS  STOP  GREATLY  TO  OUR  SATISFACTION  AND  AMAZEMENT  WE 
ARE  ALREADY  MORE  THAN  FOURTEEN  THOUSAND  LINES  AHEAD  OF  ALL 
PREVIOUS  COOKING  SCHOOL  RECORDS  IN  VOLUME  OF  LOCAL  ADVERTISING 
STOP  WE  ADMIT  NOW  THAT  MISTER  LITTLE  WAS  RIGHT  IN  SUGGESTING 
THAT  ADEQUATE  LOCAL  SUPPORT  CAN  ALWAYS  REGARDLESS  OF 
CONDITIONS  BE  SECURED  IN  CONNECTION  WITH  YOUR  TYPE  OF  SCHOOLS 
STOP  WE  WOULD  GLADLY  SUGGEST  TO  EVERY  ENTERPRISING  PUBLISHER 
THAT  THEY  USE  YOUR  SCHOOL  NOW  AS  IT  PROVES  A  LIFE  SAVER  IN 
BUILDING  BUSINESS  FOR  BOTH  NEWSPAPERS  AND  MERCHANTS  STOP 
TOTAL  VOLUME  TO  DATE  ABOUT  SIXTY  FIVE  THOUSAND  LINES  AT 
COMBINATION  RATE  AND  ALL  SELLING  HAS  BEEN  DONE  SINCE  WEDNESDAY 
IN  MIDST  OF  GREATEST  BANKING  PANIC  EVER  EXPERIENCED  STOP  WE 
ARE  MOST  SATISFIED  AND  HAPPY  WITH  RESULTS  AND  WANT  YOU  TO 
KNOW  ABOUT  OUR  EXPERIENCE* 

JIM  H  SHOTT  VICE  PRESIDENT  BLUEFIELD  TELEGRAPH  AND 

SUNSET  NEWS. 


J  C  BECKHAM, HOME  ECONOMICS  SERVICE  CORPOR  AT  I  ON=__J___J 
247  PARK  AVE  = 

OTTAWA  HERALD  SEVENTH  ANNUAL  HOME  ECONOMICS  COOKING  SCHOOL 
HELD  THIS  WEEK  COINCIDENT  WITH  NATION  WIDE  BANK  CLOSING 
MOST  SUCCESSFUL  OF  ALL  SCHOOLS  STOP  ATTENDANCE  OF  OVER 
1,200  EACH  DAY  LARGEST  IN  HISTORY  STOP  NATIONAL  AND  LOCAL 
ADVERTISING  VOLUME  LARGER  THAN  LAST  YEAR  AND  THIRD  LARGEST 
OF  SEVEN  YEARS  WITHOUT  SINGLE  CANCELLATION  STOP  MERCHANTS 
DECLARED  SCHOOL  FINE  STIMULUS  TO  CONFIDENCE  IN  COMMUNITY 
AND  HIGHLY  DIVERTING  STOP  AN  OTHERWISE  DULL  WEEK  FOUND 
DOWNTOWN  STREETS  AND  STORES  FILLED  WITH  COOKING  SCHOOL 
VISITORS* 

SIDNEY  F  HARRIS  EDITOR  OTTAWA  HERALD. 


IVe  conduct  more  Cooking  Schools  for  daily  newspapers  than 
any  other  organization — There  must  be  a  reason 


OUR  COOKING  SCHOOL  SERVICE  NOW  INCLUDES  A  WEEKLY  FOOD 
AND  HOME  PAGE  EDITED  BY  AN  OUTSTANDING  AUTHORITY 
IN  CONJUNCTION  WITH  OUR  REGULAR  STAFF  OF  LECTURERS 


Booking  Now  For  1933  Fall  Season 


Home  Economics  Service  Corporation 

247  PARK  AVENUE  NEW  YORK  CITY 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Analysis  of  1932  Statistics  Compiled  for  354  Newspapers  in  86  Cities  by  Media  Records,  Inc.,  Showing  National,  Local, 

Automotive,  Financial,  Classified  and  Total  Advertising 

(Copyright  19SS  by  Editor  ft  Publibhsr  Co.) 


RetaU 

General  Antomotive  Financial 

Total  ad- 

CItiet  and  Newspapers 

DIspUy 

Display  Display 

Display 

Classiffed 

verttslng 

AKRON,  OHIO 

Tim«s-Prem . 

..(E) 

4,084.950 

787,725 

259,554 

85,875 

768,323 

6.031325 

Timw-Pren . 

..(8) 

836,626 

35,761 

74,605 

17,579 

245,559 

1310,194 

Beacon-Journal . 

..(E) 

7,823,160 

1,438,889 

593,737 

117,764 

1,589,903 

11,740.828 

ALBANY.  N.  Y. 

Knickerbocker-Preae. . 

..(M) 

1,957,376 

735398 

194,617 

188,463 

997,168 

4,242,215 

Knickerbocker-Prem. . 

..(8) 

640,355 

112,519 

127,906 

72,686 

225,931 

1.180.546 

News. . 

..(E) 

4,185,895 

1310.730 

442,131 

182,843 

981.918 

7,357.450 

Times-Union . . 

..(E) 

3,799,487 

1,006,902 

330,838 

148,472 

827,776 

6,867,505 

*Times-Umon . 

..(8) 

487,757 

913,807 

152,711 

66,961 

161,034 

1,783.034 

ALBUQUERQUE,  N. 

M. 

•ajoumal . 

1,525,360 

566.756 

243.102 

32,679 

509.590 

2,944,022 

Journal . 

..(8) 

367,485 

30,189 

47.246 

10,817 

107.981 

565,339 

State-Tribune . 

..(E) 

1,045,926 

426,691 

131,388 

36351 

284,494 

1,977,539 

ATLANTA, 

GA. 

Constitution . 

..(M) 

2,953,009 

1.116303 

255,930 

119,709 

910,561 

5.501,685 

CoostitutioD . 

..(8) 

1,387,626 

132,016 

86,065 

11,045 

351327 

1,970,389 

Georgian . 

..(E) 

1,871,754 

645,551 

166,451 

67.769 

619,093 

3,373,766 

*American . 

..(8).. 

537365 

932359 

126,307 

43,861 

214,156 

1.854,534 

Journal . 

..(E) 

4301,040 

1377,188 

282,423 

88,027 

1.044350 

7,009,462 

Journal . 

..(8) 

1,001,068 

220,153 

92,024 

34,473 

549,322 

1.899,010 

ATLANTIC  CITY,  N. 

J. 

fPress-Union . 

..(M) 

3,005,732 

806,601 

342,840 

123,151 

753,448 

6.195354 

Press-Union . 

..(8) 

558,897 

17,577 

27,748 

78.752 

153,453 

837,050 

BALTIMORE,  MD. 

*AmericaD . 

..(8) 

1,473,450 

1,010,158 

100351 

15,719 

272.684 

2,971,334 

News . 

..(E) 

2,902343 

1,047319 

330,197 

102,085 

653,028 

5310.186 

Post . 

..(E) 

2,678,002 

848316 

171338 

41355 

419301 

4319.688 

Sun . 

..(E) 

8,9973M 

1333.634 

663,732 

208318 

1,984,304 

13,633,652 

Sun . 

..(M) 

1,131,453 

1,855,542 

444392 

297,064 

2.111.»i5 

5,917,917 

Sun . 

..(8) 

3350,751 

331,854 

200,366 

9,408 

845,695 

4.638,687 

BIRMINGHAM,  ALA 

Age  Herald . 

..(M) 

1.051302 

1,065,504 

277342 

137335 

436,944 

4,080,620 

News- Age-Herald - 

..(8) 

1320376 

149,626 

118311 

20373 

376345 

1304,910 

News . 

..(E) 

4,170,602 

1383.652 

290,068 

136,605 

438,047 

6,122378 

Post . 

..(E) 

2325390 

675,908 

151321 

74,060 

253,656 

3,422,739 

BOSTON.  MASS. 

Record . 

..(M) 

1.739308 

445337 

15351 

7,186 

7,107 

2,429364 

*Advertiaer . 

..(8) 

642304 

064357 

142358 

30,968 

253390 

2333.632 

American . 

..(E) 

2.631332 

051,700 

122393 

49,947 

491,780 

4384300 

tGlobe . 

..(M) 

5.072302 

1332353 

388,658 

87382 

823,172 

7.034303 

Globe . 

..(8) 

2,407,148 

223358 

165306 

3,663 

1,132,635 

3.922367 

Herald . 

..(M) 

6.015,642 

1373.060 

420.683 

326.126 

1338.174 

9,005,415 

Hwald . 

..(B) 

1,780386 

422,711 

163,152 

11315 

758,945 

3,126,437 

Post . 

..(M) 

3,981,022 

1325300 

318A88 

82,498 

647.545 

6,470,624 

Post . 

..(8) 

868316 

300,455  . 

107301 

4331 

299,035 

1,588308 

Transcript . 

..(E) 

1354343 

070,131 

113,629 

295300 

1,113,086 

4364327 

tTravaler . 

..(E) 

7302.951 

1.902371 

498,516 

316300 

1380,439 

11,456,076 

BUFFALO, 

N.  Y. 

Courier-Elxpreas . 

..(M) 

3,060,611 

770,031 

458309 

101,678 

680364 

5336337 

Courier- Express . 

..(8) 

1312.425 

331,137 

150300 

21,541 

210371 

2326,703 

News. . 

..(E) 

6,405,786 

1,037348 

732.706 

141,120 

1.967370 

11325338 

Times . 

..(E) 

2,760,785 

1,065,473 

260,105 

110,786 

666372 

4,920,958 

Itmsa . 

..(8) 

322338 

106,131 

52335 

3,516 

132307 

616,770 

CAMDEN 

,  N.  J. 

ICourier . 

..(E) 

4.495320 

1,078353 

460375 

84,568 

840,402 

7340,818 

CHICAGO, 

,  ILL. 

Tribune . 

..(M) 

5307375 

2,045,607 

407,060 

385,422 

1.961,100 

10,124306 

Tribune . 

..(8) 

2,985.068 

645,111 

212311 

30,443 

1.195355 

5370380 

Herald-Examiner . 

..(M) 

1,931364 

727378 

113,180 

180,765 

2358325 

5348,778 

•Herald-Elxaminer. . .. 

..(8) 

1.609,085 

1357335 

225341 

43,050 

707386 

3,643373 

News. . 

..(E) 

7.797344 

2,196,610 

454.068 

227,452 

1,998,914 

12,604.754 

Post . 

..(E) 

576,664 

322334 

05350 

153,157 

9,465 

2.737,502 

American . 

..(E) 

4,795,463 

1334,163 

465360 

108367 

847,057 

8.143,486 

..(E) 

2315,788 

582,971 

40.401 

20* •*471 

Times . 

..(8) 

353,007 

23,184 

4,118 

1328 

381,600 

CINCINNATI. 

OHIO 

Enquirer . 

..(M) 

2.986364 

600,778 

160354 

103316 

1,111,186 

5.164307 

Enquirer . 

..(8) 

2,608,480 

425,652 

218,679 

62,188 

1339330 

4,644,070 

Poet . 

..(E) 

3362.565 

1306341 

342,142 

138,129 

1.197371 

6,460300 

Timee-Star . 

..(E) 

5.960393 

1,976,604 

651342 

153354 

1,137,113 

0300363 

*Amenc«i  Weddy  liaace  indiided  in  abom  Sunday  fifuraa. 

NOTE: — Atla'tie  City  Pw  Union,  morning  and  eranii^,  aold  in  combination  only.  linage  of 
one  edition  (morning)  only  ia  given. 

NOTE: — Boeton  Olohe,  morning  and  evening,  aold  in  eombinatioo  only.  linage  of  one  edition 
<eveninS)  only  ia  given.  Boeton  Tnvdar  ia  aold  only  in  oranbination  with  Morning  Herald  or  Sunday 
Herald. 

ICaatdao  Courier  evening  and  Poet  morning,  aold  in  eombination.  linage  of  one  edition  (Courier 
avaniag)  only  ie  given. 

•*AIboqoerqueJooninl  aold  in  oombinatioo  morning  and  evening,  linage  of  momii«  edition  dwwn. 

•*Dnllaa  Dispateh  Sunday  fliat  iaaue  SeirU  11,  1033.  Saturday  Evening  Diepatob 

•Ohio  State  Journal  Sunday  merged  with  the  Diepateh  Sunday;  effective  May  32,  1032. 


Cities  and  Newspapers 

BetaU 

Display 

General  AntomotlTe  Financial 
Display  DIsplayl  Display 

*  Tatal  gl 

ClassUled  rerdg^ 

Plain-Dealer . 

.(M) 

CLEVELAND,  OHIO 

3,304327  1,309,357  478,700 

217,162 

1,738,417 

7.181)) 

. 

.(8) 

051,389 

492,813 

269,670 

0,058 

747,009 

2.471* 

News . 

.(E) 

3,405,398 

1,187,729 

282309 

163,333 

535,621 

5.(U(I.1| 

News . 

.(8) 

315,904 

158,039 

110,698 

2,368 

136,834 

724)1 

Press . 

.(E) 

6.356,608 

1,767.076 

614,022 

120,482 

1.648,518 

10.521# 

Dispatch . 

.(E) 

COLUMBUS 

5,795,615  1,737,758 

,  OHIO 

483,501 

254,607 

1,397.566 

9.871,# 

J  oumal-Dispatch . 

.(8) 

1,105,502 

142,030 

152,818 

68,082 

651,791 

2211# 

Citisen . 

.(E) 

4,050.523 

1399.669 

372,002 

150301 

066,551 

7,784)1 

Ohio  State  Journal. . .. 

..(M) 

1344.364 

444,511 

86,568 

315,523 

440,040 

2.831# 

tObio  State  Journal. . 

.(8) 

79,636 

27,383 

26,300 

27,394 

42,709 

204# 

Newt . ; . . . . 

..(M) 

2,608,884 

DALLAS, 

1,151,602 

TEX. 

344,434 

159,037 

1,236,479 

55U# 

News . 

..(8) 

1,074,479 

213,077 

141,934 

50,987 

563399 

2.051# 

Timee-Herald . 

.(E) 

6,393,477 

1,336,426 

234,106 

113,566 

1,185,421 

9271,3 

Timee-Herald . 

.(8) 

1,641,447 

89.788 

112,867 

44,178 

305,120 

2285)1 

Journal . 

.(E) 

2,464,188 

668373 

85,301 

56,212 

1337,140 

5,528)11 

Dispatch . 

.(E) 

2306.653 

543,675 

79,633 

57,106 

433,101 

3,511# 

••Dispatch . 

.(8) 

317,164 

22,643 

5,533 

7,407 

51,230 

408.41 

Journal . 

..(M) 

DAYTON, 

661311  407.850 

OHIO 

170.964 

52,874 

720,470 

2203# 

Journal . 

.(8) 

838,171 

112,644 

126,170 

61,643 

383307 

UUA 

Herald . 

.(E) 

5,691,481 

952350 

351,510 

86,049 

1,425323 

8,524# 

News . 

.(E) 

5,653,567 

1,304,615 

527,010 

65,626 

1,219,300 

9340# 

News . 

.(8) 

824.836 

157,138 

138,716 

66,675 

324,488 

1,512# 

Rocky  Mountain  NewB.(M) 

DENVER, 

2.437311  605.667 

COLO. 

267,794 

72378 

911,653 

4.440# 

Rocky  Mountain  News .  (S) 

360,768 

55,671 

40,030 

10,150 

311,716 

788# 

Poet . 

..(E) 

5,606.011 

1,591,974 

554,732 

111330 

1,255,078 

9,150# 

Poet . 

.(8) 

867,067 

273,313 

111,101 

22,614 

969,977 

2244# 

(Continued  on  page  20) 


In  1932  — 

THE  BEACON  JOURNAL 

carried  more  display  advertising  lineage  than  any 
other  newspaper  in  the  State  of  Ohio. 

In  Akron  — 

THE  BEACON  JOURNAL 

with  63,63 1  circulation  leads  the  second  AKRON 
paper  by  27,479  copies  daily.  The  milline  rate 
of  the  Beacon  Journal  is  ^2.29,  of  the  second 
paper  ^3.15. 

The  Beacon  Journal  lead  in 
retail  advertising  lineage,  six 
days  for  the  Beacon  Journal 
against  seven  for  the  second 
Akron  paper  the  past  five  year^, 
tells  its  own  story. 


Beacon  Journal  Lead — 1928  .  458,847 

Beacon  Journal  Lead — 1929  .  SQ0,272 

Beacon  Journal  Lead — 1930  .  864,651 

Beacon  Journal  Lead — 1931  .  2,155,498 

Beacon  Journal  Lead — 1932  .  2,901,575 


Figuret  from  Media  Records. 

AKRON  BEACON  JOURNAL 

Story,  Brooks  8C  Finley, 

Specied  Representatives 

Member:  Major  Market  Newspapers,  Inc.,  A.B.C., 
A.N.P.A.,  Bureau  of  Advertising 
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I  BALTIMORE,  MD.  (I.  N.  S.)  — 
Currency  inflation  is  bad. 

James  Dixon,  38,  Negro  is  certain 
of  it.  Police  got  him  for  trying  to 
make  big  ones  out  of  little  ones. 

His  crude  method  of  painting  in  a 
zero  behind  the  ones  of  his  eight  $1 
bills  might  have  worked,  but  in  one 
case  he  placed  the  cipher  before  the 
figure. 

This  made  George  Stewart,  a  fel¬ 
low  Negro,  suspicious  of  Dixon’s 
currency  and  he  let  the  police  in  on 
the  secret. 

James  Dixon  now  resides  in  the 
Baltimore  Jail  awaiting  arrival  of 
federal  agents. 

*  (8  Point  Ideal  News) 


POLK.  1012 — 1-5  room  duplex,  elec,  refrig. 
Franklin,  517 — 7  rm.,  mod.,  gar.. .  .$32.50 

Thirty-fourth,  730 — 8  rms..  sol .  35.00 

Rollins,  3742 — 5  rm.,  modem.,  bimg. 

Garage  .  30.00 

8th,  1442 — 5  rms.,  mod .  25.00 

Amherst,  3646 — 5  rms.  mod.  bung..  30.00 

Center,  1408 — 9  rms.,  2  baths .  35.00 

B.  32d,  1727 — 5  rms.,  mod.,  bung..  30.00 
IOWA  INVESTMENT  A  MORTGAGE  CO. 

3- 3267. _ Sun.  A  Eve.  4-7501.  _ 

28TH  ST.,  1112 — 6  rms.,  mod.,  gar... $35.00 

H.  Park,  5  rms.,  mod.,  gar .  25.00 

5th  St.,  2908 — 5  rms.,  mod.,  nice...  25.00 
E.  29th  St.,  506 — 5  rms.,  mod.,  good  18.00 

_ Ph.  4-1613  or  5-4244. _ 

28TH  ST.,  820 — Fine  5  rm.  bung . $40.00 

lola,  3125 — 6  rm.  bung.,  gar .  25.00 

10th.  2020 — 5  rm.  bung.,  h.  w.  ht. . .  25.00 

4- 8525,  B.  W.  Mayden,  611  V.  B.  Bl^ 

41ST  ST.,  916—5  rms.,  mod . $27.50 

Cornell,  3912 — 5  rm..  mod.,  gar .  27.50 

Euclid,  E.,  604 — 3  bedr.,  mod.,  gar.  30.00 

Fryer,  3-1191.  Ex.  300. _ Eve.  5-4609. 

91ST.  ST.,  15 — 7  rms.,  modem  conv. .  .$47.50 
92d  St.,  512 — Modem  apts.,  conv.  .  .  40.50 
Traymore.  Ph.  3-3267.  812  V.  N.  B.  Bldg. 
(6H  Point  Ideal  News) 


Two  Sizes  or  Four  Faces 
Without  Shifting  Magazines 
and  at  Straight-Matter  Speed 


Setting  Both  News  and 
Classified  from  One 
Keyboard  on  the  NEW 
Intertype  Mixer  Makes 
^  Both  Sizes  Quicker  to  Set 


I 


1 


Saves  Cutting  Copy 
Saves  Collating  Slugs 
Saves  Changing  Magazines 
Saves  Time  When  Time  is 

So  Vital  to  a  Newspaper 

The  New  Model  F  Mixer  takes  its  place 
”in  the  line”  of  news  machines,  because  it  will 
produce  at  least  an  equal  volume  of  type,  when 
running  two  sizes,  as  is  possible  on  a  single* 
distributor  machine  producing  only  one  size. 

Working  off  the  hook,  the  operator  can  set 
the  two  sizes  of  type  that  form  most  of  the  text 
of  a  newspaper  with  the  same  speed  as  when 
setting  one  size  only,  because  the  time  required 
to  change  from  one  face  to  another  on  a  single* 
distributor  machine  has  now  been  shortened 

INTERTYPE 

360  FURMAN  STREET,  BROOKLYN,  N.  Y. 

Chicago  New  Orleans  San  Francisco  Los  Angeles  Boston 


PRESSING  THE  FINGER  LEVER  (1)  CHANGES 
FROM  NEWS  TO  CLASSIFIED  OR  VICE  VERSA 


ninety  per  cent.  No  waiting  for  matrices  from 
one  magazine  to  clear  the  distributor  bar  before 
matrices  can  be  drawn  from  another  magazine. 

The  copy  cutter  need  not  assign  different 
sizes  of  type  to  different  operators  in  order  to 
save  magazine  changes,  because  both  sizes  can 
now  be  handled  on  one  machine  just  as  fast  as 
one  size  is  handled  on  a  single*distributor  ma* 
chine.  This  feature  saves  considerable  time  and 
handling  of  both  copy  and  slugs  —  just  when 
saving  of  time  is  most  vital  to  a  newspaper. 


S«t  In  Intcrtype  Goudy  Bold  and  Italic 


- 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  18) 


Betell  General  Automotive  FInanrIsI  Total  ad- 

( Hies  and  NewKpzpers  DIsplaj'  Display  Display  Display  Classllled  vertlslns 
DETROIT,  MICH. 

Free-Prees  . (M)  2,i»l,768  1.118,688  404,902  173,051  1,019,359  5,295,724 

Free-Prees . (S)  709.881  191,191  136,027  36,162  625,361  1,699,725 

News . (E)  8,382,579  2,055,902  667,319  99,007  1,967,403  13,186,858 

News . (S)  1.140,806  289,270  215,373  32,352  1,811.959  3,490.771 

Time* . (E)  4.016,192  1519,851  382,596  108,113  786,919  6,526,188 

•Times . (H)  560.552  947,528  191,561  48,905  370,798  2,119.687 

IMirror . (.M)  1.571.5«)  287503  168,063  10,347  2,037,395 

EASTON,  PA. 

Express . (E)  4..560.089  934,879  393552  207,983  657,006  6.879,689 

EL  PASO,  TEX. 

Times  (M)  2,171.684  .505.376  235518  39.334  678.324  3,661,977 

Times . (S)  875.275  74,089  66,349  9,521  197,443  1,223,637 

Herald-Post . (E)  2,358,095  1,088,835  343.981  31,484  713.910  4,559,145 

ERIE,  PA. 

Dispatch-Herald . (E)  2.584..348  725.402  241,819  28,746  1,155.915  4,920,283 

Dispatch-Herald . (S)  275,519  20.612  32,003  16,916  275,647  620,810 

Time* . (E)  2.720.054  1.040.039  842,690  63.387  880.872  5,176,573 

EVANSVILLE,  IND. 

Courier . (M)  2.952,958  755.704  250.367  118,454  458.089  4,631,188 

Courier . (8)  734,248  86.039  62,917  59,818  132,194  1,075,499 

Journal . (E)  943..'»65  661,009  166,698  104,690  466,182  2,412,158 

Press. . (E)  3,051.169  725.574  185,387  106,404  368,997  4.462,056 

Prees .  . (8)  440,087  82.006  56.768  36,392  90,801  706,114 

FORT  WAYNE,  IND. 

Journal  Gaxette . (M)  2.563.856  704,631  209,696  24,464  761.342  4,490.891 

Journal  Gasette . (8)  1,104,821  231.724  73,974  32.008  223,581  1,668,248 

Nea-s  .Sentinel . (E)  4,992574  1,404,509  422,026  64.333  753,565  [  7,749,836 

FORT  WORTH,  TEX. 

.Star-Telearam . (M)  409,080  1,155,236  268,532  48,856  551,639  2,453,022 

.SUr-Telep-am . (E)  2,683,461  1.186.126  336,094  55,322  553,255  4,837,896 

Star-Telegram . (8)  821,618  228,539  102,078  49,824  288,364  1,497,824 

Press . (E)  2,560,024  785,052  135,710  57,785  769,120  4,335,523 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review . ,(E)  2,.346,390  491,948  1  209,410  74,666  755,855  4,441.695 

GLENS  FALLS,  N.  Y. 

tPost-Star . (M)  3.114.869  528.720  248,744  250,860  409,008  4,651,466 

HARRISBURG.  PA. 

JPatrijt . (M)  3,692.548  1,120,708  577,163  78,707  643.832  6,161,760 

Telegraph . (E)  1,926,858  638,176  189,626  31,240  463,793  3,416,039 

HARTFORD,  CONN. 

Courant . (M)  2,475.221  753,145  244.923  364,923  524,407  4,462,769 

Courant . (8)  2,004,933  283.688  255,481  106,005  191,068  2.843.819 

Times . (E)  8.486,112  1,875,899  698,541  384.341  1,353,154  12,919,790 

HOUSTON,  TEX. 

Chronicle . (E)  3,5.59,256  1,481,048  .348,618  76,914  1,845,609  7,562,317 

Chronicle . (8)  1,033,724  235,932  90,451  62,456  519,016  1,951,235 

Poet . (M)  2,484,454  993.594  204,180  76,920  1,151,886  4,986,199 

Post . (8)  1,306,830  100.631  64,735  70,064  321,832  1,875,817 

Press . (E)  3,007.199  791,065  190,741  48,634  875,490  4,945,682 

INDIANAPOLIS,  IND. 

N'ews . (E)  5,78.3,579  2,042,326  702,463  162,601  1,785.013  10,515,721 

Star . (M)  2,.581.07l  859,874  334,694  222,692  1,367,815  5,432,727 

Star . (8)  1.592,938  322,176  210,013  2,492  729,427  2,857,462 

Times . (E)  2,916.353  762.7.38  247,606  121.764  688,069  4,940,187 

JACKSONVILLE,  FLA. 

Times-Union . (.M)  2,586,266  1,472,734  360,542  218,278  834,798  5,547,063 

Times-Union . (8)  1,197,040  149,661  116,056  9,858  414,721  1,888,991 

Journal . (E)  2.553.898  723,966  238,624  77,852  931,999  4,961,860 

KANSAS  CITY,  MO.* 

Journal-Post  - (E)  2.631. 6»2  600.611  53.004  9,209  483.346  3,006.112 

Journal-Post  . (S»  781.616  30.181  48.004  ....  158,472  1,031.627 

Star  .  (E)  4.786.300  1.623.406  514,704  112,172  2,047,874  0,084.726 

Star  . (M)4.331,100  1.611.311  401,471  108.076  2.032.161  8.546,008 

Star  . (Si  2.013.105  .371.676  268,606  110.636  1,184,710  3.057,011 

•Kansas  City  figures  furnished  directly  by  publishers. 

KNOXVILLE,  TENN. 

Journal . (.M)  1,553..394  542.127  171,442  108,661  423,643  2,862,345 

Journal . (8)  727.287  69.628  74,884  45,223  178,499  1.096,862 

News-Sentinel . (E)  3,022,316  1.027,184  239,561  156,999  446,195  4,925,013 

.News-Sentinel . (8)  798.589  55,758  94,414  8,009  167,396  1,126,183 

$Timee . (M)  575313  155,474  16.270  14,474  228.069  1,069,028 

LOS  ANGELES.  CALIF. 

Examiner  . (M)  2,548.866  1.314,655  470.214  228,382  2,710,880  7,290,400 

•Examiner . (8)  2,740.985  1.085,930  347,423  43,864  965321  5,184,546 

Illustrated  News  (M)  1.566.733  361,127  157,597  114,123  612,062  2.812,682 

Times . (M)  4.192.402  1.333,664  475336  342,642  3.163.811  9,529,931 

Times  . (8)  2.939,306  294.895  181,770  22,095  1,121.710  4.562318 

Herald-Express . (E)  6,144,560  1.887,458  474,116  172,475  1,524.044  10.308,329 

Record . (E)  2.123,505  529,384  176.632  94,327  177,132  3,111,124 

MANCHESTER,  N  H. 

Union-Leader . (E)  2,836,131  891,143  350.827  62,439  414,267  4,697,064 

( Continued  on  page  22) 

•.American  Weekly  Linage  included  in  above  Sunday  figures. 

{Detroit  Mirror  Morning  suspended  publication;  effective  Aug.  6,  1932. 

8First  issue  Knoxville  Times  morning,  January  29,  1932. 
tHarrisburg  News  (evening)  carries  the  same  advertising  as  the  Patriot  (morning) 
tGlens  Falls  Poet-Star  (morning)  and  Times  (evening)  sold  in  combination  only.  Linage  of  one 
edition  Poet-Star  (morning)  only  is  given. 


prom  29th 
to  8th! 


The  Indianapolis  News  finished  in  29th  place  in 
Automotive  advertising  amon^  all  newspapers 
in  1931.  In  1932,  The  Indianapolis  News 
advanced  to  8th  place  in  Automotive  advertis¬ 
ing  among  all  newspapers,  and  advanced  from 
6th  place  in  Automotive  advertising  among  all 
six  day  evening  papers  in  1931,  to  2nd  place 
in  1932,  as  tabulated  by  Media  Records. 

In  January  1933,  The  Indianapolis  News  carried 
51.05  per  cent  of  all  available  business  in  the 
Automotive  classification  in  Indianapolis.  This 
was  a  gain  of  6.01  per  cent  over  January,  1 932. 


In  1931,  The  Indianapolis  News  stood  in  29th 
place  among  all  newspapers  in  General  ad¬ 
vertising,  regardless  of  whether  they  were  six 
or  seven  day  papers  .  .  .  and  in  10th  place 
among  the  six  day  evening  papers.  In  1932, 
The  Indianapolis  News  moved  from  29th  to 
23rd  place  among  all  papers  and  from  10th  to 
6th  place  among  all  the  six  day  evening  papers. 


(Information  from  Media  Jteeordt) 


These  remarkable  gains  were  made  possible 
by  the  stability  of  the  Indianapolis  market  and 
the  adequate  coverage  of  this  market  by  The 
Indianapolis  News. 


Concentration  in  The  Indianapolis  News  is  the 
logical  expenditure  of  advertising  dollars  in 
the  Indianapolis  market.  The  Indianapolis  News 
ALONE,  can  sell  the  Indianapolis  Radius  for 
any  advertiser  with  a  good  product. 


THE 

INDIANAPOLIS  NEWS 

SELLS  THE  INDIANAPOLIS  RADIUS 


NEW  YORK 


CHICAGO 


D«n  A.  Grroll,  1 1 0  E.  42nd  St  J.  E.  Lirtx,  1 80  N.  Midi.,  Avt. 


1 


women 


—and  meanwhile  his  wife 
at  home  is  buying  the 
family  groceries 


Ordinarily  we  are  one  of  those  who  believe  that  |  [ 

illustrations  in  advertisements  should  keep  close  to 

the  subject  in  hand.  ^ 

But  we  think  this  picture  is  justified  in  a  newspaper 

promotional  advertisement  because  it  calls  to  mind 

that  men’s  and  women’s  interests  are  essentially  different — that  while 

the  man  is  off  fishing,  tinkering  with  his  automobile  in  the  backyard, 

or  down  at  the  factory  busy  at  his  job,  someone  at  home  is  restocking 

the  family  larder,  buying  the  tooth  paste,  and  planning  household 

improvements. 

The  picture  seems  to  suggest  that  in  selecting  an  advertising  medium 
for  possibly  85%  of  the  things  advertised,  it  is  prudent  to  look 
beneath  mere  circulation  figures  and  see  to  what  extent  the  circulation 
reaches  those  who  influence  the  spending  of  the  family  income — 


The  Los  Angeles  Times,  with  a  circulation  96%  delivered  by  carrier, 
reaches  the  largest  woman  audience  in  Southern  California.  Evidence 
of  this  is  The  Times’  leadership  over  all  other  local  newspapers  in  such 
classifications  as  department  stores,  women’s  apparel,  shoes.  Yet 
that  is  only  half  the  good  news.  The  Times,  as  an  all-family  news¬ 
paper,  foremost  in  news  of  sports,  finance,  politics,  and  business, 
matches  its  woman  audience  with  an  equal  number  of  men. 

Whichever  side  of  the  fence  you  are  on — whether  you  aim  your 
product  at  the  fisherman  in  the  stream  or  the  housewife  in  the  pantry 
— there  is  one  way  to  play  safe.  'Through  the  Los  Angeles  Times  you 
reach  both  audiences  at  one  of  the  lowest  milline  rates  in  the  United 
States. 


FIRST 

ON  THE  COAST 

In  number  of  copies  delivered  to 
homes 

In  news  and  editorial  matter 
In  national  advertising 
In  local  display  advertising 
In  classified  advertising. 


Los  Angeles  Times 


WUliun*.  Lawrence  it  Creemer  Co.,  286  Madison  Ave..  New  York.  N.  Y.:  380  N.  Mtchiran  Atc.. 
Chicago.  Ill.:  10-160  General  Motors  Bld»..  Detroit.  Mich.;  210  Chronicle  Bldr.,  San  Francisco.  Calif. 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  20) 


Retail  General  Automotive  Flnanrlal  Total  ad> 

Cities  and  Newspapers  Display  Display  Display  Display  Classllled  vertlslng 

MEMPHIS,  TENN. 


Commercial  .Appeal... 

..(M) 

2.789.335 

1.133,648 

267,553 

123,344 

917,146 

5,257,019 

Commercial  .Appeal... 

..(S) 

1.622.882 

178.461 

111,174 

19.653 

514.233 

2,447,655 

Evening  .Appeal . 

..(E) 

2.669,520 

1.094.969 

278,747 

116,998 

911,842 

5,202,181 

Press-Scimitar . 

...(E) 

2.934.482 

993,757 

379.502 

109,394 

431,052 

4,879,134 

MILWAUKEE 

,  WIS. 

♦♦Sentinel . 

..(M) 

2.987,347 

777,926 

187.200 

136,098 

741,276 

4,945,544 

•Sentinel . 

..(S) 

508,969 

1.010.135 

188,382 

11376 

289,421 

2,009,047 

Journal . 

..(E) 

5,792,765 

1,713.608 

490,925 

112,794 

1,172,615 

9.296,888 

Journal . 

..(S) 

1.275.039 

324,739 

188,376 

26,478 

694,523 

2,510,303 

I.«ader . 

..(E) 

906.026 

389,449 

50.642 

36.959 

275515 

1.859.524 

Wisconsin  News . 

..(E) 

3,279.971 

876,903 

254.190 

116,677 

761,242 

5,576,119 

MINNEAPOLIS 

,  MINN. 

Journal . 

..(E) 

5.225.552 

1.548.914 

441,827 

106.360 

923,133 

8.250.109 

Journal . 

..(S) 

494,393 

156.259 

124,814 

16,454 

548,799 

1,343.394 

{Tribune . 

..(E) 

4.339,647 

1.041,204 

383,332 

133.068 

1.379,886 

7.278.245 

Tribune . 

..(8) 

636,505 

372.085 

144.250 

13,174 

802,644 

1.968.703 

Star . 

..(E) 

3.594.703 

732.538 

133,937 

70,681 

827,019 

5,820,421 

MONTREAL,  CANADA 

Star . 

...(E) 

8,477,355 

2.711,622 

344.336 

225.215 

1.552,868 

13.416.130 

Gasette . 

...(M) 

2.731.895 

1.600.256 

280,027 

307,432 

208,522 

5,221,114 

La  Preese . . 

...(E) 

6.325.652 

2,555,156 

377.010 

118.901 

1,364,700 

10,845.889 

La  Patrie . 

...(E) 

1,448.049 

778.458 

123,492 

68,.520 

471,689 

3.005.628 

NASHVILLE, 

TENN. 

Banner . 

...(E) 

2.335.438 

1,084.756 

278.965 

71,690 

607,844 

4.420,833 

Banner . 

...(8) 

855.295 

149,442 

104.209 

38,695 

235,826 

1.387,993 

Tennessean . 

...(M) 

2.801.223 

650.123 

235.161 

69,712 

737.859 

4.533.343 

Tenneeeean . 

...(8) 

749.682 

111.689 

83,428 

12,187 

209,776 

1.168.830 

NEW 

BEDFORD,  MASS. 

{Standard-Times . 

...(E) 

2.223.349 

603.296 

272.008 

33,871 

402,442 

3.754,014 

Standard-Times . 

..(8) 

325,251 

62.284 

61,079 

21,470 

90,220 

561,140 

Mercury . . 

...(M) 

2.224.910 

606.685 

272580 

35,286 

403,603 

3,706,398 

NEW  ORLEANS,  LA. 

Times-Picayune . 

..(M) 

5.042,530 

1.648.764 

319,862 

299,287 

1,395,414 

8.895.721 

Timee-Picayune . 

..(8) 

1.934,672 

237.170 

158,796 

59,100 

687,600 

3.159,120 

Tribune . 

..(M) 

1,184.070 

827,258 

105,567 

182.262 

977.904 

4,416.840 

Item . 

..(E) 

4,056.216 

1.010,478 

204,414 

165.612 

1.039.242 

6.701.827 

Item-Tribune . 

..(8) 

1.986.050 

167.740 

50.671 

44,105 

244,417 

2.558.303 

States . 

..(E) 

2.728.992 

764.376 

24,962 

182,989 

501,381 

4,434,058 

States . 

..(8) 

1.091.346 

93.613 

31,786 

49.022 

187,789 

1.479,817 

NEW  YORK, 

N.  Y. 

Times . 

..(M) 

5,439.987 

1,762.886 

430.523 

973,948 

2,154.539 

10.827,064 

Times . 

..(8) 

3.542.963 

1.665,988 

160.708 

118,459 

1.809,712 

7,299,933 

Herald-Tribune . . 

..(.M) 

3.393,153 

1,807,343 

347.280 

639,090 

970,533 

7,195,385 

Herald-Tribune . 

..(8) 

2.484.130 

1.208,100 

145.094 

34.755 

796,272 

4,668,561 

Amerie&n . 

..(M) 

2.183.163 

967.885 

123,984 

246.887 

3.313.907 

6,938,842 

•American . 

..(8) 

1.997,826 

1.352.216 

213.805 

53.514 

1.141.941 

4,762,171 

News . 

..(8) 

7,715.900 

1.505.241 

201,532 

137,833 

22.861 

9,586,120 

Nc^*§ . 

..(8) 

3,322,156 

320.341 

42,754 

7,333 

1.243 

3,693,827 

Mirror . 

..(M) 

1.329.946 

655.214 

13,895 

53,540 

172.779 

2,240,823 

##Mirror . 

..(8) 

.528,154 

113.944 

2,414 

431 

42,314 

687JJ57 

•♦Graphir . 

..(E) 

710.445 

245,516 

8,480 

9,202 

198.214 

1.174,126 

Journal . 

..(E) 

6.846.6.54 

2,079,4.36 

392.190 

318,464 

.35,668 

9.697.524 

Poet . 

..(E) 

1.331.911 

775,946 

119,168 

405,162 

56,440 

2.834,155 

Sun . 

..(E) 

9,731,617 

2.348.804 

345.619 

459,009 

251,292 

13.165.927 

World-Telegram . 

..(E) 

6.572.235 

2.154.295 

301.882 

355,982 

2,189.951 

11.598,449 

•Bronx  Home  NewsiE)  1.945.166 

367,144 

83,662 

70..337 

593.296 

2.905.616 

Bronx  Home  News. 

(S)  996.993 

59,367 

60,890 

30.168 

322. .308 

1  ,.377,658 

•Bronx  Home  News  figures  furnished  directly  by  publisher 

BROOKLYN, 

N.  Y. 

Eagle . 

...(E) 

4,759.060 

1,582.527 

374,870 

277,179 

2.993,929 

10.864.664 

Eagle . 

...(8) 

1.245.913 

276,166 

154,091 

10523 

812,429 

2,499,458 

Times  Union . 

...(E) 

1.360.545 

738,448 

134.523 

145.600 

904.728 

4,811,546 

Times  Union . . 

..(8) 

283.664 

12,107 

66,731 

6.146 

260.119 

628,805 

NIAGARA  FALLS,  N.  Y. 

Gasette . 

...(E) 

4,298,176 

829.406 

363.558 

103,739 

426,908 

6,427,065 

NORFOLK, 

VA. 

Ledger  Dispatch . 

..(E) 

4.482.653 

1,316.052 

472,449 

182.031 

940,131 

7.659,5c2 

Virginian  Pilot . 

...(M) 

3.074.936 

868.499 

2.34,039 

132,651 

.502,925 

5,029.015 

Virginian  Pilot  . . 

..(8) 

2.031,074 

127.847 

83,149 

79.816 

191.467 

2..549.753 

OAKLAND,  CALIF. 

Poat-Enquirer . . 

...(E) 

3,666.142 

792.549 

380.107 

107,108 

1,105,085 

6,493.261 

Tribune . 

, . .  (E) 

4.503.691 

1.487.890 

419510 

90,326 

2,731,128 

9,.504.487 

Tribune . 

...(8) 

378JJ83 

85.451 

161,707 

4.688 

897.584 

1.541.584 

|New  Bedford  Times  evenioK  and  Sunday  merged  with  the  Standard  as  the  Standard-Times. 

*American  Weekly  Linage  included  in  above  Sunday  figures. 

^Firat  edition  of  New  York  Mirror  Sunday  —  January  10,  1932. 

{Minneapolis  Tribune,  morning  and  evening,  sold  in  combination  only.  Lituige  of  one  edition 
(evening)  ia  given. 

iNashville  Tennesseean,  morning  and  evening  sold  in  combination  only.  Linage  of  one  edition 
(morning)  only  is  given. 

**NewB  and  Sentinel  sold  only  in  combination  or  either  may  be  used  with  Sunday  Sentinel  in  General 
and  Automotive;  Retail  sold  either  in  eombiiution  or  separately: 

♦•New  York  Graphic  evening  discontinued  —  July  7,  1932. 


Test  Canada^s 
Richest  Market 


you  will  make  no  mistake  in  choosing  Montreal 
as  the  Test  Market  for  your  product  in  Canada. 
Read  the  evidence  below. 


How  to  Select  Trial  Cities 

From  an  article  in  Printer's  Ink,  Oet.  tltk,  19Si 

By  FRANK  R.  COUTANT 

1 .  Independent  identity  of  city 

Each  city  selected  should  be  reasonably  out  of  ranse  of  nearby  bij 
town  stores  that  may  run  sales  of  the  commodity  to  be  advertised  or 
something  that  fills  a  similar  need. 

Menircel  Qualifies  100% 

Montreal,  the  great  inland  port  and  transportation  centre, 
stands  alone  as  a  market — the  nearest  cities  of  sise  being 
over  100  miles  distant. 

S.  Cities  bis  enoush  to  be  forward'lookins 

It  is  advisable  to  avoid  ultra-conservative  little  cities  or  towns  that 
have  stayed  the  same  size  for  many  years,  or  slipped  back  bccaust 
people  resist  new  ideas.  The  people  of  such  communities  are  too  slow 
to  respond  to  advertising  to  be  good  test  subjects. 

Montreal  Qualifies  100% 

Montreal  is  a  progressive  community.  It  is  the  wealthiest 
city  in  the  Dominion  of  Canada.  Its  continual,  yet  steady, 
growth  has  brought  the  population  figure  over  the  million 
mark. 

3.  Diversified  local  sources  of  income 

For  example,  trading  points  serving  a  surrounding  area  and  having  • 
variety  of  industries.  It  is  well  to  avoid  cities  with  one  dominant  in¬ 
dustry  which  may  shut  down,  cut  off  local  buying  power  and  invalidalt 
the  sales  test. 

Montreal  Qualifies  100% 

Besides  being  one  of  the  greatest  shipping  and  railroad 
centres  in  the  world,  Montreal  is  a  city  of  many  and  diversi¬ 
fied  industries  such  as:  automobiles,  agriculture  implements, 
architectural  bronte  and  iron,  cement,  steel,  furniture,  flour, 
textiles,  furnaces  and  stoves,  shoes,  'printing,  steam  engines 
and  tractors,  railroad  rolling  stock,  sugar,  dry  goods,  cloth¬ 
ing,  elet  trice  appliances,  immense  tourist  traffic. 

4.  Equalized  dealer  set-up 

Usually,  dealers  average  up  about  even  in  numbers  and  ability  for  each 
town  in  comparison  with  others.  Occasionally,  however,  a  spot  in¬ 
spection  will  show  one  dealer  or  a  chain  dominating  the  market  by 
cut-price  tactics  or  general  progressiveness. 

Montreal  Qualifies  100% 

Montreal  has  no  de^er  or  chain  dominating  the  market. 

This  is  evidenced  by  advertising  figures  from  Media  Records. 

For  example:  The  four  leading  Grocery  Chains  used  com¬ 
paratively  egue  space  in  Montreal  evening  newspapers  during 
19.12.  as  follows: — A.  lH.On  lines.  B.  tSk,6kS  lines, 

C.  /72.787  lines.  D.  206.4.17  lines. 

5.  Satisfactory  newspaper  situation 

Cities  chosen  must  have  newspapers  that  offer  reasonable  milline  rates; 
must  have  within  10  per  cent  equal  percentage  of  coverage  of  their 
respective  communities,  and  must  be  well  regarded  by  their  readen. 

Montreal  Qualifies  100% 

Montreal's  newspaper  situation  is  ideal  for  the  advertiser. 
Particularly  in  the  English-speaking  field  where  The 
Montreal  Daily  Star  has  99  per  cent  coverage  and  the 
mitline  rate  is  one  of  the  lowest  on  the  American  Continent. 

Further  enquiries  are  invited. 

The  Test  Campaisn  in  Canada 

Canada  ia  a  bi-lingual  country. 

t  Over  eighty-three  per  cent  of  the  people  living  in  this  proaperoua 
and  progreaaive  Dominion  are  of  British  French  stock.  Fifty- 
five  per  cent  of  the  total  population  are  of  British  origin  and 
twenty-eight  per  cent  French.  Moat  of  the  remaining  seventeen 
per  cent  of  foreign  origin  speak  English. 

t!  It  is  logical,  therefore,  that  a  test  campaign  should  be  directed 
in  a  representative  bi-lingual  market. 

*  Montreal  is  such  a  market  as  according  to  the  official  Post  Office 
census  for  19.32  there  are  101.421  English-speaking  families  and 
12.3,101  French-speaking  families  in  the  city.  • 


The  Montreal  Daily  Star 

"Canada’s  Greatest  Newspaper” 


According  to  Media  Records,  the  Montreal  Star  led  all  6  day 
papers  in  North  America  in  volume  of  General  Advertising  pub¬ 
lished  in  19.32. 


N«w  York 


Branch  Offices : 

Chicago  London,  Eaj- 

Winnipeg 


(Continued  on  page  24) 


Toronto 


THE  CONSUMER  STOPS 


TAKIXO 


chances: 


JL  here  has  been  a  happy  change  in  consumer  psychology  of  recent  months. 

Even  with  incomes  reduced  33  per  cent  from  the  peak,  it  is  estimated  that  the  public  still 
had  nearly  forty  billions  of  dollars  with  which  to  buy  food,  clothing,  home  furnishings,  etc., 
in  1932.  But  ...  by  the  middle  of  the  year  most  buyers  were  awake  to  the  fact  that  they 
had  been  badly  victimized  by  “rubbish  racketeers”  in  “the  war  between  quality  and  price.” 

In  1933  the  shortage  of  wanted  merchandise  will  continue  to  grow. 

Two  and  one-half  millions  of  new  customers  will  be  born.  And  over  a  million  new  brides 
will  start  housekeeping. 

More  than  thirty  million  buildings  need  carpenters,  plumbers,  masons  or  painters.  Fur¬ 
niture  and  furnishings  are  wearing  out.  Millions  of  families  have  decided,  as  soon  as  things 
look  up,  to  buy  oil  burners,  electrical  refrigerators,  and  other  home  improvements. 

A  tremendous  back-log  of  automobile  replacement  needs  has  piled  up. 

And  men,  women  and  children  need  new  clothing. 

But  the  public  is  no  longer  gambling  on  shoddy  merchandise!  The  public  is  at  last  learn¬ 
ing  the  lesson  of  true  thrift  ...  to  buy  values  only. 

The  public  has  re-discovered  the  fact  that  today’s  best  guarantees  of  value  are  the  old 
familiar  trademarks,  established  by  newspaper  advertising. 

THIS  IS  THE  TIME  TO  ADVERTISE  IX  NEWSPAPERS 


This  is  one  of  a  series  of  advertisements  on  Newspaper  Advertising 
and  the  cooperation  offered  advertisers  by  a  Progressive  Group  of 

NEWSPAPER  PUBLISHERS*  REPRESENTATIVES 

Your  newspaper  advertising  is  the  yardstick  by  which  our  markets  measure  the 
acceptance  of  your  trade-mark.  We  shall  be  glad  to  put  you  in  touch  with 
wholesalers  and  retailers  who  are  in  the  mood  to  cooperate  wholeheartedly  at 
this  time,  with  strong  local  advertising  campaigns. 
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titles  and  Newspapers 

Display 

Display  Display 

Display 

Classifled 

vertlsing 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . 

.(.M) 

2.223.733 

1 .277,302 

308.569 

67.599 

839.411 

4.724.316 

Oklahoman . 

.(S) 

922,111 

183.643 

124,277 

25.382 

367.928 

1.623.686 

Times . 

.(E) 

3.270,658 

1.340, 070J 

337,880 

82,462 

830.886 

5.869.616 

Oklahoma  News . 

.(E) 

2,699.354 

571,544 

129.045 

72,712 

515,373 

4.036,475 

(('•Oklahoma  News.  .  . 

.(S) 

449,:i99 

19.980 

3.924 

5,103 

111,417 

.591, .363 

OMAHA,  NEB. 

tBee-News . 

.(E) 

3,347.914 

811312 

212.871 

46,263 

681,103 

5,140,386 

•Bee-News . 

.(S) 

850.280 

946,396 

182.475 

10,612 

249,750 

2.239,564 

t  World-Herald . 

.(E) 

4,609,506 

1.417,623 

487,311 

66,399 

1.219.353 

7,939,509 

World-Herald  . 

.(S) 

1.166,352 

222,510 

140,638 

11.285 

622.418 

2,163,246 

PEORIA, 

ILL. 

Journal . 

.(E) 

3.908.726 

928,010 

270,160 

72,805 

940,913 

6,218,691 

Transcript . 

.(.M) 

2.214,020 

920,146 

271.942 

74,725 

925,589 

4,473,688 

Journal'Transcript. . . . 

.(S) 

921,895 

93,831 

92.360 

18,303 

249,998 

1,377,324 

.(E) 

4,008.637 

1,121.891 

266,193 

67,222 

936.802 

6.492,572 

star . . 

.(S) 

806.335 

90,731 

102379 

17,196 

243,553 

1,261,209 

PERTH  AMBOY,  N. 

J, 

News . 

.(E) 

2.481,438 

652,324 

342.411 

189,928 

317,260 

4,120,157 

PHILADELPHIA,  PA. 

Bulletin . 

.(E) 

6.049,781 

2,632,907 

640.459 

176,151 

2.013,328 

11,538.851 

Inquirer . 

.(M) 

3.912.653 

1,114,982 

314,930 

174,603 

1,686,273 

7.369,105 

Inquirer . 

.(S) 

3.299,630 

534,836 

163,382 

5,673 

1,046.242 

6,050.057 

News . 

.(E) 

4.911,428 

758,631 

30,883 

12,678 

58,511 

6,761,403 

Public  Ledger . 

.(E) 

7,472,617 

1,707,193 

393,584 

299,765 

1,125,524 

11,007,493 

Public  Ledger . 

.(M) 

2.577,157 

887.173 

184,233 

341,018 

513,577 

5.350,691 

Public  Ledger . 

(S) 

1.334,763 

469,388 

148,878 

4,683 

315,912 

2,273,835 

Record . 

.(M) 

2.951,187 

892,138 

187,205 

121,891 

772,212 

5,398,812 

Record . 

.(8) 

1,524,7.34 

252,572 

70,050 

1,122 

424,828 

2573,580 

PHOENIX, 

ARIZ. 

Arisona  RepubUc . 

.(M) 

2,922,207 

980.346 

359.004 

87,961 

831,038 

5503,360 

Arisona  Republic . 

.(8) 

437,321 

118,616 

106.813 

14,195 

308,147 

987,057 

Phoenix  Gasette . 

.(E) 

2.943,527 

1,082,292 

464,222 

96,749 

836.681 

5,453534 

PITTSBURGH,  PA. 

Poet-Gasette . 

.(M) 

3,329 J211 

923.306 

363,126 

237,250 

682,357 

6,062,261 

Press . 

.(E) 

8.589,460 

1,774,068 

576,799 

176,195 

1,240.666 

12,669,809 

Press . 

.(8) 

1.225,423 

319.872 

149.231 

18,445 

897,428 

2.611513 

Sun-Telegraph . 

.(E) 

7,199,998 

1.282,160 

403.734 

168.739 

625,595 

10.134,678 

•Sun-Telegraph . 

.(8) 

li288,602 

1,029,042 

257,384 

46,329 

505,584 

3,127,402 

PORTLAND, 

,  ORE. 

Oregonian . 

.(M) 

1,980,781 

932,127 

276.180 

137,057 

1,323,554 

4,676,353 

Oregonian . 

.(8) 

1.203,738 

285356 

214,314 

11,714 

815,601 

2,533,748 

Journal . 

.(E) 

3,670.632 

1,476.462 

299.825 

66.216 

923,939 

6,449,521 

Journal . 

.(8) 

400,815 

67,474 

88,985 

2,192 

405.236 

965,446 

News-Telegram . 

.(E) 

2JJ10,032 

832,906 

181,906 

43,367 

684.073 

3,963,521 

PROVIDENCE,  R.  I. 

Bulletin . 

.(E) 

7,466,829 

1,684.903 

659,137 

265,303 

1.619,547 

11.785.784 

Journal . 

.(M) 

1,178.430 

611  996 

273,860 

204.003 

1.649,620 

4580.698 

Journal . 

.(8) 

1,329,397 

200,708 

224.685 

35,987 

411,827 

2.203,600 

News-Tribune . 

(E) 

2.611.000 

594,730 

207.789 

96,384 

102.888 

4,162.662 

READING, 

PA. 

Eagle . 

.(E) 

4,238,117 

1,184.360 

486,469 

181,183 

815.973 

7,160,120 

Ejigle . 

.(8) 

218,877 

37308 

25.060 

10.216 

148,692 

440,725 

Times . 

(M) 

3,506.922 

732.957 

386.676 

139,911 

800.372 

5.771,471 

RICHMOND 

,  VA. 

News  Leader . 

.(E) 

5,233,353 

1,514.720 

502390 

226.383 

1,433,700 

8.985,899 

Times-Dispatch . 

(M) 

2,656,976 

825.114 

225,317 

161,480 

1J242.514 

5521.925 

Times-Dispatrh . 

(8) 

1.592,197 

185,036 

85.166 

57.228 

424,753 

2,347,865 

ROCHESTER,  N.  Y. 

Democrat  A  Chronicle. 

.(.M) 

3,745,732 

1,288,669 

408,654 

251,768 

2,029,974 

7,769,855 

Democrat  A  Chronicle. 

.(8) 

857,656 

204,076 

190,173 

48,532 

919,063 

2520,117 

J  ournal . 

(E) 

3.532,330 

878,355 

395335 

227,358 

699,469 

6,197,370 

^American . 

.(8) 

677,555 

945,060 

201.147 

26,090 

218,212 

2,070,368 

Timee-Union . 

(E) 

6,181.866 

1,402,684 

634,754 

273,048 

316,410 

8,828,777 

SALT 

LAKE  CITY,  UTAH 

Tribune . 

(.M) 

3,199,881 

1,202,576 

346,526 

139,128 

945,792 

5,946,802 

Tribune. . . 

(8) 

1,162.055 

201,139 

101,938 

62,929 

351,731 

1.895,850 

Deseret  News . 

.(E) 

2.323.520 

637.294 

192.522 

107,822 

467,579 

3,806,630 

Telegram . 

(E) 

1.545.125 

1.201.550 

347,814 

138,302 

943,500 

4518,973 

SAN 

ANTONIO 

1,  TEXAS 

Express . 

.(.M) 

934,336 

923.745 

212,012 

252,313 

1,176,768 

3.514,120 

Express . 

(8) 

1,315,502 

107,364 

91.609 

54.995 

520.981 

2,006.995 

News . 

(E) 

3,376.555 

921,459 

248,488 

66.146 

1.191.623 

5.863,969 

light . 

(E) 

3,457,740 

1,280.956 

326,223 

97,170 

864,624 

6,047,421 

•Light . 

.(8) 

1,061.991 

989,208 

196.117 

17,134 

367,126 

2,635,766 

SAN  DIEGO, 

CAUF. 

Union . 

.(M) 

2.234,765 

1,301,014 

406,025 

111,039 

1,393,102 

6,438.520 

Union . 

.(8) 

1,744,526 

207,528 

244,242 

60,454 

412,936 

2,677,697 

Sun . 

.(E) 

3,526,771 

802.802 

377,937 

124,325 

678,901 

5,739,265 

Tribune . 

.(E) 

4.516.685 

1.426382 

603,861 

156,491 

1,242.150 

7,980,282 

SAN 

FRANCISCO,  CALIF. 

Chronicle . 

.(.M) 

2,165,805 

890,173 

348,715 

247,879 

1,895,341 

5.965,187 

Chronicle . 

.(8) 

789335 

197,614 

181.975 

11,545 

721,344 

1,945,390 

EIxaminer . 

.(M) 

2,645,329 

1,209,015 

424,752 

210,128 

2.568.602 

7.077542 

•Examiner . 

.(8) 

2,073,911 

1,096,225 

348,576 

39.592 

1,062,831 

4,623538 

Call-Bulletin . 

(E) 

3,767,923 

1,802,176 

454,187 

136,939 

955,928 

7,124,745 

News  . .  . 

.(E) 

3,487,493 

1,190,415 

311323 

108,572 

1,250,122 

6,802596 

t*Firsi  issue  Oklahoma  News  Sunday,  July  17,  1032. 

Saturday  edition  of  Oklahoma  News  evening 

Retail! 

(General 

Automotive  Financial 

Cities  and  New.spapers 

Display 

Display 

Display 

Display 

CUssIfled 

SEATTLE, 

,  WASH. 

Post-Intelligencer. . . 

...(M) 

1.421,890 

918,619 

274.470 

132,163 

1,433,709 

•Poet-Intelligencer . . 

...(S) 

591,443 

1,029,076 

277.655 

20,720 

380,909 

Star . 

...(E) 

2.630,458 

844,554 

216,443 

60.463 

802,713 

Times . 

. . .  (E) 

4,838.212 

1.517.416 

419.980 

124,059 

1.679.367 

Times . 

...(S) 

1.052.381 

132,736 

158,335 

15.011 

716.803 

SIOUX  CITY,  lA. 

Journal . 

.  (Daily) 

2.006,651 

878.291 

173,997 

7,388 

423,624 

Journal . 

...(S) 

441,159 

80.090 

45,817 

15,438 

188.010 

Tribune . 

...(E) 

1.809,304 

793.885 

219,627 

20,504 

673.398 

SOUTH  BEND,  IND. 

News-Times . 

...(E) 

3526536 

758,357 

297,459 

92,194 

617.886 

News-Times . 

...(S) 

456574 

63,802 

75,299 

33,153 

151.615 

Tribune . 

...(E) 

3,511,028 

1,075,978 

426.417 

93,923 

621.444 

Tribune . 

...(8) 

519,958 

61,891 

76.257 

37,253 

149,433 

SPOKANE 

,  WASH. 

Spokesman  Review. . 

...(M) 

1,147,771 

941,929 

250,956 

78,467 

824.510 

Spokesman  Review. , 

....(8) 

846,925 

169,393 

158,203 

158,755 

308,163 

Chronicle . 

...(E) 

3,970,358 

1,008,772 

353,558 

89,362 

824.887 

Press . 

....(E) 

1 .335,400 

547,134 

162,929 

70,938 

340,989 

Totei  n 


no* 


780, 


(Continued  on  page  25) 


EDITOR  &  PUBLISHER 
International  Year  Book  for  1933. 


do 

Mai 

Stai 

Stai 

Tde 


Pages  12  to  97  show: 

EVERY  ENGLISH  LANGUAGE  DAILY  NEW.^ 
PAPER  in  the  UNITED  STATES  and  CANADA 
together  with  Name  of  City  in  which  published  —  19.'- 
population — circulation  figures  (whether  A.B.C.  or  Govea 
ment  Statement)  Name  of  Publisher  —  Editor  —  Managiu 
Editor — City  Editor — Sports  Editor — Sunday  Editor — Gtnm 
Manager — Business  Manager — Circulation  Manager — Advr 
rising  Manager  —  National  Advertising  Manager  —  Classilk 
Advertising  Manager  —  Special  Advertising  Representative - 
Mechanical  Superintendent  and  Job  Printing  Superintendent.  I 


Tim 

Tim 


IVib 

Ttib 

Wori 

Wori 


EDITOR  &  PUBLISHER 
International  Year  Book  for  1933  . 


Hen 

•Her 

Newi 

Time 

Poet. 

Poet. 

Ster. 

Stir. 


is  the  ONLY  place  where  this  compilation  may  be  found. 


It  enables  everyone  to  find  just  who  to  address  on  any  partia 
subject — editorial  or  business. 


Menu 

Mt.V 

New: 

Stii 

Qmilii 

PbrtC 

Tinyl 

Tooke 


Thil  is  but  one  of  the  MANY  unique  and  exclusive 
features  of  this  great  compendium  of  useful  knowledge 
and  vital  statistics — just  ONE  of  the  many  points  of 
SERVICE  that  distinguish 


t^te 

(lute 


EDITOR  &  PUBLISHER  As  the  Greatt 
Publication  in  the  Newspaper  and  Advt 
thing  Field  in  North  A  merica. 


Beuoe 

Bimoi 

bfle.. 

bile.. 

bgle.. 


VJET  YOUR  individual  copy  at  once — and  keep  it  handy— os 
desk — always.  It  is  worth  its  weight  in  gold  and  may  be  obtained 
annual  subscription  to  EDITOR  Sc  PUBLISHER  covering  fifty-two  issuer 
Saturday — at  ^.00  per  year,  payable  in  advance.  Delivery  is  by  mail. 


bcord 

‘nmee-I 

•(•ws... 

hdepei 


Two  years  $7.00  —  Three  years  $10.00  —  Five  years  $15.00.  Club  r»t»l 
the  same,  three  subscriptions  to  different  addresses  $10.00— five  subscriptioM ' 


ItUini 

TtU|m 

Qsiett*, 

hw.... 


EDITOR  &  PUBLISHER,  1700  Times 

Times  Square,  New  York  City 


'^■dicit 

l^®dicit 

Itlunui 

«t.L 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Contimied  from  page  24) 


Eetail  General  Automotive  financial  Total  ad  • 


Cttles  snd  Newspapers 

Display 

Display 

Display  Display 

'lassifleel 

vertlsing 

ST.  LOUIS,  MO. 

Olntii-Democrat. . . 

3.333,018 

1,382,877 

442,145 

255,232 

715,663 

6,158,834 

01ob*-De'”°'™‘- •  • 

...(8) 

918,418 

274,918 

140,371 

15,869 

592,576 

1,942.952 

Pcit-Dispatch . 

...(E) 

6,547,276 

1,779,112 

493,226 

111,811 

1,439,931 

10.384,895 

Pott-Dispatrh . 

...(8) 

1.717,162 

264,106 

203,334 

21,136 

1,633,419 

3,839,383 

gtsi^Times . 

...(E) 

4.701.834 

1,285,785 

207,130 

77,396 

1,015,559 

7,309,109 

fTinws . 

...(E) 

836.654 

268,230 

33,865 

21,747 

233,015 

1,430,508 

SYRACUSE,  N.  Y. 

...(E) 

3.994.708 

983,518 

358,366 

64,658 

807,238 

7,014,301 

...(8) 

584.177 

92,133 

102,349 

51,554 

246,992 

1,098,382 

...(E) 

4,162,952 

1,163,858 

343,074 

97,899 

723,159 

6,855,230 

•American . 

...(8) 

341.89^ 

938,175 

147,391 

24,469 

180,657 

1,633,654 

Poet-Standard . 

...(M) 

2,556.283 

601,324 

245,671 

124,437 

848,351 

4,745,706 

pg^tandard . 

...(8) 

391,055 

117,715 

70,563 

58,922 

200,245 

863,282 

TACOMA, 

WASH. 

...(M) 

693.373 

887,811 

182.428 

62,132 

988,379 

2,832,249 

...(8) 

560.021 

65,851 

190,812 

8,878 

432,972 

1,259,039 

Newe-Tribune . 

...(E) 

2.924,840 

917,124 

256,067 

58,705 

966,879 

5,141 ,278 

Tiinei . 

...(E) 

1,999,469 

700,838 

258,020 

43,202 

799,486 

3.855,274 

TOLEDO 

OHIO 

Timee . 

....(M) 

837,758 

247,671 

43,837 

56,439 

221,331 

1,421,829 

Timee . 

....(8) 

1.582,589 

35,629 

69,697 

65,717 

150,029 

1,904,123 

Blade . 

....(E) 

5,112,840 

1,474,461 

605,237 

85,745 

1,085,716 

8,384,300 

Newe-Bee . 

...(E) 

2.380,286 

680,599 

243,080 

75,073 

661,179 

4,065,107 

TORONTO, 

CANADA 

Globe . 

...(M) 

1,777,621 

990,408 

246,584 

197,185 

825,827 

4,123,169 

Mail  A  Empire . 

...(M) 

1,949,587 

1,345.014 

398,393 

205,351 

573,809 

4,585,297 

Star . 

...(E) 

9,004,633 

2,426,312 

389,815 

120,992 

2,663,944 

14,688,589 

Sur . 

(Wkly) 

227,933 

747,100 

165,515 

2,133 

94,929 

1,237,715 

Tdegram . 

...(E) 

8,679,899 

2,119,324 

391,357 

114,127 

4,042,261 

15,418,114 

TRENTON,  N.  J. 

Timea . 

...(E) 

4,163,909 

1,089,437 

448,346 

145,631 

553,846 

6,577,907 

Timee  Advertieer... 

....(8) 

651,809 

48,912 

63,333 

82,163 

136,661 

991,335 

TULSA,  OKLAHOMA 

Tribune . 

...(E) 

3,459,713 

845,787 

274,313 

29,700 

788,547 

5,415,484 

Tribune . 

...(8) 

521,304 

79,474 

80,952 

47,154 

191,923 

926,335 

World . 

...(M) 

2,732,022 

911,277 

364,932 

40,999 

1,068,796 

5,155,701 

World . 

...(8) 

1,031,412 

184,597 

81.979 

68,205 

274,726 

1,646,551 

WASHINGTON.  D.  C. 

Herald . 

...(M) 

1,353,973 

545,794 

102,815 

81.068 

1,019,113 

3,415,321 

•Herald . 

...(8) 

1,337,409 

1,003,544 

227,573 

22,187 

298,863 

2,890.292 

Newa . 

...(E) 

2.086.864 

449,601 

140,489 

31,980 

737,481 

3,461,586 

Timee . 

...(E) 

4,499,855 

1,041,493 

393,049 

77,221 

1,028,000 

7,114,966 

Poet . 

...(M) 

1,508,833 

589,999 

162,198 

113,175 

530,827 

3,007,100 

Poet . 

...(8) 

1,131,394 

108,655 

82,360 

20,685 

241.206 

1,584,906 

Star . 

....(E)  11,121,262 

1,975,055 

f  663,680 

190,307 

2.663.872 

17,039,401 

Star . 

....(8) 

3,012,960 

314,627 

■  211,988 

25,721 

1,024,975 

1,592,986 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Mamaroneck  Times 

....(E) 

1,247,328 

342,683 

59,071 

51.870 

120,995 

2,020,856 

Mt.  Vernon  Argue. . 

....(E) 

4,967,066 

436,073 

375,345 

155,187 

526,568 

6,610,553 

1  Ntw  Rochelle  Standard 

1  Star . 

....(E) 

3,563,421 

418,039 

213,331 

97,908 

545,458 

5,076,542 

il  OwniofCitiienRegiatorCE) 

1,363,340 

335,392 

159,599 

7,143 

246,186 

2,212,180 

Pert  Chester  Item. . 

....(E) 

3,136,810 

383,543 

257,211 

97,803 

478,558 

4,618,816 

1  Tarrytown  News . . . 

....(E) 

1,908,188 

432,686 

236,150 

150,838 

232,599 

3,055,257 

■  Tookera  Herald  Stetee- 

1  man . 

....(E) 

2,536,916 

473,188 

305,874 

240,035 

1,143,236 

4,972,069 

1  Vkite  Plains  Press. 

....(E) 

1,329,274 

398,867 

170,018 

255,704 

1,266,240 

3,510,749 

1  ^'hitePlaioe  Reporter.  .(E) 

3,624.833 

349,539 

425,536 

221,193 

1,105,762 

6,014,943 

WICHITA, 

KANSAS 

Beacon . 

....(E) 

3,431,887 

1,120,009 

281,390 

35,500 

1,182,603 

6,059,254 

Beacon . 

....(8) 

1,081,918 

318,183 

157,447 

58,397 

356,330 

1,972,629 

. 

....(M) 

1,803,541 

783,728 

213,908 

28,236 

1,181,161 

4,058,322 

. 

....(E) 

1,969,126 

703,115 

181,995 

18,354 

1,183,668 

4,056,718 

bfle . 

....(8) 

781,752 

224,116 

141,476 

45,762 

333.649 

1,527,471 

WILKESBARRE,  PA. 

Becord . 

....(M) 

6,329,740 

1,201,746 

429,714 

163,873 

1,038,469 

9,318,345 

rimes-Lesder . 

....(E) 

7,127,764 

1,079,044 

528.104 

121,316 

467,881 

9,418.1.34 

. 

....(E) 

3,619,078 

366,209 

174,011 

148,784 

118,062 

4,571,473 

Wepsndent . 

....(8) 

1,535,723 

220,517 

83,908 

57,591 

13,956 

1,948,093 

(« 

WORCESTER.  MASS. 

rdegram . 

....(8) 

1,071,859 

140,408 

108,778 

31,747 

334,426 

1,687,854 

Tilairaffl . 

....(M) 

3,170,746 

1,114,678 

396,343 

102,318 

8134256 

5,745,414 

. 

....(E) 

3,534,618 

1,173,991 

440,234 

124.858 

810,337 

6,227,800 

•1  ^ . 

. . . .  (E) 

3,014,453 

636,454. 

273,842 

77,554 

357,306 

4,497,122 

YOUNGSTOWN.  OHIO 

it  rindieator . 

....(E) 

3,270,671 

1,069,785 

316,046 

54,280 

529,080 

5,342,185 

....(8) 

641,825 

101,062 

85,961 

29,579 

135,508 

994,498 

Tetagram . 

....(E) 

2.998,816 

872,912 

346,608 

66,186 

417,840 

4,783,249 

^  Louie  Timee 

Eveuing 

mergsd  with  tbs  Star  Evening  —  June  24,  1932 

ABMnean  Weekly  Linage  included  in  above  Sunday  figuree. 


SUPREMACY 
IN  ST.  LOUIS 

In  St.  Louis  the  Post-Dispatch  has  lar  more 
circulation  than  either  o(  the  other  newspapers, 
and  in  many  important  groups  carries  more  ad¬ 
vertising  than  both  other  newspapers  combined. 

In  the  following  21  groups  of  retail  advertising, 
the  Post-Dispatch,  in  1932,  led  in  19  and  in  14 
of  the  1 9  groups  carried  more  paid  advertising 
than  both  other  St.  Louis  newspapers  combined. 

Beauty  Shops  and  Toilet  Goods 
★★  Boots  and  Shoes 
'it'k  Building  Supplies  and  Contractors 
★★  Candy  Stores 

★  Men’s  Clothing  Stores 
★★  Men’s  and  Women’s  Stores 

★  Women’s  Clothing  Stores 
★★  Credit  Clothing 

Department  Stores 
★★  Drug  Stores 

'A  Electrical  Appliances 
★★  Furniture  and  Household 
Garages  and  Service  Stations 
★★  Grocery  Stores 
★★  Hardware  Stores 
Jewelers 

★★  Musical  Instruments 
★★  Radio 
★★  Sporting  Goods 
Stationers 

★  Tobacco  Stores 


•ir  Post-Dispatch  leads  second  newspaper. 
★★  Post-Dispatch  leads  second  and  third 
newspapers  combined. 


in 
the 

POST- DISPATCH 

St.  Louis  ONE  BIG  Newspaper 

First  in  Crculation  First  in  Advertising 

First  in  Results  to  Advertisers 
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RE-VALUATION  OF  NE 


The  greatest  single  (actor  in  the  March  T 
o(  American  Progress  was 


The  American  NewsDaoer 


Beginning  with  the  tiny  four-page  Boston  New^-Lctter  started 
in  1704  by  John  Campbell,  Postmaster  of  the  town  of  Boston, 
to  let  the  good  people  of  New  England  know  what  was  going 
on  in  the  world,  The  American  Newspaper  has  constantly  func¬ 
tioned  in  making  people  aware  of  each  other. 


Twenty-eight  years  before  Washington  was  born  and  nearly  40 
years  before  Jefferson  came,  The  American  Newspaper  was  gain¬ 
ing  momentum  to  serve  the  nation — to  let  the  words  of  The 
Fathers  direct  the  minds  of  a  people — to  fire  a  nation  with  the 
courage  of  one  man. 


Every  step  forward  since  that  day  has  resulted  from  the  voluntary 
co-operation  of  a  people  made  neighbors  in  fact  by  the  printed 
page. 


When  danger  has  threatened  or  disaster  befallen,  whether  Local 
or  National,  a  slumbering  neighborliness  has  been  instantly  welded 
into  common  action  by  prompt,  generous  publication  of  THE 
NEWS  in  THE  NEWSPAPER. 


Urban  American  Life,  unique  in  the  history  of  peoples,  is  unthink¬ 
able  apart  from  THE  NEWSPAPER.  Every  refinement  of 
living,  born  in  the  mind  of  a  man,  was  made  common  property 
and  became  the  aspiration  of  the  multitude  through  the  medium 
of  the  exchange  of  ideas  and  ideals  made  possible  only  in  the 
printed  page. 


And  so,  too,  in  American  Business.  If  anything,  more  so. 


Unremittingly  and  unconsciously,  the  American  Newspaper  has 
been  building  the  potentials  of  the  great  business  successes  of  the 
last  two  generations;  stimulating  education,  feeding  the  urge  “to 
know  More”,  “to  wish  for  More”,  “to  have  More”. 


Genius  for  organization,  patience  of  scientific  research,  courage  In  e\ 
to  dare,  would  all  be  subject  to  a  slow  evolution  and  their  rewards  h 
would  remain  largely  subjective,  but  for  their  objective  presenta-  pnnc 
tion  to  a  prepared,  thinking  nation  by  THE  NEWSPAPER.  creat 


This  great  force,  this  SOURCE  of  ACTION,  long  remained  as 
inscrutable,  as  little  understood  as  Electricity,  which  by  a  strange 
coincidence,  was  discovered  in  time  to  be  one  of  the  first  pieces  of 
really  sensational  news  in  THE  NEWSPAPER. 


In  truth,  so  few  merchants  have  searched  the  potentials  of  News¬ 
paper  Advertising  that  their  names  now  occur  as  conspicuously 
isolated  as  the  handful  associated  with  the  basic  ideas  upon  whidi 
the  American  concept  of  government  is  built. 

Wanamaker,  of  Philadelphia,  Jordan  of  Boston!  Try  to  add  to 
that  list  names  that  50  years  ago  laid  the  foundations  of  enduring 
businesses  on  the  bedrock  of  making  the  people  of  a  community 
constantly  aware  of  a  definite  business — as  constantly  aware  a 
the  daily  newspaper  appeared ;  as  constantly  aware  as  they  were 
of  each  other  and  of  events  and  men  who  made  the  NEWS  of 
the  day. 


In  more  recent  years  great  retail  institutions  have  been  reared  b 
most  cities  and  not  one  that  deserves  to  he  called  an  institution  will 
disclaim  the  part  played  in  its  success  by  the  Newspaper.  Some 
few  dollar-great  businesses  have  prospered  without  newspaper 
advertising,  paid  for  by  themselves;  but  it  cannot  be  said  they 
have  not  benefited  by  newspaper  action,  though  they  have  con¬ 
tributed  nothing  to  the  conditions  on  which  they  thrive,  save  in 
the  compulsory  form  of  taxation. 


NEWSPAPER  ADVERTISING  iieeds  no  defence.  It  is  the 
men  who  employ  newspaper  advertising  who  are  on  trial — both 
the  men  who  “pay  for  it”  and  those  who  are  engaged  in  the 
technical  effort  to  “make  it  pay”. 


New  Yexk 
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SPARER  ADVERTISING 


The  great  sustaining  force  of  American 
Morale  in  danger  or  depression  is 

The  American  Newspaper 


In  every  phase  of  American  life,  such  is  its  tempo  and  complexity, 
we  have  been  straying  from  fundamentals;  expediency  has  befogged 
principles;  exaggerated  “EGO”  has  confused  “cause  and  effect” 
creating  the  new  disease,  “ALIBITIS”. 

Newspaper  Advertising  has  taken  a  lot  of  “RAPS”  since  things 
started  downward.  Individuals  took  a  lot  of  credit  when  things 
were  “just  Good”. 

Now,  NEWSPAPER  ADVERTISING  must  be  re-valued. 

Never  in  its  history  has  the  Newspaper  demonstrated  its  all-im¬ 
portant  place  in  American  Life  any  more  notably  than  in  this 
year  1933  —  in  this  month  of  March  1933  —  LAST  WEEK. 
What  made  the  people  PATIENT?  What  drove  the  Hoarders 
1  to  the  Federal  Reserve  ? 

The  same  force  of  PUBLICITY  that  built  the  finest  RETAIL 
INSTITUTIONS  of  our  time. 

In  the  RE  VALUATION  OF  NEWSPAPER  ADVERTIS¬ 
ING,  there  is  present  now  an  instrument  for  the  study  of  adver¬ 
tising  in  newspapers  which  is  young,  yet  old  enough  to  embrace  all 
newspaper  advertising  experience  since  the  beginning  of  that  remote 
year,  1928. 

Media  Records,  the  independent,  national  authority  on  newspaper 
ndvertising  statistics,  has  a  record  of  every  display  advertiser  in 
tke  90  large  cities  of  the  country,  covering  the  five  year  period 
itom  January  1928.  These  records  are  so  standardized  that  they 
disclose  the  use  of  newspaper  space  by  every  line  of  retail  business 
in  competition  with  every  other  line  of  business. 

These  records  relate  Grocery  Store  competition  to  Drug  Store 
competition;  Shoe  Store  competition  to  Jewelry  Store  competition; 
*11  Specialty  Store  competition  to  competing  departments  in  Depart¬ 
ment  Stores. 


They  answer  the  questions: 

How  much  Furniture  Advertising? 

How  much  Men’s  Clothing  Advertising? 

How  much  Grocery  Advertising? 

How  much  Drug  Advertising? 

There  is  a  sound  ratio  for  each  group  against  the  field,  established 
on  the  common  practice  of  successful  advertisers  everywhere. 

More  important  to  the  individual  advertiser  are  the  facts  obtainable 
regarding  the  procedure  of  the  most  successful  advertisers  in  every 
line  with  respect  to  how  they  use  newspaper  advertising.  What  is 
in  the  record  of  an  acknowledged  leader’s  advertising  that  may  be 
applied  by  any  advertiser  to  his  own  program ;  to  his  better  under¬ 
standing  of  the  exact  place  advertising  in  his  newspapers  should 
occupy  as  a  fixed  factor  in  his  business — as  fixed  as  his  rent  or  any 
other  factor  which  he  recognizes  as  fixed?  Thoughtful  study  will 
find  the  answer. 

NEWSPAPER  ADVERTISING  was  basic,  fundamental  and 
fixed  in  the  building  of  every  great  American  Retail  Business. 

A  serious  study  of  such  businesses  will  help  every  sound  retail 
business  to  play  a  stronger  part  in  the  RETAIL  REVIVAL  which 
is  the  first  step  on  the  way  to  a  new  prosperity. 

THE  NEWSPAPER  stands  ready. 

Nearly  all  progressive  newspapers  enjoy  complete  MEDIA 
RECORDS  SERVICE.  They  will  gladly  furnish  the  facts  here 
merely  hinted  at  to  retailers  anywhere  without  any  charge  and  in 
a  spirit  of  co-operation. 


MEDIA  RECORDS,  Incorporated 


Chicago 


Columbus 


San  Francisco 
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THE  REBOUND 

ylDVERTISING  also  took  a  holiday,  last 
/A  week.  It  seemed  ridiculous,  at  the  moment. 

^  to  see  vast  enterprises,  wholly  dependent 
upon  an  ordered  system  of  economy,  and  fixed 
features  in  the  public  mind  created  by  advertising, 
pulling  their  schedules  like  scared  small-towm  mer¬ 
chants  at  the  sign  of  Friday  afternoon  rainclouds. 

more  contemplative  view  of  the  matter,  however, 
makes  for  charity.  Panic  was  in  the  air  last  week. 
Ordinarily  steady  men  seemed  quite  hysterical.  The 
business  was  not  to  make  money,  but  to  stop  loss, 
and  nothing  else  seemed  to  matter.  It  was  a  blind¬ 
ing  thought  that  more  than  forty  billions  of  bank 
deposits  had  suddenly  been  tied  up  by  Presidential 
order.  Nobody  knew  how  to  trade.  We  do  not 
usually  assume  that  folks  carry  much  money  around 
in  their  jeans.  The  commercialist’s  deduction,  then, 
was  that  trading  would  surely  go  dead.  No  one 
seemed  to  believe  credit  could  be  a  blessing,  at  such 
a  time.  So,  national  and  local  advertisers  alike, 
with  very  conspicuous  exceptions,  ordered  advertis¬ 
ing  descontinued  on  the  theory  that  it  would  be 
useless  to  advertise  to  a  deceased  nation.  It  was 
a  bad  guess.  People  went  right  on  eating,  drinking, 
consuming. 

This  week,  however,  we  beheld  the  phenomenon 
of  the  “dead”  coming  back  to  bounding  life,  the 
victim  exhibiting  more  vigor  than  in  many  months. 
Certain  advertising  schedules,  general  and  local, 
began  to  find  their  way  back  to  the  newspaper 
offices  from  which  they  had  so  precipitately  fled. 

The  rebound  of  national  confidence,  following 
resolute  action  at  Washington,  has  few  parallels 
in  history.  Retail  trade,  which  in  many  cities  did 
not  go  anywhere  near  “dead”  even  when  it  was 
impossible  to  get  a  $10  check  cashed,  was  this  week 
reported  in  metropolitan  cities  of  the  East,  at  least, 
at  near  January  levels.  And  yet  this  was  a  week 
of  adjustment,  accumulated  checks  being  cleared  or 
collected.  Hope  of  the  future  seemed  abundant. 

New  York  was  talking  about  the  prospect  of  an 
immediate  “little  boom”  for  the  Summer,  the 
prelude  of  a  solidly  based  reconstruction  period 
starting  in  the  Fall  when  the  new  legislative  deal 
is  in  full  force.  Business  men  talked  about  the 
benefits  to  legitimate  trade  that  would  accrue  from 
a  truly  sound  banking  system,  operating  to  sup¬ 
port  trade  rather  than  exploit  the  speculative  pro¬ 
pensities  of  the  people. 

The  nation  applauded  the  trip-hammer  course 
of  events  in  the  “seven  days  that  shook  the  nation 
and  made  history,”  mirrored  in  the  most  exciting 
press  we  have  had  since  the  World  War.  There 
can  be  no  doubting  the  fact  that  hysteria  and  fear 
are  fading  from  the  American  scene,  leaving  a  new 
psychology  that  proposes  to  lead  rapidly  on  to  an 
industrial  renaissance  better  than  any  we  have 
known,  because  the  fruits  of  the  world  will  be  more 
equitably  and  generally  distributed.  Advertising 
can  lead  the  way  to  sound  reconstruction. 


Moreover  the  profit  of  the  earth  is  for 
all;  the  King  Himself  is  served  by  the  field. 

— Ecclesiastes,  V ;  9. 

A  CLASS  IN  CIVICS 

INCREASING  tax  burdens,  with  a  curve  rising 
as  fast  as  the  personal  income  line  falls,  have 
made  millions  of  American  citizens  government¬ 
conscious  for  the  first  time  since  their  high  school 
days.  Time  has  fogged  the  outlines  of  what  the 
books  taught,  but  even  the  sharpest  recollections  of 
text-book  civics  interlock  very  badly  with  the  ideas 
he  gets  from  reading  his  newspapers  and  from  his 
occasional  contacts  with  officialdom.  Today’s  situa¬ 
tion  has  created  a  new  opportunity  for  realistic  edu¬ 
cation  through  newspapers,  with  simplification  of 
government  as  a  primary  aim. 

Forms  of  local  government  are  especially  be¬ 
wildering.  Villages,  boroughs,  townships  and 
counties  have  varying  technical  meanings  and  func¬ 
tions  under  the  laws  of  even  adjacent  states.  They 
overlap.  They  include  cities  within  their  geographi¬ 
cal  confines,  but  have  no  authority  in  purely  city 
affairs.  In  many  states,  township,  county  and  vil¬ 
lage  each  make  their  own  levies,  in  addition  to  the 
taxes  imposed  mi  realty  and  franchises  by  the  state, 
but  the  story  doesn’t  end  there.  Many  of  the  sim¬ 
plest  forms  of  governmental  service  to  the  citizen 
cannot  be  performed  by  the  agencies  set  up  for  nor¬ 
mal  government,  and  under  the  law,  must  be  car¬ 
ried  out  by  separate  commissions,  districts,  or  “au¬ 
thorities.”  It  is  a  picture  bewildering  to  the  expert, 
comparable  only  to  the  corporate  labyrinths  of 
Insull  and  Kreuger  in  its  cost  and  incomprehensi¬ 
bility.  It  is  the  real  story  behind  the  difficulty  in 
controlling  the  expense  of  government,  and  the  real 
refuge  of  the  tax-eater. 

An  “inquiring  reporter”  will  find  in  any  city, 
town  or  village  in  the  land  that  newspaper  readers 
have  only  the  vaguest  ideas  of  even  the  simplest 
governmental  processes.  Waste  and  graft  are  taken 
for  granted,  even  where  they  do  not  exist.  With 
public  questions  of  appalling  weight  crying  for 
decision  votes  are  still  sought  on  the  ground  of  per¬ 
sonal  friendship,  party  loyalty,  and  possible  favors 
to  come.  With  that  state  of  mind  prevailing,  there 
can  be  no  appreciable  reduction  of  taxes  nor  in¬ 
creased  honesty  and  decency  in  public  affairs.  The 
fundamental  need,  before  any  firm  step  can  be  made 
in  those  directions,  is  a  new  education  of  newspaper 
readers  in  the  essentials  of  politics. 


It  is  not  too  late  for  Henry  Ford  to  advertise 
and  sell  a  model  which  seems  worthy  of  public 
patronage. 


ENCOURAGE  THE  PEOPLE 

A  WORD  from  Josephus  Daniels,  editor  Raleigh 
(N.  C.)  Observer,  written  last  week-end, 
which  we  share  with  readers: 

“I  think  it  is  the  high  duty  of  the  press  to  keep 
the  people  informed  and  to  preach  a  gospel  free 
from  fear.  The  best  thing  in  President  Roosevelt’s 
inaugural  address  was  the  following:  ‘This  great 
nation  will  endure  as  it  has  endured,  will  revive 
and  will  prosper.  So  first  of  all,  let  me  assert  my 
firm  belief  that  the  only  thing  we  have  to  fear  is 
fear  itself — nameless,  unreasoning,  unjustified  terror 
which  paralyzes  needed  efforts  to  convert  retreat 
into  advance.’ 

“To  be  sure  you  cannot  cast  out  fear  even  by 
presidential  proclamation.  However,  when  presi¬ 
dential  proclamations  of  hope  and  confidence  are 
followed  by  executive  action  and  legislative  measures 
to  put  into  effect  policies  which  will  tend  toward 
steady  restoration,  there  is  a  demand  on  the  press 
to  throw  its  whole  weight  to  give  courage  to  the 
people.  It  is  also  its  duty  to  uphold  the  hands  of 
those  in  authority  in  this  great  crisis.” 


It  appears  that  Mark  Sullwan  coined  the 
curious  epithet  "banksters.” 


WEATHERING  THE  TYPHOON 

An  EXCELLENT  idea  of  what  happened  to 
newspapers  in  1932,  even  the  best  managed 
-newspapers,  can  be  gathered  from  a  statement 
just  issued  to  the  stockholders  of  Gannett  Co.,  Inc., 
by  Frank  E.  Gannett,  the  publisher.  While  consoli¬ 
dated  gross  revenue  was  $1,089,470  less  than  in 
1931,  operating  expenses  were  reduced  by  $904,858. 
The  consolidated  net  profit  for  the  year  was  held 
up  to  $684,609,  against  $879,400  in  1931. 

Terrific  year,  trying  men’s  souls,  but  many  news¬ 
papers  made  the  grade  by  reason  of  patient,  steady 
staff  pulling,  prompt  action  to  hold  expenses  within 
bounds  despite  the  loose-spending  psychology  of 
the  boom  era.  Newspapers  were  fortunate  when 
possessed  of  courageous  leadership,  fighting  to  keep 
editorial  values  at  standard,  circulation  in  full  force, 
advertising  rates  equitable,  staff  morale  intact  and 
plant  equipment  at  least  abreast  of  that  type  of 
depreciation  which  makes  for  production  waste.  The 
Gannett  statement  indicates  clearly  enough  what  can 
be  done  in  time  of  unusual  and  sudden  adversity 
when  the  counter  offense  is  organized,  determined 
and  intelligent. 


I  A  L 

“DICTATOR” 

HOW  about  that  word  “dictator”  which  is  beii< 
so  commonly  and  loosely  woven  into  d(j. 
patches  from  Washington  and  in  some  tdj. 
torial  columns? 

We  note  a  letter  on  the  subject  from  M.  V.  At¬ 
wood,  executive  editor  of  the  Gannett  Newspapers, 
addressed  to  press  association  managers.  Here  it  is 
“It  seems  to  me  tt  would  be  well  to  avoid  too  muck 
use  of  the  words  ‘dictator’  and  ‘dictatorial’  in  dU- 
patches  on  the  Washington  situation. 

“I  think  we  have  struggled  too  hard  and  too  loai 
to  preserve  our  democratic  government  to  play  wm 
the  dictatorship  idea  quite  so  freely. 

“Furthermore,  extraordinary  power  to  a  Pruj. 
dent  in  time  of  crisis  does  not  seem  to  m«  vw; 
closely  allied  to  a  dictatorship.  It’s  when  a  stroni 
man  grabs  power  which  has  not  been  granted  to  him 
that  a  dictatorship  results,  if  my  interpretaUoo  ol 
the  word  is  correct. 

“I  can  see  very  serious  threats  to  our  system  ti 
government  in  the  future  if  President  Kooseveii 
handles  things  as  well  as  we  are  hoping  he  win 
handle  them,  unle-ss  the  newspapers  watch  their 
step  and  guide  the  public  wisely.” 

It  is  much  too  early  to  form  judgment  of  the  I 
new  Administration  on  any  score,  but  we  have 
noted  the  care  Mr.  Roosevelt  has  taken  to  predicate 
his  requests  for  unusual  powers  to  deal  with  a  pank 
situation  on  the  principle  that  they  be  confined  tc 
constitutional  limitations.  If  the  Constitution  u 
stretched,  it  will  not  be  without  precedent.  Mr 
Atwood  proposes  a  definition  of  “dictator,”  We 
accept  it  and  apply  it  to  Germany,  Italy,  Poland 
Cuba  and  more  in  the  collective  sense  to  Russia 
What  has  happened  in  those  countries,  it  seenu  It 
us,  could  scarcely  happen  in  a  nation  possessed  ti 
a  loyal,  competent  and  free  press  which  is  read  k 
almost  everybody. 

If  we  correctly  sense  the  spirit  of  the  press  it  t 
to  give  extraordinary  support  to  the  President  it 
consonance  with  the  extraordinary  situation,  re 
framing  from  jumping  sidewise  at  shadows  on  th 
thorny  and  stony  hill  leading  out  of  the  morass  d 
economic  prostration.  There  are  few  editors  knor 
to  us,  however,  who  would  consent  to  the  sacrifo 
of  any  original  and  basic  principle  of  freedom  m 
to  gain  the  objectives  which  at  the  moment  get 
imperative. 

We  agree  that  the  word  “dictator”  has  been  age 
loosely.  Perhaps  the  answer  is  that  it  would’u 
better  to  use  it  loosely  than  neglect  the  principle 


People  are  not  reading  nexvspapers  fros 
curiosity  now,  but  for  the  i>ery  patterns  tf 
daily  life. 


THIS  INFLATION 


Extreme  caution  should  be  used  by  edw 
in  advancing  the  idea  of  inflation  and  incrcM 
retail  prices  in  the  present  delicate  state: 
the  nation’s  finances.  The  prairie  fire  that  caab 
started  by  that  sentiment  may  be  fully  as  disastrw 
to  millions  of  people  as  the  bank  run  menace  n 
two  weeks  ago.  And,  at  present,  there  is  little  i 
support  inflation  propaganda,  except  the  sensati* 
statement  of  Speaker  Rainey  that  the  Govenn* 
stands  ready  to  issue  eleven  billions  in  currenq. 
needed  to  stem  the  panic. 

That  is  wild  talk,  no  matter  what  its  source  k 
immediate  victims  will  be  the  partially  einplor 
poor,  ineligible  for  public  relief,  but  corapeW 
exist  on  incomes  that  barely  reach  around  pw* 
prices  of  necessities.  A  “controlled”  25  per  “ 
increase  in  the  price  of  foods  brings  these  peofk 
step  nearer  starvation,  for  the  benefits  of  ini* 
in  increased  trade  and  employment  will  not  tifi 
down  to  the  bottom  until  months  after  sufferin 
acute  in  the  lower  wage  levels. 

“Buy  now,  because  prices  are  bound  to  go  upi«> 
may  be  a  realistic  prediction,  but  it  is  also  a  d(f< 
and  not  warranted  slur  upon  the  value  of  then 
Federal  currency.  Its  sponsors  should  weigh  * 
all  the  probable  consequences,  immediate  and ! 
mote,  before  plunging  into  a  new  hysteria. 


Bitters  to  drive  off  jitters  is  no  new 
but  neivr  on  such  a  vast  scale  as  news 
now  suggest. 
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I  I _ PURELY  PERSONAL 

J  DAVID  STERN,  publisher,  Phila¬ 
delphia  Record  and  Camden  (N.  J.) 

*  Courier  and  Post,  was  a  caller  last 
week  on  President  Roosevelt  at  the 
s-  White  House. 

A.  D.  Macneill,  publisher  and  manag¬ 
ing  director,  Glace  Bay  (N.  S.)  Gazette, 
\i-  is  a  passenger  on  the  Canadian  National 
n  liner,  Lady  Nelson,  bound  for  Ber- 

|j  muda. 

John  H.  Finley,  associate  editor,  Ncu> 
U-  York  Times,  has  been  chosen  as  the 

133rd  Commencement  speaker  at  Mid- 

01  diebury  College,  Middlebury,  Vt. 

iU  :  Charles  M.  Morrison,  editor-in-chief, 

Philadelphia  Public  Ledger,  spoke  at 
'  the  annual  meeting  of  the  Philadelphia 
Traffic  club  recently  on  “The  Making 
««  of  a  Newspaper.” 

Stuart  H.  Perry,  publisher,  Adrian 
**  (Mich.)  Daily  Telegram  and  second 

vice-president  of  the  Associated  Press, 
addressed  the  Lenawee  County  Bar  as- 
i  sociation  at  Adrian,  March  13. 

’‘f  I  William  V.  Jones,  publisher,  Utica 
'  (N.  Y.)  Daily  Press,  and  Mrs.  Jones 

^  have  returned  from  Charleston,  S.  C. 

C.  R.  Babcock,  publisher,  Blytheville 
(Ark.)  Courier-News,  was  re-elected 
to  the  City  School  Board  at  the  annual 
““  :  election,  March  7. 

Herbert  M.  Jackson,  publisher,  Mari- 
'  “  anna  (Ark.)  Courier- Index,  has  been 
re-appointed  by  Gov.  J.  M.  Futrell  a 
Wt  ,  trustee  of  the  University  of  Arkansas 
^  for  a  term  to  extend  to  March  6,  1937. 
ssii  John  Callan  O’Laughlin,  publisher, 

IS  tc  Army  and  Navy  Journal,  Washington, 

d  ti  D.  C,  has  been  appointed  assistant  to 

J  f  the  chairman  of  the  Republican  National 
Committee. 

it  Haddon  Ivins,  editor.  Union  City 

i  ■  (N.  J-)  Hudson  Dispatch,  recently 

address^  the  Holy  Name  Society  of 
^  .  Sacred  Heart  Church,  Vailsburgh,  on 
II  vt  Progress  of  the  Press.” 

j  Austin  Latimer,  publisher,  Williston 
(S.  C.)  IVay  and  other  newspapers, 
A  has  beCT  appointed  secretary  to  Post- 
«B  master-General  Farley. 

E.  J.  Hanna,  editor  and  publisher. 
Harbor  Springs  (Mich.)  Emmet  County 
1  gstc  Gasette,  has  been  elected  esteemed  lead- 
.'lii'  ing  knight,  Petoskey  lodge.  No.  629, 
,1^  B.P.O.E. 

Edgar  Blanton,  editor,  Shelbina 
(Ma)  Democrat,  has  been  named  on  a 
committee  in  charge  of  the  National 
^  Flower  and  Garden  Show  in  St.  Louis. 
J.  C.  Hurst,  editor  and  publisher  of 
the  Hale  Center  (Tex.)  American  and 
owner  of  the  Abernathy  Review,  is 
spending  a  vacation  in  Mountainair, 
N.  M.,  because  of  his  health. 

I  Elmer  E.  Wilson,  editor,  Georgetown 
(IkL)  Union  Republican,  and  Mrs. 
tatt  Wilson  recently  celebrated  the  51st  an- 
cui  niversary  of  their  marriage. 

15*’  I  (Jeorge  S.  Oliver,  former  publisher 
ice»i  I  of  iht  Pittsburgh  Gazette  Times  and 
littk;  Ghromle  Telegraph,  was  elected  a 
mmber  of  the  city  council  of  nine  of 
....air  ;  Pittsburgh  on  March  13  and  was  at 
^  ;  once  sworn  in. 

S-  P.  Preston,  publisher  of  the 
I,  ,  (Ill  )  News  and  president  of 

Illinois  Press  Association,  has  been  ap- 
..r-'  I  pointed  to  a  position  in  the  state 
'  f  treasurer’s  office. 

1*^  ^lllson  Smith,  editor  of  the  Newtotvn 
.IL**™  )  Bee,  recently  spoke  at  a  forum 
P«r  [0  too  First  Congregational  church, 
infc  '  Milford.  Conn.,  on  “Some  Great 
)t  tfe  I  ^®'icans  I  Have  Known.”  Mr.  Smith 
of  hree  former 
j  ^'^•dents,  McKinley,  Harrison  and 
Roosevelt. 

:  4.^0**  Mary  E.  Jenkins,  president  of 
ri  i  Syracuse  Herald,  has  ^en  chosen  as 
J  5  honorary  member  of  Theta 

^  1  .honorary  women’s  journa- 

aw  ?  c  fraternity  at  Syracuse  University. 

I  H.  Harris,  editor  of  the 

wlotte  (N.  C.)  Observer,  is  im- 
prowng  steadily  at  the  Charlotte 
:  .  tonum  where  he  has  been  a  patient 
^‘’***1  days.  He  is  undergoing 

I  treatment  and  it  is  expected  that  he 


will  be  able  to  be  out  in  a  week  or 
10  days. 

L.  B.  Tobin,  publisher  of  the  Omaha 
Bee-News,  returned  to  his  desk  Monday 
from  a  month  in  Cuba  and  Florida.  He 
took  with  him  young  Johnny  Good¬ 
man,  runnerup  in  the  1932  National 
.Amateur  golf  tournament,  who  acted 
as  tutor  during  daily  play  through  the 
trip.  Mrs.  Tobin  and  a  son  and  daughter 
also  accompanied  the  publisher. 

Lithgow  Osborne,  co-publisher  of 
Auburn  (N.  Y.)  Citizen- Advertiser, 
has  been  appointed  New  York  state 
conservation  commissioner  by  Governor 
Lehman  to  succeed  Henry  Morgenthau, 
Jr.,  publisher  of  the  American  Agri¬ 
culturist,  who  has  resigned  to  become 
chairman  of  the  Federal  Farm  Board 
in  Washington. 

IN  THE  BUSINESS  OFFICE 

JOHN  C.  MARTIN,  vice-president, 
Curtis-Martin  newspapers,  has  re¬ 
turned  to  Philadelphia  from  a  short 
winter  vacation  in  Florida. 

L.  B.  Rock,  Chicago  Daily  News 
business  manager,  and  wife  are  on  a 
vacation  at  Hollywood,  Fla. 

Maj.  E.  Walton  Opie,  advertising 
manager,  Staunton  (Va.)  News-Leader 
&  Leader,  and  Chas.  K.  Brown,  of  the 
staff  attended  the  Inaugural  ceremonies. 

Eugene  W.  Farrell,  business  man¬ 
ager,  Newark  (N.  J.)  Evening  News, 
addressed  the  Newark  Optimist  Club  at 
a  luncheon  meeting  last  week. 

Andrew  Wiley,  assistant  business 
manager,  Cincinnati  Enquirer,  has  re¬ 
turned  from  a  mid-winter  vacation  in 
Florida. 

William  M.  Maillet,  of  the  Lockport 
(N.  Y.)  Union-Sun  and  Journal  adver¬ 
tising  staff,  addressed  the  Young  Men’s 
club  of  that  city  on  “Publishing  a 
Newspaper.” 

Wesley  James  Henry,  of  the  circula¬ 
tion  department,  IVilmington  (N.  C.) 
Star-News,  and  Miss  Lucille  Marie 
Irving,  of  Wilmington,  will  be  married, 
April  22,  according  to  the  announce¬ 
ment  by  the  parents  of  the  bride. 

John  Park,  Chicago  Tribune  produc¬ 
tion  manager,  and  wife  have  been 
spending  the  past  two  weeks  at  Palm 
Beach,  Fla. 

L.  A.  McDonald,  business  manager 
Denton  (Tex.)  Record-Chronicle,  was 
named  to  the  Denton  city  park  com¬ 
mission. 

Paul  Reed,  circulation  manager,  Lub¬ 
bock  (Tex.)  Avalanche-Journal,  and 
Mrs.  Reed,  are  the  parents  of  a  son, 
born  March  9. 

Everett  L.  Davis,  of  the  Appleton 
(Wis.J  Post-Crescent  advertising  staff, 
and  his  bride,  the  former  Miss  Bertha 
Klinko,  also  of  the  Crescent  staff,  were 
injured  in  an  automobile  collision  at 
Fayette,  O.,  March  7,  while  on  their 
way  east  on  a  wedding  trip. 


I  FOLKS  WORTH  KNOWING 

Edward  hunter,  interna¬ 
tional  News  Service  correspond¬ 
ent  who  was  recently  transferred 

_ from  the  Far 

East  to  London, 
first  went  to  the 
Orient  six  years 
ago  and  for  two 
years  was  a  mem¬ 
ber  of  the  staff  of 
the  Japan  Ad¬ 
vertiser,  T  okio. 
After  leaving  the 
Advertiser  Mr. 
Hunter  became 
acting  editor  of 
the  Hankow 
Herald,  an  Amer- 
Eoward  Hunter  ican-owned  jour¬ 
nal  at  Hankow, 
China,  later  spending  several  months 
traveling  up  the  Yangtze  river  and 
throughout  the  central  provinces.  He 
then  went  to  Peking  where  he  became 
the  editor  of  the  former  American 
paper,  the  Peking  Leader.  Mr.  Hunter 
was  also  correspondent  of  the  Nezv 
York  Sun  during  the  year  and  a  half 
he  spent  in  Peking. 

At  the  outbreak  of  the  trouble  in 
Manchuria  Mr.  Hunter  joined  the 
I.N.S.  staff  and  left  for  Manchuria 
to  be  on  the  spot  during  the  incidents 
which  took  place  there  during  the  past 
year  and  a  half.  Speaking  of  his  ex¬ 
periences  in  Manchuria  to  the  Tokio 
repre.sentative  of  Editor  &  Publisher, 
Mr.  Hunter  said  that  he  had  exneri- 
enced  everything  from  being  a  witness 
to  the  big  events  of  the  war  situation 
to  being  mixed  up  with  bandits. 

Mr.  Hunter,  who  was  married  some 
months  ago,  met  his  wife,  a  young 
Russian  girl,  in  Harbin.  She  is  an 
accomplished  linguist,  speaking  five 
languages  fluently. 

IN  THE  EDITORIAL  ROOMS 

CLAUDE  G.  BOWERS,  editorial 
writer,  Nezo  York  Evening  Jour¬ 
nal  and  columnist  for  the  Hearsf  news¬ 
papers,  was  the  chief  speaker  at  the  50th 
anniversary  banquet  of  the  Clover  of 
Boston  at  the  Exchange  club,  Boston, 
March  11. 

Ed.  M.  Pooley,  managing  editor, 
Houston  (Tex.)  Press,  and  Mrs. 
Pooley  are  the  parents  of  a  daughter, 
.\nn,  born  March  3. 

Tom  Collins,  Sunday  editor,  Kansas 
City  Journal-Post,  addressed  the  Engi¬ 
neers  Club  of  Kansas  City,  March  6  on 
“Luck.” 

Jack  Carley,  editorial  writer,  Mem¬ 
phis  Evening  Appeal,  has  been  ap¬ 
pointed  editor-in-chief  of  the  Memphis 
Little  Theatre  magazine. 

Lynn  W.  Wilson,  editorial  writer, 
( Continued  on  next  page) 
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PERSONAL 

(Continued  from  page  29) 

Danbury  (Conn.)  News-Times,  ad¬ 
dressed  the  Brewster,  N.  Y.,  Lions 
Club  and  the  Mahopac-Carmel  Rotary 
Club  recently  on  the  economic  crisis. 

Thomas  Lomax  Hunter,  editorial 
columnist.  Richmond  (Va.)  Times-Dis- 
patch,  spoke  at  Patersburg,  Va.,  March 
9  on  the  prohibition  question. 

Clark  H.  Galloway,  city  editor.  Coun¬ 
cil  Bluffs  (la.)  Nonpareil,  addressing 
the  Iowa  Tuberculosis  Association  con¬ 
vention,  March  4,  urged  the  use  of  dis¬ 
play  space  by  medical  societies  citing 
the  use  of  similar  space  by  dentists. 

Herbert  C.  Kohler,  city  editor,  Read¬ 
ing  (Pa.)  Times,  is  recuperating  in  the 
.VUentown  Hospital  from  a  series  of 
operations  to  relieve  an  infected  foot. 

Art  Deck,  assistant  city  editor,  ScUt 
Lake  Telegram,  is  on  sick  leave  follow¬ 
ing  a  throat  affection. 

Vincent  S.  Jones,  night  city  editor, 
Utica  (N.  Y.)  Daily  Press,  was  re¬ 
cently  confined  to  his  home  by  illness. 

Rube  Borough,  former  political  edi¬ 
tor,  Los  Angeles  Record,  has  announced 
his  candidacy  for  city  council. 

Don  Rose,  Philadelphia  Evening 
Ledger  columnist,  spoke  to  the  students 
of  North-east  (Philadelphia)  High 
School  last  week  following  the  pre¬ 
sensation  to  him  of  a  school  award. 

Harry  Carr,  Los  Angeles  Times 
columnist  and  author,  addressed  a  meet¬ 
ing  in  the  science  hall  of  the  Los 
Angeles  Junior  College  March  7. 

J.  E.  Moorhead,  columnist.  Grand 
Junction  (Colo.)  Daily  Sentinel,  has 
moved  to  Oil  City,  Pa.  He  will  con¬ 
tinue  writing  his  daily  column  which 
has  appeared  under  “A  Countryman  in 
Chicago.” 
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Dorrence  F.  Smith,  city  hall  reporter, 
Binghamton  (N.  Y.)  Sun,  spoke  Feb. 
28  before  the  Kiwanis  Club,  Endicott, 
N.  Y.,  on  city  government. 

Harold  Siddall,  reporter.  Fort  Erie 
(Ont.)  Times-Review,  was  revived 
after  an  hour’s  treatment  in  a  hospital 
after  being  overcome  by  carbon  mon¬ 
oxide  fumes  from  his  car  in  the  garage 
of  the  newspaper’s  plant. 

C.  Edwin  Williams  of  the  Passaic 
(N.  J.)  Herald-News  staff,  succeeds 
George  S.  Aldous  as  secretary,  Passaic 
Chamber  of  Commerce. 

Dickison  Brugman,  conductor,  of  the 
“News  of  Other  Days”  column,  Little 
Rock  Arkansas  Gazette,  has  been  elected 
an  honorary  life  member  of  the  Lodge 
of  Elks. 

Ellis  K.  Baldwin,  reporter,  Utica 
(N.  Y.)  Observer-Dispatch,  recently 
played  a  series  of  12  of  his  own  piano 
compositions  before  the  Men’s  Club 
of  Plymouth  Congregational  Church, 
Utica. 

Betty  Hardesty,  Philadelphia  Public 
Ledger  sports  writer,  is  writing  a  series 
on  women’s  place  in  athletics  for  the 
Sunday  sports  pages. 

George  Haight,  former  reporter, 
Newark  (N.  J.)  Evening  News,  co¬ 
author  of  “Goodby  Again,”  addressed 
the  -Advertising  Club  of  Newark  on  the 
theatre. 

Capt.  Elmore  Philpott,  M.C.,  of  the 
Toronto  Globe  editorial  staff,  has  re¬ 
signed  and  is  campaigning  on  platforms 
throughout  Ontario  for  a  new  social 
order  in  Canada. 

Howard  French  has  joined  the  Mem¬ 
phis  Evening  Appeal  sports  staff,  re¬ 
placing  Wilson  Murrah,  resigned. 

-A1  Werner  has  returned  to  the  Phila¬ 
delphia  Public  Ledger  staff  after  recov¬ 
ering  from  a  successful  facial  operation. 

Jesse  S.  Cottrell,  former  president, 
-Arizona  Press  Club  and  former  manag¬ 
ing  editor,  Tucson  (Ariz.)  Daily  Citi¬ 
zen.  has  joined  the  press  gallery  in 
Washington,  D.  C-,  as  correspondent 
for  an  Atlantic  seaboard  newspaper. 
Mr.  Cottrell  is  a  former  United  States 
minister  to  Bolivia. 

William  Staples,  photographer;  and 
Joseph  Commiskey,  reporter,  Buffalo 
7'imes;  Frank  Wakefield,  reporter, 
Buffalo  Neu’s  and  William  Coughlin  of 
the  Courier-Express  are  with  the  Buff¬ 
alo  International  league  baseball  team 
at  Fort  Lauderdale,  Fla. 

Terrance  B.  Blake,  reporter.  Council 
Bluffs,  la.,  bureau,  Omaha  (Nebr.) 
Bee-Ncit's,  has  been  made  a  life  mem¬ 
ber  of  Grenville  M.  Dodge  post  No. 
737,  Veterans  of  Foreign  Wars.  Black, 
who  lost  both  legs  at  Suppes,  France, 
in  July,  1918,  will  be  formally  presented 
with  the  membership  April  7  by  Com¬ 
mander  Harry  Bromberg.  Black  walks 
with  the  aid  of  artificial  legs. 

Hubert  Roussel,  formerly  an  asso¬ 
ciate  editor.  Gargoyle,  Houston  weekly, 
has  joined  the  Houston  (Tex.)  Press 
staff. 

Watts  Reed  of  the  Wichita  (Kan.) 
Beacon  editorial  staff,  has  returned 
from  a  visit  in  Lamonte,  Mo. 

Arthur  Evans  and  George  Schreiber 
of  the  Chicago  Tribune  news  staff, 
were  aboard  the  Tribune’s  cabin  cruiser 
which  reached  St.  Louis  March  4  to 
inaugurate  freight  service  on  the  Lakes- 
to-the-Gulf  waterway. 

Odell  Hauser  is  now  writing  music 
reviews  for  the  Philadelphia  Eivning 
Ledger. 

Stan  Baumgardner,  Philadelphia  In¬ 
quirer,  is  in  Florida  covering  the  spring 
training  of  the  major  league  teams. 

Logan  Edward  Mueller,  of  the  Nezv 
York  Journal  copy  desk,  was  a  visitor 
in  Philadelphia  last  week. 

Lois  Reynolds  of  the  Toronto  Globe 
women’s  department,  and  Rica  McLean 
Farquharson,  former  movie  critic, 
Toronto  Star,  have  written,  respectively, 
a  newspaper  playlet  and  a  one-act  farce- 
comedy  both  of  which  are  being  pro¬ 
duced  in  Hart  House  Theatre  in 
Toronto  early  in  April. 

Victoria  Eisenberg,  reporter,  Bing¬ 


hamton  (N.  Y.)  Press,  is  recovering 
from  injuries  sustained  in  an  automo¬ 
bile  accident  recently.  Her  face  was 
badly  cut  by  glass  and  eleven  stitches 
were  necessary. 

Gerald  Hughes,  former  rejwrter, 
Binghamton  (N.  Y.)  Press,  has  joined 
the  Wilkes-Barre  (Pa.)  Record  staff. 
Several  of  his  sketches  have  been 
broadcast  in  a  series  “Unsung  Heroes 
of  Binghamton”  from  Station  WNBF. 

J.  A.  Sayres,  Los  Angeles  newspaper 
photographer  and  free-lance  in  that  city, 
has  joined  the  Salt  Lake  Tribune  photo¬ 
graphic  staff. 

Jerry  McLain,  police  and  court  re¬ 
porter  for  Phoenix  (Ariz.)  Republic, 
has  returned  to  work  following  an  ap¬ 
pendicitis  operation. 

Dan  M.  Carr,  formerly  of  the  Kansas 
City  Journal-Post  staff,  and  former 
publicity  man  for  the  Kansas  City 
Chamber  of  Commerce,  has  been  ap¬ 
pointed  by  Governor  Guy  B.  Park  of 
Missouri,  as  secretary  of  the  state 
prison  board.  He  was  director  of  pub¬ 
licity  for  the  Jackson  County  Demo¬ 
cratic  Committee  during  the  last  gen¬ 
eral  election  campaign. 

Lawrence  O.  Clayton,  reporter, 
Hartford  (Conn.)  Times,  has  resigned 
to  join  the  Bennington  (Vt.)  Banner. 

Frank  F.  Atwood,  assistant  state 
editor,  Hartford  (Conn.)  Courant,  ad¬ 
dressed  the  journalism  class  at  Con¬ 
necticut  State  College  March  13. 

James  H.  Powers,  editorial  writer, 
Boston  Globe  spoke  on  the  Far  East 
situation  before  the  Boston  Social 
Union  last  week. 

Joseph  -Adams,  Rochester  (N.  Y.) 
Democrat  &  Chronicle  sports  editor, 
and  A1  C.  Weber,  Times-Union  as¬ 
sistant  sports  editor,  have  left  for 
Greensboro,  N.  C.,  for  a  month’s  as¬ 
signment  with  the  Rochester  baseball 
team. 

Moses  Berkman,  Hartford  (Conn.) 
Times,  and  Theodore  Buell,  Hartford 
Courant,  accompanied  Connecticut 
groups  to  the  inaugural  in  Washington. 

W.  Blaine  Patton,  sports  editor, 
Indianapolis  Star,  and  Joseph  E. 
Craven,  Star  photographer,  ac¬ 
companied  the  Indianapolis  Indians,  of 
the  American  Association,  to  their 
spring  quarters  at  French  Lick  Springs, 
Ind. 

Arthur  Johnson  is  running  a  special 
column  in  the  Boston  Transcript,  Tues¬ 
days  and  Fridays  captioned  "The 
Great  Night  Way.” 

James  H.  Powers,  editorial  writer, 
Boston  Globe,  spoke  recently  before 
the  Baptist  Woman’s  Social  Union  in 
Ford  Hall,  Boston,  on  “What  Japan 
is  Doing  in  Manchuria.” 

Mims  Thomason,  political  writer, 
Knoxville  Journal,  is  in  Nashville 
covering  the  meeting  of  the  state 
assembly. 

William  T.  Lane  of  the  editorial  staff, 
Syracuse  Post-Standard,  has  been  ap¬ 
pointed  secretary  to  Mayor  Marvin 
succeeding  G.  Carlton  Brown,  who 
wishes  to  devote  all  his  time  to  his 
weekly  papers  at  Baldwinsville,  N.  Y. 

Joe  R.  Carter,  sports  editor,  Shreve¬ 
port  (La.)  Times  was  recently  elected 
president  of  the  proposed  East  Texas 
Independent  Baseball  League,  by  di¬ 
rectors  from  eight  towns. 

Victor  H.  Logan,  an  editorial  writer 
for  the  Cincinnati  Enquirer,  has  been 
apiwinted  a  “colonel”  on  the  staff  of 
acting  Governor  Chandler  of  Kentucky. 
The  appointment  was  made  while 
Governor  Laffoon  was  at  Washington 
attending  the  inauguration. 

Joe  Cashman  of  the  Boston  American 
sports  staff,  is  covering  the  Boston 
Red  Sox  training  camp  in  Florida. 

Morris  Simon,  church  editor,  Knox¬ 
ville  News-Sentinel,  has  returned  from 
a  vacation. 

Lee  Davis,  reporter,  Knoxville  News- 
Sentinel,  is  on  vacation  in  Memphis. 

Miss  Julia  Lansing  Hull,  associate 
editor,  Meriden  (Conn.)  Morning 
Record,  addressed  the  Meriden  Woman’s 
Club  Monday,  March  13,  on  “The 
Virtue  of  Novelty  in  Modern  Verse.” 


Charles  Patton,  police  reports 
Knoxville  Journal,  anil  dean  of  Knox¬ 
ville  newspapermen,  is  ill  at  his  hotnt 
Harry  W.  Mayo  of  the  Sedalii 
(Mo.)  Capital  staff  is  writing  a  column, 
“The  Spectator,”  for  his  paper. 

Paul  Jordan,  police  reporter,  Omakt 
Bee-News,  returned  to  work  this  week 
after  recovering  from  an  attack  of 
pneumonia. 

Francis  P.  (Tip)  O’Neill,  veteran 
night  police  reporter  on  the  Bostn 
Evening  American,  observed  his  I40th 
consecutive  week  on  the  air  March  11 
by  delivering  a  special  newspaper  and 
police  talk  over  Station  WAAB 
O’Neill’s  weekly  talks  are  entitled^ 
“Getting  the  News  While  the  Public 
Sleeps.” 

PRESS  ASSOCIATION  NOTES 

Arch  RODGERS,  of  the  New  York 
.  cable  desk  staff  of  the  Unittd 
Press,  has  been  transferred  to  the  cable 
desk  in  the  San  Francisco  bureau. 
Rodgers  served  with  the  United  Press 
at  South  -American  capitals  and  in  1^. 
don.  England,  before  being  assigned  to 
the  cable  staff  in  this  country. 

Tom  Malarky,  Salt  Lake  City  man¬ 
ager,  United  Press,  has  been  trans¬ 
ferred  to  Sacramento,  Cal.  He  is  suc¬ 
ceeded  by  G.  D.  Crissey  of  the  Reno, 
Nev.,  bureau. 

Edward  J.  Neil,  Associated  Press 
sports  writer,  has  written  a  novel, 
“Fighting  Leather,”  which  is  being 
published  serially  in  College  Humor 
magazine. 

R.  P.  Howard,  of  the  Associated 
Press  bureau  in  Chicago,  has  Im 
appointed  -A.  P.  correspondent  in 
Springfield  ,  Ill.,  succeeding  Aubre) 
Cribb,  who  has  been  transferred  to  the 
Chicago  bureau. 

WEDDING  BELLS 

Lamar  MIDDLETON,  of  the  Paris 
J  bureau.  United  Press,  to  Miss 
Catherine  Luce,  daughter  of  Mr.  and 
Mrs.  Morton  H.  Luce,  of  Spring  Lake, 
Mich.  Feb.  18,  in  Paris.  Mr.  Middl^ 
ton,  who  has  worked  on  newspapers  in 
Chicago,  New  York  and  Berlin,  is  the 
son  of  the  late  Lamar  Middleton,  Parii 
correspondent  of  the  Chicago  Dad) 
News  from  1899  to  1909,  anil  of  Mrs 
Ethelyn  Middleton,  of  New  York,  for¬ 
merly  Paris  fashion  correspondent  of 
the  New  York  World. 

William  K.  Hundley,  of  the  Winston- 
Salem  (N.  C.)  Journal,  to  Miss  Minnie 
Theola  Gibbs,  of  Greensboro,  N.  C,  at 
Spray,  N.  C.,  Dec.  24.  The  wed^ 
has  just  been  announced  by  the  bride's 
parents. 

Donald  Francis  MaePhee,  Boston 
political  correspondent,  Springfield 
(Mass.)  Union,  to  Miss  Mary  Eliza¬ 
beth  Borton,  feature  writer  and  musk 
critic,  Boston  Herald,  at  St.  Josephs' 
rectory,  Boston,  March  9. 

Wjlliam  H.  Hessler,  cable  editor 
Cincinnati  Enquirer,  to  Miss  lola 
Osmond,  recently. 

Harold  T.  Burns  of  the  Belmont 
(Mass.)  Citizen  staff  to  Miss  GloriiK. 
Gavin  of  Denver,  Colo.,  Jan.  29  at  Bay- 
view,  Gloucester,  Mass. 

Herman  Lazarus,  co-publisher, 
Bayonne  (N.  J.)  Times,  to  Miss  Helen 
Anita  Thum  of  Glen  Ridge,  N.  L 
March  10  in  the  Collegiate  Church  of 
St.  Nicholas,  New  Work. 

Harry  D.  Aspleaf,  police  reportff, 
Sioux  City  (la.)  Tribune,  to  Miss 
Violette  Dittberner  of  Sioux  Cifi, 
recently.  They  were  the  first  com 
to  be  married  in  municipal  court  I 
Judge  H.  R.  Kenaston,  former  ni^t 
city  editor  of  the  Sioux  City  Jourm- 

BIRCHALL  ON  RADIO 

Frederick  T.  Birchall,  chief 
ropean  correspondent  of  the 
York  Times,  was  heard  in  this  coimtiT 
March  12  in  an  address  broadcast 
from  Berlin.  He  said  there  wM  * 
cause  for  general  alarm  in  the 
Adolph  Hitler  and  the  Nazis. 
National  Broadcasting  Company  P*^ 
up  Mr.  Birchall’s  talk  and  rebroad¬ 
cast  it. 
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October  2E,  1932 


Mr.  0.  E.  Schubert 
General  Electric  Co. 
940  W.  St.  Paul  Ave- 
Mlleeukee,  Wla. 


Dear  Mr.  Schubert: 


uear  MU  0  - - - 

For  four  years  ee  have  °®";^®orfgtnaliy  Instilled" 

in  our  stereotype  department.  We  origin 

them  In  an  effort  JL  electric  consumption  i formerly 

p,r  K.  ..  .our  for 

our  entire  plant. 

.  -  _ ^ 


our  - 

...»  «hioh  in  our  case  was  conslder- 
In  addition  to  this  saving.  ^Jlch  temperature  of  our 

able,  ee  found  ee  previously  lost  In  re¬ 
metal,  thereby  Ltal.  Our  stereotype  room  Is 

oests  and  deterioration  of  ^t  cleaner,  end,  as  a 

at  least  15  degrees  cooler,  100  p^r^  a  good 

result  of  using  rate.  The  writer  feels 

reduction  In  our  ^ ^^® J^!e°!ng  a  set-up  similar  to  ours 
rn^Uve^fhi  ro^st"rfTnrtairtio5  in  actual  cash  savings 
over  rpeJlod  of  less  than  two  years. 

.  ^  imA  . 


... « ... .. . ....... ..  ..y 


Yours  very  truly ^ 


record-herald  CO. 


JCS:AK 


uslness  Manager 


V"..,  *“**«■>  M.C  .non„  I, V  . 
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."nT’  ■”  <=-.  .ii*:  '■  •'"* 

mnf  P®ts>  connectine  the  •  •***™ersion 

'“■c  control,  and  a  simple  auto- 

**ot  Jet  a  G  S’  1,  •  ^  P^ts  for  eJert**;  u 

-nvemion  J  anT,  “*■ 

***“nofyo„rpeeae„tp„,a»  .SlJT,  ‘»*e 

the  nearest  G-E  offiee,  ‘*'^P  him  a  Ii„e  at 

Pnn.,Sehe„eetady.lVe;v:,r‘*  Co™ 
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UR  OVN  VOR!^ 

or  Letters 


IN  HAPPIER  and  more  plenteous 
days  gone  by  the  duty  of  the  con¬ 
sumer  was  to  consume  and  the  duty  of 
the  research  expert  was  to  convince 
production  experts  that  the  limit  of  con¬ 
sumption  was  at  some  hazy  point  in 
outer  space.  All  emphasis  was  on  vol¬ 
ume  sales  and  greater  volume  sales, 
regardless  of  whether  the  purchaser 
was  mortgaging  his  salary  for  several 
years  in  advance  to  obtain  possession 
now  of  the  new  car,  radio,  electric  re¬ 
frigerator  or  bungalow-in-the-suburbs. 

Rut  there  is  a  “new  deal”  ahead  for 
the  average  consumer  wherein  he  be¬ 
comes  less  the  creature  of  the  manufac- 
-'•r  and  high  pressure  selling  expert 
-nd  more  the  life-giving  source  from 
which  all  industrial  and  social  benefits 
flow.  More  and  more  must  business 
'oncentrate  upon  providing  continuous 
buying  power  to  the  masses  if  huge 
mass  production  factories  are  not  to 
’■emain  in  idleness  for  lack  of  demand 
for  their  goods. 

.\11  this  is  brought  home  forcefully 
Tiid  in  remarkable  detail  in  “The  Con¬ 
sumer,  His  Nature  and  Changing 
Habits,”  a  pioneering  work  by  Prof. 
Walter  B.  Pitkin  of  Columbia  Univer- 
itv,  issued  recently  by  the  McGraw- 
Hill  Company,  New  York  ($4.00). 

“There  are  two  billion  consumers  on 
earth.”  the  book  says.  “What  do  we 
■eally  know  about  them  as  consumers? 
Business  has  been  muddling  along, 
guessing  this  and  hoping  that.  The 
'reat  crash  of  1929  laid  bare  an  un¬ 
believable  state  of  ignorance  among  all 
■lasses  of  business  men  from  the  larg¬ 
est  banks  to  the  smallest  retailers.  Pro¬ 
duction  has  become  a  marvelous  tech¬ 
nology.  Consumption  remains  a  no¬ 
man’s  land.” 

The  three  questions  posed  by  the 
book  are:  What  do  people  buy?  Why 
do  they  buy  it?  and.  What  would  they 
buv  if  they  could?  The  book  is  divided 
into  six  sections:  How  Wealth  Ac¬ 
cumulates,  The  Web  of  Life,  Factors 
Limiting  Volume  Consumption,  Classes 
of  Consumers,  The  War  Between 
Maker  and  User,  and  The  Thousand 
Year  Truce. 

In  seeking  answers  to  the  three  ques¬ 
tions  listed  above.  Prof.  Pitkin  dis¬ 
cusses  nearly  every  phase  of  getting  and 
spending  money :  how  people  make 
money ;  how  they  save  and  invest ;  the 
vast  amount  of  national  income  taken 
by  crime  and  fraud;  how  intelligence, 
or  lack  of  it,  affects  consumption ; 
health  as  a  factor  in  consumption;  how 
people  spend  their  leisure  and  recrea¬ 
tion  time;  women  as  consumer’s;  and 
how  lack  of  securit  -  affects  consump¬ 
tion. 

The  approach  is  both  statistical  and 
psychological.  A  great  number  of 
charts  on  income,  production,  and  sales 
are  presented  from  all  sources.  In¬ 
numerable  factors.  Prof.  Pitkin  shows, 
tend  to  limit  volume  consumption,  ar  ' 
many  of  them  have  little  to  do  with 
income.  He  shows  that  the  best  con¬ 
sumers  are  not  necessarily  those  in  the 
highest  income  classes. 

.\nd  although  women  spend  85  per 
cent  of  the  income  in  most  families  de¬ 
voted  to  retail  purchases,  the  author 
chooses  to  discuss  this  phenomenon 
under  the  heading,  “Woman,  the  Eco-' 
nomic  Imbecile.”  With  facts  and  fig¬ 
ures  he  shows  that  women  have  little 
ense  of  the  value  of  money ;  they  are 
not  the  keen  buyers  they  have  been  pic¬ 
tured  ;  and  that  they  are  easily  and 
regularly  imposed  upon  by  nearly  every 
industry.  He  also  shows  that  nearly 
75  per  cent  of  all  estates  go  to  women 
and  that  as  nearly  as  can  be  determined 
’  average  estate  is  dissipated  in  seven 
years. 

Out  of  the  mass  of  detail  showing 
how  people  make  and  spend  their  money 
Prof.  Pitkin  arrives  at  the  conclusion 
that  the  ideal  consumer  is  a  man  of 
fair  income,  owning  his  home  and  pro¬ 


viding  for  the  wants  of  his  family. 
Industrialists  for  at  least  40  years  have 
been  “biting  off  their  owm  noses”  by 
permitting  in  industrial  and  mining 
cities  “the  vilest  slums  in  all  the  world” 
and  paying  wages  which  force  at  least 
20,000,000  American  families  to  live  in 
shacks,  shanties  or  tenements.  All 
these  families  are  feeble  consumers,  un¬ 
even  workers,  preyed  upon  by  dis¬ 
content.  and  bequeathing  poverty  to 
their  children. 

“So,  merely  as  a  matter  of  greed,  I 
recommend  to  the  money  makers  that, 
with  all  dispatch,  they  bestir  themselves 
to  provide  ^,000,000  new  houses  as  the 
surest  bulwark  against  communism  and 
all  other  bogies,”  the  author  says. 

Along  with  better  wages  and  living 
conditions  must  go  greater  security  in 
all  branches  of  life.  The  point  is  driven 
home  thus: 

Mass  production  depends  at  every  in¬ 
stant  upon  mass  consumption.  But 
whatever  makes  the  consumer  insecure 
in  body,  in  mind,  in  job,  or  in  purse  in¬ 
evitably  reduces  his  consuming.  To 
preserve  prosperity  then,  we  must 
enormously  widen  and  deepen  preven¬ 
tive  techniques,  many  of  which  are  to¬ 
day  so  frail  and  incomplete  that  they 
even  lack  names.  Preventive  medi¬ 
cine  must  make  secure  the  health  of  the 
world’s  billions.  Preventive  finance 
(strange  sound)  must  guard  alt  small 
savers  and  investors  against  knaveries 
and  blunders.  Preventive  Insurance 
mu.st  extend  itself  into  many  untrav¬ 
ersed  domains,  guarding  workers 
against  injury,  sickness,  strikes  and  un¬ 
employment.  even  mor?  scrupulously 
than  remedial  insurance  now  aids  the 
injured,  the  sick,  and  the  idle.  But 
most  of  all  remains  to  be  done  by  pre¬ 
ventive  education  .  .  . 

The  sense  of  security  thus  engendered 
would  release  men  from  the  urge  to 
pinch  and  save.  It  would  weaken  the 
impulse  to  si)eculate  and  to  gamble  with 
one's  scrimped  savings.  The  whole 
country  would  feel  free  to  live  at  last. 
And  to  live  is  to  consume,  to  use,  to 
enjoy.  In  short,  the  world  does  not 
need  new  consumption  goods  or  cheaper 
ones  or  more  of  the  old  nearly  so  much 
as  it  needs  civilization.  Until  busi¬ 
ness  leaders  are  deeply  convinced  of  this 
simple  truth,  they  will  miss  the  larger 
prosperity. 

That  a  new  era  is  at  hand.  Prof.  Pit¬ 
kin  does  not  doubt.  In  his  preface, 
written  some  months  ago,  he  says : 

“An  old  America  seems  to  be  crumb- 
iing  like  the  rotten  ice  of  April  under 
a  new  heat.  But  there  is  a  bottom. 
There  comes  a  turn.  .  .  .  Tinkers  will 
be  deposed  from  control  of  the  compa¬ 
nies  they  have  ruined  and  from  their 
seats  of  political  misgovernment.  Our 
slum  cities  will  rot  away  by  the  simple 
act  of  sensible  people  packing  up  and 
getting  out  of  them.  More  slowfy  but 
none  the  less  surely  must  our  industrial, 
financial  and  commercial  slums  pass. 
Big  Business  has  always  been  the  haunt 
of  super-gunmen  and  super-gangsters, 
who  press  hard  on  the  trail  of  big 
money.  But  their  day  will  soon  be 
over,  unless  all  signs  fail.  An  intelli¬ 
gent  citizenry  is  learning  that  money 
and  profit  are  man’s  servants,  never  his 
masters ;  that  bankers,  hitherto  the  dull¬ 
est  despots,  must  be  put  into  their  sub- 
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ordinate  places  ;  and  that  producers  are 
much  less  important  than  consumers. 
The  thoughts  take  many  forms,  their 
trend  only  one. 

The  stage  is  set  for  the  noblest  pros¬ 
perity  in  all  history. 

These  are  the  conclusions,  but  they 
are  not  materialized  from  thin  air.  The 
book  of  nearly  500  pages  abounds  in 
facts  and  figures  gathered  both  by 
Prof.  Pitkin  and  others  on  every  phase 
of  selling  and  consuming.  It  has  been 
in  prei)aration  since  1926. — W.L.B. 


ESSARY  SPEAKS  AT  YALE 


Baltimore  Sun  Man  Discusses  “Tki 
Presidency  and  the  Press” 


There  never  seems  to  be  any  ap¬ 
preciable  lull  in  the  publishing  of 
books,  especially  text-books  on  adver¬ 
tising.  But  once  in  a  while  comes  a 
text  that  one  can  get  enthusiastic  about 
— and  the  latest  is  one  of  those  pleasant 
exceptions.  “An  Outline  of  Advertis¬ 
ing”  (Macmillan)  is  by  George  Burton 
Hotchkiss,  professor  of  marketing  at 
New  York  University, — which  is  a 
guarantee  of  excellence.  .\nd  it  is  in¬ 
cluded  in  the  series  of  Social  Science 
Text-Books  edited  by  Professor  Ely  of 
Northwestern  University — the  first  time, 
so  far  as  your  reviewer  knows,  that  ad¬ 
vertising  has  been  considered  as  a 
member  of  the  social  science  group. 
.\nd  when  you  get  as  far  as  the  title 
page — all  the  previous  detail  can  be 
gathered  before  you  see  the  title — there 
is  a  very  interesting  sub-title:  “Its 
Philosophy,  Science,  Art,  and  Strategy.” 
The  large  promise  of  this  four-fold 
division  is  fulfilled :  the  book  is  built 
that  way.  The  title  is  not  just  a 
flourish.  The  four  divisions  are  of 
nearly  equal  length,  with  Art  and 
Strategy  getting  a  little  more  si>ace 
than  the  other  two  parts.  The  section 
on  Philosophy  contains  a  good  brief 
history  of  the  evolution  of  advertising — 
not  merely  a  selection  from  Presbrey’s 
huge  book,  but  some  new  material ;  a 
cliapter  on  the  Partnership  of  Adver¬ 
tising  with  Journalism  of  .special  inter¬ 
est  to  readers  of  Editor  &  Publisher; 
'uid  a  chapter  on  Social  Aspects  of 
.Advertising  which  justifies  the  inclu¬ 
sion  of  the  book  in  a  series  of  social 
science  texts. 

The  rest  of  the  book  is  more  like 
•'•umarv  texts  in  content — but  very  well 
'lone,  with  fresh,  well-chosen  examples 
(about  100  advertisements  are  repro¬ 
duced)  and  with  the  wise  and  stimulat¬ 
ing  comment  that  one  expects  of  this 
author.  Each  chapter  has  a  book  list. 
There  are  a  good  index,  a  set  of  review 
question  and  an  appendix. — R.W. 


{Special  to  Editor  &  Publibhbr) 

New  Haven,  Conn.,  March  16— ‘"Thj 
Presidency  and  the  Press”  was  dis¬ 
cussed  by  J.  Frederick  Essary,  Wash¬ 
ington  correspondent  of  the  Ballimort 
Sun,  in  a  Block  Foundation  Lecture  at 
Yale  University  today.  This  founda- 
tion  was  established  at  Yale  in  1930  bv 
Paul  Block,  to  promote  “a  better  under- 
standing  of  the  press  as  a  political  force 
and  its  relation  to  the  public.” 

Mr.  Essary,  who  has  travelled  whh 
every  Presidential  candidate  since  Taft 
and  Bryan  in  1908,  with  the  single  ex¬ 
ception  of  LaFollette  in  1924,  described 
the  rules  governing  Presidential  con¬ 
ferences  with  the  press  from  Taft'; 


administration  to  the  present  time, 
said  he  did  not  believe  it  wise  for  the 
press  to  be  permitted  td  quote  the  Presi¬ 
dent  directly,  and  that  there  are  plenh 
of  devices  for  indicating  Presidential 
views.  To  quot*  the  Chief  Executive 
twice  weekly  on  all  types  of  questions 
would  picture  him  to  the  whole  world 
as  “just  a  babbler,”  he  said. 

On  press  freedom  Mr.  Essary  said 
“It  should  be  reassuring  to  you,  just 
as  it  is  comforting  to  us,  to  know  that 
there  is  literal  and  absolute  freedom 
of  the  American  press  in  its  relations 
with  the  Federal  (jovernment.  By  that 
I  mean  there  is  freedom  insofar  as 
actual,  implied  or  attempted  control 
over  what  we  write  out  of  Wash 
ington 


MEETING  POSTPONED 

The  annual  meeting  of  the  Florida 
State  Press  Association,  scheduled  for 
March  24  and  25,  will  be  held  thr 
middle  of  June,  Vice-President  Gilben 
Freeman  announced  at  Avon  Park  this 
week,  following  a  conference  with  Mn 
Marie  Holderman,  president  of  thr 
association. 


TABLOID  SUSPENDS 

The  Birmingham  Daily  Mirror, 
tabloid,  has  suspended  publication  after 
about  two  weeks  operation.  E.  M. 
Henderson,  Sr.,  was  editor  and  Hugh 
B.  duBose  publisher. 


TEXAS 


Properly  to  cover  thii  rreat  State  yon  bw 
nae  the  leaders: 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Bveni^! 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


PubUahed  by  the  oldeet  buelneM  inaUtuthi 
in  Taxaa. 


JOHN  B.  WOODWARD,  loe. 

tfatlonal  Bepreeentativee 
New  York  Chlcavo  Detroit  San  Pranetac 
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As  the  new  Administration  takes 
over  the  reins  of  government 
from  the  old,  inheriting  all  its 
heavy  responsibilities  and  gen¬ 
eral  depression  record — do  not 
forget  that  some  bright  spots  go 
along  with  it  1 

One  of  these  hopeful  signs  for 
the  future  is  the  general  record 
achieved  by  advertising  during 
the  past  four  years  —  three  of 
these  years  covering  the  greatest 
business,  trade  and  industrial 
slump  our  country  ever  has 
known. 


nDcM 


8 

ice 

stio*» 


True  —  there  is  no  doubt  but 
advertising  has  shrunk  in  linage. 
Yet  wherever  it  was  persisted  in 
and  given  the  proper  surround¬ 
ings  and  the  “right”  product  to 
exploit,  linage  —  particularly 
■itional  linage  —  responded 
roagnificently,  as  proven  by  tests 
nude  from  time  to  time  by  such 
authorities  as  the  American 
Newspaper  Publishers’  Associa¬ 
tion  and  other  responsible  or¬ 
ganizations. 


II 


The  ultimate  in  “proper  sur- 
■^ndings”  is  afforded  by  the 
Tirst  Market  of  the  Union  — 
*hich  is  the  Empire  State.  Even 
^gh  “moratoriums”  are  in 
fashion  in  the  economics  of 
today — the  national  merchan- 
who  has  his  best  busi- 
"***  interests  at  heart,  should 
avoid  any  advertising  morato¬ 


rium  in  the  country’s  greatest 
regional  trade  field. 

New  York  State’s  12,600,000 
population  —  including  nearly 
6,000,000  workers,  is  far  too 
immense  to  bear  slighting  for  a 
single  day,  advertisingly  speak¬ 
ing.  Its  returns  to  national  ad¬ 
vertisers  are  not  based  on 
politics.  They  aggregate  into 
millions  of  dollars  annually, 
even  in  the  so-called  “bad 
years”. 

Remember  that  1933  is  sched¬ 
uled  to  witness  the  real  in¬ 
auguration  of  the  “new  deal”. 
If  the  expected  economic  benefits 
result,  which  are  so  confidently 
hoped  for  by  our  newly  elected 
financial  experts  —  the  Empire 
State  is  bound  to  benefit  in  pro¬ 
portion. 

And  that  proportion  is  so  huge 
in  comparison  with  other  trade 
regions  that  the  additional 
benefits  resulting  from  the  ex¬ 
pected  “better  times”  will  equal 
or  exceed  in  itself,  that  of  many 
a  like  regional  mass  market. 

The  continuation  or  adoption  of 
the  following  plan  will  provide 
the  one  most  effective  and  profit¬ 
able  contact  with  the  First 
Market: — 1933  linage  consist¬ 
ently  placed  in  the  28  greatest 
Empire  State  newspapers,  issued 
from  the  18  leading  trade 
centers  named  here : 


CIrcu-  2,500 
latlon  Lines 

10.000 

LIneft 

'Albany  Evening  News.. 

.(E) 

45,335 

.13 

.13 

'Albany  Knickerbocker 
Press  . 1 

(M) 

30,434 

.12 

.12 

'Albany  Knickerbocker 
Press  . 

.(S) 

45,254 

.17 

.17 

'Amsterdam  Recorder- 
Democrat  . 

.(E) 

8,742 

.05 

.05 

fAuburn  Citizen- 

Advertiser  . 

.(E) 

8,463 

.065 

.055 

tBuffalo  Courier-Express  (M) 

125,371 

35 

.25 

tBuffalo  Courier-Express 

(S) 

161,524 

30 

.30 

'Buffalo  Evening  News. 

.(E) 

182,133 

35 

35 

'Corning  Evening  Leader  (E) 

8,377 

.05 

.05 

'Elmira  Star-Gazette 
Advertiser  . (E&M) 

31,657 

.11 

tGeneva  Daily  Times... 

.(E) 

5,621 

.04 

.04 

'Gloversville,  Johnstown 
Morning  Herald  &  Leader- 
Republican  . (E&M) 

13,068 

.07 

.07 

'Ithaca  Journal-News... 

.(E) 

8,129 

.05 

.05 

'Jamestown  Morning 

Post  . 

(M) 

12366 

.04 

.04 

tKingston  Daily  Freeman  (E) 

9360 

.05 

.05 

'Newburgh-Beacon  Daily 
News  . 

.(E) 

15,397 

.09 

.09 

tNew  York  Times . 

(M) 

455,877 

.90 

382 

tNew  York  Times . 

.(S) 

728,734 

1.20 

1.176 

tNew  York  Herald 
Tribune  . 

(M) 

329,743 

.75 

.735 

tNew  York  Herald 
Tribune  . 

.(S) 

451,961 

.80 

.784 

tNiagara  Falls  Gazette. 

.(E) 

22,775 

.08 

.08 

'Rochester  Times-Union.  (E) 

79,462 

.40 

.40 

'Rochester  Democrat  & 
Chronicle  . (M&S) 

82,987 

.40 

.40 

'Troy  Record  . (M&E) 

23,536 

.07 

.07 

tGoverament  Statement,  Oet.  1,  1932. 
*A.B.C.  Publisher’s  Statement,  Oct.  1,  1932. 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Reports  of  1932  Advertising  Returned  by  1,045  Newspapers  in  More  Than  700  Cities  of  U.  S.  and  Canada,  Showioi 

Total,  National,  Local,  and  Classified  and  Legal  Volume 


A 


B 


Totol  Displar 


CItjr 

Paper  Published  Linage 

National 

Local 

Classified 

Legal 

Aberdeen  (Wash.)  — 

.  World . 

.(e) 

2.898.952 

540.113 

2.066.317 

291,522 

Abilene  (Tex.) . 

.  Reporter . 

.(e) 

1,991,542 

570.528 

1.104.152 

316.862 

News . 

(m) 

1,959.916 

574,826 

1,071,084 

314.006 

Sunday  edition. 

..(s) 

676.214 

53.648 

521.556 

101,010 

Total . 

.(ms)  2.636.130 

628,474 

1,592,640 

41.5.016 

Abilene  (Kan.) . 

.  R^eetor . 

.(e) 

1,387.288 

101.290 

1,230,376 

43.750 

11,872 

Adrian  (Mich.) . 

.  Teleffram . 

.(e) 

2,790..382 

421.428 

2.228,576 

140,378 

Alameda  (Cal.) . 

.  TimeeStar . 

.(e) 

1.980.356 

239.988 

1,075,970 

543,298 

121,100 

Albert  Lea  (Minn.) . . . 

.  Tribune . 

.(e) 

2.422.896 

432.712 

1,504,944 

249,620 

235,634 

Albany  (Ore.) . 

.  Democrat-  Herald 

(e) 

1.553,062 

372.848 

965.930 

143.262 

71,022 

Alexandria  (Ind.) .... 

.  Timee-Tribune. . . 

.(e) 

1.316.940 

172.265 

1.010,801 

133,874 

Alhambra  (Cal.) . . 

,  PoU-Adtoeate _ 

.(e) 

2.975,952 

382,172 

2.088.632 

377,580 

127,568 

Allentown  (Pa.) . . 

.  Call . 

.(m) 

7,387.730 

1,246.378 

5,381,292 

604.786 

155,274 

Sunday  edition. . 

.(s) 

421,092 

45.178 

272,384 

100,674 

2,856 

Total . 

.(ms)  7.808.822 

1.291,556 

5,653,676 

705,460 

158.1.30 

Chronide  A  Newe  (e) 

5,899,966 

432,572 

4,740.066 

544.614 

182.714 

Alpena  (Mich.) . 

.  Neu>» . 

.(e) 

2.646.126 

321.986 

1.915.452 

250.908 

157.780 

7.4.*U.7a4 

1.066.212 

5.716..396 

672,126 

(Legal  included  in  claaeified) 

Alliance  (Ohio) . 

Renew . 

.(e) 

4.091.962 

643,452 

3.034.818 

413.692 

(Legal  included 

in  classified) 

Altoona  (Pa.) . 

Tribune . 

.(m) 

4.660.264 

273,196 

2,887,038 

1.500.030 

(Legal  included  in  claseified) 

.\marillo  (Tex.) . 

New$ . 

.(m) 

2.830.464 

874.314 

1,444.282 

497,756 

14,112 

Sunday  edition . . 

.(s) 

945.854 

86.996 

723,618 

135.240 

Total . 

.(ms)  3.776.318 

961.310 

2,167,900 

632.996 

14.112 

Globe . 

.(e) 

3.033.954 

873,362 

1,720.544 

415.856 

24,192 

Ambridge  (Pa.) . 

Cititen . 

.(e) 

1.854.520 

222,470 

1,473,046 

159,004 

(Legal  included  in  local) 

Ames  (Iowa) . 

Tribune-Timee. . . 

.(e) 

1,957,400 

319.400 

1,296.700 

180.800 

160.500 

Amsterdam  (N.Y.).. . . 

Recorder . 

.(e) 

3.510,183 

581.814 

2,650.005 

209.790 

68.574 

Anaheim  (Cal.) . 

Bulletin . 

(e) 

2.533,2.58 

355.264 

1,6.34.444 

543,550 

(Classified  includes  legal) 

Anderson  (Ind.) . 

Herald . 

.(ms)  2.628.192 

258.706 

1,931,020 

321,426 

117,040 

Ann  Arbor  (Mich.)... . 

Newe . 

.(e) 

4.647.129 

523.376 

3.745,123 

270,200 

108.430 

Antigo  (Wis.) . 

Journal . 

.(e) 

1.562,304 

238.982 

1,005.466 

133..588 

184.268 

Appleton  (Wis.) . 

PoH-Crteetnl _ 

.(e) 

5.267.752 

716,212 

4,052.482 

360.192 

138.866 

Ardmore  (Okla.) . 

Ardmorctte . 

.(es) 

2,687.748 

451.360 

1,820,294 

202.482 

107,688 

.Arkansas  City  (Kan.).. 

Trat^er . 

.(e) 

2.804.144 

398.272 

2,233.126 

107,772 

17,906 

(Total  includes  47.068  lines  readers) 

Asbury  Park  (N.  J.). .. 

Press . 

.(ee) 

6.152.824 

693,801 

4,782,429 

570.049 

106.545 

Asheville  (N.  C.) . 

Citisen . 

.(m) 

3.830.308 

748,040 

2,512.202 

521.402 

48.664 

Sunday  edition . . 

.(s) 

1,273.643 

52.423 

1.002.204 

218.036 

980 

Totol . 

.(ms)  5.103.951 

800.463 

3,514,406 

739.438 

49.644 

Time* . 

.(e) 

3.965.371 

749,149 

2,492.184 

509.138 

214.900 

Ashland  (Ky.) . 

Independent . 

.(ee) 

3,195.937 

451.164 

2,191.248 

424.326 

129,199 

Ashland  (Wis.) . 

Press . 

.(e) 

1,572.970 

263.228 

1,243.326 

38.696 

27,720 

Ashland  (Ohio) . 

Timet-Gatette _ 

,(e) 

3.191,509 

417.871 

2.466,058 

240.534 

67.046 

Ashtabula  (Ohio) . 

Star~Beaeon . 

.(e) 

3.564.393 

549.066 

2,783,326 

98.011 

121.646 

Astoria  (Ore.) . 

Aetorian-Budoet . . . 

.(e) 

1,997,669 

429.387 

1,174.423 

196.246 

197.613 

Athens  (Ohio) . 

Meeeenger . 

(ee) 

2.598.543 

387.450 

1.903,120 

282,973 

25.000 

Atlantic  (Iowa) . 

Neve-Telegraph... 

.(e) 

1.442.2.52 

259.574 

1,012.382 

76.244 

94.052 

Auburn  (N.  Y.) . 

Cituen-Advertieer..(e) 

3.091,774 

570,556 

2,181.564 

197,274 

142.380 

Augusta  (Me.) . 

Kennebec  Joumal(m) 

2.815.,344 

710.290 

1.693.818 

269.388 

141.848 

Aurora  (lU.) . 

Beacon- Newe. . . . 

(es) 

5,.592.986 

728,714 

4,022,690 

701.848 

128,716 

Austin  (Minn.) . 

Herald . 

(e) 

2.4.54.886 

458.094 

1,513.358 

277.592 

205.842 

2.878.148 

743.386 

1,676.374 

458.388 

Sunday  edition . . 

.(s) 

962.710 

75,936 

666.190 

220.584 

Total . 

.(ms)  3,840.858 

819.322 

2,342.564 

678.972 

Stateeman . 

(e) 

2,741,200 

741.244 

1.547.686 

452.270  . 

(Legal  included  in  classified) 

B 


Totol 

Display 

att 

City 

Paper  Published  Linage 

National 

Local 

Classified 

Ism 

Cbti 

Berkeley  (Cal.) . 

.  Gazette . 

..(e) 

4.126,772 

349,610 

2,474,617 

1.114,045 

18gJ| 

Berlin  (Wis.) . 

.  Journal . 

..(e) 

1,210,650 

175.851 

981,287 

.39.312 

Bethlehem  (Pa.) . 

.  Globe-Timee . . . . 

..(e) 

5,926,830 

812.980 

4,410,322 

536.074 

1I7.4 

Big  Spring  (Tex.) _ 

.  Herald . . 

.  .(ee) 

1.615.348 

314.314 

1.204,476 

96.558 

^/Del 

Biddeford  (Me.) . 

.  Journal . 

..(e) 

1,669,738 

479,220 

990.332 

122.612 

Billings  (Mont.) . 

.  Gasette . 

.  .(m) 

2.440.608 

618..389 

1,481.385 

320.189 

ViM 

Sunday  edition. 

..(s) 

582,775 

76,646 

431.319 

72,701 

Total . 

.(ms)  3,023.383 

695,035 

1,912,704 

392,890 

22: 

Biloxi  and  Gulfport 

(Mias.) . 

,  Herald . 

.(e) 

1.728,888 

262,822 

1,079,750 

145,670 

Binghamton  (N.  Y.) . . 

.  Preea . 

.(e) 

8.569.018 

1,395.661 

5.847.881 

1.204,020 

111  0 

Sun . 

.(m) 

3,287,816 

368,970 

2.286.298 

402,766 

229.> 

Blackwell  (Okla.) _ 

.  Tribune . 

.(m) 

2,055,365 

555.905 

1.258,398 

1.35,390 

106X< 

Sunday  edition. . 

.(s) 

276,581 

13,517 

211,121 

16,751 

%K 

rbir 

Total . 

.(ms)  2,331,946 

569,422 

1,469,519 

152,141 

140AI 

* 

Bloomington  (III.) _ 

.  Pantograph . 

.(e) 

4,026.318 

773.374 

2,868,658 

329,322 

Mm 

Sunday  edition 

..(s) 

4.34.264 

18,634 

349,004 

62,734 

Ut 

Totol . 

.(es) 

4.460,582 

792.008 

3,217,662 

392,056 

mm 

Bluefield  (W.  Va.).... 

.  Telegraph . 

.  (m) 

1,935.941 

583,927 

1.090.842 

194,236 

MA 

Sunday  edition. . 

.(s) 

633.192 

50,787 

483..528 

81.492 

IIA 

Total . 

.(ms)  2.569,133 

634,714 

1,574.370 

275,728 

MM 

nift 

Sunset  Nev> . . , . 

.(e) 

1.935.941 

583,927 

1,090,842 

194,236 

Blytheville  (Ark.) _ 

.  Courier  Neva _ 

.(e) 

1.460,172 

327,745 

1,060,659 

71,768 

Boise  (Ida.) . 

.  Idaho  Statesman.. (m) 

2.869,691 

649,581 

1,723.850 

442,917 

mm 

Sunday  edition . . 

.(s) 

6.39.422 

64,051 

433.132 

89.272 

MM 

Totol . 

.(ms)  3,509,113 

713,632 

2,1.56.982 

532,189 

IWM 

(C 

Boulder  (Colo.) . . 

.  Camera . 

.(e) 

2,149,798 

310,772 

1,664.474 

101,752 

12,M 

Bradenton  (Fla.) . 

.  Herald . 

.(e) 

1.417.654 

1,024.072 

181,132 

212,450 

Sunday  edition. . 

.(s) 

540,848 

446,712 

35,406 

58,730 

Totol . 

.(es) 

1.958.502 

1,470,784 

216,5.38 

271,180 

Bradford  (Pa.) . 

Era . 

.(m) 

3,236.384 

467,393 

2,589,645 

145.858 

M.ff 

Brainerd  (Minn.) . 

Diapatch . 

.(e) 

1.848.481 

403.667 

1,325,758 

40,978 

ISM 

Brattleboro  (Vt.) . 

Reformer . 

.(e) 

3.276.000 

389.592 

2.886.408 

Bremerton  (Wash.) _ 

Neva  Searchlight. 

.(e) 

2,627,382 

963,827 

1.120.173 

429,120 

1I4JC 

Brenhara  (Tex.) . 

Banner-Preee. . , . 

.(e) 

946,230 

418,780 

503,426 

23,338 

M 

Bridgeport  (Conn.) . . . . 

Herald . 

.(s) 

740,334 

36,207 

665.620 

38.507 

Telegram . 

.(m) 

5,593,996 

1,233,821 

3.680,596 

679,579 

Poat . 

.(e) 

5.649.214 

1,245,127 

3,672.493 

731,594 

Sunday  edition. . 

.(s) 

757.309 

49,131 

538,500 

169,678 

Cone 

Total . 

.(ee) 

6.406.523 

1,294,258 

4.210.993 

901,272 

Bridgeport  (Conn.)... . 

Timea-Star . 

.(e) 

5,794,295 

767.566 

4.337,649 

570,752 

HIM 

Bridgeton  (N.  J.) . 

Neva . 

.(e) 

2.912,434 

464,352 

2,282.070 

96.012 

Bristow  (Okla.) . 

Record . 

.(e) 

844.186 

221,0.32 

602.014 

19,152 

lA 

Brockton  (Maas.) . 

Enter  prize . 

.(e) 

4,804,7.30 

779,072 

3,360.266 

565,614 

«.r> 

Brownsville  (Pa.) . 

Telegraph . 

.(e) 

1.507.016 

335.594 

1,000,118 

71,764 

AM 

Burbank  (Cal.) . 

Renew . 

.(e) 

1.646.708 

180.516 

1,064  ..336 

255,234 

125A 

Burlington  (Vt.) . 

Free  Frees . 

(m) 

5.636.541 

975,652 

4,296,014 

347,861 

17M 

Burlington  (Kan.) . 

Republican . 

.(e) 

1.033,789 

186,075 

720,006 

26,362 

a.c 

Cortk 

(48.874  lines  readers  included  in 

totol) 

Coslu 

Burlington  (N.  C.) - 

Timee-News . 

.(m) 

1,399.636 

162,862 

1,102,220 

50.568 

a» 

Count 

Butler  (Pa.) . 

Bogle . 

.(e) 

3.982,910 

604,436 

2,930,032 

310.464 

ISSU- 

Coria 

Cadillac  (Mich.) . 

Neva . 

(e) 

c 

1,772,838 

266,709 

1,332,158 

49.437 

124* 

Cairo  (Ill.) . 

Citiaen . 

.(e) 

1,541,918 

438,564 

996,234 

77,560 

28M 

Caldwell  (Kan.) . 

Meaaenger  A  Newala) 

624,894 

154,210 

438.483 

13.228 

lie 

Calexico  (Cal.) . 

Chronicle . . 

.(e) 

885,596 

213.770 

422,212 

164.375 

8121 

Cambridge  (Ohio) . 

Jefferaonian . 

.(e) 

2.718.100 

431,760 

1,987.566 

218,330 

80.44 

Canandaigua  (N.  Y.)... 

.  Meeeenger . 

.(e) 

1,546.972 

245,434 

1,080,016 

163.128 

MM 

Canton  (Ill.) . 

Ledger . 

.(e) 

998.846 

362.910 

554,400 

43,204 

MM 

Canton  (Ohio) . 

Repoaitory . 

.(e) 

7,370,017 

1,206.662 

4.914.469 

851,308 

39757 

Sunday  edition. . 

.(s) 

1,088,629 

70,123 

779,656 

236,472 

257 

Totol . 

.(es) 

8.458.646 

1576,785 

5,694,125 

1,087,780 

39IM 

Baker  (Ore.) . 

.  Democrat-  Herald 

(e) 

1.732.220 

318.696 

1,206,632 

105,462 

101,430 

Cape  Girardeau  (Mo.).. 

Southeaet 

Bakersfield  (Cal.) _ 

.  Californian . 

.(e) 

4.146.604 

975.702 

2,582.482 

279..356 

309,064 

Miaaourian . (e) 

2,730,434 

408,940 

1,844,528 

445,774 

31. It 

Ballston  Spa  (N.  Y.) . 

.  Journal . 

(e) 

8.36.640 

182.280 

444.752 

36.708 

172,900 

Casper  (Wyo.) . 

Tribune-Herald.  ..(mee)2,643,060 

595,812 

1,743,322 

166,922 

137.» 

Bangor  (Me.) . 

.  Commercial . 

.(e) 

2.844.457 

4.32.289 

1,786.145 

538.431 

87.592 

Cedar  Rapids  (Iowa) . . 

Oaaette . (e) 

5,544,196 

993,384 

3,895,724 

524,678 

IKM 

News . 

.(m) 

4.610.694 

927,393 

2,828,409 

749.107 

105.785 

Sunday  edition. . . (s) 

1.009,848 

80,976 

790,272 

138.600 

Barre  (Vt.) . 

.  Timea . 

.(e) 

3.000.294 

579,371 

2.224.482 

196.441 

Total . (ee) 

6.554,044 

1,074,360 

4.685,996 

663,278 

13U.9 

Bartlesville  (Okla.).. . 

.  Examiner . 

.(ms) 

2,507,2.32 

364,504 

1,776.854 

236.152 

29,722 

Centerville  (Iowa) . 

lovegian  A  Ciliaen(ti) 

1.601,978 

333,116 

1,072,316 

99,442 

»7,l 

Bartow  (Fla.) . 

.  Polk  County  Record(e) 

719,558 

147,192 

406.378 

52.416 

113.582 

Centralia  (Wash.) . 

Chronicle . (e) 

1,799,000 

314,636 

1,356,278 

98.266 

Batavia  (N.  Y.) . 

Sewe . 

.(e) 

3.189.186 

519,666 

2,389.366 

280.154 

Cliampaign  (III.) . 

Neva  Gazette . (e) 

3,952.881 

839,589 

2,866,836 

195,230 

515 

Battle  Creek  (Mich.) . 

.  Enquirer- Newe.r . 

(e) 

5.278,548 

739,137 

3,815,406 

673,647 

50.358 

Sunday  edition . . .  (s) 

1.058,864 

96.686 

9Q4.862 

55,244 

in 

Sunday  edition . .. 

(s) 

791.084 

48.317 

596.600 

146,163 

Totol . (ee) 

5.011,745 

936,275 

3,771,698 

250,474 

535 

Totol . 

.(es) 

6.069.632 

787,454 

4,412.006 

819.810 

50.358 

Chanute  (Kan.) . 

Tribune . (e) 

2,.369.466 

385,700 

1,794,702 

145.208 

445 

Moon-Journal. . . 

.(e) 

4.182.319 

452.224 

3.242.318 

4.35.844 

51.933 

Charleston  (Ill.) . 

Courier . (e) 

2.197,940 

174,274 

1,871,260 

76,617 

ff5 

Bay  City  (Mich.). . . . 

.  Timea . 

.(e) 

4.396.014 

749,056 

3,322,256 

.324,702 

(38,506  lines  readers  included  in 

totol) 

Sunday  edition . . 

.(8) 

723,324 

45.696 

610.610 

67,018 

Charleston  (S.  C.) . 

News  *  Courier. .  (m) 

2,500.974 

757,484 

1.516,326 

227,164 

Totol . 

.(ee) 

5.119.338 

794,752 

3,932.866 

391,720 

Sunday  edition . . .  (s) 

1,042,538 

61,950 

861,504 

.119.084 

(Legal  included  in  local) 

Totol . (ms)  3,543.512 

819,4.34 

2,377,830 

346,248 

Bayonne  (N.  J.) . 

.  Timea . 

.(e) 

2.901.563 

630,518 

1,775,438 

360,920 

134,687 

Poet . (e) 

3,818,962 

816,354 

2,647,694 

354,914 

Beatrice  (Neb.) . 

.  Sun . 

.(e) 

1,645.140 

339,934 

1,153.306 

76.468 

75,432 

(Legal  included  in  classified) 

Sunday  edition. . 

.(s) 

442,918 

15,638 

401.198 

20.398 

5.684 

Charleston  (W.  Va.)... 

Gasette . (m) 

5,250,525 

927,353 

3,326,596 

737,849 

iSlS 

Total . 

.(es) 

2.088.058 

355,572 

1,554,504 

96.866 

81,116 

Sunday  edition. . ,  (a) 

1,478,848 

67,081 

1,194,522 

204.540 

UJI 

Beaver  Falls  (Pa.) - 

.  Neva-Tribune. . . 

.(e) 

3.640.448 

498.736 

2,827,874 

243.264 

70,574 

Totol . (ms)  6,729,373 

994,434 

4,521,118 

942.389 

nJ 

Bedford  (Ind.) . 

.  Timea . 

.(e) 

1,523,065 

297,104 

1,147,477 

79,484 

Charleston  (W.  Va.)... 

Mad . (e) 

4.575.214 

406,784 

3,280.116 

591.094 

Belief ontaine  (Ohio).. 

.  Examiner . 

.(e)  . 

2.708,835 

348,035 

2,072,976 

241.086 

46,738 

Sunday  edition . . .  (s) 

887,886 

12,032 

709,282 

156,800 

Brileville  (HI.) . 

.  Advocate . 

.(e) 

2,520,338 

460,810 

1,893,010 

166.518 

Totol . (es) 

5,463,100 

418,816 

3,989,398 

747,894 

Neva-Democrai. . 

.(e) 

2.313,430 

Charlotte  (N.  C.) . 

Neva . (e) 

4,780.026 

495,830 

3,457.204 

643.786 

IBM 

Beloit  (Win.) . 

,  Neaee . 

.(e) 

3,314,730 

592,770 

2,357,460 

364.500 

Sunday  edition. . .  (■) 

800,514 

23,350 

644.998 

131.980 

(Legal  included  in  classified) 

Total . (es) 

5480.540 

519,180 

4,102,202 

775.766 

Bend  (Ore.).... . 

.  Bulletin . 

.(e) 

1,839,446 

330.904 

1,329,538 

81,186 

97A04 

Charlottesville  (Va.)... 

Progreea . (e) 

2,984,050 

425,110 

2.409,000 

149,940 

. 

Bennington  (Vt.) . 

.  Banner . 

.(e) 

2,242,590 

330,470 

1,839,082 

73,038 

(Legal  ineluded  in  classified) 

(L«i»i  ineluded  in  loeal)  (Continued  on  page  35) 
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C 


Total 

Display 

aif 

Psper  Published 

Unage 

National 

Local 

Classilled 

Legal 

CbktUDOOfk  (Tenn.) . . 

JVewe . 

(e) 

4.072.730 

1.003,500 

3,154,400 

474348 

40,450 

Times . 

(m) 

3,305,100 

580,705 

2,244342 

404,983 

15,170 

Sund*y  edition. . .  (e) 

1,292.000 

110,845 

900,470 

179,324 

3,046 

Total . 

(ms)  4,S07.79« 

091,550 

3343.718 

044,307 

18321 

(Mich.).... 

Tribune . 

(e) 

2,013.020 

304,952 

1,908,022 

242,032 

38,920 

. 

Record . 

(e) 

2,111,308 

151,522 

1,959,840 

(Classified  and  legal  included  in  local) 

CbtfokM  (low*) . 

Timee . 

(e) 

1,343,525 

212,254 

1,027,100 

33,140 

70,850 

Cboter  (P».) . 

Timee . 

(e) 

4,704,032 

1.015,172 

2,700,181 

307,070 

501,903 

Owjreime  (Wyo.) . 

Wtfo.  State  Tribune- 

Leader . 

(e) 

2,539.138 

501.989 

1.003.550 

239,358 

74,241 

Chillieothe  (Mo.) . 

Conetitution- 

Tribune . 

.(e) 

1,532,498 

350,902 

1,042310 

87,948 

45,432 

Chilbeothe  (Ohio) . 

Newe-Adeertieer . 

(e) 

2,294,838 

290,744 

1,998,004 

Scioto  Oaeette. . . . 

(e) 

3,005,330 

437,052 

2,709,010 

354,774 

103,000 

Ouppflwft  Fills  (^is.)* 

Herald-Tdegram. .  (e) 

1,405,831 

300,720 

910,707 

188,398 

(Legal  included  in  classified) 

CirderiUe  (Ohio) . 

Herald . 

.(e) 

1,315,010 

243,440 

1,004,070 

8,400 

Cbramont  (N.  H.) - 

fopfe . 

.(e) 

1,775,542 

315,688 

1,307,022 

73,518 

18314 

Cbirknille  (Tenn.) .... 

Leaf  Chronicle . . . 

.(o) 

1,351,801 

277,611 

1.001350 

73394 

doerfeld  (P».) . 

Progreee . 

.(e) 

1,002,850 

275,114 

1,525,174 

110,740 

45,822 

Qeirwster  (FI*.) . 

Sun . 

.(e) 

1,407,312 

193,048 

1,102,052 

98,812 

72,800 

Clifton  Forge  (V*.).... 

Renew . 

.(e) 

804,794 

224,190 

014,782 

25,810 

CSnU®  (low*) . 

Herald . 

.(e) 

3.800,030 

040,100 

2,704,703 

235,576 

130,108 

Cbntoo  (M*«.) . 

Item . 

.(e) 

1,544,228 

218,182 

1.098,880 

60.340 

56.820 

CofleyriUe  (K*n.) . 

Journal . 

.(e) 

2,431,100 

429,570 

1,770.764 

201,100 

23,004 

Colondo  Springs 

(Colo.) . 

Gasette . 

.(m) 

2,958,340 

027,144 

1,085,308 

327,048 

18,180 

Sunday  edition. 

.(*) 

1,143,012 

38,724 

931,420 

109,044 

4,424 

Total . 

.(ms)  4,101,958 

005,808 

2,010,788 

490,092 

22.010 

Telegraph . 

.(0) 

3,050,142 

020370 

2.540,740 

320,304 

150,822 

Colton  (C*l.) . 

Courier . 

.(0) 

1,184,215 

352,030 

593,021 

111,722 

127,541 

Columbi*  (Tenn.) .... 

Herald . 

.(e) 

977,650 

224.252 

753308 

(Classified  and  legal  included  in  local) 

.(el 

1.317.050 

274.560 

945.854 

96,636 

(Legal  included  in  classified) 

Colombi*  (8.  C.) . 

Record . 

.(e) 

2,042,444 

402,500 

1,847,202 

341,014 

51,128 

Columbi*  City  (Ind.) . 

Poet  dt  Commercial- 

Mail . 

.(«) 

001,478 

204332 

500,300 

93,430 

07,510 

Coococd  (N.  H.) . 

Monitor-  Patriot . 

.(0) 

4,057,228 

701,072 

2.013.000 

260,070 

101,220 

Cooeord  (N.  C.) . 

Tribune . 

.(0) 

1.850,740 

411,902 

1333.428 

138,050 

75,370 

.(e) 

1,374,870 

Coont*ut  (Ohio) . 

Newe- Herald. ... 

.(e) 

425,217 

276,004 

112,711 

34,434 

2,408 

CaoMUnille  (F*.) . 

Courier . 

.(e) 

2,404,873 

320,024 

1,881,371 

170,800 

02,078 

Coming  (N.  Y.).. . 

Leader . 

.(e) 

3,120,012 

521,700 

2,105,744 

150,754 

30,932 

Cotpoi  Christi  (Tex.). 

CaUor . 

■  (m) 

2,281,202 

025,814 

1,357,720 

200,582 

37,086 

Sunday  edition. 

.(*) 

029,210 

63308 

500370 

75,042 

Total . 

.(ms)  2,910,418 

070,112 

1,857,900 

330,224 

37,086 

Timet . 

.(e) 

2,111,732 

022,770 

1357,522 

231,434 

Oirtleod  (N.  Y.) . 

Standard . 

.(e) 

3,048,200 

531,143 

2,312,341 

127372 

70,034 

Coshocton  (Ohio). . . . 

Tribune . 

.(e) 

2,480,372 

314,068 

1320.034 

274,170 

71304 

Council  Blnfb  (low*) . 

.  Nonpareil . 

.(oo) 

4,318,454 

080,344 

2,850310 

489,002 

201,098 

Corington  (Ky.) . 

Kentucky  Poet. . 

.(e) 

1,023,104 

19,012 

1332.008 

270,788 

101300 

Sunday  edition. 

.(s) 

303,280 

17,700 

251,008 

03,012 

Total . 

.(oe) 

1,080,300 

30,778  1,483.700 

304,700 

101300 

(Sunday  Kentucky  Post  discontinued  Dee.  18.  1032) 

Croston  (low*) . 

Newe  Adeertieer 

.(0) 

1,310.006 

204,077 

840.624 

112345 

03,740 

Crookston  (Minn.) . . . 

Timet . 

.(e) 

1,101,442 

208302 

708,510 

45,472 

78302 

Crowley  (L*.) . 

. 

.(e) 

1.030,400 

108,450 

700302 

40382 

87,082 

CnlTsr  City  (C*l.)... . 

Star- Newt . 

.(e) 

1,718304 

220,000 

1300.412 

131,070 

03,002 

CumberUnd  (Md.) . . . 

Timet . 

.(e) 

4,738,321 

014.215 

8.003348 

100358 

Sunday  edition. 

.(s) 

580,044 

20,112 

533,750 

20.782 

Total . 

.(es) 

5.318,005 

034,327 

4,407,508 

187,040 

Cushing  (Okl*.) . 

Citisen . 

.(ee) 

1.774,608 

609,422 

1,011,550 

129,780 

03340 

1932 

Separate  figures  not  kept;  included  with  erening.) 

Dubay  (Conn.) _ 

Newt . 

.(•) 

D 

5342,546 

700.055 

4.081,700 

303,800 

OKTiUe  (HL) . 

Commercial- Newt  (e) 

43n,969 

801.203 

2,010,700 

530,350 

120,506 

Durille  (Ky.) . 

Mtttenger . 

.(*) 

877,035 

105,025 

098,880 

45,070 

20300 

DiSTiD*  (V*.) . 

Register . 

.(m) 

1,085,030 

478,010 

044310 

233,108 

30300 

Sunday  edition. 

.(s) 

822.804 

32,130 

707352 

70.070 

7,400 

Total . 

.(ms)  2,508,800 

510,140 

1.051,408 

300374 

37.012 

Bet . 

(0) 

2.530382 

514,458 

1.040384 

311,150 

01300 

Dmoport  (Iowa) . 

Timcf . 

.(e) 

0,305,070 

1,112,700 

4.713300 

500300 

f  Demtur  (Ak.) . 

Daily . 

.(*) 

1321,750 

200,422 

733314 

77,900 

113,750 

Tinsnce  (Ohio) . 

Creteeni-Newt... 

.(e) 

1.547,470 

240,740 

1,154300 

03308 

40,632 

Nsware  (Ohio) . 

OateUe . 

.(0) 

1,760,088 

237,000 

1394,132 

152,894 

76.672 

DiWH»(Ohio) . 

Herald . 

.(e) 

794,033 

180,818 

571,404 

32,050 

3,065 

Dmton(T*«.) . 

Rtcord-Chronide. .  (e) 

2,408,000 

278,180 

1.075342 

214,084 

Dm  Moines  (low*)... 

Register . 

.(m) 

3347,830 

1.024.408 

1335,050 

004,334 

23,135 

Sunday  edition.. 

.(s) 

2,077,300 

413,511 

1300.400 

460,032 

400 

Total . 

.(ma)  5,025,235 

2,037,010 

2,442,425 

1,421300 

23,025 

Tribune . 

.(e) 

0,794,703 

1,710,807 

4,107312 

050,740 

13,748 

l|  Dodge  (Sty  (K*n.).... 

aiobt . 

.(e) 

2.372,700 

373,345 

1,501,600 

350350 

61,430 

1  De4*n(Al*.) . 

Bogle. . 

.(e) 

1.420.005 

207,107 

1,169,438 

ff  Deter  (Ohio) . 

Reporter . 

.(e) 

2,108,001 

330,002 

1,010,014 

127,503 

40,002 

0  Dwigisc  (Mieh.)... . 

Newt . 

.(e) 

1,471300 

214,002 

070,430 

245,420 

35304 

II  Dnoqas  (low*) . 

Telegraph- Herald 

t 

A  Timet-doumal.(ea) 

4,142.020 

830300 

2,770,402 

382308 

150,000 

1^1  Dm*s  (OU*.) . 

Banner . 

.(e) 

881,400 

101352 

570318 

30,000 

118370 

..-I 

Sunday  edition. 

.(*) 

205,810 

10342 

245.688 

0,080 

..i - 

1 

Total . 

.(ea) 

1,147310 

171,704 

815,000 

40,040 

118370 

1  Dwuge  (Colo.) . 

Herald . 

.(e) 

1330,510 

405,320 

747350 

42,700 

51340 

E 

ToUl  DIspUr 


City 

Paper  Published 

Linage 

National 

Local 

Classilled 

Legal 

East  liverpool  (Ohio) . 

Reeiew . 

.(e) 

4353,760 

058308 

3304.784 

235,760 

54,908 

East  St.  Louis  (Ill.) . . , 

Journal. .e . 

.(e) 

3,614,624 

440,405 

2.490.543 

035,753 

32,923 

Sunday  edition... 

.(s) 

806,116 

38308 

629,394 

227,736 

78 

Total . 

.(ee) 

4,510,740 

488,313 

3,125,037 

863,489 

33,001 

East  Stroudsburg . 

Sun . 

.(m) 

1,774,696 

189,080 

1373.092 

149,982 

61,642 

A  Stroudsburg  (Pa.). 

Record . 

.(*) 

1371312 

376,348 

1.318.604 

07,160 

79,100 

Eau  Claire  (Wis.) . 

Leader  A 

Telegram . 

.(mee)3,298.778 

707,994 

2,123,730 

467,054 

El  Dorado  (Kan.) . 

Timet . 

.(e) 

2,219,307 

303,206 

1,749,790 

74,550 

91,671 

Elgin  (Ill.) . 

Courier  Newe _ 

.(e) 

4,761.190 

668,514 

3,608,990 

434,364 

49,322 

Elisabeth  (N.  J.) . 

Journal . 

.(e) 

8,482,544 

890,946 

0.335,266 

782,516 

473,810 

Elisabeth  City  (N.C.) . 

Adtartce . 

.(*) 

1,330,644 

300,139 

892,447 

138,057 

Elkhart  (Ind.) . 

Trutt . 

.(e) 

3,302,300 

617,646 

2,390,334 

285,320 

(Legal  included  in  local) 

Elko  (Nev.) . 

Free  Prett . 

.(e) 

653.289 

167,580 

385,854 

45,885 

53,970 

Emporia  (Kan.) . 

Qaxette . 

.(e) 

2,758,210 

410,664 

2,272,774 

65,772 

Enid  (Okla.) . 

Newt  A  Eagle. . . 

.(me)  6,567,436 

1,056,154 

4,621,960 

700,490 

188,832 

Sunday  edition. . 

.(e) 

631397 

17,395 

535,766 

74,908 

3,738 

Eecanaba  (Mich.) . 

Free* . 

.(m) 

2,723,098 

378,434 

2,201,028 

50,906 

23,730 

Eureka  (Cal.) . 

Humboldt 

Standard . 

,.(e) 

2,771,899 

495,446 

1,785,917 

311,561 

178,975 

Humboldt  Time*(ms)  2,778.146 

462324 

1,780,156 

400310 

129,550 

Eyerett  (Wash.) . 

Herald . 

.(e) 

3,496,962 

692,118 

2,394,294 

290,710 

113334 

Sunday  edition . . 

..(s) 

346,080 

30,114 

267,162 

48,692 

112 

Total . 

..(es) 

3,843,042 

722332 

2,661,456 

345.408 

113,946 

F 


Fairmont  (Minn.) . 

Setdind . 

.(e) 

1,300,182 

280,750 

784,890 

139,530 

93300 

Fairmont  (W.  Va.) .... 

Times . 

.(m) 

2,093,574 

524,748 

1,301,384 

122,514 

140390 

Wett  Virginian. . 

.(e) 

2308,458 

555.688 

1,394,792 

118.132 

151,354 

• 

Sunday  edition. . 

.(*) 

337,540 

34,140 

272,356 

25,048 

5,516 

Fargo  (N.  D.) . 

Forum . 

.(m) 

3331,285 

732329 

2,295,823 

301,031 

1,602 

Sunday  edition. . 

.(e) 

660,442 

38,626 

526,523 

95359 

34 

Total . 

.(ms)  3,991,727 

771,455 

2,822,346 

396390 

1,636 

Forum . 

.(e) 

3,710,746 

732,954 

2,343,566 

301,044 

243,182 

Faribault  (Minn.) . 

Newt . 

.(e) 

2,177,192 

405.910 

1,498,700 

186,056 

85,620 

Fayetteville  (N.  C.) . . . 

Obterttr . 

.(e) 

1381,857 

332,048 

822.703 

74,000 

01,300 

Fergus  Falls  (Minn.) . . 

Journal . 

.(e) 

2,124,486 

331,408 

1,627,528 

111,986 

53.584 

Findlay  (Ohio) . 

Republican  A 
Ciourier . 

.(m) 

3,622,022 

560,420 

2,072,862 

294.402 

94,878 

Fitchburg  (Mass.) . 

Senlind . 

.(e) 

4,004392 

601,836 

3,719,464 

222,902 

Flint  (Mich.) . 

Journal . 

.(e) 

7,920,128 

1,104,058 

5,972,240 

780,824 

Sunday  edition. . 

.(*) 

1,090,782 

53,018 

881,804 

155.900 

Total . 

.(ee) 

9,010,910 

1317.076 

6,854.050 

945,784 

Flora  (lU.) . 

Newt . 

.(e) 

085,898 

108,058 

508.000 

8,102 

10.178 

Flushing  (N.  Y.) . 

North  Shore 
Journal . 

.(e) 

2,505,652 

392,420 

1,400,620 

598,958 

143.654 

Fond  du  Inc  (Wis.) . . . 

Commonwealth 
Reporter . 

.(e) 

3,981,314 

691,408 

2,883.592 

249,805 

156,440 

Fort  Collins  (Colo.) . . . 

ExpreteJJourier. .. 

.(ee) 

3,050,084 

378,854 

2,462,880 

176,700 

40,600 

Fort  Lauderdale . 

Newt . 

.(e) 

1324,047 

201,908 

811,702 

20.040 

190,328 

Fort  Morgan  (C!olo.)... 

Ttmss . 

.(e) 

005,004 

190355 

437,948 

32301 

35,530 

Fort  Pierce  (Fla.) . 

Newt-Tribunt. . . 

.(e) 

981,309 

140,013 

725,717 

0,040 

105,090 

Sunday  edition. . 

.(*) 

218344 

35,003 

181,429 

2,412 

Total . 

.(ee) 

1300313 

175,010 

007,140 

12.001 

105.990 

Fort  Smith  (Ark.) . 

,  Southwrest 

American . 

.(m) 

2,475,550 

734,832 

1,465,394 

225.102 

60,162 

Timet- Record... . 

.(e) 

2,480,306 

734332 

1,470,742 

220,150 

48,636 

Sunday  edition. . 

.(s) 

504,000 

41,776 

470,092 

81,000 

322 

Fostoria  (Ohio) . 

,  Reeiew . 

.(e) 

1392,067 

282,751 

1,044,797 

28,535 

35,984 

Times . 

.(e) 

1318,407 

238,538 

017,704 

35,188 

20,917 

Framingham  (Mass.) . . 

.  Newt . 

.(e) 

2,483,499 

307,572 

1,767,187 

257336 

91,504 

Frederick  (Md.) . 

,  Newt . 

.(e) 

2,955318 

402,854 

2,181,718 

310,040 

Poet . 

.(m) 

2,058,014 

462354 

1358.140 

237,020 

Fremont  (Ohio) . 

(Legal  included  in  classified) 

,  Mtttenger . (e)  2,101,168 

379,777 

1,637,010 

112303 

32,118 

Newt . 

.(e) 

2,141,038 

312,040 

1,688,443 

101,280 

38,366 

Fresno  (Cal.) . . 

.  Republican . 

.(e) 

839372 

130,444 

471340 

222352 

8,736 

(Figures  for  Jan.  1, 
Tribune . (m) 

1932  to  March  21.  1932) 

1,350,776  248,458  576,072 

525,010 

030 

(Figures  tor  March  22.  1932  to  Dec.  31,  1032) 

Beo . (e)  5.148.290  916.048  3,216.892 

822,122 

193328 

Sunday  edition. . 

..(e) 

671,160 

411,930 

51,730 

204,094 

1302 

Fullerton  ((kL) . 

(1,498  line*  roto  included  in  total) 

,  New*  7Vibun*....(e)  3,094,014  387326 

2338,302 

194,754 

273,072 

G 


Gainesville  (Fla.) . 

Sun . 

.(ms) 

1,053,351 

249321 

1,082,008 

204,076 

57,350 

Oallipolia  (Ohio) . 

Tribune . 

.(*) 

1,124314 

172,718 

818.118 

100312 

20366 

GaUup  (N.  M.) . 

Iruleperulent . 

.W 

1,306,773 

273,535 

1,002,238 

48310 

47,747 

Galveston  (Tck.) . 

New* . 

.(m) 

4,001,441 

751,760 

2,300,175 

939.407 

Sunday  edition. . 

.(*) 

023,063 

81,907 

614,078 

227.078 

Total . 

.(ms) 

4,026.104 

833,676 

2.923353 

1,167,175 

TVibun* . 

.(e) 

3,823,547 

822,407 

2301.027 

709.513 

Gardner  (Mass.) . 

Newt . 

.(e) 

2,505,542 

202334 

2,036,258 

207,050 

Gary  (Ind.) . 

Poet-Tribune. . . . 

.(e) 

6,328,710 

804332 

3,783,831 

450,034 

284.019 

Gastonia  (N.  C.) . 

Oaeette . 

.(e) 

1,180,340 

414,302 

58.030 

158304  1317342 

Geneva  (N.  Y.) . 

Tims* . 

.(e) 

2,350,634 

407,402 

1,575,100 

231350 

52,620 

Glendale  (OL) . 

Newt-Prtte . 

.(e) 

5,785,458 

730,730 

4,056,192 

764,750 

233,780 

Gloveisvilla  A  Johns* 

town(N.  Y.).*i.... 

Herald  A  Leader 

Republican... . 

.(me)  0,723.002 

1317.328 

4,633,002 

501302 

276,710 

Goose  C>eek*(Tex.) . . ., 

,  TriCitiee  Sun. . . 

.(e) 

1,101,064 

171,027 

891,177 

30,400 

(Political  included  in  local) 

(Contimed  on  p<me  36) 
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Display 


I 

Total 


Display 


aty 

Paper  Published  Uuage  National 

Local 

Classified 

Legal 

Goshen  (Ind.) . 

DtmoeraL . 

.(e) 

1,012,102 

182,140 

668,150 

35312 

126,000 

Grand  Forks  (N.  O.) . . 

Herald . 

.(me)  2,503,452 

530,180 

1,680,448 

148,064 

144,760 

Sunday  edition. . 

.(s) 

648,508 

21,966 

560,840 

68,534 

7,168 

Grand  Haven  (Mich.). 

Tribune . 

.(e) 

1,656,609 

257,471 

1,180,471 

62,772 

155395 

Grand  Island  (Nri>.)— 

Independent . 

.(e) 

3359,116 

663376 

2,076,802 

418378 

100,660 

(Local  includes  88,116  lines  of  readers) 

Grand  Junction  (Colo.)  Sentinel . 

.(e) 

2,082,136 

454344 

1,383,186 

146,404 

00,302 

Sunday  edition . . 

.(s) 

504,854 

13388 

438,326 

41,034 

11,606 

Total . 

.(ss) 

2,586,990 

468.132 

1.821.512 

186,438 

110,008 

Grand  Rapids  (Mich.).. 

Press . 

.(e) 

7,632,842 

1,686,454 

5,036,514 

891,016 

18358 

Great  Falls  (Mont.) . . . 

THbun^L^ader . , . 

..(me)  3,646,041 

630,140 

2,666,503 

323,022 

26,376 

Sunday  edition.. 

.(s) 

734,174 

54,313 

585,613 

00,132 

4,116 

Grseley  (Colo.) . 

Tribune . 

.(me)  2,700,232 

375,823 

2,020,662 

174323 

115,524 

Green  Bay  (Wis.) . 

Preu-GateUe . 

.(e) 

6,276,326 

831,922 

4,735,976 

498,260 

210,168 

Grsencastle  (Ind.) . 

Banner . 

.(e) 

1,022,838 

189,948 

670,716 

73,832 

88,341 

Greenfield  (Maas.) . 

Recorder . 

.(e) 

2,899,904 

513,534 

2,181,382 

204,988 

(Legal  included  in  local) 

Gheenaboro  (N.  C.).... 

News . 

.(ms) 

3,893,652 

790,512 

2,748,466 

345,674 

(Legal  included  in  classified) 

Record . 

.(e) 

3,057,152 

737,450 

1,986.008 

332,794 

(Legal  included  in  classified) 

Greensburg  (Ind.) . 

ATsies . 

.(e) 

1,902,124 

213,000 

1,570,124 

84,000 

26,000 

Greensburg  (Pa.) . 

Review . 

.(m) 

4,181,226 

526,442 

3,081,176 

525,896 

47,712 

Tribune . 

.(•) 

4,093,894 

515,084 

2,986,382 

525,896 

65,632 

Gresnville  (Mich.) . 

ATetes . 

.(e) 

1,229,888 

228,536 

894,126 

40,684 

66,542 

Greenville  (Mias.) . 

Democrat-Timee . . 

.(e) 

2,039,268 

248.080 

1370.388 

420,000 

100,800 

Greenville  (Pa.) . 

Record-Argue .... 

.(e) 

1,811303 

240.084 

1,524,749 

45,470 

Greenville  (S.  C.) . 

News . 

.(m) 

2,869,472 

653.604 

1,988,326 

227,542 

Sunday  edition . . 

.(s) 

949,004 

59348 

777,350 

112,406 

Total . 

.(ms)  3318.476 

712352 

2,765,676 

339,948 

Piedmont . 

.(e) 

3,572328 

675,416 

2,629,058 

267,754 

(Legal  included  in  local) 

• 

Greenville  (Tenn.) . 

5un . 

.(e) 

805.421 

200,803 

604,618 

Hackensack  (N.  J.) . . .. 

Bergen  Record . . . 

.(e) 

5,384,680 

648,620 

4,040,358 

494,718 

200,084 

Hagerstown  (Md.) _ 

Herald . 

(m) 

3,428,628 

602,140 

2.349,872 

476,616 

Man . 

.(e) 

3,508.376 

606,592 

2.437388 

464,496 

Hamilton  (Ohio) . 

Journal . 

.(e) 

3372.248 

723.562 

2,344,062 

204.624 

40,224 

(Legal  not  included  in  total;  measured  for  6  months) 

Hammond  (Ind.) . 

Tinue . 

.(e) 

5,329392 

631,474 

3,098,143 

402,039 

298,036 

Hancock  (Mich.) . 

Copper  Journal. . 

.(e) 

992310 

220,712 

771,498 

Hanford  (Cal.) . 

Journal . 

.(m) 

1,149,988 

248,472 

710,990 

73,108 

117,418 

Hanford  (Cal.) . 

SenHnd . 

.(e) 

1,122,920 

200.204 

725,582 

139,580 

57,554 

Hannibal  (Mo.) . 

Courier-Pod . 

.(e) 

2393.858 

501,970 

1.690,988 

200,900 

.(e) 

2,815,470 

356,692 

2.315,166 

143,612 

Harrisburg  (III.) . 

Regieter . 

.(e) 

1393.117 

277,843 

975,940 

22,386 

16,948 

Harrisonburg  (Va.) . 

News-Record . 

.(m) 

2.002361 

361,378 

1,471,746 

56,847 

112300 

Hastings  (Nsb.) . 

Tribune . 

.(e) 

2,024,484 

568332 

1.202,054 

226,086 

28,112 

Haverhill  (Maas.) . 

Sunday  Record.. 

.ts) 

828,548 

5.474 

818,944 

3,332 

798 

.fs) 

807.082 

163.1  Id 

644,868 

(Legal  and  classified  included  in  local) 

TForfd . 

.(ee) 

674,898 

297.024 

361 B02 

16.072 

Herkimer  (N.  Y.) . 

Telegram . 

.(e) 

1,825.957 

376,828 

1,201,594 

95,977 

61,558 

Hibbing  (Minn.) . 

Tribune . 

.(e) 

2,407,776 

410,242 

1,528,660 

198,030 

270,844 

Hickory  (N.  C.) . 

Record . 

.(e) 

2307.350 

268,004 

1,809,354 

129,652 

100,340 

Hi^  Point  (N.  C.).... 

EntertH-ise . 

.(m) 

2.675346 

444,584 

1,996,218 

144342 

00302 

Hillsboro  (Tex.) . 

Mirror . 

.(e) 

990,430 

814,030 

140,912 

26.488 

Hillsdale  (Mieh.) . 

Newe . 

.(e) 

1,741.080 

269.922 

1,235,553 

172,809 

62,709 

HUo  (T.  H.) . 

Tribune  Herald.. 

.(es) 

1386.432 

3103S2 

864.508 

43,108 

67,844 

Hoboken  (N.  J.) . 

Jereey  Obeerter. .. 

.(e) 

5.654,339 

040.310 

3,014,950 

1,018,985 

680,094 

Holdenville  (Okla.)... . 

News . 

.(e) 

1,188.406 

219.324 

002,073 

28,659 

37,450 

Holland  (Mich.) . 

SenHnd . 

.(e) 

2,159,346 

448.149 

1.623372 

120,930 

55,440 

Hollywood  (Cal.) . 

Citieen-Newe. . . . 

.(e) 

4,540,977 

788.200 

2351.767 

824,170 

76340 

Honolulu  (T.  H.) . 

Advertiser . 

.(m) 

3346,481 

636,146 

1,029,718 

469,462 

211,155 

Sunday  edition. . 

.(s) 

1318,415 

200,908 

808,723 

114,198 

5,586 

Total . 

.(ms)  4,564396 

936,054 

2328.441 

583,660 

216,741 

Star-Bulletin .... 

.(e) 

4,024,176 

1335,524 

2,327355 

430352 

230,545 

Saturday  edition. .  (sat) 

1,091,059 

158.687 

780,565 

113,386 

38,421 

Total . 

.(es) 

5.115335 

1,194311 

3,107,820 

544338 

268.966 

Hoopeston  (ID.) . 

Chronicle- Herald. 

.(s) 

1312,680 

199,360 

952,406 

31,878 

29,036 

Hoquiam  (Wash.) . 

Washingtonian . . 

.(m) 

1,182,006 

271,376 

828,100 

47,586 

34,944 

Homell  (N.  Y.) . 

Tribune-Tiaue. . 

.(e) 

2352377 

507,784 

1.585367 

128,814 

30,912 

Hot  Springs  (Ark.) .... 

Sentinal  Record. 

.(m) 

1,777,906 

356.844 

1317.734 

150,584 

44,744 

Sunday  edition. 

.(s) 

147364 

38,376 

66.006 

30,064 

2,618 

Total . 

.(ms) 

1.925.770 

305320 

1384.640 

199,548 

47,362 

Sew  Era . 

.(e) 

2,053,870 

389,446 

1,423,932 

195318 

44,674 

Hudson  (N.  Y.) . 

star . 

.(m) 

1,772.190 

282,702 

1350314 

112,028 

127346 

Hugo  (Okla.) . 

News . 

.(es) 

799.754 

381,768 

303.728 

23,532 

726 

Huntington  (Ind.)  .... 

Herald-Preee.. . 

.(e) 

2.937337 

382.715 

2372.774 

175322 

96,426 

Huntington  (W.  Va.)... 

Herald-Dispatch .  .(m) 

4,364,628 

738,202 

3.134,402 

337,915 

154,109 

Sunday  edition. . 

.(s) 

977,986 

41.128 

832,640 

98,587 

5,631 

Adeertieer . 

.(e) 

4,732,413 

738,501 

3.384,171 

357,706 

252,035 

Huntsville  (Ala.) . 

Tssms . 

.(e) 

1,674.050 

310,632 

1354.582 

108,836 

(Legal  msasured  with  classified) 

Huron  (8.  D.) . 

Huronite . 

.(e) 

2,507,988 

362,117 

1,791,643 

217,056 

137,172 

Hutebinson  (Kan.).... 

Herald . 

.(m) 

1,909,848 

630,098 

844,746 

327,124 

107,380 

Sunday  edition. . 

.(s) 

507.906 

35340 

370,174 

99,750 

2,142 

Total . 

.(ms)  2,417354 

665.038 

1314,020 

426374 

100,522 

News . 

.(e) 

3,614.500 

668,004 

2,602318 

430334 

13,044 

Idaho  Falls  (Ida.) . 

Poet- Regieter. . . . 

.(es) 

1 

2,209,086 

361380 

1,657,136 

2|6.618 

64,652 

Independence  (Ma).. . 

Examiner . 

.(e) 

3327.068 

262.668 

1,425,046 

403,844 

235,410 

Independence  (Kan.) . . 

Reporter . 

.(e) 

2348.715 

366.401 

1,727,432 

130370 

24,612 

Inglewood  (Cal.) . 

News . 

.(e) 

3335,772 

190.024 

2,784,696 

294,840 

165,312 

Ionia  (Mich.) . 

Sentinel  8tandard..(e) 

1,154,700 

226.030 

816,172 

67,074 

45,514 

losra  City  (Iowa) . 

Preee-CitiMen _ 

.(e) 

2.677,634 

473,746 

1,865,774 

230,006 

108,108 

Iren  Mountain  (Mieh.) 

News . 

(e) 

2341304 

345,940 

1.649.634 

142,030 

203,700 

aty 

Paper  Published 

Linage  : 

National 

Local  Classified 

Legii 

Ironton  (Ohio) . 

Tribune . 

.(e) 

1,982,624 

379.582 

1,403,836 

110,614 

njh 

Sunday  edition.. 

.(s) 

361,998 

9,072 

324,548 

23.912 

Total . 

.(es) 

2344,622 

388,654 

1,728,384 

134,526 

Ironwood  (Mich.) . 

Olobe . 

.(e) 

2,482,143 

315331 

2,103,951 

62.901 

Ithaca  (N.  Y.) . 

Journal-  Newe. . . . 

(e) 

365,092 

J 

5,182,590 

55,482 

266.938 

35,994 

6.171 

Jackson  (Mich.) . 

Ctfissn  Patriot. . , . 

.(e) 

878,444 

3,777,606 

438.858 

87« 

Sunday  edition.. 

.(s) 

950.922 

40,152 

781,970 

122,136 

6« 

Total . 

.(es) 

6.133312 

918.596 

4.559.570 

560.994 

»4J|| 

Jackson  (Mias.) . . 

,  Clarion  Ledger.. 

.(m) 

3,134,102 

341,795 

2,060,202 

439,571 

Sunday  edition. . 

.(•) 

846,084 

35,911 

710,012 

98,610 

IJit 

Total . 

.(ms)  3,980,186 

377,706 

2,n0314 

538.181 

294W 

Jamestown  (N.  Y.).., . 

.  Journal . 

.(e) 

5308.964 

709,468 

3,701,157 

563,374 

nijH 

Post . 

.(m) 

4385,430 

487,371 

3363.693 

444,413 

MM 

Janesville  (Wis.) . . 

.  Oaeette . 

.(e) 

3.945.823 

684,817 

2,718,585 

432,119 

lOUM 

Jeannette  (Pa.) . . 

.  Newe-Diepatek . . 

.(e) 

1,771,222 

245303 

1,364.036 

130,746 

21A7 

Jefferson  City  (Mo.) . . 

.  Capital  News — 

.(m) 

1,829,072 

493,429 

1,056388 

196.826 

82n 

Sunday  edition. . 

.(s) 

604,198 

33,250 

499,604 

68,390 

2Jlt 

Total . 

.(ms)  2.433370 

535,679 

1,556.492 

265316 

UJS 

Poet-Tribune. . . . 

.(e) 

2,049,474 

513382 

1353.077 

227,437 

65J7I 

Jersey  City  (N.  J.) . . . . 
Johnson  City  (Tenn.) . 

.  Jereey  Journal.. . 
.  Chronicle  A  Staff 

.(e) 

5,050,618 

1,307,328 

2385.014 

811,011 

647JM 

Newe . 

.(me)  1,930.119 

516,924 

1.299312 

113.961 

34M 

Sunday  edition. . 

.(e) 

716,175 

31,808 

631,400 

51,385 

IJB 

Johnstown  (Pa.) . 

,  Tribune . 

.(e) 

7355,304 

924,574 

5.624350 

705.880 

Joplin  (Mo.) . 

,  Globe . 

.(m) 

2,739,142 

698,320 

1.690.530 

268382 

71611 

Sunday  edition. . 

.(s) 

876.260 

48,748 

691380 

124.166 

11.MI 

Total . 

.(ms)  3,615,402 

747,068 

2,391,410 

392,448 

84,471 

Newe  Herald.... 

.(e) 

2.910.852 

747,908 

1.750.252 

376,144 

37641 

Kalamasoo  (Mich.) ... . 

.  Oaeette . 

.(e) 

6,589,604 

1,046,514 

4,932,424 

610,666 

Sunday  edition . . 

.(s) 

1,226,848 

45,542 

1,009,806 

171,500 

Total . 

.(es) 

7,816,452 

1.092.056 

5,042,230 

782,166 

Kansas  City  (Kan.). . . 

Kansan . 

.(e) 

3.046.988 

702,940 

1,017,433 

395,787 

gS.7H 

Sunday  edition. . 

.(s) 

943,719 

76,048 

592,508 

192,738 

m 

Total . 

.(ee) 

3,990,707 

778,988 

2,509,941 

588,525 

876S7 

Kaufman  (Tex.) . 

Herald . 

.(e) 

611,576 

262,080 

305,760 

18316 

2iW 

Keene  (N.  H.) . 

Sentinel . (e)  3,303,888 

(Legal  included  in  local) 

587,804 

2,557,730 

158,354 

Kendallville  (Ind.) . . . . 

Newe-Sun . (e)  1,246,658 

(Legal  included  in  local) 

236,334 

910,658 

99.606 

(Continued  on  page  37) 


ssociation  of  «^A^UonaI  C-^dvertisers  •  inc. 

330  We«t  42nd  Street,  New  Yorit 

McOtAW.HlU.  BUILDING 


J«nuei7  SIstf  19S5 


tM  Jertagr  Joamnl 
Journal  Square 
Jorsa/  Cit/s  N.  J 


lour  Bova  la  adOs>tlng  tba  aaaa  rata  for  both  local  and 
natloiial  adeortislng  1  ballavOf  a  atap  la  tba  rl^t  diraetioa. 


This  aaaoclatioo  baa  gona  oo  raeord  aaaj  tiaaa  protaat- 
ing  agalnat  tba  dlffarantiala  ahlcb  baea  axlatad  batwaan  local  and 
Batlooal  rataa.  lianj  dapartawt  atoraa  nnleh  arc  aaaufaeturara  of  a 
llaa  of  thalr  oan  producta  baTa  baan  given  the  loaaat  prafarentlal 
rate  bj  navapapera  In  aplta  of  their  being  aanufacturara  in  direct 
coa>^atitlon  with  national  advartlsara*  In  additions  chain  atoraa  of 
all  klnda  which  are  aanufaeturara  and  whleh  aall  tbalr  om  branded 
producta  in  difact  coapetltloa  with  nationally  advartlaad  branda  are 
accorded  local  rataa.  In  our  opinions  national  advartiaara  rapr^ 
aeotlng  a  large  part  of  the  total  nawapapar  advartlaing  abould  not 
be  aakad  to  pay  a  national  or  general  jate  aany  tiaaa  bighar  than 
tba  local  rata  baeauaa  aueb  a  daaaod  afowa  diaeriaination  and  la  un¬ 
fair  conpatiti<Nis 


I  aa  aura  that  all  national  advartiaara  will  nearly 
approve  tbia  forward  atap.  ' 


Jersey  City,  New  Jersey 

National  Repreeentativot 

STORY,  BROOKS  &  FINLEY 

New  York — Philadelphia — Chicaro— San  Francisco 
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EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  page  36) 


iMspUr 


otr 

Paper  Published  Linage 

National 

Local  Classllled 

Legal 

l-^(Wis.) . 

. .  Newe . 

(e) 

5350,856 

689,108 

3,511,424 

461.986 

120,764 

i,.wMs(ni.) . 

. .  Star-Courier . 

(e) 

2.026,501 

380,030 

1,515,605 

130,956 

(Legal  included  in  local) 

g*Wwt(Fto.).... 

. .  Citieen . 

<•) 

743,148 

149.114 

411,036 

65310 

116,788 

gipnortCTenn.)... 

..  Timee . 

(e) 

1,056,272 

266,728 

601,684 

21,056 

76,804 

Sunday  edition . . 

.(a) 

306390 

35,658 

263316 

6,016 

Total . 

.(ea) 

1,362,662 

302,386 

955,500 

27,972 

76304 

. .  Freeman . 

.(e) 

4.009.688 

680,638 

3,608,576 

306,166 

224,308 

&rton(N.  C.) . 

. .  Free  Preee . 

.(e) 

1.409,632 

324.814 

1.040,620 

44.108 

(Legal  included  in  local) 

iQl^iinina  fPa.).*  •  • 

. .  Stmpwm.'  Leader 

Timee . 

.(e) 

2,643,354 

366,250 

2377.104 

aty 


M 

Total  Display 

Paper  Published  LInace  National  Local  ClassUed  Legal 


Ihiiith  Falls  (Ore-)  ■ 
Ig^gmo  (Ind.) . 


(Legal  and  classified  included  in  local) 

Herald-News . (mes)4, 423,706  1 .156,008 

Tribune . (e)  2,708,860  586,950 

(Legal  included  in  local) 


2,662.016 

1,878,576 


511.896 

243,334 


g3.7« 

iM 

SliS 

24,9X 


UCnaM  (Wis.) . 

,  Tribune  A  Leader 

Preee . 

.(e) 

3,509,272 

774,268 

2,601,878 

223,136 

Sunday  edition 

.(s) 

554,998 

38,344 

510,674 

49,980 

Total . 

.(ee) 

4,154370 

812,602 

3,112,552 

273,116 

(Legal  measured  as  local) 

la  Grande  (Ore.) - 

,  Obeereer . 

.(e) 

1,576,372 

332,080 

1,072,512 

171,780 

(Legal  included  in  classified) 

Uksland  (Fla.) . 

.  Leader  A  Star- 

Tetegram . 

(e) 

2,352,546 

444,570 

1,785,686 

120,456 

1,834 

Sunday  edition . . 

.(e) 

681,520 

59,164 

556,920 

64,008 

1,428 

Total . 

•  (ee) 

3334,066 

503,734 

2.342,580 

184,464 

3.262 

Lucaater  (Pn.) . 

.  Intelligencer  Jourmtl 

A  New  Era. . 

.(me) 

4,854,029 

1,111,321 

2.970,242 

631,718 

140,748 

Sunday  edition. 

.(s) 

385,019 

15.240 

254,658 

115,895 

126 

Undale  (Pa.) . 

.  North  Penn 

Reporter . 

.(e) 

1,587,109 

200.449 

1,168.667 

197,113 

20,860 

Uadoid  (Pa.) . 

.  Record . 

.(e) 

1,471,116 

232,568 

1,231,164 

7,384 

tAonns  (Mich.) . 

,  State  Journal. . . 

.(e) 

7,494,025 

926,590 

5.733,553 

722,813 

111.069 

UiVepe  (Nev.). . . . 

.  Reriew-Joumal. 

.(e) 

2,157,876 

302,708 

1,447,628 

423,246 

51,562 

USdledU.) . 

.  Poet  Tribune. . . 

.(e) 

2,610,064 

419,580 

2,085,188 

68,712 

45,584 

Ltvmce  (Kan.) . 

•  Journal-World.. 

.(e) 

3,482,304 

466,452 

3,015,852 

(Legal  and  classified 

included  in  local) 

lanranM  (Man.) - 

.  Ektgle . 

.(m) 

3,575,880 

024.553 

2.080,280 

522,747 

48,300 

TrUbuno . 

.(e) 

4,608,727 

924,553 

3,145,308 

522,747 

16,110 

Labanon  (Pa.) . 

.  Newe-Timee . 

.(e) 

3,321,570 

677,250 

2,279,424 

241,150 

123,746 

791,196 

2,583,322 

241,020 

(Legad  included  in  local) 

Journal . 

..(e) 

3,538,346 

791.462 

2.507.890 

238,094 

(Legal  included  in  local) 

Liwiaton  (Idaho) . . . . 

.  Tribune . 

.  .(m) 

3,738,442 

478.108 

3,260.334 

Lnriatown  (Pa.) . 

>.  Sentinel . 

..(e) 

3,660,988 

394.660 

3,037.720 

237,608 

Inington  (Ky.) . 

> .  Herald . 

■  .(m) 

3,650,402 

314.286 

2,866.640 

374,066 

95,410 

Sunday  edition. 

■  .(b) 

030,622 

23,632 

761,502 

131,068 

14,420 

Total . 

..(me)  4,581,024 

337,018 

3,628.142 

505,134 

109,830 

Leader . 

.  .(e) 

4,437,020 

831.586 

3,177,860 

350.532 

77,042 

Sunday  edition. 

..(s) 

1,184,610 

52,570 

993.524 

130,480 

8.036 

Total . 

•  .(ee) 

5,621,630 

884,156 

4,171.384 

481,012 

85.078 

Uaia  (Ohio) . . 

..  Star . 

•  .(m) 

3,334,758 

761,306 

1,855,714 

669,830 

47,908 

Newe . 

.  .(ee) 

5,455,828 

806,218 

3,651,662 

8654208 

132,650 

laeolndU.) . 

. .  Courier . 

.  .(e) 

1,311,324 

289.618 

024.518 

50,162 

47,026 

laeoln  (Neb.) . 

. .  Journal  A  Star. 

..(mee)4,609.588 

1.010.788 

3,021.032 

628.768 

(Legal  included  in  classified) 

little  FaUi(N.  Y.).. 

..  Timee . 

.  .(e) 

1,821,652 

263,038 

1,558,614 

(Legal  and  classified  included  in  local) 

Arkanaae  De7noerat(,e)  4.838,092  847,178  3.194,286 

Sunday  edition . . .  (s)  891 ,464 

Total . (ee)  5.729.556 

Arkansas  Gasette.(m)  5,177,603 
Sunday  edition. .  .(s)  1,353,636 

Total . (ms)  6.531,239 

Traneeript . (e)  1 ,138.387 

VnionSun  & 

Journal . (e)  3,583,748 

Jlspn  (Utah). .  Herald-Joumal. . .  (e)  2,922,528 

(Legal  included  in  classified) 

[Lot*  Beach(Cal.)  Proee-T^eoram  A 

_  Sun . (mes)8, 502,921  1,479,142  5,387,214 

Vsst  Branch  (N.J.) . . .  Record . (e)  3.039,274 

Tsai  Island  City . . 


UUe  Rock  (Ark.).. 


link  Falls  (Minn.) . . 
L«kport  (N.  Y.) . 


73,234  677.936 

920,412  3.872,222 
795,452  3,718^98 
101,918  1,040,572 
897,370  4,767,870 
263,077  706,538 

520,212  2,292,094 
297,808  2,258,774 


106.056 

812.631 

84,064 


.(e) 


.(e) 

.(e) 


3.572.258 

1.785,994 


1.923,152 

2.310.303 


380,604  2,320,346 
325,010  2,055,615 
337,750  1,318,058 
308,552  988,904 

44,646  549A00 

403,886  1,370,348 
400,639  1,500,400 


3,256,582  201,340  2,443,336 


•"tmont  (Col) . Timee-CaR 

(Tea.) . Journal . (m)  1,492  862 

Sunday  edition... (a)  632,012 

^  Newe. 

F«<riew  (Wash.) .  Newe . 

.  Journal  A  Timee 

Herald . (e) 

^  (The  Lorain  Journal  bought  the  Lorain  Times  Herald 

.  Courier-JoumaI....(m)  7,310,402  1,550,048  4,777^03 

Sunday  edition... (s)  2.061.423  232,028  2.40i3,583 

Total . (ma)10,271,015  1,702,876  7.180376 

Timee . (e)  7,521,433  1,557,707  4,054,570 

Herald- Poet . (e)  4,773,824 

(Legal  included  with  classified) 

) .  Avalanche . (m)  2,413.670 

Journal . (e)  2,404,626 

..  Sunday  edition... (s)  1,108,016 

^  .  News . (ms)  4,381,104 

Ad9ane4 

.  . 


03,338 

26,418 

01,826 

325,462 


507,435  3,540,460 


324300 

1387,817 

057,065 

725,020 


.(e) 

.(e) 


4300,456 

4.007.230 


515,270  1  366.468 
516,306  1353.644 
21,658  838,418 

766,802  3,387.622 
764,702  3,345,044 
600,504  3,847,008 


Macon  (Ga.) . 

Telegraph . 

.(m) 

2,062,416 

739,831 

1,738,889 

436,126 

47.570 

Sunday  edition  .. 

.(s) 

895,586 

37350 

727397 

129,459 

980 

Newe . 

.(e) 

2,428,740 

710,108 

1,113,810 

426,653 

169,169 

Total  morning. 

.(ms)  3,858,002 

777,681 

2,466,186 

565,585 

48,550 

Madison  (Wis.) . 

Capital  Timee.. . . 

.(e) 

4,238,408 

570,041 

2,703358 

562331 

401,838 

Sunday  edition.. 

.(s) 

918,294 

25,158 

772,009 

120312 

915 

Total . 

.(ee) 

5,156,762 

596,099 

3,475,367 

682,543 

402,753 

Wieeonein  State 
Journal . 

.(c) 

4,073,570 

790,566 

3337.446 

605,024 

240334 

Sunday  edition.. 

.(s) 

968,212 

22,624 

797,020 

148,508 

Total . 

.(cs) 

5,941,782 

81B,190 

4,134,466 

753,592 

240,534 

Malone  (N.  Y.) . 

Telegram . 

.(0 

2,027,522 

453,530 

1.378346 

111,006 

84,140 

Mangum  (Okla.) . 

Star . 

.(e) 

1,301380 

301347 

945,902 

18,894 

35337 

Manhattan  (Kan.). . . . 

Chronicle . 

.(ms)  24269,022 

279,594 

1326304 

125,036 

30,988 

Mercury . 

.(e) 

2,304,032 

270,514 

1,855.042 

119,084 

54392 

Mankato  (Minn.) . 

Free  Preee . 

.(e) 

3,370,122 

662,004 

2309.918 

438300 

Marietta  (Ohio) . 

Timee . 

.(e) 

2,898,896 

5004220 

2,033378 

274,470 

90,328 

Marion  (Ind.) . 

Leader-Tribune . 

..(m) 

2,578303 

583342 

1,083,584 

267,022 

43,855 

Sunday  edition. . 

.(s) 

578,893 

31,346 

475,146 

72,303 

98 

Total . 

.(me)  3,157,196 

615,188 

2.158,730 

339325 

43.953 

Chronicle . 

.(0) 

2,743,790 

583,534 

1337,885 

264,726 

57,645 

Marinette  (Wis.) . 

Eagle-Star . 

.(e) 

1,935,360 

321,902 

1390.090 

126,016 

96,152 

Marion  (Ohio) . 

Star . 

.(e) 

4,738,194 

724,640 

3,385,740 

469,187 

158,627 

Marquette  (Mich.) . . . , 

Mining  Journal.. 

..(m) 

34230,318 

422,114 

2,462,488 

216316 

129,528 

Marshalltown  (Iowa)... 

.  Time*- Republican  (e) 

2,967,582 

602,000 

2,245,152 

120,430 

Marshfield  (Ore.) . 

(Legal  included  in  local) 

Cooe  Bay  Timee.  ..(e)  1 ,342,068 

340,480 

712,418 

112,336 

113,722 

Marshfield  (Wis.) . 

Newe- Herald.... 

..(e) 

1,923,070 

276,227 

1,492,445 

111,401 

42,997 

Martinss  (Cal.) . 

Contra  Coeta 
Qaxetle . 

..(e) 

1,606,892 

290,771 

1,082,046 

118,510 

115,458 

Martinsburg  (W.  Va.). 

Journal . . 

..(e) 

2,338,595 

352,513 

1,809,808 

60,578 

115,696 

Martina  Ferry  (Ohio).. 

.  Timee . 

..(e) 

3,854,872 

617,003 

3,010,121 

172,122 

55,626 

Marysville- Yuba  City 
(Cal.) . 

.  Appeal-Democrat.. it) 

2,422,504 

447,064 

1,549,688 

264,124 

161,028 

Maryville  (Mo.) . 

Forum . 

..(e) 

1,526380 

2564242 

1,057,406 

97,930 

114,702 

Mason  City  (Iowa) . . . . 

Olobo-Oaeette. . . . . 

..(e) 

4,530,140 

750,162 

3,220.392 

357,588 

207,998 

Massillon  (Ohio) . 

.  IndependorU..,,. 

..(e) 

3,779,776 

530,008 

3,010,280 

170,646 

68,782 

Mauch  Chunk  (Pa.).. . 

.  Timee- Newe.... 

..(e) 

1,507,822 

187,744 

1.195345 

19,600 

105,173 

MoAlester  (Okla.) . 

.  Newe-Capital... 

.  .(ee) 

1,734,544 

392,322 

1364,260 

87,962 

McPherson  (Kan.) _ 

(Clanified  includes  legal) 

.  Republican . (e)  1,646,964 

215,390 

1,349,670 

81,900 

(Continued  on  page  38) 


NEW  YORK  CITY 

CONTINUED 

BASS.  HENRY,  ADVERTISING 
AGENCY 

12fSl  Broadway. 

Telephone  Murray  Hill  4-0439, 
Production  Mgr. — Al.  Scheln. 
Proprietor — Henry  Baas. 


602.840  103,788 

136.682  3,613 

730,522  107,400 

616,575  47378 


6,000 

53,368 

84,708 


142,898  628,502 

365,946  . 


1,622,061  14.504 

236,572  101,762 

1,071,860  119,774 

130,186  . 


12,068 

12348 

57,002 

83,802 


462,882  59,024 

Dec.  20.  1932) 
963.608  0,643 


703 

10,346 

61,101 


10,036 

17,094 

6,086 


611,096 
618,402 
240.064 

226.500  . 

188,720  . 

296.632  153,006 


PERSONNEL— LIST  OF  ADVERTISING  AGENCIES 


New  York — Cont’d 


BELL  ADVERTISING  CO..  INC. 

1234  nrnadvYay. 

Telephone  Pe.  6-1148, 

General  Mgr. — John  Paul  Stack. 


BENTON  &  BOWLES.  INC. 

444  Madtson  Avenue. 

Telephone  Wicker>ham  2-0400. 


18  East  48th  Stn 
Branch  office — Bo| 
President — Charles 
Vice-President — Ph 
Spare  Buyer  &  Pro| 
John  J.  Schwed. 
Art  Director — Irvin 
Account  Execuilves- 
JertHue  8111. 

Ethel  8treusand.  , 
Philip  Q.  Gilmol 
Radio  Dept. — Jeronf 
Recognition:  APA 


BATTEN.  BARTOl 
4  OSBORN.  IN([ 

383  Madison  Ave| 

Tel.  Ele  5-5800. 

Branch  Ofllces — 

Chicago.  Illinois 
Minneapolis.  Mlrl 
Boston,  Massai'hd 
Pittsburgh.  Penn[ 

(’hairiuun  of  the  £ 

Bruce  Barton. 

President — William 
Vlce-Pres.  &  Qener 
Hoy  8.  Durstine. 

Vice-President  4  ' 

F.  R.  Feland. 

\'  ice- Pres  ident — A  bj 
(Buffalo  (^ee). 

U.  L.  Hurst  (F 
Barton,  Durstil 
Corporation.  C) 
Vlce-Pretldenla-- 
Cliarlea  J.  Babcoi| 

A.  D.  Chlquolne. 

N.  W.  Emerson  ( 

O.  F.  Gouge. 

Paul  M.  Uollltter. 

Stacy  W*.  Page. 

8.  U.  Busser. 

Maurice  Collette. 

Clarence  L.  Davit  (Buffalo 
Ralph  B.  Campbell. 

(Minneapolis  office). 

Chester  E.  Haring. 

Secretary — P.  M.  Lawrence. 

.\si't  Treasurer — T.  Arnold  Rau. 
\ss’t  8ecretary — H.  A.  Holloway. 
.New  Business  Manager — 

George  T.  Eager. 

Radio  Dept^Arthur  Pryor,  Jr. 
Space  Buyers— 

P.  M.  Lawrence. 

H.  C.  Duffy. 

H.  C.  Brandau. 

W'.  J.  O'Donnell. 


Tell.  Who 

— To  See  — To  Wire 
— To  Phone  — To  Write 

Space  buyers  ...  account  executives  ... 
radio  executives  ...  anybody  and  every¬ 
body  you  contact  in  advertising  agencies. 
Alphabetically  ...  geographically. 

Penonnei  -  List  of  Advertising  Agencies 
is  the  only  agency  personnel  service  issued 
monthly.  Gives  current  information. 


BLACKETT,  SAMPLE,  HUM- 
MERT  AND  GARDNER,  INC. 

330  West  i2nd  StreeL 
Chairman — Herbert  S.  Gardner. 
President — E.  Frank  Hummert. 
Vice-Pres.— SVilllam  J.  MolL 
Secretary — J.  Glen  Sample. 
Treasurer — Hill  Blackett. 

Ass't  Treas. — Dwight  L.  Monaco. 
Media  4  Research  Director— 

F>ed  H.  Kenkel. 

Director — C.  H.  Clark, 
tion  Mgr. — D.  L.  Monaco. 
Executives — 

Ashenhurst. 


Economical — only  a  fraction  of  the  cost 
of  trying  to  maintain  your  own  agency 
list.  Efficient— cuts  direct  mail  and  per¬ 
sonal  selling  costs. 


Order  today  from 

STANDARD 
RATE  &  DATA  SERVICE 

536  Lake  Shore  Drive 
CHICAGO 


hon. 

G.  O.  Tormey. 
A;  APA. 


OMPANY,  THE 

Street. 

hland  4-9100. 
—Cincinnati,  Ohio. 


pordon  Aymar. 
r. — Joseph  Farrell. 
Bves — 


Meads. 

>.  F.  Storer,  Mgr. 
NPA:  APA:  ABP 

It  A;  NOAB;  ABC. 


MP80N  CO..  INC. 


Eugenia  C.  8tamler,  Charge  of 
Contracts. 

Recognition:  ANPA:  APA;  ABP; 
PPA. 

Member:  AAAA. 

BIRCH-FIELO  4  CO..  INC. 

110  West  40th  Street. 

President  4  Treasurer — 

Charles  A.  Birch-Field. 


|th  Street, 
ckawanna  4-0850, 

— Myer  Lesser. 

[f.  Smith. 

(ary  -O.  L.  Sift. 
Onager — Joby  Adams, 
uttves — 

38er. 

Gray. 

Adams. 

Casey. 

FreudentbaL 
Galla. 

P.  Klein. 

H.  H.  Levy. 

Recognition;  AXPA;  APA. 
Members:  NOAB;  ABC. 

BLAKER  ADVERTISING  A6Y, 
INC. 

120  East  41st  Street. 

Telephone  Caledonia  5-7851. 
President — Henry  B.  SelL _ 
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M  N 


Total  Dlsplar 


City 

Paper  Published  Linage 

National  Local 

Classified 

Legal 

Meadrille  (P».) . 

Tribune 

Republican... . 

.(me)  3,674,783 

463,628 

3,060,582 

80,037 

70236 

Mecbanicsburg  (Ohio) . 

Telegram . 

.(e) 

764.173 

436225 

325,000 

1,754 

2,419 

Medford  (Ore.) . 

Mail  Tribune... . 

.(ee) 

2.810.570 

582,652 

1.776,124 

338,156 

88,678 

(25,060  lines  readers  included  in  total) 

Medine  (N.  Y.) . 

Journal . 

.(m) 

1,180.364 

226,674 

897,396 

56294 

(Legal  included  in  classihed) 

Meridian  (Miae.) . 

Star . 

.(ee) 

3323,953 

862,701 

2,504,628 

243,768 

212,856 

Mexico  (Mo.) . 

Ledger . 

.(e) 

1.105.622 

270,620 

707,504 

41,650 

85248 

Miami  (Fla.) . 

Herald . 

.(m) 

5,784,859 

1297,027 

2,946274 

1,143,772 

397,197 

SoDday  edition. . 

.(e) 

1,690,479 

120,876 

1205260 

362,670 

1,601 

Total . 

.(me) 

7,475338 

1,417,903 

4,152.134 

1,506,442 

398,858 

Netee . 

.(ee) 

5,575,847 

691239 

3,310,935 

1,307,945 

265,728 

Miami  (Okla.) . 

Nesrs-Record. ... 

.(ee) 

2,279,732 

294,498 

1,848,910 

83,452 

52,872 

City  (Ind.)... 

Diepaiek . 

.(e) 

1237,063 

217.952 

837,599 

77,175 

104,337 

Newe . 

.(e) 

2,391,018 

349,314 

1,823,584 

161210 

56,910 

Middleeboro  (Ky.) .... 

Newe . 

.(e) 

976.304 

226,072 

711,410 

12,572 

26250 

Middletown  (Conn.)... 

Press . 

.(e) 

4,033,764 

554,043 

3200,064 

279,657 

Middletown  (N.  Y.).. . 

Ttmes  Herald.. . . 

.(e) 

3.521351 

647258 

2,646,732 

226,761 

Midland  (Tex.) . 

Reporter-Telegram  (ee) 

943,902 

211295 

653,758 

66,785 

12,064 

Miles  City  (Mont.).... 

Star . 

.(e) 

1316294 

284,144 

923,384 

85,694 

23,072 

Sunday  edition. . 

.(s) 

427,644 

35,378 

354,970 

22.498 

14,798 

Total . 

.(ee) 

1,743.938 

319,522 

1.278,354 

108,192 

37,870 

^  «  sw  w  \ 

2,046,776 

Sunday  edition. . 

.(s) 

474,572 

2,521,348 

2J)32.786 

Mitchell  (S.  D.) . 

Republican . 

.(e) 

2205.399 

415,899 

1,193,016 

490,770 

105,714 

Monmouth  (Dl.) . 

Reeietc  Atlae. . . . 

.(e) 

1,735,062 

262,108 

1,138216 

270230 

63,308 

Monroe  (Wis.) . 

Times . 

.(e) 

1,604,925 

214,424 

1,158,997 

170,149 

61,355 

Sunday  edition. . 

.(s) 

438,483 

32,793 

356.910 

48,780 

World . 

.(m) 

1.829236 

529,572 

1,079,540 

219,923 

201 

Newe-Star . 

.(e) 

2,114,521 

499,122 

1217,158 

218,980 

179261 

Monrovia  (Cal.) . 

News- Poet . 

.(e) 

1.549310 

274,468 

1,137,064 

90,868 

46,910 

Monterey  ((3al.) . 

Peninsula  Herald,  (e) 

2.691.006 

360.948 

2.024.774 

196.532 

108.752 

Moryantown  (W.  Va.) 

Dominion-News . 

.(m) 

2,480,436 

467238 

1,666,434 

346.164 

Post . 

.(e) 

2,464,840 

466298 

1,664.558 

333,984 

(Legal  included  in  classified) 

Moondwille  (W.Va.).. 

Journal . 

.(e) 

1371.686 

250.132 

855202 

164.752 

101,500 

Moultrie  (Qa.) . 

Obserwer . 

.(e) 

1,045,772 

213.441 

760235 

59,927 

12,369 

Mt.  Vernon  (Ohio) . . . . 

fiannsr . 

.(e) 

1,014,538 

143260 

792234 

50,456 

27,888 

Reputiican  News. {a) 

1,660,834 

311224 

1252,832 

96,978 

(Legal  included  in  local) 

Muncie  (Ind.) . 

Press . 

.(e) 

2,902321 

304216 

2.153269 

390.897 

53,739 

Star . 

.(m) 

3383,858 

746,729 

2225203 

534,819 

47,307 

Sunday  edition. . 

.(s) 

955,182 

93,045 

739,134 

123,003 

Total . 

.(ms)  4.509,040 

839,774 

2,964,137 

657222 

47,307 

Mnrphysboro  (Dl.) . . . . 

Independent . 

.(e) 

1288.994 

316.694 

784,028 

103,922 

84.360 

Muscatine  (Iowa) . 

Journal  A  Now% 

Tribune . 

.(e) 

2.612334 

536,620 

1,935,332 

140282 

Muskecon  (Mich.) . . . . 

Chronicle . 

.(e) 

5,313.070 

739,018 

4201.834 

286258 

86.960 

Muskogee  (Okla.) . 

Phoenix . 

.(m) 

2,319,967 

694,105 

1,321,670 

290,972 

13,160 

Sunday  edition. . 

.(s) 

595209 

63,423 

446,680 

84.679 

427 

Total . 

.(ms)  2.915,176 

757,588 

1,768,350 

375,061 

13287 

Times-Demoerat. , 

,.(e) 

2.740,292 

M 

754,166 

1,637,808 

310,168 

41.160 

Xaoogdoches  (Tex.) .. . 

Sentinel . 

.(e) 

1,754,578 

266,700 

1,365,868 

80,780 

10,108 

(31,122  lines  political  included  in  total) 

New  Albany  (Ind.) ... . 

Tribune . 

.(e) 

1,116,066 

246,134 

611,674 

156,062 

102,000 

Newark  (<^o)„ . 

Adeoeate  A 

American  Tribunelo) 

3.902,374 

616,728 

2,810,940 

378,140 

90,666 

Newark  (N.  J.) . 

Sunday  Call . 

(s) 

2,758,835 

1,700,033 

260,137 

137,002 

(Local  and  naUnnal  combined) 

Newt . 

.(e) 

14,796,932 

3,511295 

8,541,846 

2,743,791 

Star  Eagle . 

.<e) 

6,053,054 

825,600 

4,539,948 

477,484 

210,000 

New  Bedfcnd  (Mass.) . . 

Mercury . 

.(m) 

3,528,238 

087,120 

2,371,012 

349,678 

120,428 

Standard-Times... 

.(e) 

3,086,746 

056,695 

2,401,899 

364,494 

273,068 

Sunday  edition.. 

.(s) 

544,530 

51,159 

398,465 

86,664 

9,362 

Total . 

.(ea) 

4,231,276 

707,854 

2,800,364 

440,048 

283,010 

New  Bern  (N.C.) . 

Sun  Journal . 

.(mes)  1,844,626 

622,146 

1,043238 

31,136 

148,100 

.Newburgh  (N.  Y.) .  ... 

Newt . 

.(e) 

4,157,146 

700,900 

2,877,050 

421,442 

91,742 

Newbuiypart  (Ma«.)„ 

Newt . 

(e) 

1,311,946 

335,958 

1,275,988 

(Classified  and  legal  included  in 

local) 

New  Castle  (Ind.) . 

Courier-Times . . . 

.(e) 

2263,002 

405,804 

1,021250 

149,884 

86,058 

New  Castle  (Pa.) . 

Newt . 

.(e) 

5,243,546 

725,008 

4,140,982 

377,490 

(Legal  included  in  classified) 

New  Haven  (Omn.) ... 

Journal  Courier.._(m) 

4,470,288 

537,092 

3262.728 

382,704 

293,704 

New  Kensington  (Pa.). 

Dispatch. . 

.(e) 

3,380,824 

281,704 

2,870,090 

228,904 

(Legal  included  in  classified) 

New  London  (Conn.).. 

Dag . . 

.(e) 

4,248,888 

854,014 

2,990,620 

404248 

(Legal  included  in  local) 

New  Philadelphia 

(Ohio) . 

Timet . 

(e) 

2,049,250 

371,882 

1.559230 

118,132 

(Legal  included  in  locid) 

Newport  News  (Va.) . . 

Press . 

(m) 

2,453,836 

654,192 

1,677,436 

166290 

06,912 

Sunday  edition.., 

.(s) 

1,466,430 

64,400 

1,297,842 

80,690 

17,698 

Total . 

(ms)  3,920,266 

718,592 

2,876278 

242,886 

83,610 

Timet  Herald . 

.(e) 

4,962,506 

710,324 

3,885,030 

312,718 

47,894 

Newton  (Kan.) . 

Kantan- 

1 

Republican . 

.(e) 

1,902,023 

279,563 

1.610260 

67,802 

64248 

Newton  (Iowa) . 

Newt . 

.(e) 

1,913,450 

337,652 

1,310,094 

121270 

143,628 

New  York  (N.Y.).... 

D  Progreaso  Italo 

Americano.... 

(m) 

2,755,192 

Jewish  Forward.. , 

.(s) 

3,107,755 

1,712,817 

877,627 

617,411 

WallStraH 

Jonraal... 


Total  IHspIar 


City 

lOUl 

Fmper  |  Pabllsbed  linage 

National  Local 

Classified  Ij^ 

CHr 

Niles  (Mich.) . 

.  star . 

..(e) 

1.845,200 

266,672 

1,422,620 

72,290 

Norfolk  (Neb.) . 

.  Newt . . 

..(e) 

2,082,178 

457,184 

1,380,736 

208,936 

3SJ!| 

Norristown  (Pa.) . ... 

.  Timet  Herald.. . 

..(e) 

5,035,608 

048,956 

3,741,276 

450,854 

North  Tonawanda 

(N.Y.) . 

.  News . 

..(e) 

1,869,482 

273,309 

1,441,097 

71,977 

SIM 

Norton  (Kan.) . 

.  Ttlegram . 

..(e) 

604,118 

167,202 

340,022 

58,548 

3U| 

PMsd 

Norwalk  (Conn.) . ... 

.  Hour . 

(e) 

3,693,032 

498,582 

2,976,806 

178,080 

3iA 

Norwich  (N.  Y.) .... 

.  Sun . 

..(e) 

1,850,290 

303,784 

1,307,016 

56,562 

ITiJki 

Nyack  (N.  Y.) . 

.  Journal^  New8 . . . 

..(e) 

1,832,490 

309,376 

1,150,159 

293,932 

Att 

o 

PaHi< 

Fiten 

OcaU  (FU.) . 

.  star . 

.(e) 

1,197,868 

233,478 

852,796 

61,348 

SQ^ 

Oceanside  (Cal.) . 

•  Blade~Tribune.e. 

..(e) 

918,470 

177,982 

585,732 

35,672 

HIM 

Fiviit 

Ogden  (Utah) . 

.  Standard-Examinerle) 

3,413,452 

731,332 

2,139,837 

411,173 

UUN 

Nvtu 

• 

Sunday  edition . 

..(8) 

782,369 

69,853 

613,606 

95,886 

3M 

Total . . 

.(es) 

4,195,821 

801,185 

2,753,443 

507,059 

iHn 

Fiadle 

Ogdensburg  (N.  Y.) . . 

,  Journal . 

.(e) 

2,217,900 

1,341,464 

673,246 

150,320 

SIM 

PlOiSO 

Oil  City  (Pa.) . 

.  Derrick . 

.(m) 

3,706,580 

475,342 

3,093,204 

79,401 

UM 

Clean  (N.  Y.) . 

.  Timet-  Herald.. . . 

..(e) 

4,199,411 

699,376 

2,875,719 

387,590 

231.73 

FeMil 

Olympia  (Wash.) . 

.  Olyrmpian . 

.(ms)  1,750,770 

351,498 

1,174,922 

181,944 

43.M 

Olgmpian . 

.(e) 

1,569,810 

336,616 

994,770 

177,408 

:iM 

Oneida  (N.  Y.) . 

.  Dispatch . 

.(e) 

1,110,551 

235,862 

806,494 

42,857 

aa 

FMoski 

Oneonta  (N.  Y.) . 

.  Star . 

(m) 

2,869,868 

459,914 

2,178,602 

160,034 

•7148 

FImB 

Ontario  (CTal.) . 

.  Report . 

(e) 

3,382,862 

353,269 

2,353,239 

306,663 

3(ll.« 

Orlando  (Fla.) . 

.  Sentinel  A  Star.. 

.  (mes)6,777,310 

863,982 

3,812,942 

782,670 

317,73 

Fittd>ii 

Orange  (N.  J.) . 

.  Courier . 

.(e) 

1,989,378 

446,057 

1,297,761 

202,748 

4241! 

Oroville  (Cal.) . 

.  Mercury  Register. .  (e) 

1,543,772 

298,934 

1,097,828 

40,960 

10i,n 

Oswego  (N.  Y.) . 

.  Palladium-Timet..(e) 

4,256,238 

558,072 

3,454,374 

783,496 

RtUfie 

Ottawa  (Dl.) . 

.  RepubHcan-Timet.lb) 

2,281,312 

390,589 

1,582,614 

136,388 

171.71 

Fhinfii 

Ottawa  (Kan.) . 

.  Herald . 

.(e) 

2,804,718 

328,286 

2,470,432 

FIjnsoi 

(Classified  and  legal  included  in  local) 

Poctlel 

Ottumwa  (Iowa) . 

.  Courier . 

.(e) 

3,729,516 

2,700,068 

727,650 

301,798 

Owensboro  (Ky.) . 

.  Messenger  A 

Inquirer . 

.(me)  1,813,495 

455,063 

1,259,046 

42,609 

11243 

Ptnsi 

Sunday  edition . . 

..(s) 

437,102 

33,432 

368,830 

17,178 

17, « 

Foaes( 

Owosso  (Mich.) . 

.  Arffue^Preee . 

.(e) 

2,983,056 

375,032 

2,529,980 

78,038 

P 

Fostisc 

Painesville  (Ohio) . . . . 

.  Telegraph . 

..(e) 

2,793,335 

324,240 

2,330,202 

89,495 

9S.73 

PaUtka  (Fla.) . 

.  Newt . 

.(e) 

1,055,908 

187,572 

760,094 

52,150 

50^ 

Palo  Alto  (Cal.) . 

, .  Timet . 

.(e) 

3,386,474 

311,066 

2,481,486 

502,810 

lUI 

PortHt 

Paris  (Dl.) . 

.  Beacon-  Newt.... 

..(e) 

1,790,297 

249,387 

1,400,619 

62,733 

7241 

( Continued  on  page  39) 

Fort  Jsi 

Portlaa 

Not  a  SINGLE 


Copy  Wasted/ 

The  smart  space  buyer  knows  that 
unemployment  means  tremendous 
advertising  waste  in  mass  circulation. 


Pertimo 


FilUtoi 

iMfhJce 
IWt  (K 
Itaoott 
NmId  I 

Pauuti 


Qinary  (| 


The  Journal-Courier  with  its  prestige 
and  quality  circulation  reaches  all 
the  important  buying  power  in  New 
Haven.  Every  reader  is  a  potential 
prospect  for  most  every  Tiationally 
advertised  product. 


RadoeO 

lUkiKhi 

Kadkoda 
Hidoodo 
^•d  Vinj 

Wwood 

KhiAelaiM 

kduDoiu 

i*cHinon( 


New  Haven  Journal-Courier 


PiTwide 

Pwaokei 


Connecticut’s  Oldest  Daily  Newspaper 


foeUord 


National  Represemtativet 

Julius  Mathews  Special  Agency 

NBW  Toaa  BOSTON  CHICAGO  DETBOn 


ioekUu 

‘«»(C54 


(M)  1,401,880  420,280  835,810  22,038  204,140 
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au« : 

lUI 

iJH 


SMS 


urn 


42^  ! 

ioe.M  i 


171, 7S 


112A 
17, « 


atr 

firiunburc  CW-  V«.)  . 


p^fonf  (Ku.) . . 

(CaL). 


PMMie  (N.  J.) . 

Pitmon  (N.  J.) . 


Piwhu*k»  (Okl».).. . . 

^vtuolnt  (R.  I.  ■ 


Total 

Dtaplay 

Paper  PobUshed 

Unage 

National 

Local 

Claaained 

Legal 

Newa . 

.(m) 

1,456,294 

236,404 

891,380 

106,470 

222,040 

Sunday  edition  .(a) 

801,827 

0,422 

750,386 

20,940 

21,070 

Total . 

(ma)  2,258,121 

245,826 

1,641,766 

127,410 

243,110 

Sentinel . 

.(e) 

4,565,040 

640,688 

3,789,532 

125,820 

. 

(Legal  included  in  total) 

Sun . 

,.(e) 

2,534,042 

377,314 

1,910,792 

171,612 

65,324 

Poet . 

.(m) 

2,206,284 

270,872 

1,086,318 

575,346 

204,748 

Sunday  edition. 

.(a) 

558,042 

14,537 

446,327 

89,221 

7,957 

Total . 

.(ma)  2,764,326 

294,409 

1,532,645 

664,567 

272,705 

Star  Newt . 

..(e) 

5,068,264 

722,759 

4,274,266 

828,280 

142,953 

Herald-Newt. . . 

.(e) 

4,291,053 

790,515 

2,780,684 

552,334 

152,520 

CaU . 

.(m) 

5,562,494 

675,730 

4,041,872 

585,145 

259,747 

Newt . 

(e) 

7,412,273 

1,144,838 

5,540,744 

422,804 

303,887 

Journal  Capital. 

..(a) 

9,817,786 

288,849 

9,864,008 

15,451 

49,878 

Timet . 

..(e) 

6,606,474 

1,008,350 

5,126,324 

471,800 

(Legal  included  in  other  claadficationa) 

347,309  1,366,484 
460,008  1,505,448 
443,870  1,446,788 
478,380  2,148,006 
31,976  561,624 

510,356  2,709,630 
240,386  041,930 

887,810  1,^,590 


Padleton  (On.) .... 

. .  East  Oregonian. . . 

.(e) 

1,831,368 

Pataoola  (Fla.) . 

. .  Journal . 

.(nu)  2,652,986 

Newt . 

.(e) 

2,380,406 

paenborg  (Va.) . . . . 

. .  Progrett-Index.... 

..(«) 

2,834,468 

Sunday  edition . . 

(a) 

643,314 

Total . 

.(ea) 

3,477,782 

Pnoekey  (Mich.).... 

. . .  Newt . 

.(e) 

1,449,104 

piH  Bluff  (Ark.) — 

. .  Commercial . 

(e) 

2,959,390 

(Legal  included  in  local) 

Pittoburg  (Kan.).... 

...  Sun . 

.  .(ma)  2,800,550 

Headlight . 

.(e) 

2,845,332 

(Legal  includee  readera) 

Pitafidd  (Maaa.)... . 

. .  Berkthire  Eagle.. . 

.(e) 

6,943,454 

526,680  1,886,906 
527,100  1,951,279 


ptiiifield  (N.  J.). .. . 
Fljrnoatb  (Ind.) . . . . 
Pocatdlo  (Idaho) . . . 


Pt  Pleuant  (W.  Va.) 
PoaeaCIty  (Okla.).. . 


2,032,226 

484,792 


863,450  5,085,934 
697,158  5,242,650 
346,297  1,179,120 
466,606  1,243,200 
26,824  380,660 

493,430  1,623,860 
158,886  615,020 

372,235  1,171,101 
329,180 


27,073 
399,308  1,500,380 


Courier-  Newt . (e)  6,923,504 

PUot . (e)  1,737,529 

Tribune . (e) 

Sunday  edition ...  (a) 

Total . (ee)  2,517,018 

Regitter . (e)  780,270 

Newt . (e)  1,790,583 

Sunday  edition ...  (a)  448,535 

Total . (ea)  2,239,118 

PoBliacdU.) .  Leader . (e)  1,417,328 

Poaliac  (Mich.) .  Prttt . (e)  6,944,070 

Port  .tngelea  (Waab.) . .  Newt . (e)  2,853,562 

Port  Huron  (Mich.) .. .  Timet  Herald . (e)  4,867,068 

(Legal  included  in  local) 

Union  OateUe . . . .  (e)  1,814,820 

(Legal  and  claaaified  included  in  local) 

Preaa  Herald . (m)  6,446,802  1,201,592  4,200,373 

Exvrett .  6,498,547  1,298,584  4,174,490 

Sunday  edition.,  .(a)  1,791,428  1628,764  1,348,597 

Newt . (e)  3,750,004 

(Legal  included  in  claaaified) 

Portunouth  (Va.) .  Star . (e)  3,212,700 

Sunday  edition ...  (a)  1,367,880 

Total . (as)  4,579,508 

(Legal  included  in  local) 


74,120 

531,216 

436,142 

208,082 

40,714 

257,796 

122,906 

73,000 

342,720 

342,902 

555,002 

823,620 

154,320 

265,426 

71,162 

336,588 

1,100 

184,790 

56,570 

241,360 


43,455 

155,414 

53,606 


104,244 

24,052 

138,824 

160,076 

57,792 

57,372 

5,768 

63,140 

5,264 

62,367 

35,703 

98,070 


PortJervia(N.  Y.)... 
Portland  (Me.) . 


759,084  4,554,347 
466,982  2,186,450 
631,064  3,055,714 

273,826  1,540,994 


355,705  2,661,091 

448,665  2,473,457 
31,570  1,270,828 
480,235  3,744,285 


645,676 

100,234 

281,190 


950,233 

050,235 

262,077 

641,308 

200,587 

65,401 

356,078 


984,063 

99,806 


85,694 

75,238 

17,900 


Pcrtimouth  (Ohio) . 


IWatowtt  (Pa.). 


^flikeepaia  (N.  Y.). 

futt  (Kan.) . 

fawott  (Aria.) . 

NMiri  (Va) . 


Prtuutawney  (Pa). 


(Ma«.) . 


(Wm.) . 

(N.a) . 

>:!iaty(8.D.)..., 

(OaL) . 

Beach  (Cal.) 
|Sal  Wing  (Minn.) .. . . 

aty  (Cal.) .. 
|**^-t!aader  (Wia.).. . , 


»H!.jad  (Cal.) . 
l=i®™oDd  (Ind.) . 


iR 


'«ide  (CaL). 
(Vt,).,. 


— ^  (DL). 


-A  Inland  (HI.) 
f*«(Ga) . ■ 


fS«(N.  Y.). 


Timet . 

(e) 

4,428,130 

735,602 

3,006,128 

448,080 

147,420 

Sunday  edition. . . 

(a) 

749,030 

44,422 

597,562 

107,464 

182 

Total . 

(ea) 

5,177,760 

780,024 

3,003,690 

556,444 

147,602 

Mereurg . 

(e) 

1,838,228 

182,224 

1,300,508 

248,020 

10,486 

Newa. . 

(m) 

2,035,227 

481,403 

1,841,864 

311,960 

Sunday  Courier... 

.(a) 

1,040,562 

20,440 

1,444,730 

139,398 

32,676 

Tribune . 

(a) 

1,248,032 

249,410 

767,826 

154,080 

76,016 

Courier . 

(e) 

1,558,530 

200,122 

072,700 

00,085 

217,623 

Southweet  Timet... 

(aa) 

744,744 

240,438 

400,438 

28,868 

(Legal  included 

in  claaaified) 

Spirit . 

(e) 

2,470,397 

275,261 

2,151,549 

33,196 

16.301 

Patriot  Ledger ... 

(e) 

Q 

2,708,822 

318,710)^2,006,172 

347,214 

06,726 

Joumal-Timtt... . 

.(e) 

R 

4,844,406 

773,710 

3,553,396 

517,300 

Newa  St  Oboenrer 

.(m) 

3,066,020 

023,552 

2,008,500 

274,540 

70,028 

,  Journal . 

.(a) 

1,741,824 

400,382 

099,460 

186,200 

143,864 

Paete . 

.(e) 

2,837,002 

310,760 

2,218,272 

181,062 

117,908 

,  Breete . . 

.(e) 

1,121,800 

101,842 

823,550 

46,008 

50,150 

Republican . 

(me) 

1,193,164 

205,176 

734,300 

85,484 

78,204 

Tribune-Standard. 

.(e) 

2,323,720 

171,444 

1,461,502 

365,330 

325,444 

Newt . . 

.(e) 

1,302,048 

241,087 

1,080,887 

70,074 

(Legal  included 

1  in  claaaified) 

Independent . 

.(e) 

3,002,808 

344,750 

1,045,006 

408,422 

364,630 

.  Item . 

.(ma) 

3,104,318 

653,646 

2,100,058 

242,292 

50,532 

Palladium . 

.(e) 

3,114,804 

055,084 

2,005,814 

263,202 

48,012 

Regitter . 

.(e) 

1,655,585 

254,070 

1,298,705 

50,982 

51,738 

Prett . 

(e) 

4,836,748 

005,360 

3,067,400 

513,828 

650,132 

Enterpriae . 

.(ma) 

2,514,232 

534,492 

1,410,712 

500,150 

59,878 

Timea . 

.(m) 

2,841,263 

027,003 

1,708,520 

90,376 

45,374 

Sunday  edition.. 

(a) 

1,463,486 

69,878 

1,210,517 

170,718 

3,373 

Total . 

.(ma) 

4,304,740 

997,871 

2,088,037 

270,004 

48,747 

1 

.(a) 

5,084,272 

064,622 

3,556,207 

437,322 

126,031 

.  Otar . 

(m) 

3,650,310 

1,012,676 

2,147,250 

418,068 

78,316 

Regitter- Republic. 

.(e) 

4,772,104 

1,005,034 

2,854,418 

554,218 

270,398 

Sunday  edition.. 

(a) 

030,600 

84,434 

707,854 

141,004 

2,408 

.  Argue . 

.(e) 

5,245,046 

828,744 

3,941,770 

470,302 

4,830 

AT ewe-Tribune . . . , 

.(e) 

1,537,411 

376,380 

1,005,940 

50,236 

104,846 

Sunday  edition . . 

.(a) 

465,761 

21,801 

426,884 

17,076 

Total . 

.(ee) 

2,003.172 

398,181 

1,432,833 

67,312 

104,846 

>  Sentinel _ 

(e) 

2,880,341 

527,767 

2,033,180 

166,406 

161,979 

R 


Total  Dtaplay 


aty 

Paper  PubUahed 

Linage 

National 

Local 

Claaained 

Legal 

Royal  Oak  (Mich.).. . 

.  Tribune . 

...(e) 

1,754,984 

165,410 

1,357,058 

171,612 

60,004 

Ruahville  (Ind.) . 

.  Telegram . 

. .  .(m) 

1,420,522 

100,596 

1,114,064 

62,160 

53,702 

Republican.... 

...(e) 

1,525,700 

194,782 

1,199,108 

62,552 

60,258 

Rutland  (Vk) . 

.  Herald . 

. . .  (m) 

4,283,380 

716,177 

3,260,257 

306,946 

(Legal  included  in  claaaified} 

S 


Sacramento  (Cal.) . 

Union . 

(ma)  3,995,110 

428,960 

2,690,702 

717,276 

158,172 

St.  Cloud  (Minn.) . 

Timee-Joumal... . 

.(e) 

2,798,944 

539,546 

1,822,346 

101,184 

245,808 

St.  Johnabury  (Vt.)... . 

Caledonian-Record(e) 

2,282,192 

344,827 

1,894,083 

36,648 

St.  Joaeph  (Mo.) . 

Gaaette . 

.(m) 

1,880,418 

504,448 

936.684 

374,808 

64,478 

Sunday  edition.. 

.(a) 

858,396 

657,734 

103,068 

90,552 

7,042 

Total . 

.(ma)  2,738,814 

1,162,182 

1,039,752 

465,360 

71,520 

Newt-Prett . 

.(e) 

4,819,318 

1,120,532 

3,240,636 

431J228 

20,922 

St.  Paul  (Minn.) . 

Newt . 

.(e) 

4,883,676 

896,154 

3,463,180 

524,342 

Sunday  edition . . 

.(a) 

810,432 

70,812 

534,338 

205,282 

Total . 

.(ea) 

5,694,108 

966,966 

3,997,518 

729,624 

Pioneer  Preaa. . . . 

.(m) 

6,624,282 

1,821,862 

3,799,768 

970,600 

31,062 

Sunday  edition.. 

(a) 

1,613,598 

388,584 

810,810 

413,728 

476 

Total . 

.(ma)  8,237,880 

2,210,446 

4,610,578 

1,384,418 

32,438 

Diipatch. . 

.(e) 

7,590,674 

1,837,122 

4,679,514 

966.616 

107,422 

St.  Peteraburg  (Fla.)... 

Independent . 

(e) 

3,621,484 

337,080 

2,205,245 

1,079,169 

(Legal  included  in  claaaified) 

Timea . 

(m) 

4,099,718 

557,588 

2,459,104 

958,867 

124,150 

Sunday  edition . . 

(a) 

870,190 

50,798 

626,304 

188,300 

4,788 

Total . 

(ma)  4,969,908 

608,386 

3,085,408 

1,147,167 

128,947 

Salem  (Maoa.) . 

Newt . 

.(e) 

4,587,722 

804,663 

3,783,059 

Salem(Ohio) . 

.  Newt . 

.(e) 

2,905,756 

334,474 

2,332,624 

189,210 

49,448 

Salem  (Ore.) . 

.  Stateaman . 

.(ma)  2,638,790 

298,186 

1,913,310 

427,428 

(Legal  included  in  claaaified) 

.(e) 

3,772,902 

701,050 

2,835,378 

236,474 

Salinaa  (Cal.) . 

Index-Journal... 

(d) 

2,487,240 

372,064 

1,688,708 

282,548 

143,020 

Saliabury  (N.  C.) . 

Pott . 

.(e) 

2,200,016 

454,566 

1,406,020 

256,690 

82,740 

Sunday  edition . . 

.(a) 

446,362 

41,958 

387,828 

15,736 

840 

Total . 

(ea) 

2,646,378 

496,524 

1,793,848 

272,426 

83,580 

San  Angelo  (Tex.) . 

Timea . 

.(m) 

2,792,860 

599,172 

1,824,914 

360,318 

8,456 

Standard . 

(e) 

2,885,848 

596,988 

1,900,318 

360,508 

27,944 

Sunday  edition.. 

.(a) 

964,110 

39,158 

793,100 

128,758 

3,004 

San  Bernardino  (Cal.) . 

.  Sun . 

(m) 

4,335,716 

762,034 

2,886,408 

428,050 

259,224 

Sunday  edition.. 

.(a) 

762,202 

43,344 

589,260 

83,538 

32,060 

Total . 

(ma) 

5,097,918 

805,378 

3.475.668 

511,588 

291,284 

Telegram . 

(e) 

3,401,496 

805,308 

2,056,684 

422,772 

116,312 

Sandpoint  (Idaho) . 

,  Bulletin . 

.(e) 

483,245 

162,284 

294,870 

14,161 

9,029 

Sanduoky  (Ohio) . . 

.  Regiater  &.  Star- 

Journal . 

.(mee)4.696,048 

1,320,942 

3,282,290 

242,578 

118J258 

Sanford  (Fla.) . 

.  Herald . 

.(e) 

1,255,590 

189,490 

878,864 

37,142 

150,094 

San  Joae  (Cal.) . 

.  Mercury  Herald.. (m) 

6,816,236 

972,045 

4,626,503 

977,624 

230,074 

Sunday  edition . . 

.(a) 

1,371,792 

82,632 

1,060,522 

216,033 

12,005 

Total . 

.(ma)  8,188,028 

1,054,677 

5,687,115 

1,193,657 

252,579 

San  Pedro  (CaL) . 

.  Newt-PUol . 

.(e) 

2,502.822 

497.840 

1,707,846 

283.402 

13,734 

Santa  Ana  (Cal.) . 

,  Regitter . 

.(e) 

5,432,780 

668,712 

3,928,288 

734,492 

101,248 

Santa  Crua  (CaL) . 

.  Sentinel . 

.(ma)  2,029,496 

224,267 

1,257,521 

465,244 

82,464 

(Figurea  for  March  1  to  Dec.  31 

,  1932) 

Santa  Monica  (Cal.).. 

.  Outlook . 

.(e) 

4,892,851 

721,420 

3,700,522 

341,448 

129,401 

Santa  Roaa  (Cal.).. . . . 

.  Preaa  Democrat.. 

..(ma)  3,843,742 

617,736 

2,360,330 

733,110 

132,506 

Republican . 

.(e) 

3,475,332 

609,798 

1,030,756 

732,872 

192,006 

Sapulpa  (Okla.) . 

.  Herald . 

(e) 

1,238,671 

282,611 

837,021 

81,480 

36,650 

Saraaota  (Fla.) . 

.  Herald . 

,.(e) 

1,482,103 

258,902 

908,131 

104,461 

210,009 

Sault  Ste.  Marie 

(Mich.) . 

.  Newt . 

(e) 

2,544,451 

379,323 

1,966,471 

198,656 

(Legal  included  in  local) 

Schenectady  (N.  Y.)... 

,.  Gaaette . 

.(m) 

7,272,089 

1,073,979 

5,148,640 

773,868 

218,717 

UnionSar . 

.(e) 

5,819,633 

681,403 

4,255,874 

529,118 

353,238 

Scranton  (Pa.) . 

.  Timet . 

.(e) 

9,416,139 

1,371,809 

7,583,212 

304,184 

66,934 

Sedalia  (Mo.) . 

.  Capital . 

(m) 

1,921,490 

526,342 

1,285,330 

23,913 

85,905 

Democrat . . 

..(e) 

2,480,172 

544,824 

1,746,615 

164,570 

24,162 

Democrat. ...... 

,.(a) 

520,442 

29,358 

435,794 

38,136 

17,154 

Capital . 

..(a) 

454,298 

29,091 

391,477 

10,892 

22,838 

Seymour  (Ind.) . 

.  Tribune . 

..(e) 

1,624,336 

262,066 

1,251,558 

90,400 

11,312 

Shamokin  (Pa.) . 

.  Ditpaieh . 

..(e) 

2,264,413 

325,516 

1,660,087 

200,237 

60,573 

Newt . 

..(e) 

2,079,980 

429,857 

1,518,480 

112,670 

19,064 

Sharon  (Pa.) . 

.  Herald . 

..(e) 

2,915,374 

317,870 

2,248,582 

292,838 

50,084 

Newt-TelegraiJt....(t) 

3,177,792 

454,734 

2,307,592 

379,806 

35,840 

Shawnee  (Okla.) . 

.  Newa. . 

..(ma)  2,727,410 

440,300 

1,923,446 

320,614 

43,050 

Star . 

..(e) 

1,857,730 

420,644 

1,130,796 

268,018 

28.672 

(Readera  included  in  local) 

Sheboygan  (Wia.) .... 

.  Prtu . 

..(e) 

5,030,633 

749,336 

3,823,330 

291,172 

153,055 

Shelbyville  (Ind.) . . . . 

.  Republican . 

..(e) 

1,708,440 

171,412 

1,458,072 

14,725 

64,033 

Shenandoah  (Pa.) . 

.  Herald . 

..(e) 

2,257,835 

449,387 

1,684,126 

04,866 

59,456 

Sheridan  (Wyo.) . 

.  Preaa . 

..(e) 

1,618,833 

380,184 

1,112,594 

32,550 

93,499 

Sunday  edition. 

..(a) 

464,797 

28,098 

426.846 

8,403 

1,450 

Total . 

..(ea) 

2,083,630 

408,282 

1,539,440 

40,950 

94,948 

Shreveport  (La.) . 

.  Journal . 

..(e) 

4,042,318 

622,370 

2,785,314 

485,576 

149,053 

Timea . 

.  .(m) 

3,769,436 

787,085 

2,402,383 

480,135 

830 

Sunday  edition . 

..(a) 

1,173,667 

118,931 

807,462 

247,274 

Total . 

.  .(ma) 

1  4,943,103 

906,016 

3,200,845 

736.409 

833 

Sioux  Falla  (S.  O.) .. . 

.  Argue-Leader... 

..(e) 

1,922,213 

484,259 

1,105,700 

260,262 

62,902 

Sunday  edition. 

..(a) 

380,406 

28,236 

282,856 

69,258 

56 

Total . 

..(ea) 

2,302,619 

512,495 

1,388,646 

338,520 

62,958 

.  Herald . 

.  .(m) 

1,191,582 

171,386 

935,646 

56,285 

28,205 

South  Haven  (Mich.). 

, .  Tributte . 

..(e) 

1,235,272 

241,766 

860,762 

53,840 

78,904 

So.  Norwalk  (Conn.).. 

.  Sentinel . . 

..(e) 

2,662,492 

335,188 

2,017,386 

309,018 

(Legal  included  in  claaaified) 

Spartanburg  (S.  C.) . . 

.  Herald . 

.  .(m) 

2,206,862 

531,188 

1,473,934 

201,740 

Sunday  edition. 

..(a) 

642,642 

34,692 

507,766 

100,184 

. 

Total . 

.  .(ma)  2,849,504 

565,880 

1,981,700 

301,024 

Journal . 

..(e) 

2,246,258 

565,978 

1,476,230 

204,050 

Springfield  (DL) . 

.  Dlinoia  State 

Journal . 

.  .(m) 

3,715,236 

754,810 

2,322,488 

541,492 

08,460 

Sunday  edition. 

..(a) 

1,181,026 

70,434 

048,836 

156,096 

3,738 

Total . 

. .  (ma)  4,896,262 

825,244 

3,271,324 

098,488 

72,198 

(Total  includee  21,350  linen  inaurance  atatementa  and  7,658  linaa  readera) 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


S 


Total 

Display 

aty 

Paper  Pnbllshed 

Linage 

National 

Local 

Classified 

Legal 

Hlinoit  State  Re- 

Bitter . 

(e) 

4,928,018 

1,016,428 

3,220,002 

630,110 

53,378 

Sunday  edition 

(s) 

1,283,965 

75,813 

1,021,902 

180,488 

5,762 

Total . 

(es) 

6,212,883 

1,002,241 

4,250,004 

810,598 

59,140 

(Mam.)..  . 

.  Union  A.  Republi* 

can . 

(m)  10,678,024 

3,100,790 

5,770,436 

1,806,798 

Union  A  Nevot. 

(e) 

10,678,024 

3,100,790 

5,770,436 

1,806,798 

Union  k  Repub- 

bean . 

(s) 

1,210,624 

200,176 

684,544 

274,004 

(Legal  included  in  local) 

Springfield  (Mo.) . 

.  Press . 

•  (e) 

3,455,840 

456,687 

2,457,062 

451,329 

90,771 

Sunday  edition . . 

.(s) 

340,155 

4,513 

300,218 

49,904 

3,520 

Total . 

.  (ee) 

3,805,004 

461,200 

2,757,280 

402,233 

04,291 

(Sunday  Press  established  July 

31,  1032) 

Springfield  (Ohio) .... 

.  Sun . . 

(m) 

5,555,388 

1,398,838 

3,630,914 

442,944 

82,602 

Sunday  edition . .  . 

(s) 

814,326 

69,314 

641,452 

102,672 

888 

Total . 

(ms)  6,360,714 

1,468,152 

4,272,366 

545,616 

83,580 

Newt . 

(0) 

5,301,084 

1,042,776 

3,716,328 

443,892 

98,088 

Stamford  (Conn.) . 

.  Adtoeaie . 

.(•) 

6,034,280 

818,678 

4,308,282 

711,718 

105,602 

Stnunton  (Va.) . 

.  Leader  A  Newe 

Leader . 

(mce)2,361,106 

303,005 

1,847,014 

81,103 

42,067 

Starling  (Cola) . 

Adeocale . 

(e) 

2,308,608 

365,072 

1,665,048 

117,642 

161,140 

Sterling  (lU.) . 

Oaxette . 

(e) 

2,534,154 

321,111 

1,073,566 

176,800 

62,580 

Steubenville  (Ohio).... 

.  Herald-Star . . 

(e) 

6,083,742 

860,638 

4,734,142 

326,200 

153,762 

Stevens  Point  (W^)... 

.  Journal . 

.(e) 

2,258,047 

384,770 

1,568,392 

106,002 

108,864 

Stockton  (GaL) . 

,  Record . 

(e) 

6,200,952 

1,067,444 

4,271,246 

763,052 

107,310 

Stroudsburg  (Pn.) . 

,  R^ord . 

(e) 

1,082,856 

330,751 

1,471,067 

180,138 

. 

Sturgis  (Mich.) . 

.  Journal . . 

(e) 

1,705,450 

236,760 

1,482,346 

47,212 

29,123 

Snnbujy  (Pa.) . 

DaAy . 

(0) 

2,003,944 

318,010 

1,558,508 

217,426 

. 

(Legal  included  in  classified) 

Item . 

2,427,706 

510,160 

1,789,718 

127,018 

Superior  (Wia) . 

Tdegram . 

(e) 

4,375,574 

756,588 

3,070,312 

422,240 

126,434 

T 


Taft  (CaL) . 

. .  Midway  Driller . . 

.(e) 

1,558,117 

446,795 

084,368 

07,430 

29,524 

Taasaqua  (Pa.) . 

..  Courier . 

(e) 

2,208,058 

310,758 

1,883,694 

94,606 

Tampa  (Fla.) . 

.  Timet . 

(e) 

3,651,200 

426,426 

2,720,846 

407,764 

87,164 

Tribune . 

(m) 

4,405,904 

1,147,608 

2,723,616 

624,680 

Sunday  edition . . 

(s) 

1,098,300 

92,806 

758,006 

246,498 

Total . 

(ms)  5,504,204 

1,240,414 

3,482,612 

871,178 

(403,424  lines  legal  included  in  local) 

Tarentum  (Pa.) . 

. .  Volley  Newt . 

.(e) 

2,767,732 

103,324 

2,508,866 

101,446 

54,006 

Taunton  (Maes.).... 

..  Oatetie . 

.(e) 

3,828,654 

743,382 

2,050,461 

125,301 

Taylor  (Tsa.) . 

. .  Prttt . 

.(e) 

1,110,424 

289.570 

803,460 

37,304 

Sunday  edition. . 

(a) 

251,048 

6,258 

236,180 

8,610 

. 

Total . 

.(as) 

1,361,472 

275,828 

1,030,640 

46,004 

TaylorviUe  (DL) . 

. .  Breete . 

.(e) 

902,965 

202,069 

721,336 

65.520 

4,040 

Tans  Haute  (lad.) . . 

..  Star . 

.  (m) 

3,550,556 

704,228 

2,327,304 

528,024 

Sunday  edition . . 

.(s) 

1,650,532 

158,564 

1,223,628 

277,340 

Tribune . 

(e) 

5,605,564 

1,215,004 

3,871,392 

609,168 

Teaarkana  (Tm.)_. . 

. .  Press . 

.(es) 

1,650,628 

175,462 

1,217,370 

257,706 

The  Dalles  (Ora.).... 

. .  Ckronide . 

.(e) 

1,342,600 

278,236 

800,858 

182,574 

71,932 

Topeka  (Ksm.) . 

..  Capital . 

.(m) 

4,360,675 

1,082,804 

2,506,029 

612,555 

167,387 

Sunday  edition . . 

(s) 

1,376,848 

124,515 

1,022,178 

224,395 

5,760 

Total . 

.(ms)  5.746,523 

1,207,310 

3,520,107 

836.950 

173,147 

(Readers  included  in  legal) 

State  Journal.... 

.(e) 

3,470,341 

304,996 

2,723,378 

296,408 

55,550 

Towanda  (Pa.) . 

..  Review . 

.(m) 

1,671,078 

277,536 

1,100,612 

284,830 

(Legal  included  in  classified) 

Trenton  (Mo.) . 

. .  Republiean-Timet.ie) 

1,468,418 

225,018 

1.029,294 

107,478 

105,728 

Trinidad  (Cola) .. . . . 

. .  Ckroniele-  Newt . . 

.(es) 

2,300,104 

380,856 

1,819,284 

140,336 

68,866 

Troy  (N.Y.) . 

..  Record . 

.  (me)  5,509,064 

1,080,248 

3,860,044 

602,197 

47,575 

Tulare  (CaL) . 

. .  Adeanee  Retitter. 

.(e) 

1,482,460 

273,070 

924,302 

197,232 

87,752 

Times . 

(m) 

1,703,422 

235,508 

1,180,956 

214.004 

72,856 

Twin  Falla  (Idaho) . . 

. .  Timet . 

(e) 

1,426,558 

235,662 

024,266 

266,630 

(Legal  included  in  classified) 

Two  Rivera  (Wis.) . . 

..  Reporter . 

(e) 

1,350,862 

232.624 

082,758 

72,254 

72,226 

Tyrone  (Pa.) . . 

. .  Herald . 

.(e) 

1,391,684 

213,836 

1,120,224 

57,624 

U 


UhricbsviUe  (Ohio).. . 

.  Chronicle . (e) 

071,498 

211,078 

600,802 

68,618 

Union  City  (N.  J.)... 

.  Hudson  Dispatch. (m) 

3,553,658 

571,521 

2,105,127 

202,594 

494,416 

Utica  (N.  Y.) . 

.  (^tereer-Ditpatch..in) 

8,331,554 

1,440,054 

5,023,778 

858,242 

109,480 

Sunday  edition . . .  (s) 

891,436 

58,324 

683,774 

148,246 

1,092 

Total . (es) 

0,222,000 

1,408,378 

6,607,552 

1,006,488 

110,572 

Press . (m) 

4,566,808 

500,936 

4,056,062 

614,220 

V 


Valparaiso  (lad.) . 

.  Vtdette-Meetenter  .(t) 

1,521,570 

234,405 

1,187,600 

00,475 

Vancouver  (Wadi.)... 

..  Columbian . 

.(e) 

2,036,577 

370,003 

1,411,548 

210,564 

43,562 

Vandergrift  (Pa.) . 

.  News . 

.(e) 

1,342,314 

216,405 

996,101 

96,846 

32,872 

Ventura  (Cal.) . 

.  County  Star . 

.(e) 

2.546,009 

401,301 

1,782,028 

249,221 

113,369 

Vincennes  (Ind.) . 

.  Sun-Commercial.. 

..(es) 

2,250,866 

529,494 

1,346,828 

281,694 

101,850 

l^neland  (N.  J.) . 

.  Timet . 

.<e) 

1,482,435 

200,048 

1,128,803 

111,097 

41,587 

Vinton  (loara) . 

.  Timet . 

(e) 

1,112,000 

160,000 

700,000 

112,000 

140,000 

VwaliafCaL) . 

.  Timet-Delta . 

.(e) 

2,209,970 

441,826 

1,400,106 

130,858 

237,090 

w 


Walla  Walla  (Waah.) . 

.  BuUetin . . 

.(e) 

3,071,631 

718,133 

2,032,072 

255,514 

65,012 

Suiulay  edition. . 

(s) 

752,455 

32,267 

650,414 

58,772 

2,002 

Total . 

..(es) 

3,824,086 

750,400 

2,601,486 

314,286 

67,014 

Waltham  (Maaa).... 

.  Newt-Tribune . . 

.  (e) 

3,081,922 

200,104 

3,448,536 

236,488 

87,704 

Warren  (Ohio) . 

.  Tribune  Chronicle  .(a) 

4,000,884 

574,812 

2,856,364 

446.824 

212,884 

Warren  (Pa.) . 

.  Timet-Mirror. . . . 

..(e) 

3,701,835 

400,840 

3,023,001 

168,475 

100,428 

Warrendiurg  (Mo.)... 

.  Star-Journal.... 

..(e) 

903,105 

182,742 

778.866 

10,205 

12,202 

Warsaw  (Ind.) . 

Union. . 

..(e) 

1,051,604 

306,113 

544,230 

86,520 

212,741 

Waahinfton  (O.  C.)  .  >• 

United  States 

DaUy . 

.  .(m) 

329,407 

329,407 

ToUl 


aty 


DigpUf 


Paper  Publlslied  Linage  National  Local  Clatslffed 


Waahington  (lod.) ....  Herald . (e)  1,352,698 

Waehingtoii  (Iowa)....  Journal . (e)  1,503,662 

(Lesal  included  in  local) 

Waahinston  (N.  C.)...  Nnn . (e)  841,830  213,184 

Waahington  C.  H. 

(Ohio) .  Herald . .  (me)  1,708,214 

(Legal  included  in  looal) 


264,104  024.560 

241,220  1,278.746 


00,286  7)j| 

73.806  .... 


539,482  33.104  S6.0a 


365,134  1,308,116  96.064 


Washington  (Pa.) . 


Observer  k  Re¬ 
porter . (me)  0,071,077 

Waterbury  (Conn.)....  Democrat . (e)  3,856,674 

Watcrbury  (Conn.)....  Republican . (m)  4,850,646 

Sunday  edition . .  .  (s)  054,656 

Total . (ms)  5,805,302 

ilmertean . (e)  5,203,883 

Waterloo  (Iowa) .  Courier . (ea)  4,002,110 

(Legal  included  in  classified) 

Watertown  (Wis.) .  Timet . 

Waterville  (Me.) .  Sentinel. . . 


1,017,538  5,405,500 
424,086  3,005,050 
071,311  3,369,184 
74,836  766,485 

1,046,147  4,135,669 
1,042,508  3,732,503 
1,011,220  2,013,402 


376,502  171^ 
267,509  am 
<73.633  aijii 
109,872  m 
583,305  46111 

485.043  nn, 
<87.404  ... 


Watsonville  (Cal.) .  Register.... 

Pajaronian. 

Waukegan  (ID.) . Newt-Sun.. 

Waukesha  (Wis.) . freeman... 


Record-  Herald. . 
Record-  Herald. . . 


Wausau  (Wis.) . 

Waynesboro  (Pa.)...  . 

Waynesboro  (Va.) .  Newt-Virgii 

Webster  City  (Iowa) . .  Freeman-Jo. 
West  Chester  (Pa.)... .  Local  Newt. 


West  Frankfort  (HI.).. 
West  Palm  Beach  (FU.) 


West  Point  (Mias.).. . . 
West  Warwick  (R.  I.) . 
Whseliag(W.  Va.).... 


Timet . 

Timet-Loader . 


Pauduxet  Valley 
Timet . 


Newt . 

Sunday  edition.. 


(e) 

1,204,366 

268,143 

854,140 

82,083 

(m) 

2,479,288 

470,102 

1,719,270 

280,826 

.  in  local) 

(ms)  2,364,170 

408,246 

1,401,050 

417.368 

(3) 

2,411.102 

484,484 

1,415,134 

403,662 

107JI! 

.(e) 

3,970,722 

423.668 

2,004,622 

413,630 

21UI 

(e) 

1,869,812 

282,016 

1,860,812 

180,516 

in  classified) 

(e) 

3,438,088 

515,116 

2,350,838 

317,352 

WJI 

(e) 

1,006,660 

276,822 

1,313,396 

203,427 

HIM 

(e) 

1,157,170 

193,060 

023,930 

18,620 

IlM 

.(e) 

1,760,104 

208,102 

1,471,002 

(e) 

3,054.710 

661,868 

2,100,672 

783,170 

in  clasaified) 

(e) 

1,825,308 

318,586 

1.506.722 

.(m) 

2,354,571 

447,114 

1,233,560 

454,103 

(s) 

479,741 

37,603 

318,711 

05,208 

(ms)  2,834,312 

484,717 

1,552,271 

540.401 

M7M 

(e) 

2,143,008 

216,216 

970,006 

615,034 

nini 

(e) 

1,132,000 

377,124 

701,618 

SM 

in  classified) 

(e) 

1,113,324 

188,522 

857,120 

22,881 

Hit 

(m) 

3,080,246 

745,000 

3,106,377 

136,060 

in  clasaified) 

(e) 

4,897,600 

1,016,688 

3,677.907 

303,014 

(s) 

1,433,800 

70,408 

1,282,001 

73,400 

(es) 

6,331,418 

1,006,196 

4,850,008 

376,414 

in  classified) 

(m) 

2,628,304 

261,310 

2,367,050 

42,182 

IIIM 

.(a) 

1,401,462 

19.628 

1,471,834 

13,174 

71! 

(ms)  4,110,766 

280,938 

3,838,884 

55,356 

170X 

at 


(Continued  on  page  41) 
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is  even  more  important  in  the  production  of  news¬ 
print  than  in  most  industrial  enterprises  .  .  .  Price 
Brothers  possess  it  in  an  unusual  degree  . . .  Many 
employees  have  spent  a  lifetime  in  the  Company’s 
service,  carrying  on  traditions  established  by  their 
fathers  and  grandfathers  ...  In  addition,  the  Com¬ 
pany’s  high  standing  in  the  newsprint  field  has 
attracted  many  of  the  finest  workers  ai\d  technicians 
that  the  industry  knows  today  ...  We  would  like  to 
tell  you  more  about  Price  Brothers  newsprint  and 
invite  your  inquiry. 
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Price  Brothers  Sales  Corporation 

New  York  Address  -  420  Lexington  Avenue 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

( Continued  from  page  40) 


W 

Totol  DUpUty 


CKT 

Paper  Publslhed 

Linage 

National 

Local 

Classlffed 

Legal 

rufciUFsUs  (T«.)... 

Record  New* . 

(m) 

2,485,070 

711,032 

1,580,124 

103,914 

(Legal  included  in  claaeified) 

Timet . 

.(*) 

2,585,030 

709,464 

1,664,264 

211,302 

Sunday  edition.. . 

(a) 

815,248 

67,886 

667,702 

70,660 

Total . 

(ea) 

3,400,278 

777,350 

2,331,966 

290,962 

( Legal  included  in  claaeified) 

^Iliupiiport  • 

Gaaette  ft  Bulle- 

tin. . 

(m) 

3,483,382 

747,712 

2,735,670 

Sun . 

(e) 

5,705,518 

752,108 

4,053,410 

(Legal  and  claaaified  included  in  local) 

yillilKutic  (Conn.) . . 

.  Chronicle . 

(e) 

2,124,242 

786,294 

1,215,266 

91,400 

31,282 

iVco* . 

.(*) 

2,114,139 

250,561 

1,563,589 

280,484 

1,495 

Delmarva  Star. . 

(a) 

914,312 

156,000 

510,312 

62,400 

15,600 

Newra . 

.  (m) 

1,814,068 

408,501 

554,301 

090,607 

70,560 

Jaumai . 

(e) 

7,726,434 

1,397,197 

5,410,606 

663,570 

255,052 

Time* . 

(e) 

1,351,444 

330,177 

819,056 

19,380 

173,825 

Vincbwter  (Vn.) . 

star . 

(m) 

2,840,588 

304,954 

2,430,918 

8,490 

0,220 

rinfieU  (Ku.) . 

Courier . 

(e) 

1,801,589 

298,344 

1,416,700 

16,485 

70,060 

fiDon*  (Minn.) . 

RepuNiean- 

Herald . 

(a) 

2,892,512 

590,578 

1,949,535 

184,947 

158,452 

VuMton-Salem  (N.  C.)  Journal . 

.(m) 

2,924,390 

903,588 

1,657,008 

273,840 

89,264 

Turin  City  Sen- 

find . 

(e) 

3,286,906 

017,168 

2,054,020 

274,778 

40,040 

Sunday  edition.. 

.(*) 

846,392 

87,150 

099,804 

57,260 

3,178 

Winter  HnT«n  (Fla.)... 

,  Chie/ . 

(e) 

1,014,258 

150,640 

010,757 

185,934 

00,927 

racon  an  Rapid* 

(Wj*) . 

.  Tribune . 

(e) 

1,955,450 

334,824 

1,210,684 

354,340 

49,002 

Wiodlsiid  (Cal.) . 

.  Mail  of  Woodland(m) 

1,091,847 

274,148 

734,831 

38,684 

44,184 

Sunday  edition . . 

■  (•) 

134,596 

26,824 

89,292 

7,854 

10,620 

Total . 

(ma) 

1,226,443 

300,072 

824,123 

46,538 

54,810 

Woodward  (Okla.) . . . . 

Prett . 

(e) 

1,077,754 

256,564 

970,802 

87,360 

63,028 

Woonaocket  (R.  I.).... 

.  CaU . 

.(•) 

3,565,470 

701,725 

2,781,361 

82,384 

( 109,320  line*  legal  and  political  included  in  local) 

Xwiia  (Ohio) . . 

.  Gatette . 

.(e) 

X 

1.922,250 

359,388 

1,424,836 

98,826 

30J20 

York  (Pa.) . 

.  Ditpatch . 

.(e) 

Y 

7,850,976 

973,384 

6,052,700 

824,796 

Gaaette  ft  Daily. 

.(m) 

3,771,390 

341,040 

2,879,436 

550,914 

(Legal  included  in  claaeified) 

yitk*(C*l.) . 

.  Siakiyou  News.... 

.(m) 

61^,123 

204,500 

375,481 

19,029 

13,104 

lutctrille  (Ohio) . . 

,  Timee  Recorder.. 

.(m) 

z 

4,169,438 

794,976 

2,926,476 

380,802 

58,184 

Signal . 

.(e) 

4,146,856 

794,976 

2.920,476 

389,802 

35,602 

Sunday  edition . . 

.(*) 

708,848 

40,544 

644,070 

24,234 

(Legal  combined  with  claaeified) 


CANADIAN  NEWSPAPER  LINAGE  RECORDS 


IdleTille  (Ont.) . 

.  Inteiligencer . 

(e) 

2,433,494 

805,260 

1,411,480 

216,748 

(Legal  includes  claaaified) 

Cdgary  (Alta.) . 

.  HeraU . 

(e) 

7,494,833 

1,874,217 

4,161,025 

1,442,828 

Umonton  (Alta.) _ 

.  BuUHxn . 

(e) 

4,012,383 

084,230 

2,577,351 

714,086 

Journal . 

(e) 

0,983,308 

1,656,402 

4,324,406 

1,002,500 

(Legal  included 

in  national  and  local) 

Iict  William  (Ont.) . . 

,.  Journal . 

(e) 

4,177,502 

880,110 

2,966,068 

331,324 

(Salt  (Oat.) . 

.  Reporter . 

(e) 

3,350,347 

754,208 

2,410,538 

185,001 

(Classified  and  legal  combined) 

Halilai  (N.  S.) . 

.  Herald . 

.(m) 

3,343,401 

1,703,030 

1,100,528 

428,007 

Man . 

(e) 

5,754,065 

1,686,419 

3,584,226 

460,982 

Engiton  (Ont.) . 

•  Whig-Standard . 

(e) 

4,168,701 

1,170,512 

2,704,282 

287,907 

(Legal  included  in  total) 

Btchener  (Ont.) . 

.  Record . 

.(c) 

4,515,280 

1,038,590 

3,060,778 

415,012 

Ubbridge  (Alta.) . . .. 

. .  Herald . . 

.(e) 

2,938,305 

727,961 

1,892,268 

290,748 

Ixadon  (Ont.) . 

.  Free  Press . 

(me)  6,773,843 

3,041,331 

2,734,502 

007,050 

15,863 

36,716 

29,570 


2a546 

22,433 


18,328 


Mntreal  (P.  Q.) . 

Standard . 

. .  (Sat)  1,200,937 

433,005 

703,662 

N*on(B.  C.) . 

News . 

..(m) 

2,038,638 

590,044 

1,232,322 

(Legal  included  in  classified) 

Ntv  Weitmiiuter 

ac.) . 

British  Columbian(e) 

2,658,288 

310,280 

2,252,120 

Niagsra  Falla  (Ont.) . .. 

Review . 

.(e) 

3,333,150 

633,559 

2,416,585 

(Legal  included  with  classified) 

(kkawi  (Out.) . 

Timet . 

(s) 

1,058,446 

583,226 

1,114,032 

Otbw*  (Ont.) . 

(Legal  included  with  local) 

Journal . 

.  .(me)  6,918,231 

1,887,808 

4,526,220 

hftrborou^  (Out.) ... 

Examiner . 

.(e) 

3,620,004 

1,033,810 

2,367,386 

Arthur  (Out.) . 

Neu>t-Chronicle.. 

..(e) 

3,685,403 

703,948 

2,031,080 

hiate  Albert  (Saak.) . . 

Herald . 

..(e) 

1,820,523 

504,519 

1,125,130 

Qwbec  (P.  Q.) . 

(Legal  included  in  classified) 

L'Evenement. . . 

..(m) 

3,630,040 

781,872 

2,118,818 

SiikBtoon  (Saak.) . 

USoUd . 

(e) 

5,773,563 

1,850,442 

2,923,200 

Star-Phoenix _ 

.  (me)  5,722,037 

1,554,989 

3,301,487 

8te.  Marie  (Ont.) 

Star. . 

(e) 

2,710,234 

732,816 

1,767,682 

»*rook*  ((iue.) . 

(Classified  includes  legal) 

La  Tribune. .... 

(e) 

2,027,001 

830,018 

1,017,120 

(N.  8.) . 

(Legal  included  With  local) 

Post- Record .. .. 

(me)  1,847,014 

084,376 

1,036,631 

**»»*  (Saak.) . 

Leader-Po9i . 

.  .(e) 

4,081,641 

1,408,074 

2,002,558 

^Citharina*  (Ont)... 
^(B.C.)„ . 

(Legal  included  with  local) 

Standard . 

.  .(e) 

4,856,229 

1,108,261 

3,434,544 

Time* . 

.(e) 

781,502 

254,409 

418,258 

4,180 

216,272 


47,640  39,248 

283,015  . 

260,288  . 

504,197  . 

219,492  . 

270,032  19,827 

130,865  . 

738,950  . 

909,915  . 

775,561  . 

218,736  . 

180,547  . 

126,607  . 

401,000  . 

313,424  . 

05,321  13,512 


City 

Vancouver  (B.  C.).. 

Victoria  (B.  C.) .. . . 

Winnipeg  (Man.)... 


ToUl 

Display 

Pmper  Published 

Linage 

National 

Loeal 

Clasalffed 

Legal 

Protinet . 

.(e) 

7,856,252 

2,216,786 

3,853,098 

1,785,468 

Sunday  edition . . 

.(s) 

1,668,009 

203,207 

1,031,956 

432,786 

Total . 

.(es) 

9,524,261 

2,420,053 

4,885,054 

2,218,254 

(Legal  included  in  local) 

Sun . 

.(•) 

7,210,128 

1,932,210 

4,214,490 

1,030,080 

33,348 

Colonist . 

.(nu)  6,093,608 

1,328,194 

3,617,824 

1,147,650 

Timet . 

(e) 

4,723,643 

931,044 

3,178,846 

612,853 

(Legal  included  in  local) 

Free  Press . 

(m) 

0,074,475 

2,081,678 

4,561,183 

2,218,442 

15,821 

Free  Pre** . 

(e) 

9,435,863 

2,009,256 

4,858,358 

2,271,788 

Tribune . 

.(e) 

8,408,507 

1,749,027 

4,818,530 

1,841,040 

50,132 

N.  Y.  BUREAU  ELECTS 


Two  New  Directora  for  Better  Buai- 
nesa  Organization 

James  C.  Auchincloss,  president  of 
the  Better  Business  Bureau  of  New 
York  City,  280  Broadway,  announced 
March  14  that  at  a  recent  meeting  of 
the  board  of  directors  of  the  Bureau 
William  O.  Riordan,  president  of  Stem 
Bros.,  and  Joseph  G.  Gage,  vice-presi¬ 
dent  of  Hickey-Freeman  Co.,  were 
elected  directors  of  the  organizatioa 

C.  R.  Palmer,  president  of  Cluett, 
Peabody  &  Co.,  and  William  Goldman, 
president  of  Cohen,  Goldman  &  Co., 
were  elected  members  of  the  Advisory 
Council  of  the  Bureau’s  Merchandise 
Section,  Mr.  Auchincloss  also  an¬ 
nounced. 

Mr.  Gage  is  chairman  of  the  Bureau’s 
Men’s  Wear  Committee,  of  which  Mr. 
Palmer  and  Mr.  Golclman  are  also 
members.  This  Committee  has  under¬ 
taken  the  organization  of  a  Men’s  Wear 
Division  of  the  Bureau  which  will  en¬ 
able  the  organization  to  enlarge  its 
work  on  problems  of  accurate  advertis¬ 
ing  and  fair  competition  in  the  clothing 
and  haberdashery  business. 


“EXPERIENCE”  ISN’T  PAY 

College  Press  Condemns  “Hiring”  of 
Student  Reporters  Without  Salary 

A  resolution,  condemning  newspapers 
which  “hire”  college  journalism  students 
to  work  for  them  for  experience  and 
without  pay,  was  unanimously  adopted 
by  members  of  the  National  College 
Press  Association  at  their  annual  con¬ 
vention  in  New  Orleans  recently. 

William  S.  Maulsby,  executive  secre¬ 
tary  and  head  of  the  journalism  de¬ 
partment  at  the  University  of  Pitts¬ 
burgh,  was  the  author  of  the  resolution. 

“Experienced  newspapermen  are 
thrown  out  of  work  through  this  prac¬ 
tice,”  Prof.  Maulsby  said  in  introducing 
the  resolution. 

It  was  stated  that  a  copy  of  the  reso¬ 
lution,  after  its  adoption,  would  be 
mailed  to  schools  of  journalism  and  to 
newspaper  editors  throughout  the 
Unit^  States. 


DAILY  WINS  CRUSADES 

The  Binghamton  (N.  Y.)  Press  fol¬ 
lowing  months  of  editorial  campaigning 
and  personal  investigation  won  two 
victories  recently,  when  President 
Hoover  signed  a  measure  relocating  the 
site  of  the  new  Binghamton  postoffice 
and  when  it  obtained  the  conviction  and 
imprisonment  of  Benjamin  Sanborn, 
charged  with  stock  fraud  of  $116,000. 
Sanlx)rn’s  arrest  resulted  from  an  in¬ 
vestigation  by  Sidney  Cavanaugh,  Press 
reporter,  once  evicted  from  Sanborn’s 
office.  Sanborn  pleaded  guilty  during 
his  trial.  The  postoffice  battle  was 
started  by  Tom  R.  Hutton,  Press  edi¬ 
tor,  and  carried  through  the  House  and 
Senate  with  the  aid  of  William  H.  Hill, 
publisher  of  the  Binghamton  (N,  Y.) 
Sun  and  Republican  leader  for  New 
York’s  Southern  tier. 


“SPECIAL”  APPOINTED 

C.  E.  Watkins,  publisher  of  Chilli- 
cothe  (Mo.)  Constitution-Tribune,  an¬ 
nounces  the  appointment  of  Mitchell- 
Ruddell-Rudden,  Inc.,  as  advertising 
representative.  The  Constitution-T rib- 
une  is  a  44-year  old  newspaper.  F.  P. 
Bohn  is  advertising  manager.  The 
Mitchell  -  Ruddell  -  Rudden  firm  has 
offices  in  New  York,  Chicago,  Detroit, 
St.  Louis  and  Kansas  City. 


HANDLED  10,000  CALLS  DAILY 

N.  Y.  Timet  Received  More  Than 

3,000,000  Butiaett  Calls  in  1932 

A  report  made  by  a  traffic  service 
representative  of  the  New  York  Tele¬ 
phone  Company  March  4  revealed  that 
the  New  York  Times  in  1932  received 
more  than  3,000,000  business  calls  and 
nearly  40,(X)()  inquiries  from  persons 
seeking  information.  The  report  showed 
that  an  average  of  10,000  incoming  and 
outgoing  calls  was  handled  by  the 
Times  daily.  These  calls  come  and  go 
over  141  main  trunk  lines.  There  are 
460  telephone  extensions  in  the  Times 
.\nnex. 

The  kidnaping  and  death  of  the 
Lindbergh  baby  last  spring  brought  in¬ 
queries  up  to  an  unprecedented  total  of 
16,602.  Football  inquiries  in  1932 
totaled  6,195;  baseball,  3,989;  the  na¬ 
tional  elections,  1,%7;  Maine  election, 
1,488;  Democratic  convention,  1,417; 
German  elections,  1,308;  prizefights, 
1,235;  tennis,  1,181,  and  flights,  1,017. 

Mary  Ann  Timmons  is  in  charge  of 
the  telephone  department.  Last  month 
she  celebrated  her  15th  year  in  the  de¬ 
partment  and  her  third  as  chief  oper¬ 
ator. 


HE  GOT  THE  PICTURE 

Ohio  News  Man’s  Ingenuity  Tri¬ 
umphed  Over  Difficulties 

When  15-year-old  Dan  Marcello,  of 
Warren,  O.,  plunged  into  an  icy  creek 
four  times  to  rescue  four  boys,  and 
failed  only  to  rescue  the  fifth,  H.  B. 
Sanderson,  manager  of  the  Warren  bu¬ 
reau  of  the  Youngstown  (O.)  Vindi¬ 
cator,  wanted  a  picture  oi  Dan.  He 
drove  two  and  a  half  miles  to  the  Mar¬ 
cello  home.  The  family  hunted  around, 
but  could  find  no  picture. 

“Keep  looking,”  said  Sanderson.  “I’ll 
be  back.” 

“Sande”  borrowed  a  tripod  for  his 
small  kodak,  and  borrowed  a  1,000-watt 
floodlight.  He  set  up  his  camera  in  the 
Marcello  home  where  Dan  was  in  bed, 
then  found  that  the  family’s  electricity 
had  been  shut-off — ^the  depression,  you 
know.  Back  to  Warren  Sanderson  hur¬ 
ried.  .A.fter  a  canvass  of  six  drug 
stores,  he  found  a  photo-flash  bulb,  but 
no  holder. 

A  flashlight  battery  was  available, 
and  Sanderson  bought  a  ten-cent  stick¬ 
pin.  He  cut  the  head  off,  stuck  the  pin 
inside  the  pasteboard  case  of  the  bat¬ 
tery,  and  bent  it  so  he  could  make  con¬ 
tact  with  the  bulb.  Doubling  up  a  pair 
of  gloves  to  hold  the  bulb,  Sanderson 
made  his  flash — and  an  exclusive  pic¬ 
ture  for  Page  One. 

COWLES  HONORED 

_  The  Register  and  Tribune  organiza¬ 
tion  in  Des  Moines,  la.,  has  designated 
March  as  a  March  of  Progress  month 
in  honor  of  Gardner  Cowles,  for  30 
years  publisher  of  the  paper.  The  start 
of  the  drive  was  made  at  a  recent  din¬ 
ner  attended  by  the  entire  selling  forces 
of  the  company.  Pledges  for  increased 
business  were  made  by  all  departments. 
Mr.  Cowles  talked  personally  for  the 
dinner  by  amplified  telephone  conver¬ 
sation  from  Washington,  D.  C.  where 
he  is  a  director  of  the  Reconstruction 
Finance  Corporation. 


GEORGE  B.  DAVID  NAMED 

The  GTOrge  B.  David  Company  has 
been  appointed  national  advertising  rep¬ 
resentative  of  the  Wheeling  (W,  Va.) 
Register,  effective  May  1. 
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DAILIES  URGED  TO 
TELL  OF  SERVICE 

Publisker*  Facing  Shopping  New* 

Competition  Smj  Public  Is  Not 
Conscious  of  Debt  to  Free 
Pres* 

A  widespread  advertising  campaign 
for  public  recognition  of  the  impor¬ 
tant  public  services  performed  by 
newspapers,  is  the  best  weapon  to 
use  against  further  shopping  news  en¬ 
croachments,  according  to  publishers 
recently  queried  by  an  Editor  &  Pub¬ 
lisher  correspondent  in  one  area  where 
the  shopping  news  idea  has  been 
rampant  for  ten  years. 

One  suggestion  was  that  copy  pre¬ 
pared  by  some  organization  such  as 
the  American  Newspaper  Publishers 
Association  might  be  used  on  a 
nation-wide  scale.  The  belief  was 
echoed  by  various  newspaper  execu¬ 
tives  that  the  newspaper  must  find 
means  to  penetrate  the  indifference 
of  a  people  who  have  little  conception 
of  the  importance  of  a  free  press  and 
who  take  for  granted  the  numerous 
services  performed  daily  for  com¬ 
munity,  state,  and  nation. 

In  their  comments,  publishers  pic¬ 
tured  a  bargain-conscious  public 
trained  to  find  the  advertisers’  best 
drawing  cards  in  the  shopping  news 
publications  operated  by  the  mer¬ 
chants  themselves. 

The  public,  it  was  pointed  out,  has 
failed  to  recognize  that  community 
chest  campaigns,  relief  drives,  passing 
of  bond  issues  to  aid  citizens  in 
distress,  revelations  of  overt  acts  in 
high  places,  campaigns  for  public 
safety,  information  averting  panics, 
and  even  the  moral  and  financial  sup¬ 
port  which  enabled  the  winning  of 
the  World  War  all  have  been  largely 
due  to  newspapers. 

The  area  in  w'hich  this  inquiry  was 
made  has  had  shopping  news  publica-r 
tions  for  10  years.  During  that  time 
its  ten  metropolitan  dailies  have  de¬ 
creased  to  six.  Included  in  its  trad¬ 
ing  area  are  towns  and  cities  of 
various  types  and  sizes.  Some  of  these 
towns  have  tried  anti-shopping-news 
l^islation. 

As  things  are  at  present,  the  pub¬ 
lisher  has  found  that  most  laws  can 
be  evaded.  Introduction  of  new 
measures  has  resulted  in  complaints 
by  the  free  circular  exponents  that 
the  newspaper  is  trying  to  eliminate 
the  jobs  by  which  they  earn  a  living. 
Yet  the  public  does  not  realize  that 
every  circular  means  fewer  union 
newspaper  workers. 

Newspapers  of  the  smaller  cities  of 
the  region  have  found  a  solution  of 
the  problem,  they  believe,  in  the  use 
of  a  shopping  news  to  fight  a  shop¬ 
ping  news.  Complete  coverage  of 
their  communities  has  been  obtained 
by  using,  once  weekly,  a  free  circular 
going  to  all  homes  and  containing 
advertisements  lifted  from  the  news¬ 
paper  itself.  These  newspapers  have 
found  that  they  can  provide  this 
double  coverage  for  a  price  at  which 
they  can  meet  and  in  some  cases 
defeat  outside  competition. 

Such  tactics  have  not  solved  the 
problem  for  the  metropolitan  news¬ 
papers,  however,  although  at  least 
four  of  these  dailies  have  gone  so  far 
as  to  try  the  plan  of  printing  circulars 
from  advertising  copy  and  selling 
them  to  the  advertiser.  When  this 
was  done,  it  was  found  that  profits 
were  being  absorbed  in  highly  com¬ 
petitive  bidding  for  the  dodgers.  To 
obtain  advertisements,  newspapers 
were  made  to  bid  against  each  other 
by  clever  advertisers  and  the  practice 
was  forbidden  on  at  least  two  news¬ 
papers. 

FLORIST  COPY  URGED 

.America’s  florists  should  “wake  up” 
to  the  business  potentialities  of  adver¬ 
tising  in  the  columns  of  newspapers. 
Frank  J.  Baker,  national  president  of 
the  International  Florists’  Telegraph 
Delivery  Association  told  Arizona 
florists  in  Phoenix  March  9. 


ARIZONA  GRIDIRON  DINNER 

Officials  Lampooned  At  Annual 
Banquet  of  Pres*  Club 

(^vemor  B.  B.  Moeur  and  others  of 
Arizona  oflicialdom  were  “broiled”  in 
fancy  fashion  at  the  10th  annual  meet- 
ing,  gridiron  and  frolic  of  the  Arizona 
Press  Club  March  5. 

Jack  Lynch,  assistant  news  editor, 
Phoenix  Arizona  Republic,  was  fea¬ 
tured  in  a  solo  act,  “You  Can’t  Print 
That.” 

In  the  three  other  major  gridiron 
numbers,  “The  Deadline,”  “The  Spirit 
of  ’45,”  and  “Now  Whose  Face  is  R^?” 
were  T.  W.  B.  Anderson,  Ward  R. 
Adams,  Robert  Rhodes,  Guy  Jackson, 
William  Turnbow,  Clyde  Threlkeld, 
Kelly  Turner,  Fred  Schanz,  Jack  Lefler, 
Claiborne  Nuckolls,  L.  B.  Sutcliffe, 
Grey  J.  Tipton,  R.  B.  Richards,  Harvey 
L.  Mott,  Ralph  O.  Brown. 

Mort  J.  Donoghue,  former  editor, 
San  Francisco  Bulletin  and  member  of 
both  the  San  Francisco  and  Arizona 
Press  Clubs,  was  toastmaster  and  mas¬ 
ter  of  ceremonies. 

New  officers,  who  will  take  office 
Jan.  1,  1934,  are:  Ward  R.  Adams, 
Phoenix  news  editor,  Arizotui  Republic 
and  Phoenix  Gazette,  president ;  Dan 
Crumley,  Coconino  Sun,  Flagstaff,  vice- 
president,  Northern  Arizona  district; 
John  R.  Durkin,  Tucson,  vice-president, 
southern  district;  John  MePhw,  Mesa, 
vice-president,  central  district ;  and 
Ralph  O.  Brown,  state  manager  for  the 
Associated  Press,  Phoenix,  secretary- 
treasurer,  re-elected. 

CAPITAL  GROUP  PLANS  PARTY 

President  Roosevelt  Expected  to 

Attend  Pres*  Club  Celebration 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  14— 
Celebrating  the  twenty-fifth  year  of  its 
founding,  the  National  Press  Oub  will 
hold  a  birthday  party  March  29  and 
write  on  its  membership  roster  the  name 
of  President  Franklin  D.  Roosevelt  to 
accompany  those  of  world-renowned 
correspondents. 

Raymond  P.  Brandt,  club  president, 
is  expecting  to  present  Mr.  Roosevelt 
with  a  membership  card  at  the  birth¬ 
day  celebration.  The  President  prom¬ 
ise  the  newspapermen  he  would  be 
glad  to  enter  into  the  festivities,  pro¬ 
vided,  of  course,  “the  exigencies  of 
public  business  permit.” 

Every  President  since  William  H. 
Taft  has  been  listed  as  a  member  of 
the  Club,  and  Mr.  Roosevelt  will  thus 
become  the  sixth. 

All  of  the  Roosevelt  official  family 
who  have  their  applications  in  on  time 
will  also  be  given  membership  cards 
March  29.  Postmaster  General  Farley 
has  already  submitted  his.  Steve  Early 
and  Marvin  McIntyre,  two  of  the  White 
House  secretaries,  have  been  members 
20  years.  The  other.  Col.  Louis  Howe, 
a  veteran  newspaperman,  has  turned  in 
his  application  blank. 

GOVERNOR  SUED 

Suit  for  $100,000  against  Gov.  W.  H. 
Murray  of  Oklahoma  has  been  filed  by 
State  Senator  George  Jennings  of 
Sapulpa,  Okla.,  based  on  an  article 
printed  in  The  Blue  Valley  Farmer, 
Oklahoma  City,  in  which  the  governor 
charged  that  Senator  Jennings  and  four 
other  senators  conspired  with  Lieu¬ 
tenant  Governor  Rob^  Bums  and  Lew 
Wentz  to  raise  $100,000  to  “bribe  the 
legislature”  to  impeach  the  governor. 

STUDENT  DAILY  CRITICIZED 

The  Spectator,  Columbia  University 
student  ^ily,  was  condemned  for  its 
sensational  policy  and  “editorial  in¬ 
vective”  by  a  student  committee  ap¬ 
pointed  last  November  to  investigate 
the  paper.  At  the  same  time  the  com¬ 
mittee  rejected  the  recently  proposed 
plan  of  Carl  W.  Ackerman,  director 
of  the  journalism  school,  to  consolidate 
the  Columbia  publications  into  one. 

DAILY  44  YEARS  OLD 

The  Flushing  (N.  Y.)  North  Shore 
Daily  Journal  celebrated  its  44th  year 
as  a  daily,  March  4. 


BROADCASTING  HAMPERED 
QUAKE  COVERAGE 

(Continued  from  page  7) 

500-dead  I  was  sure  was  an  exaggera¬ 
tion.  We  made  our  by-words:  ‘You 
can’t  bury  names;  how  many  bodies  <fid 
you  see?’ 

“We  established  a  clearing  rouse  for 
names  here  in  the  office.  There  were  a 
great  many  John  and  Jane  Does  in  the 
first  casualty  list.  We  checked  the 
names  we  had  back  and  forth. 

The  first  report  to  the  Times  came 
from  Emmett  Riordan,  the  paper’s  Long 
Beach  Correspondent.  Immediately  a 
squad  of  eight  men  was  rushed  down 
to  join  Riordan,  who  in  the  meantime 
was  giving  a  first-hand  story  killing  the 
wild  radio  rumors.  Clarence  Martin, 
Times  reporter,  who  went  down  with 
Terrel  DeLapp,  got  the  first  Long 
Beach  photos  back  to  the  office,  beating 
the  staff  cameramen.  Martin  and  De- 
Lapp  were  to  meet  Duke  Ledford,  regu¬ 
lar  cameraman,  at  the  beach,  but 
Ledford  stopped  too  frequently  on  the 
way,  to  get  photos  of  burning  buildings 
in  Watts,  Compton,  and  other  small 
towns  which  were  severely  hit.  Martin 
finally  told  DeLapp  he  had  an  outfit 
with  him.  He  set  up  camera  and  flash- 
ligha  gun,  took  three  pictures,  and 
rushed  back  to  the  Times  with  them. 

Although  the  Herald  &■  Express, 
Hearst  evening  paper,  did  not  put  out 
an  extra,  all  staff  members  reported 
immediately  for  work.  They  had  al¬ 
ready  put  in  a  full  day,  but  worked  all 
night,  and  all  day  Saturday,  with  liatle 
time  off  for  rest. 

Agnes  Underwood  was  the  first 
Record  reporter  to  reach  Long  Beach. 
She  comforted  the  injured  and  aided  in 
the  rescue  work  in  addition  to  survey¬ 
ing  the  city.  The  Record  staff  had 
gone  for  day,  but  returned  without  call 
within  20  minutes  of  .the  first  quake. 


Newspaper  Plants  Are 

Damaged  by  Earthquake 

{Special  to  EIditor  &  Publisher) 
Anaheim,  Cal.,  March  14 — News¬ 
papers  and  newspapermen  played  a 
dramatic  part  in  southern  California’s 
earthquake  of  March  10,  upholding  the 
traditions  of  the  calling. 

Within  a  few  minutes  after  the  first 
quake  the  Santa  Ana  Register  has  sum¬ 
moned  enough  of  an  editorial  and  me¬ 
chanical  staff  to  publish  an  extra.-  While 
the  work  of  assembling  the  edition  went 
on  the  shocks  were  so  heavy  that  none 
remained  indoors  if  it  was  possible  to 
escape.  Molten  metal  from  the  metal 
pots  sloshed  to  the  floor.  Linotype  keys 
danced  under  the  fingers  of  the  ope¬ 
rators.  But  the  paper  was  distributed 
a  short  time  later,  giving  a  flash  ac¬ 
count  of  damage  to  Santa  Ana,  which 
probably  will  approximate  $1,000,000. 
The  Register  plant  was  not  seriously 
damaged. 

Long  Beach  Press  Telegram  report¬ 
ers  were  in  the  field  at  once,  checking 
the  morgues  and  compiling  information 
for  use  on  the  paper’s  radio  station. 
When  the  shocks  continued  to  keep 
Long  Beach  in  a  highly  nervous  state 
three  days  later,  Charles  Prisk,  pub¬ 
lisher  of  the  Press  Telegram,  sum¬ 
moned  all  the  paper’s  employes  and 
gave  them  permission  to  leave  the  city 
until  the  earth  settled,  if  they  chose. 
Not  one  left.  The  plant  was  damaged. 

The  plant  of  the  Garden  Grove  News, 
published  by  Vernon  King,  was  un¬ 
roofed.  The  front  caved  in,  and  por¬ 
tions  of  a  wall  fell.  Mr.  King  hastily 
cleared  away  the  wreckage,  tested  his 
linotype  and  announced  he  would  pub¬ 
lish  in  the  plant  the  following  week. 

The  Huntington  Park  Signal  issued 
an  extra  soon  after  the  quakes  were 
felt.  As  the  staff  worked  bricks  were 
falling  off  the  building  and  the  rear 
II  parted  from  the  rest  of  the  struc¬ 
ture.  Stephen  F.  O'Donnell,  editor  and 
publisher,  said  that  through  the  efforts 
of  his  staff,  a  complete  and  accurate 
story  had  b^  obtained  for  the  extra, 
and  it  refuted  many  rumoVs.  ’  An  edi¬ 
tion  of  5,0(X)  was  immediately  sold  out. 


HUGE  FUNERAL  FOR  CERMak 

30,000  In  ProcMsioB  —  2S,000 

Words  Are  Filed  By  Reporter* 

{Special  to  £h>iTOR  Sc.  Publisher) 

Chicago,  March  13 — Chicago  nevi 
writers  and  photographers  were  callof 
upon  to  cover  the  most  spectacular  fan- 
eral  demonstration  ever  seen  here  when 
Mayor  Anton  J.  Cermak  was  buried 
last  Friday.  It  was  an  all-day  assim. 
ment,  including  a  parade  in  which  30,000 
marched  in  the  procession,  a  huge  dvic 
service  at  Chicago  Stadium  attends 
by  a  capacity  crowd  of  23,000  and  end¬ 
ing  late  in  the  afternoon  at  the  Bohem¬ 
ian  National  Cemetery  where  50,000 
sought  to  approach  the  Cermak  tnmk 

At  the  Stadium  a  press  stand  was 
erected  back  of  the  speakers’  platfom 
Silent  telegraph  sounders  were  used  b) 
ten  Western  Union  operators  in  con¬ 
veying  the  25,000  words  filed  by  the 
news  writers  of  the  Chicago  papers  and 
press  associations  in  describing  the  ceie- 
mony  and  reporting  the  eulogies  of  the 
speakers.  Cameramen  were  permitted 
to  take  pictures  before  the  services  b^ 
gan. 

Reporters  covering  the  funeral  were: 
Philip  Kinsley,  Chicago  Triune; 
Robert  Casey,  Daily  News;  Karl  Kahi^ 
American;  Robert  Wood,  Herald  and 
Examiner;  and  Kay  Hall,  Daily  Timts. 

Chicago  newspapers  kept  direct  wires 
open  between  the  papers  and  the  Jack- 
son  Memorial  Hospital  at  Miami,  Fla., 
during  the  final  days  of  Cermak’s  stng- 
gle  to  live.  At  Miami  were:  Willard 
Edwards,  Tribune;  John  Dienhart, 
Herald  and  Examiner;  H.  B.  Gauss, 
Daily  News’  Washington  correspondent 
and  Mr.  Kahn  of  the  American. 

WILLIAM  H.  HOSKING 

Business  Maneger  of  Long  Beach 

(Cal.)  Press-Telegram  Dies 

{By  telegraph  to  Editor  &  PuBLisHia) 

Pasadena,  Cal.,  March  16— William 
H.  Hosking,  36,  business  manager  of 
the  Long  Beach  Press-Telegram  and 
part  owner  of  the  Press-Telegram  Pub¬ 
lishing  Company,  died  early  yesterdaj 
following  a  second  operation  here.  He 
was  one  of  southern  California’s  best 
known  newspapermen. 

Mr.  Hosking  began  his  newsp^ 
career  as  a  reporter  on  the  Grass  Vd- 
ley  (Cal.)  Union.  He  went  to  Lo^ 
Beach  at  the  time  when  his  uncle,  W.  F. 
Prisk,  purchased  the  Long  Beach  Press, 
which  was  later  merged  with  the  Tefc- 
gram.  Another  uncle,  Charles  E 
Prisk,  is  editor  and  publisher  of  the  | 
Pasadena  Star-News. 

He  is  survived  by  his  wife,  one  sou, 
Everett,  and  a  brother,  A.  J.  Hoskai, 
business  manager  of  the  Pasadena  Star- 
News  and  Post.  I 

CHANNEL  PROTEST  HEARD 

-  .  1 

Louisville  Dailies’  Station  Objscti 
to  Proposed  Change 

(Special  to  E^ditor  A  Publisher) 

Washington,  D.  C.,  March  16-A  ' 
favorable  reaction  was  in  evidaw 
among  members  of  the  Federal  Radio 
Commission  Wednesday  as  StatkE 
WHAS,  Louisville,  protest^  forceft^ 
against  a  proposed  change  in  its  broad¬ 
casting  channel. 

The  station  is  operated  ^  ® 
Courier- Journal  and  Times,  which  to 
asked  the  commission  for  a  renew  ® 
of  its  license  authorizing  continw 
operation  on  820  kilocycles.  St^  _ 
WJAS,  Pittsburgh,  is  seeking  to  n*’*  " 
the  commission  assign  it  the  820^ 
cycle  frequency  and  to  give  WHAs 
the  1020  kilocycle  band.  , 

The  case  before  the  commitf* 
Wednesday  involved  16  applicants  aa 
23  applications,  all  connected  in  so* 
manner  with  disposition  of  the 
kilocycle  channel. 

- to 

DAILY  TIMES  ROBBED  on 

The  Chicago  Daily  Times  *** 

self  the  scene  of  a  news  story  Mam  ce 
14  when  three  young  bandite 
offices  of  the  Times  building  and  at®  I  pb 
intimidating  employes  with  reiww  1 1* 
ordered  the  cashier  to  turn  over  $2,®'*^  I 
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inland  committees 
named  by  butler 

P«r*onB«l  of  Nine  Groups  An* 
•onnced — Thayer,  Harris 
Head  Paper,  Radio 
Committees 

R.  Butler,  Mankato  (Minn.) 
fnt  Press,  president  of  the  Inland 
Daily  Press  Association,  this  week  an- 
joonced  the  personnel  of  various  stand¬ 
ing  committees  for  1933-34.  Following 
,re  the  committee  appointments : 

Paper:  George  F.  Thayer,  Mar- 
JiaUlovtm  (la-)  Times-Re  publican, 
chairman;  C.  Fisher,  Cairo  (Ill.)  Citi- 
un;  and  (5eorge  M.  Rogers,  Cleveland 
Plm  Dealer. 

Postal:  W.  Parrett,  Danvtlle 
(Ill.)  CommercusUNews,  chairman ; 
Qmles  E.  Broughton,  Sheboygan 
(Wis.)  Press;  and  George  B.  Dolliver, 
Battle  Creek  (Mich.)  Moon-Journal. 

Audit  Bureau  of  Circulations:  A.  L. 
RiUer,  Battle  Creek  (Mich.)  Enquirer- 
Sms,  chairman;  George  W.  Purcell, 
Bloomngton  (Ind.)  World;  and  C.  M. 
Morgan,  Burlington  (la.)  Gazette. 

Cost  and  Production :  F.  W.  Schaub, 
Decatur  (Ill.)  Herald-Review,  chair¬ 
man;  John  W.  Kautz,  Kokomo  (Ind.) 
Tribune-Dispatch;  and  John  Huston, 
Ottumwa  (la.)  Courier. 

Advertising  Promotion:  H.  F.  Boy- 
lin,  Richmond  (Ind.)  Palladium-Item, 
„  chairman;  E.  R.  Chapman,  Flint 
^  (Mkh.)  Journal;  H.  Z.  Mitchell, 
Btmidii  (Minn.)  Pioneer;  and  M.  M. 
Kelly,  Eau  Claire  (Wis.)  Leader - 
Telegram. 

Circulation  Promotion:  W.  D. 

Coringley,  Des  Moines  Register-Trib- 
m,  chairman ;  J.  M.  Bunting,  Bloom¬ 
ington  (Ill.)  Pantograph;  and  F.  W. 
Rucker,  Independence  (Mo.)  Examiner. 

Agriculture:  F.  E.  Murphy,  Minne¬ 
apolis  Tribune,  chairman;  John  Red¬ 
mond,  BurlitMton  (Kan.)  Republican; 
'“5  *®d  E*y  W.  Hammond,  Fremont 

’  ®  (Nd).)  Tribune. 

™  Chain  Stores:  J.  S.  Gray.  Monroe 
^  (Mich.)  News,  chairman ;  Louis  A. 

Weil,  Port  Huron  (Mich.)  Times- 
^  Herald;  and  A.  B.  Turnbull,  Green  Bay 
***  (Wis.)  Press-Gazette. 

Radio:  E.  H.  Harris,  Richmond 
Palladium-Item,  chairman;  Frank  D. 
Throop,  Lincoln  (Neb.)  Star;  Linwood 
1.  Noyes,  Ironwood  (Mich.)  Globe; 
’•f  ind  F.  J.  Kahler,  Sioux  Falls  (S.  D.) 
Argus-Leader. 

The  spring  meeting  of  the  Inland 
.  ^  will  be  held  at  the  Morrison  Hotel, 
®  Chicago,  on  May  16  and  17,  Secretary 
_  John  L  Meyer  stated. 

:  soo,  _ _ 

ikiH.  DISCUSSES  PINE  NEWSPRINT 

Sot-  ^  - 

hr.  Herty  Tells  of  Paper  Made 
From  7- Year-Old  Trees 

U)  White  newsprint  made  from  C^rgia 
pine  trees  only  seven  years  old  was 
ijsch  amounced  in  Niagara  Falls,  N.  Y., 
March  14  at  a  meeting  of  the  western 
i)  Jl'w  York  section  of  the  American 
Qiemical  Society. 

ideiw  'P'is  development,  hailed  as  a  “revo- 
Rafe  discovery”  was  announced  by 

itatka  Charles  H.  Herty,  former  president 
cehillj  national  chemical  society,  and 

j.  hod  of  the  division  of  pulp  and  paper 
^search  of  the  Georgia  Department  of 
i*  Geological  Development. 

*1  possibility  of  farming  “paper” 

on  a  par  with  orchards  was  en- 
'^jsoned.  Newsprint  is  now  made  from 
01  ow  trees.  Low  cost  of  the  newsprint 
another  advantage  cited. 

the  most  sensational  fact 
this  new  product,’  said  Dr.  Herty, 
u  Its  strength  and  light  weight.  It 
*.  stren^h  of  ten  to  twelve 
a  square  inch,  compared  with 
^  SIX  to  ten  pounds  for  the  standard 
wnnt  It  is  a  thirty-pound  paper, 
*  me  standard  is  thirty-two  pounds. 
In  that  newspapers  if  able 

^  >t  would  receive  6  2-3  per  cent 

if-  am,  mailing 

^1^”'^*'*^*  would  be  6  2-3  per 

to  from  pine  trees 

m  1926.  There  was  enough  for 
issue  of  a  country  weekly  paper. 


MEMPHIS  DAILIES  IN  NEW  HOME 


New  plant  of  Memphis  Commercial  Appeal  and  Evening  Appeal 


(Special  to  Editor  &  Publishrr) 

Memphis,  Tenn.,  March  13 — Plans 
for  a  big  house-warming,  celebrating 
the  completion  and  occupancy  of  their 
new  plant  are  being  formulated  by  the 
Commercial  Appeal  and  Memphis  Eve¬ 
ning  Appeal.  The  management  and  the 
staffs  of  the  papers  are  entering  into 
the  plans  with  much  enthusiasm. 

One  of  the  interesting  features  of  the 
moving  is  the  facility  with  which  it  was 
done.  Few  of  the  larger  newspapers  of 
the  coimtry  ever  changed  quarters,  as 
the  Appeal  papers  did,  in  the  short 
space  of  three  months. 

The  reason  for  this  is  that  the  build¬ 
ing  was  ready-made.  It  was  the  Ford 
plant,  a  handsome  five-story  building 
on  Union  Avenue,  88  by  210  feet,  with 
a  spur  of  the  Southern  Railway  running 
into  it.  It  was  built  in  1912  of  concrete. 
When  the  Appeal  papers  bought  the 
property  last  fall  there  was  little  to  do 
but  prepare  the  individual  floors  to  the 
various  departments,  and  once  the  plans 
were  decided  on,  the  move  went  for¬ 
ward  in  record-breaking  time. 

The  first  floor  is  used  by  the  adver¬ 
tising  department.  A  heavy  wall  sep¬ 
arates  this  from  the  pressroom.  Below 
this  is  a  basement  equipped  to  store  100 
carloads  of  paper.  Railroad  cars  rtm 
directly  into  this  and  are  unloaded 
within  30  steps  of  the  presses. 

The  second  floor  is  occupied  by  the 
accoimting  department,  the  circulation 
department  and  the  mailing  room.  Con¬ 
veyors  carry  the  papers  up  from  the 
presses  and  chutes  are  provided  from 
the  mailing  room  to  a  platform  below. 

On  the  third  floor  are  the  editorial 
rooms,  large  and  airy,  with  a  library 
half  as  large  as  the  editorial  room  of 
the  old  plant.  In  order  to  add  to  the 
efficiency  of  the  staff  a  desk  has  been 
provided  for  every  individual  member. 
In  the  old  building  the  evening  and 
morning  staffs  used  the  desks  and  tables 
by  turns.  This  created  a  crowded  con¬ 
dition.  A  telautograph  runs  from  the 
editorial  room  to  the  police  station. 
The  editorial  floor  has  a  splendid  lobby 
with  a  large  conference  room,  which 
is  in  almost  hourly  use  by  department 
heads  and  their  staffs. 

Many  first  principles  still  obtain.  For 
instance,  instead  of  an  expensive  chute 
system  for  moving  copy,  the  editors  in¬ 
sisted  on  the  double-bucket  idea,  and 
this  was  adhered  to.  It  is  like  the  old 
fashioned  well.  The  buckets  run  from 
the  copy  desk  to  the  copy-cutter’s  desk 
on  the  fourth  floor.  It  performs  per¬ 
fectly. 

One  of  the  South’s  modem  composing 
rooms  is  on  the  fourth  floor.  The  ad 
machines  and  alleys  are  on  the  south 
end  with  the  new  machines  on  the  north 
end,  and  the  type  gravitates  to  the  cen¬ 
ter.  Across  a  narrow  aisle  is  the 
stereot:^ing  department.  The  old  idea 
of  having  the  rolling  machines  on  the 
composing  room  floor  and  the  plate 


casting  machines  in  the  pressroom  was 
done  away  with.  All  of  it  is  done  on 
the  fourth  floor  and  the  plates  go  down 
to  the  pressroom  on  a  specially-built 
plate  lift.  It  does  the  job  in  20  seconds. 
The  engraving  room,  dispatch  office  and 
job  room  are  also  on  the  fourth  floor. 

The  building  was  put  up  as  a  factCH-y 
and  three  sides  of  it  consist  largely  of 
glass  windows.  These  have  been  re¬ 
tained  and  utilized  to  the  fullest  with 
the  result  that  no  artificial  lighting  is 
required  during  the  daylight  hours. 
Washrooms,  cloak  rooms  and  lockers 
and  improved  drinking  fountains  are 
located  on  every  floor.  A  large  park¬ 
ing  lot  adjacent  to  the  building  provides 
space  for  all  office  cars  and  trucks. 

Credit  for  the  decision  to  move  and 
the  details  of  the  moving  go  to  John  R. 
Flippin,  the  new  president  of  the  com¬ 
pany,  long  regarded  as  one  of  the  city’s 
leading  business  men.  Mr.  Flippin  was 
a  great  admirer  and  long-time  friend 
of  the  late  C.  P.  J.  Mooney,  and  one  of 
his  ambitions  has  been  to  retain  the 
stability  which  Mr.  Mooney  gave  to  the 
organization. 

“We  have  no  obligations  to  meet  in  a 
news  way,”  Mr.  Flippin  recently  told 
the  editorial  staffs,  “except  to  print  the 
news  fairly  and  vigorously.  I  am  look¬ 
ing  to  you  gentlemen  to  get  the  news 
and  print  it.” 

The  Commercial  Appeal  is  approach¬ 
ing  its  ninety-second  birthday,  which 
will  be  celebrated  April  21.  It  was 
founded  to  support  the  candidacy  of 
Martin  Van  Buren  for  re-election,  and 
has  b«m  consistently  Democratic,  though 
before  the  Civil  War  Memphis  was 
Whig.  It  had  a  romantic  history  dur¬ 
ing  the  Civil  War.  Vigorously  South¬ 
ern,  it  was  loaded  on  a  box  car  the 
night  before  Memphis  fell,  and  was 
printed  next  day  at  Grenada.  Moving 
on  to  Jackson,  it  was  printed  there  until 
Sherman  ran  it  out,  and  then  it  moved 
to  Atlanta,  finally  winding  up  in  April 
1865,  at  Montgomery,  Ala.  The  Fed- 
erals  threw  its  press  and  type  in  the 
river.  In  the  fall  of  1865  these  were 
dug  out  and  brought  back.  Publication 
was  resumed  in  November,  and  it  has 
been  serving  its  territory  since  that 
time. 

EXPLAINS  "GAG”  RULE 

Premier  Taschereau  of  Quebec  re¬ 
cently  explained  the  “gag”  on  news¬ 
papermen  imposed  by  the  provincial 
police  informing  members  of  the  legis¬ 
lature  that  it  was  felt  necessary  to  put 
an  end  to  the  system  which  permitted 
police  to  give  information  to  journal¬ 
ists  because  it  was  often  harmful  to  the 
good  administration  of  justice.  He 
denied  a  story  appearing  in  a  Montreal 
French  weekly,  to  the  effect  that  the 
"gag”  had  been  imposed  because  _  a 
secret  inquiry  was  under  way  by  provin¬ 
cial  police,  into  the  conduct  of  certain 
members  of  the  legislature. 


BEEBE  NAMES  AIDES ' 
IN  CALIFORNIA 

ChairiuB  of  PablUhara’  Coounittoe 
Appoiatad  By  Prosidoat — G.  N. 

Payaa  Haads  Agaaey  Ra> 

latioas  Group 

Chairman  of  standing  committees  of 
the  California  Newspaper  Publishers’ 
Association  have  been  selected  by  Dan 
L.  Beebe,  president  and  publisher  of 
the  Oroville  Mercury-Register. 

George  N.  Payne,  San  Jose  News, 
heads  the  advertising  agency  relations 
committee.  Roy  Pinkerton,  Ventura 
Times-Star,  is  chairman,  communica¬ 
tions  committee,  and  Ray  Judah,  Santa 
Cruz  News,  will  direct  the  legal  and 
legislative  committee. 

Clark  F.  Waite,  Southern  California 
Newspapers’  Associated,  heads  the  com¬ 
posing  room  costs  committee;  M.  R. 
Ashworth,  San  Pedro  News-Pilot,  rate 
book  studies;  and  A.  W.  McBride,  La- 
Habra  Star,  commercial  printing  com¬ 
mittee.  C.  P.  Roberts,  Wilmington 
Press,  will  direct  daily  and  G.  W.  Sav¬ 
age,  Claremont  Courier,  weekly  com¬ 
mittees  on  news  production.  Frank 
Appleby,  Ontario  Refmrt,  heads  the 
committee  of  composition  costs  and 
linage. 

Justus  Craemer,  Orcmge  News,  was 
selected  to  head  the  association’s  bu¬ 
reau  for  non-profit  community  events 
and  H.  G.  Spaulding,  Alameda  Times- 
Star,  was  appointed  diairman  of  the 
publishers’  advertising  committee. 

Assisting  Mr.  Payne  on  the  agency 
committee  will  be  Roy  A.  Brown, 
Sanger  Herald;  Grover  C.  Whyte,  Tor¬ 
rence  Herald;  Nelson  King,  Pomona 
Progress-Bulletin;  Morris  A.  Pember, 
San  Diego  Union  and  Tribune;  A.  C. 
Hammond,  Willits  News;  Fred  New¬ 
som,  Richmond  Independent;  Walter 
H.  Fink,  Redding  Courier  Free  Press 
and  Searchlight  and  George  H.  Moore, 
Lodi  Sentinel. 

Named  on  Mr.  Judah’s  committee  on 
legislation  were  A.  W.  Flaherty, 
Antioch  Ledger;  A.  J.  Hicks,  Encinitas 
Coast-Dispatch;  C.  L.  Lewis,  San  Fran¬ 
cisco  Recorder;  Louis  Meyer,  Oakdale 
Leader;  F.  M.  Rolen,  South  Pasadena 
Foothill  Review;  E.  L.  Peterson,  Santa 
Maria  Times;  H.  G.  Palmer,  Holly- 
wood  Citizen-News;  J.  H.  Payne, 
Sacramento  Unim;  and  H.  G.  Spauld¬ 
ing,  Alameda  Times-Star. 

FILES  PLAGIARISM  SUIT 

Robert  Allen  and  Drew  Pearson  of 
Washington,  and  Liveright,  Inc.,  and 
Van  Rees  Press,  Inc.,  New  York, 
authors  and  publishers  of  “More 
Merry-Go-Round,”  were  named  defen¬ 
dants  in  a  plagiarism  suit  filed  in  the 
District  Supreme  Court,  Washington, 
recently,  by  the  Washingtonian  Publish- 
in<^  Company,  former  publishers  of  the 
Washingtonian  thresh  Miss  Marion 
Bannister  for  an  injunction  and  ac¬ 
counting.  The  plaintiffs  charge  the 
story,  “Mills  of  the  Gods,”  which  ran 
in  the  Washingtonian  in  1931  was  used 
by  the  defend^ts  in  the  chapters  per¬ 
taining  to  Ogden  L.  Mills,  Secretary 
of  the  Treasury.  They  seek  the  sur¬ 
render  of  all  unsold  copies  containing 
the  alleged  plagiarism  and  one  dollar 
for  each  copy  sold  to  date. 

BANS  PARTY  NEWS 

The  Sheboygan  (Wis.)  Press 
announc^  March  6  that  it  would  cease 
publication  of  news  of  parties  “until 
the  present  economic  situation  is  some¬ 
what  relieved.”  "It  is  the  view  of  the 
editor,”  a  boxed  notice  on  the  society 
page  stated,  "that  in  these  serious  times 
the  social-minded  people  should  give 
their  thoughts  to  others  and  instead  of 
planning  social  functions  should  con¬ 
centrate  on  aiding  people  in  distress.” 
C.  E.  Broughton  is  editor  of  the  Press. 

ADOPTS  S-DAY  WEEK 

The  St.  Paul  Dispatch  and  Pioneer 
Press,  morning,  evening  and  Sunday, 
adopt^  a  five^y  week  schedule  for 
1  editorial  and  business  offices  employees, 
Mar<^  16. 
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merchandising  throughout  the  spring 
and  early  summer  season. 

“The  steps  which  the  President  is 
taking  for  economy  in  government  will 
do  far  more  g^ood  than  harm,  even  in 
its  immediate  effect.  In  fact,  if  the 
(^vemment’s  budget  were  not  put  into 
reasonable  balance,  there  could  be  no 
confidence  and  no  basis  for  recovwy. 
Sound  government  credit  is  the  pivot 
upon  which  this  entire  situation  is 
turning  and  it  must  continue  to  be  a 
safe  base  from  which  to  attack  the  prob¬ 
lems  that  remain. 

“In  the  same  way,  it  is  of  utmost 
importance  that  the  sound  credit  posi¬ 
tions  of  our  states  and  municipalities  be 
restored  at  the  earliest  possible  moment. 
Their  bixlgets  must  be  bal^ced,  and  at 
the  moment  the  only  available  method 
is  by  economy.  Taxpayers  already  are 
loaded  beyond  the  ability  to  pay. 

“Restored  confidence  gradually  will 
make  business  and  employment.  The 
moment  some  increase  in  employment 
appears,  that  will  be  of  double  benefit. 
Not  only  the  newly  employed  will  take 
courage,  but  also  the  people  who  have 
jobs  will  feel  more  secime  in  their  em¬ 
ployment  and  will  be  more  willing  to 
spend.  The  prospective  legfislation  legal¬ 
izing  beer  should  be  distinctly  helpful, 
both  by  adding  substantially  to  gov¬ 
ernment  revenue  and  by  giving  employ- 
ment. 

“The  process  of  recovery  is  not  likely 
to  be  rapid,  but  it  is  sound  and  sure. 
We  can  rely  upon  it.” 

Circulation  Gain  Held 

By  Philadelphia  Papers 

Philadelphia  newspapers  enjoyed  a 
continued  marked  increase  in  circulation 
all  through  the  duration  of  the  bank 
holidays,  Rober  J.  G>rrigan,  circulation 
director,  Curtis-Martin  Newspapers,  re¬ 
porting  it  the  best  sustained  advance 
since  the  Lindbergh  kidnapping  story. 
The  Evening  Ledger  reportri  an  aver¬ 
age  of  about  35,000  daily  over  normal 
with  the  Bulletin  and  News,  also  after¬ 
noons,  showing  average  gains  of  about 
52,000  and  15,000  respectively.  The 
Public  Ledger,  Inquirer  and  Record 
(morning),  reported  about  equal  aver¬ 
age  gains  of  15%  daily. 

The  end  of  the  holiday  brought  re¬ 
sumption  of  some  national  accounts, 
and  an  increase  in  department  store 
copy  which  had  been  curtailed  during 
the  week. 

Week*s  Retail  Doubled 

In  San  Francisco  Press 

Favorable  reaction  was  noted  by  all 
newspapers  immediately  following  un¬ 
restricted  reopening  of  all  San  Fran¬ 
cisco  banks  Monday  and  every  division 
of  linage  jumped  from  last  week’s  low. 

Local  merchants  were  prompt  to  take 
advantage  of  the  release  of  funds,  re¬ 
tail  advertising  increased  indicating  75 
to  100  per  cent  of  1933  normalcy  by 
the  wedc’s  end.  National  advertising 
necessarily  returned  at  a  slower  pace, 
but  the  largest  accounts  were  first  to 
renew  contracts  cancelled  during  the 
banking  holiday. 

Retail  business  was  expected  to 
reach  normal  proportions  by  Saturday, 
and  publishers  continue  to  predict  busi¬ 
ness  acceleration  with  readjustment 
completed.  All  circulations  were  swelled 
by  the  Long  Beach  earthquake  story, 
the  San  Francisco  Chronicle  repor^g 
street  sales  greater  than  in  the  Lind- 
Bo'gh  kidnapping. 

In  Oakland,  all  banks  but  one  opened 
Tue^y  and  local  linage  gains  and 
some  national  copy  reinstatements  were 
reported  by  both  the  Post-Enquirer  and 
Tribune. 

Cains  Despite  Quake 

In  Los  Angeles  Area 

Friday’s  earthquake  and  subsequent 
shocks  daily  have  prolonged  the  period 
of  timidity  among  Los  Angeles  region 
advertisers  started  by  the  banking 
hoii^y  in  opinion  of  most  local  ad¬ 
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vertising  managers.  The  Times,  Los 
Angeles  of  March  14  and  the  Herald 
and  Express  Monday  afternoon  show 
signs  of  returning  to  normal  size  and 
business  conditions,  but  other  papers 
report  but  slight  change  in  outlook. 
They  declare  there  is  not  much  pos¬ 
sibility  of  change  until  end  of  this  week 
or  the  beginning  of  next. 

The  Los  Angeles  Shopping  News 
omitted  Wednesday  and  Saturday  edi¬ 
tions  last  wedc,  but  resumed  Tuesday. 

In  most  cases  local  reinstatements 
are  stronger  than  national. 

Stores  Buy  Confidence 

Copy  In  San  Antonio 

Advertising  lost  by  San  Antonio 
dailies  during  the  banking  crisis  showed 
a  healthy  comeback,  especially  local 
linage,  tins  week  with  banks  operating 
normally  again.  The  Evening  News 
and  Light  each  had  20-page  editions 
Tuesday  compared  with  16  a  week  be¬ 
fore.  Joske’s  department  store  carried 
four  p^es  in  the  News  that  day  to 
herald  its  spring  sale. 

Several  concerns  devoted  paid  space 
to  messages  of  optimism. 

Although  papers  had  arranged  to 
advance  some  cash  to  employes  issued 
checks  last  week,  San  Antonio  banks 
cashed  pay  checks  Saturday  to  relieve 
the  situation. 

Circulators  realized  during  the  finan¬ 
cial  emergency  that  only  an  ill  wind 
blows  nobody  good.  Street  sales 
mounted  considerably  with  several 
extras. 

Despite  the  emergency,  the  Magic 
Empire  Exposition,  which  with  an 
automobile  show,  was  sponsorel  by  the 
Express  and  News,  continued  a  full 
week,  ending  March  10  drawing  size¬ 
able  crowds. 

The  Express  and  News  put  in  effect 
a  five  day  week  for  unorganized  em- 
nloyes  except  certain  department  heads 
this  week.  Employes  were  told  it  was 
temporary.  It  is  in  addition  to  two 
previous  pay  cuts.  Light  employes  in 
the  higher  paid  group  recently  received 
their  third  pay  reduction. 

St.  Louis  Dailies  Hope 

For  Quick  Linage  Return 

There  has  been  improvement  in  both 
St.  Louis  national  and  local  advertising 
since  the  reopening  of  banks.  All  St. 
Louis  dailies  had  an  increase  of  local 
advertising  on  Monday  and  a  greater 
increase  on  Tuesday,  when  national  ad- 
adyertising  also  returned.  It  is  the 
opinion  of  advertising  managers  of  all 
St.  Louis  newspai^rs  that  both  national 
and  local  advertising  will  increase  from 
day  to  day  this  week  and  soon  will  be 
back  to  normal. 

“There  is  nothing  in  the  way  of  busi¬ 
ness  recovery,”  said  W.  C.  D’Arcy, 
St.  Louis  advertising  agent  “the  Gov¬ 
ernment  has  solidified  the  money  situa¬ 
tion  and  its  control  and  support  is  the 
most  constructive  thing  the  Government 
has  contributed  to  business  in  a  decade. 
Mr.  Roosevelt’s  directness  is  refreshing 
and  convincing.  His  messages  have 
reached  the  understanding  of  the  read¬ 
ing  public.  They  are  reassured.  In  my 
humble  judgment  the  country  senses 
that  the  Gov^ment  is  going  to  help 
by  direct  action  and  not  by  inference 
and  inaction.  We  have  a  leader  and 
it  seems  to  me  the  people  are  following 
him.  The  force  fs  irresistible.  Ad¬ 
vertising,  of  course,  is  in  order  to  let 
live  people  know  what  live  merchants 
have  for  sale.  We  are  done  with  hid- 
im^  our  light  under  a  bushel.” 

Smedl  Holiday  Loss 

Regained  In  Birmingham 

Most  leading  local  advertisers  came 
back  into  Birmingham  papers  with  the 
usual  contract  space  and  a  few  took 
even  more  with  the  opening  of  the 
banks  the  first  of  the  week.  About 
15  of  the  larger  merchants  made  a  joint 
application  to  the  News  and  Age- 
Herald  for  a  33  per  cent  reduction  in 
contracts  during  the  height  of  the 
banking  crisis.  After  some  negotiation 
a  compromise  on  a  sliding  scale  was 
worked  out  for  the  holiday,  the  total 
reduction  nor  running  more  than  25 
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per  cent  The  Birmingham  Post  also 
made  adjustments. 

Food  chains  continued  through  the 
period  to  advertise  as  usual  and  re¬ 
ported  a  slight  increase  in  volume.  In¬ 
creased  displays  by  banks,  loan  com¬ 
panies  and  other  concerns  announcing 
credit  arrangements  helped  to  make  up 
for  any  loss  from  local  department 
store  advertising. 

Credit  Body  Kept  Trade 
Active  In  Aberdeen,  S.  D. 

During  the  bank  holiday,  local  dis¬ 
play  advertising  in  Aberdeen,  S.  D., 
showed  an  increase  for  the  week  above 
the  weekly  average  since  Jan.  1.  There 
are  two  national  banks  which  on 
Monday  morning  opened  a  clearing 
house  branch  for  making  change  and 
shortly  afterwards  gave  customers  ac¬ 
cess  to  safety  deposit  vaults,  made 
change,  permitted  depositors  to  receive 
as  much  as  $10.00  for  actual  necessity 
and  arranged  to  meet  city  payrolls. 

In  addition  to  the  banks,  Aberdeen 
has  a  credit  bureau,  which  for  years 
has  developed  systematic  financial 
knowledge  of  all  business  firms  and 
pers(xis  and  has  acted  as  a  collection 
agency.  Local  firms  immediately  ad¬ 
vertised  that  business  would  continue 
as  usual,  that  they  would  extend  crwlit, 
accept  checks  and  several  other  firms 
operating  upon  a  cash  basis,  also  an¬ 
nounced  a  new  deal  of  credit  service. 

Business  operations  in  Aberdeen  were 
better  than  expected  and  due  to  the 
vast  amount  of  credit  business  control 
in  this  city,  purchases  were  made  in 
addition  to  recognized  necessities. 
While  depositors  were  permitted  to 
secure  as  much  as  $10.(X)  from  the  local 
banks,  there  were  very  few  applica¬ 
tions  for  the  $10.00. 

Penney  Store  Opening 

Created  Omaha  Linage 

Department  store  advertising,  in  the 
face  of  dwindling  lin^e  from  other 
sources  during  the  national  bank  holi¬ 
day,  was  sustained  to  a  marked  extent 
in  Omaha  dailies,  the  World-Herald 
and  Bee-News,  by  a  J.  C.  Penney  de¬ 
partment  store  opening  on  the  first  Sat¬ 
urday  of  the  b^k  holiday.  The  na¬ 
tional  Penney  concern  carried  daily 
double  trucks  and  other  leading  depart¬ 
ment  store  advertisers,  to  meet  the  new 
competition,  followed  suit. 

Baltimore-Washington 

Picking  Up  Gradually 

Still  “marking  time”  to  some  extent, 
local  advertisers  are  expected  by  the 
end  of  this  week  to  be  back  to  schedules 
that  would  have  prevailed  except  for 
the  banking  holiday. 

Officials  of  the  Hearst  papers,  the 
Times  and  Herald,  declined  to  make  any 
statement  on  the  advertising  situation, 
but  other  publications  were  viewing  the 
local  linage  prospects  with  optimism. 

In  the  field  of  national  advertising, 
reinstatements  have  been  slow.  Col. 
Leroy  W.  Herron,  advertising  manager 
for  the  Star,  said.  All  the  local  stores, 
however,  say  they  will  soon  be  back 
to  normal.  Col.  Herron  informed  Edi¬ 
tor  &  Publisher.  He  believes  the 
smaller  advertisers  are  coming  back 
along  with  the  larger  ones. 

A  pick-up  in  local  linage  noted  last 
week  by  the  News  is  continuing  this 
week,  according  to  Nelson  P.  Poynter, 
business  manager. 

Sunday  issues  of  all  the  five  Wash¬ 
ington  newspapers  “took  a  wallop”  on 
idvertising,  in  the  words  of  .\rthur 
Marks,  business  manager  of  the  Post, 
who  believes  it  may  be  a  week  before 
a  more  normal  condition  returns. 

One  of  the  outstanding  features  of 
local  advertising  this  week  was  an  open 
letter  to  the  newspapers  by  a  large  de¬ 
partment  store  criticizing  their  failure 
to  recognize  the  news  value  of  a  sale 
put  on  last  week.  The  establishment 
has  not  curtailed  its  advertisement,  and 
last  week  placed  three  pages  in  the 
News,  a  double  truck  in  the  Star,  and  a 
page  each  in  the  Post,  Times  and  Her¬ 
ald  advertising  the  special  event. 

An  anniversary  sale,  it  drew  50,000 
customers  and  necessitated  employing  at 
least  200  extra  sales  persons.  The  open 
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letter,  using  a  full  page  in  the 
said,  “In  our  opinion  it  is  high  £ 
newspapermen  lifted  their  eyes  to  tb 
skies  to  look  for  the  silver  lining  k 
reporting  some  of  the  outstep 
things  courageous  business  moiJ 
doing  to  back  up  the  President  infc 
demand  for  action.  ^ 

“For  instance,  in  the  face  of  na^ 
wide  bank  closings,  this  store—Tb 
Hecht  Co. — ^had  confidence  enou^ioiL 
President  and  the  country  to  go  ft* 
steam  ahead  with  its  37th  anniven^ 
plans,  which  meant  the  hiring  of  w 
dreds  of  additional  salespeople  . 
the  purchase  of  hundreds  of  thoinjaii 
of  dollars  of  new  merchandise,  andtb 
investment  of  a  small  fortune  in  nen 
paper  advertising. 

“We  believe  the  fact  that  our  os 
tomers  responded  to  this  sales  camfijB 
in  such  crowds  as  to  overtax  our  ^ 
ties  on  Saturday  was  of  sufficient  W 
value  to  warrant  front  page  puMidtr' 

Citing  the  fact  that  all  sorts  of  tri 
tions  are  being  upset  in  the  hanL 
business  and  political  circles,  tbeaoil 
said  it  seemed  time  to  upset  a  few  hom 
newspaper  traditions  as  well. 

Mr.  Poynter  of  the  News  thought  tb 
letter  brought  up  an  interesting  at- 
torial  policy  and  raised  the  questioo  of 
whether  the  press  may  not  ^  “leani* 
over  backward”  in  the  matter  of  ni 
licity. 

Some  local  advertising  returned  to 
Baltimore  newspapers  after  close  of  tb 
bank  holiday,  with  indications  of  mon 
to  come  next  week.  National  adre. 
tising  not  yet  back  in  full  volume  k 
there  are  indications  of  an  early  n- 
turn.  Large  stores  report  good  bt^ 
ness  since  banks  were  opened  eadr 
this  week. 

“We  feel  quite  confident  that  retij 
trade  and  business  generally  will  n- 
prove  now  that  the  banking  crisis  k 
been  relieved  and  confidence  restoni 
not  only  in  the  banks  but  in  the  dete 
mination  of  the  Federal  Governnwtto 
balance  its  budget,”  said  John  Ced 
president  of  Cecil,  Warwick  &  Cedi 
Richmond,  Va.  “The  advertising  schd 
ules  which  we  handle  are  being  Mr 
maintained,  and  with  the  better  feds 
now  evident  among  manufacturen  k 
business  men.  we  do  not  antidpate  ar 
curtailments.” 


EINSTEIN  HONORED 


Attends  Anniversary  Dimsr 
Jewish  Telegraphic  Ageacy 

Albert  Einstein,  noted  scientist,  n 
guest  of  honor  at  a  dinner  in  Nn 
York,  March  15,  sponsored  k 
Jewish  Telegraphic  Agency.  The  ora 
sion  marked  the  15th  anniversaiy  d 
the  founding  of  the  news  agency.  PW 
ceeds  from  the  dinner  were  divided  w 
the  Telegraphic  Agency  and  the  H« 
rew  University  of  Jerusalem.  The&l 
ner  also  marked  Einstein’s  54th  Iiirft 

.  ] 
In  his  address  Einstein  praised  ta 
work  of  the  news  agency  in  its  eloiij 
to  achieve  solidarity  among  J 
people. 

Governor  Herbert  H.  Lehman,  i» 
orary  chairman  of  the  dinner,  i 
praised  the  Telegraphic  Agency  for  , 
work  “in  the  fight  against  prejiidiO| 
More  than  800  attended  Ae  din* 
which  was  held  in  the  Hotel 
modore.  It  was  a  brilliant  gathenf 
with  many  notables  present  to  do  ho* 
to  the  great  scientist.  i 

Jacob  Landauyis  managing  directnrj 
the  Jewish  Telegraphic  agency  andjL 
Jewish  Daily  BulFtin,  the  only  Je«j 
daily  published  in  English.  The  Agi^ 
has  branch  offices  in  New  York.  L*| 
don,  Paris,  Berlin,  Warsaw,  Vi 
and  Jerusalem. 


LEAS  IN  PRISON  _ 

Clarksville,  Tenn.,  March  14^ 
Luke  Lea,  former  Nashville  ne«kM 
publisher,  and  his  son,  Luke  Le*J 
both  facing  prison  terms  in  North  (j 
lina  for  violation  of  the  state  hw^ 
laws,  have  been  arrested  and  pkwj 
the  Clarksville  jail  by  Sheriff 
E.  Brown,  of  Buncombe  county^N- 
They  are  being  held  without  boi^ 
separate  cells  pending  a  habeas  sm 
hearing  set  for  March  21, 
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business  must  set 

WHEELS  IN  MOTION 

Qfvcnunental  Initiativ*  Not  Suffi- 
ci«nt  to  Start  Upward  Climb, 

N.  S.  Rosa  Tolls  CIotO' 
land  Women’s  Club 

The  “most  thorough  reorgamzation 
of  our  economic  machinery  is  not 
sofficient”  to  set  the  wheels  of  business 
in  motion,  and  as  a  result  “there  is  a 
»reat  deal  that  business  must  do  for 
itself,”  Norman  S.  Rose,  advertising 
manager  of  the  Christian  Science 
Momtor.  said  in  an  address  before  the 
Women’s  Advertising  Club  of  Cleveland 
March  14.  Mr.  Rose  is  a  member  pf 
the  spialcers’  bureau  of  the  Advertising 
Federation  of  America. 

“The  Reconstruction  Finance  Corpo¬ 
ration,”  he  said,  “was  created  to 
mobilize  public  credit  to  fill  the  vacuum 
left  when  private  credit  flew  into  hiding. 
It  has  done  a  fine  job,  saving  many 
imperilled  institutions  and  foresUlling 
threatened  disaster.  This  enormous 
reservoir  of  available  credit  can  be 
Tery  useful  in  emergencies,  but  it  can¬ 
not  artifically  pump  lifeblood  into  busi¬ 
ness.  Business  must  get  going  before 
it  can  use  credit.  Nothing  the  govern¬ 
ment  can  do  will  take  the  place  of  the 
work  which  needs  to  be  done  by  indi- 
(  riduals.  Our  task  must  be  accomplished 
;  through  a  determination  to  increase 
sales.  Cutting  down  costs,  by  careful 
I  management,  is  but  a  futile  pastime,  un- 
(,  less  we  produce  the  right  goods,  offer 
them  at  prices  which  include  a  reason- 
1,  able  profit,  and  apply  real  energy  and 
itgenuity  to  the  job  of  selling, 
ij  “The  need  for  action  has  become  so 
i.  obvious  that  groups  of  business  leaders 
n  have  recently  banded  together  in  com- 
i  mittees,  in  an  effort  to  formulate  some 
land  of  united  plan  to  start  the  ball 
I  rolling.  These  committees  can  serve 
i,  only  as  advisers  and  persuaders.  Their 

i;  plan  of  action  is  to  convince  business 

heads  that  in  their  own  interests,  now 
is  the  time  to  replace  obsolete  equip- 
I  oent,  undertake  necessary  building  cpn- 
^  struction,  and  plan  improved  pr^ucts. 
I,  It  is  reported  that  some  results  have 
been  accomplished.  A  large  amount  of 
constructive  work  has  been  pledged  by 
individual  businesses. 

"Increase  of  employment  is  vital  to 
•  the  nation,  and  to  every  business,  every 
individuaL  The  movement  for  spread¬ 
ing  available  employment  over  a  larger 
number  of  workers  has  been  a  valuable 
relief  measure,  but  what  we  need  is  an 
increase  in  the  total  amount  of  work 
_«|  ivulable.  We  need  to  start  business 

^foing  again,  and  to  enlarge  its  volume. 

purchasing  power  can  only  Jbe 
raisrf  when  greater  production  is  nuide 
I  possible  trough  increased  sales  and 
—  consumption.  And  one  way  to  bring 
*1^ .  “'^•■**s**f  is  through  the 

1  tt  nitiatiTe  of  those  who  have  something 
to  sell. 

ctoS  “Dormant  purchasing  power  must  be 
Mde  more  active,  under  conditions  as 
they  are.  In  spite  of  greatly  lowered  av- 
“  wge  purchasing  power,  there  is  a  lot 
of  money,  right  now,  in  the  hands  of 
“  poople  who  can  afford  to  buy  and  need 
1^  to  ^  many  of  the  products  on  the 
today.  These  men  and  women 
^  we  postponing  their  purchases 
0®  in  me  fear  that  times  might  get  worse, 
*  in  the  expectation  that  prices  might 
go  lower. 

seems  now  to  be  plenty  of 
times  should  not  get 
»or^  and  wholesale  prices  should  not 
go  lower. 

is  up  to  business  men  with 
jtow  to  sell  to  convince  their  cus- 
^ers  that  this  is  the  time  to  make 
we  postponed  purchases.  Intelligent 
.methods  and  wisely  planned 

-  TiT?*}."*  Sroods  "Kht  now. 

fighters  are  proving  it  every  day. 
1.^  M?^”***  profits  reports 

hiM  ^  which  have  done  the  best 
S  W  il.  ““ally  including  the 

S  "dvertising. 

bmi  oorselvM  out 

Busnoi^  but  the  sooner  we  know 
*J*’[ator  isn’t  working,  the 
It  will  be  for  us.  The  swrs  are 


there,  and  we  had  better  begin  climbing 
them. 

“A  very  important  thing  on  the 
climbing  program  of  the  winners  of 
1933  will  be  their  selling  and  adver¬ 
tising  effort  That  has  been  true  of 
the  blue  ribbon  holders  of  the  put 
three  years." 

CODLIN  TAKES  NEW  POST 

George  C.  Codlin,  general  manager, 
Wilson  and  Horton,  Ltd.,  publishers  of 
the  Auckland  (N.  Z.)  Herald  and 
Weekly  News,  has  resigned  to  associate 
himself  with  Messrs.  John  Fairfax  and 
Sons,  Ltd.,  proprietors  of  the  Sydney 
(Australia)  Morning  Herald. 


AUTO  SHOW  SUCCESSFUL 

Despite  the  inauspicious  opening  a 
day  after  the  beginning  of  the  national 
bank  holiday  and  the  virtual  paralysis 
of  local  business,  22,000  people  last 
week  attended  the  Knoxville  Automo¬ 
bile  show,  sponsored  by  the  Knoxville 
Journal.  The  Journal  started  the 
show  off  with  a  special  14-page  Sun¬ 
day  automobile  section. 

NEW  ADVERTISING  BILL 

A  bill  has  been  introduced  in  the 
Pennsylvania  legislature  authorizing 
publication  of  legal  and  official  adver¬ 
tising  and  notices  in  Stmday  newspapers 
of  general  circulation. 


BANK  PUBLICATIONS  MERGE 

Consolidation  of  the  Coast  Banker 
and  the  Pacific  Banker,  financial  pub¬ 
lications,  was  announced  March  1  by 
George  P.  Edwards,  publisher  of  the 
former  journal.  Headqiurters  are  at 
the  San  Francisco  offices  of  ahe  Coast 
Banker. 

TORONTO  GLOBE  IS  90 

The  Toronto  (Ont.)  Globe  March 
5  celebrated  its  ^h  year  of  publica¬ 
tion.  The  paper  was  founded  by  Hon. 
George  Brown  in  1864.  Many  news¬ 
papers  throughout  Canada  extended 
congratulations.  W.  G.  Jaffray  is  pub¬ 
lisher  and  president. 


COM  PAN 


(^LINOTYPE--) 


CLOSED.  One  pair  of  weary  eyes.  Tired  out  by  the 
daily  strain-and-peer  struggle  with  the  hard-to- 
read  type  still  found  in  some  newspapers. 

Let  those  same  eyes  open  up  and  read  a  coliimn  set 
in  Excelsior.  What  a  difference!  Here  is  a  type  that  has 
been  intelligently  designed  for  legibility.  It  has  large, 
clear,  open  lower-case  letters.  It  has  proper  balance  of 
white  space  within  and  around  the  letters.  It  comes 
up  clean  and  sharp  on  the  news  page.  It  does  not 
break,  smear,  smudge  or  fill  up. 

And  the  marvel  of  Excelsior  is  that  word  co\mt  has 
not  been  sacrificed.  Excelsior  is  so  clear-cut  and  read¬ 
able  that  it  looks  larger  than  conventional  newspaper 
types.  But  it  coimts  out  the  same. 

This  copy  is  set  in  Excelsior.  Notice  the  absence  of 
fine  lines  and  ink  traps.  No  weak  spots  here  to  break 
under  dry  mat  pressure.  No  awkward  comers  and 
holes  to  fill  up  with  ink,  even  with  rubber  rollers. 

Modern  composing  room  and  press  room  methods  are 
tough  on  type.  Excelsior  can  take  it  It  was  designed 
by  specialists  who  knew  what  they  were  up  against. 


Set  in  Linotype  Excelsior 
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Advertising  Agencies 

NEW  FIRM  STRESSES 
NEWSPAPER  COPY 

Goodwin  Aconcj  of  Ckicnfo  la 
Orcnnizmc  Field  Forces  In 
Various  Cities  To 


Stimulate  Sales 


(Special  to  Editor  Sl  Publiskrr) 
Chicago,  March  13  —  Emphasizing 
the  importance  of  point-of-contact  ad¬ 
vertising  where  the  advertiser  wants  to 
sell  his  goods, 
Adolph  O.  Good¬ 
win,  president  of 
Goodwin  Corpo¬ 
ration,  newly-or¬ 
ganized  advertis¬ 
ing  agency  occu¬ 
pying  the  entire 
twenty  -  second 
floor  of  Mather 
Tower  here,  de¬ 
clared  today  that 
“in  times  like 
these,  you  can’t 
deal  in  generali¬ 
ties  ;  you  have  got 
to  hit  the  center 


A.  O.  Goodwin 


of  the  bull’s  eye  and  newspaper  adver¬ 
tising  will  do  this.’’ 

Mr.  Goodwin  and  associates  have 
opened  a  general  agency,  with  ample 
resources  and  facilities,  and  are  featur¬ 
ing  a  special  merchandising  plan  that 
embodies  point-of-contact  selling  by 
means  of  a  field  force  in  various  cities 
throufidiout  the  country.  In  organizing 
this  field  force,  Mr.  Goodwin  has  sent 
questionnaires  to  every  daily  newspaper, 
asking  for  the  names  of  local  women 
church  leaders.  The  plan  is  to  utilize 
this  field  force  in  behalf  of  a  number  of 
nationally  advertised  products,  so  that 
the  advertiser  can  obtain  better  ssdes 
results  through  local  stimulatioa  'This 
plan  places  particular  and  specml  em¬ 
phasis  upon  newspaper  advertising. 

Mr.  GcKxlwin  plans  to  release  to  local 
publishers’  representatives  the  complete 
details  of  his  merchandising  plan  within 
the  next  few  weeks.  The  response 
from  newspapers  to  his  questionnaire 
has  been  tremendous,  he  said. 

“There  must  be  some  supplement  to 
advertising,  preferably  at  the  point  of 
purchase,’’  said  Mr.  Goodwin,  '^o  make 
advertising  profitable.  'There  is  only 
one  reason  (or  the  existence  of  an  ad¬ 
vertising  agency ;  that  is  to  sell  goods 
for  the  manufa^rer,  even  though  some 
new  and  startling  hazards  occur  which 
necessitate  a  new  kind  of  reiburceful- 
ness.  'Diat  is  tfie  reason  for  our  mer¬ 
chandising  plan,  for  which  we  are  seek¬ 
ing  the  cooperation  of  newspapers 
throughout  the  country.” 

Persons  who  are  appointed  as  mem¬ 
bers  of  ^e  Goodwin  field  force  in  eadi 
community  will  serve  as  stimulation 
sales  agents  in  connection  with  all  prod¬ 
ucts  advertised  through  the  Goodwin 
agency.  On  the  manufacturer’s  side, 
Mr.  Goodwin  advocates  the  advertiser 
spending  four  per  cent  of  his  sales  in 
newspaper  advertising  in  the  cities 
where  he  has  distribution  and  sales 
stimulation. 


Mr.  Goodwin  officially  opened  his 
new  agency  last  week,  with  a  committee 
of  prominent  advertising  men  presenting 
him  with  a  huge  floral  piece  “dedicated 
to  tile  proposition  that  American  busi¬ 
ness  tnay  still  rely  on  advertising  to 
solve  its  proUems  of  distribution.” 

Mr.  Goodwin  is  a  former  newspaper¬ 
man  and  a  versatile  creative  type,  em¬ 
bodying  art.  salesmanship,  merchandis¬ 
ing  and  advertising  writing.  During 
the  war  he  was  in  the  United  States 
Navy  in  charge  of  a  branch  of  active 
naval  publicity.  He  has  been  with  the 
McManus,  Critchfield  and  Rankin  ad¬ 
vertising  agencies.  The  new  agency  is 
incorporated  for  $100,000,  all  paid  in 
cash. 

Ignatius  Barnard  formerly  vice- 
president  of  Critchfield  &  Co.,  Chicago, 
has  joined  the  Goodwin  agency  as  vice- 
president.  Mr.  Barnard  was  vice-presi¬ 
dent  of  Porter,  Eastman,  Byrne  agency 
and  president  of  Barnard  Agency  More 
joinmg  Critchfidd.  Other  account  ex¬ 
ecutives  will  be  announced  later. 


NEW  RADIO  CHAIN 


Ed  Wyma  AaBouncss  FomiatioB  of 
Amalgamated  Broadcasting  System 

Announcement  of  a  new  radio  net¬ 
work  to  be  known  as  the  Amalgamated 
Broadcasting  System  was  announced  in 
New  York  this  we^  by  Ed  Wynn, 
comedian,  and  president  of  the  new 
group. 

The  chain  expects  to  begin  function¬ 
ing  along  the  Atlantic  seaboard  within 
ten  days  and  within  another  ten  days 
as  far  West  as  Chicago.  Already  a 
Michigan  group  of  nine  stations  is  in 
operation.  Stations  comprising  the  sea¬ 
board  chain  are  to  be  WMET,  New 
York,  ultimately  to  become  WYNN ; 
WOL,  Washington;  WPEN,  Philadel¬ 
phia;  WOAX,  Trenton,  N,  J.,  and 
WBCM,  Baltimore.  The  organizers 
expect  that  when  the  chain  is  complete 
it  will  comprise  100  or  more  stations 
in  what  is  described  as  the  lower- 
powered  group. 

Sponsorship  of  pre^ams  will  be 
sought,  Mr.  Wynn  said,  but  the  net¬ 
work  will  operate  under  a  policy  that 
provides  brief  advertising  talks,  or 
sponsors’  annotmeements  only  at  the 
beginning  and  end  of  broadcast  periods. 
Listeners  will  be  told  to  “look  in  to¬ 
morrow’s  papers”  for  further  informa¬ 
tion,  Mr.  Wynn  explained,  and  it  will 
be  the  intention  of  the  chain  to  co¬ 
operate  fully  with  newspapers  and 
magazines  in  this  respect,  it  was  said. 

McClure  Promoted 

Vinton  H.  McClure  has  assumed  the 
presidency  of  the  W.  S.  Hill  Company 
of  Pittsburgh,  succeeding  the  late  Allen 
Fink.  Mr.  McClure  has  been  vice- 
president  of  the  advertising  agency  for 
seven  years.  Allen  Heinecke,  an  account 
executive,  is  the  new  vice-president. 
New  directors  are  R.  T.  Estill,  presi¬ 
dent  of  the  Washington  Oil  Company 
and  H.  S.  McKinley,  a  Pittsburgh 
attorney. 

New  Omaha  AdvertUing  Firm 

James  Shannahan,  veteran  advertising 
executive  and  former  president  of  the 
Omaha  Advertising  Club,  and  Donald 
Searle,  former  national  advertising 
manager  for  the  Monamotor  Oil  Com¬ 
pany  of  Council  Bluffs,  la.,  and  Toledo, 
O.,  have  incorporated  a  new  photo¬ 
engraving  and  advertising  firm  in 
Omaha. 


Milwaukee  Agency  Appointed 

Freese- Vogel-Crawford,  Inc.,  Milvrau- 
kee  agency,  will  handle  the  ^vertising 
account  of  the  Michael  Yundt  Co., 
Waukesha,  Wis.,  manufacturers  of 
bottle  washing  equipment  for  dairies, 
bottling  plants  and  breweries.  Trade 
papers  and  direct  mail  are  to  be  used. 

New  Account  to  Brown  Agency 

E.  H.  Brown  Advertising  Agency, 
Chicago,  has  been  appointed  to  handle 
the  account  of  Walter  G.  Critchlow, 
Wheaton,  Ill.,  manufacturers  of  auto- 
nrobile  gas  saver  and  engine  oiler  de¬ 
vices.  Newspapers  and  magazines  will 
be  used. 


Peacock  in  Florida 

Sterling  E.  Peacock,  who  is  in  charge 
of  service  at  the  Chicago  office  of 
N.  W.  Ayer  &  Son,  Inc.,  is  spending 
a  vacation  in  Miami  Beach,  Fla. 

Handling  Agency  Publicity 

G.  E.  Stedman,  vice-president  in 
clurge  of  market  planning,  is  now  han¬ 
dling  publicity  for  the  Cramer-Krasselt 
Company,  Milwaukee  advertising 
agency,  taking  over  the  duties  of  Lee 
Tracy,  resign^. 

De  Martini  to  Ckurchill-Hall 

The  De  Martini  Macaroni  Company 
of  Brooklyn  has  appointed  Churchill- 
Hall,  Inc.,  New  York,  to  handle  the 
advertising  of  its  complete  line  of 
spaghetti  and  macaroni. 

Hollywood  Agency  Moves 

Offices  of  the  Henry  W.  Welsh,  Holly¬ 
wood,  Cal.,  advertising  agency,  have 
been  removed  from  1509  Vine  street  to 
the  second  floor  of  the  Hollywood 
Chamber  of  Commerce  building. 


AYER  MAKES  LAUCK 
MANAGER  IN  N.  Y. 


AD  TIPS 


Promotion  of  Agency  Vice-President  igJ*Bry^an?^3ul!5iliig,"KMl^*(afl?^ 
to  Succeed  J.  N.  Mathes  Is  An-  account  for  the  Whlu 

on  Corporation,  Kansas  City. 


Bounced  by  President  W.  W. 
Fry — With  Firm  Since  1919 


Baraett-Knha  Company,  6t0  Nom 

Michigan  avenue,  Chicago.  Now 
dllng  the  account  of  Allen-A  Comnus 

TTAtinahA  IVIa/vrknnin.  ' 


Gerold  M.  Lauck,  vice-president  and  Kenosha,  Wisconsin, 
director  of  N.  W.  Ayer  &  Son,  I^..  losToST •m^sS"'- nSI 

has  been  appointed  manager  of  the  dllng  account  for  ^yset,  Inc.,  nSH 
New  York  office  Lynn,  Massachusetts, 
of  the  agency  by  James  A.  DeTlae,  1467  Brosdwu 

Willr«l  W.  Fo.,  aV'ffin„?.”o7uJ3f'"c5.«'SS".S' 

president.  H  e  remedy,  Clifton,  New  Jersey. 
succeeds  James  Oardaer  Advertlslag  Company,  iin 
N.  Mathes,  who  Locust  street,  St  Louis.  Now  pls^ 
resigned  a  week  account  for  the  Klee  O  Nelli  Shoe  Ooa. 
resignea  a  weeg  Kysonele  shoes,  St  Louis. 

Ooalstoa  Company,  36  Court  stna 
Boston,  Mass.  Now  handling  accom 

ness  interests  '  -  ’ - — ...  . 

outside  the 


resigned 
ago  to  devote 
himself  to  busi- 


for  Jason  Weller-Balrd  North,  jewsln 
Boston. 


Gerold  M.  Lauck 


agency. 

Mr.  Lauck  has 
been  second  in 
command  of  the 
New  York  office. 
He  joined  the 
Ayer  agency  in 


Banff-Metsger,  lae.,  620  North  11]^. 
Igan  avenue,  Chicago.  Placing  accewt 
for  the  Park  Chemical  Company,  Ik. 
trolt 


staff  of  the  N.  W 
1919,  first  doing  merchandising  work 
in  Philadelphia  office,  and  later  becom¬ 
ing  account  representative  in  New 


Kirtlaad-Kagel  Company,  64(  Noth 
Michigan  avenue,  Chicago.  Issuiiw  «. 
ders  to  newspapers  on  the  CudahyPack- 
Ing  Company,  Chicago. 

Lewis,  Addisoa  h  Associates,  1N( 
Marquette  avenue,  Minneapolis,  injn 
Placing  account  for  the  Larabm  Om 
mander  Corporation,  flour,  Mlnneapolk 


York  and  manager  of  service.  In  1925  Nj5^*Kw'*?^?nue,*Chf«|r  IiS 
he  entered  partnership,  and  m  19^  he  mg  orders  to  newspapen  on  Bins  Bft- 


became  a  vice-president.  He  was  made 
a  director  in  1931. 

Mr.  Lauck’s  first  advertising  work 
was  done  with  the  United  Publishers 
Corporation  in  Chicago.  Later  he 
joined  the  Chicago  Tribune  staff.  He 

was  for  a  time  advertising  m^^  Bernstein  Line,  New  York, 
and  assistant  sales  manager  of  the  H.  Bankln  Oempany,  Tribm 

Welch  Grape  Juice  Company,  and  after-  xower,  (Chicago.  Now  handling  sceont 
ward  advertising  manager  of  the  Amer-  for  the  Mills  Chemical  Company,  (Itairt 
ican  Sugar  Refining  Company. 

Mr.  Lauck  is  41  years  old.  He 
makes  his  home  at  Montclair,  N.  J. 


bon  Malt,  product  of  Premier  Mik 
Sales  Company,  Chicago. 

Harry  O.  Phlbbs  AdvertUlac  (ka 
pany,  43  East  Ohio  street,  CUciii. 
Placing  account  for  the  Abbott  Lebon. 
tories,  Chicago. 

Platt-Forbes,  lac.,  468  Fourth  avem. 
New  York.  Placing  account  for  AraoU 


Kansas. 

Bnthranff  A  Byan,  360  North  Uck. 
Igan  avenue,  Chicago.  Issuing  ortei 
and  contracts  to  newspapers  on  Akm 
Lamp  Company,  Akron. 

Schwab  *  Beatty,  lae.,  386  Pontt 
street.  New  York.  Placing  a^ust  hr 


Joins  Zinn  dk  Mayers 

S.  K.  Dickstein,  formerly  advertis¬ 
ing  and  sales  promotion  manager  of  Mi  Hogar  Cigar  Cortwratlon,  New  Tort 
the  Colonial  Radio  Corporation,  Long  Modem  Library,  Inc.,  Not 

Island  City,  and  of  the  Servidor  Cor¬ 
poration  and  more  recently  with  the 
Pilot  Radio  Corporation,  Lawrence, 

Mass.,  has  joined  Zinn  &  Meyers,  New 
York  agency  as  vice-president  in 
charge  of  merchandising. 


Stanley  Tobin  Changes 

Stanley  Tobin,  formerly  a  member 
of  the  advertising  staff  of  Electric  Re¬ 
frigeration  News,  Detroit,  and  more  re¬ 
cently  with  the  Geyer  Co.,  advertising 
agency  in  Dayton,  has  joined  the  staff 
of  Brooke,  Smith  &  French,  Inc.,  De¬ 
troit  agency.  — - 


Opens  Chicago  Office 

Associated  Newspaper  Color,  Inc., 
supplying  color  advertising  to  ten  Pa¬ 
cific  coast  newspapers,  has  opened  offices 
in  the  Tribune  Tower,  Chicago,  with 
Harvey  R.  Malott  in  charge. 


Orchard  Joins  Calkins  dk  Holden 

Frank  M.  Orchard,  formerly  with 
Erwin  Wasey  &  Co.  and  the  Gardner 
Advertising  Agency,  has  joined  the 
staff  of  Calkins  &  Holden,  New  York. 


DAN  A.  CARROLL 

Publishers’  Representativt 

NATIONAL 

ADVERTISING 


Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers: 

Washington  Star 
Indianapolis  News 
Montreal  Daily  Star 
Richmond  News  Leader 


Small  List, 
Individual  Service 
110  E.  42nd  St.,  New  York 


ft 


CERTIFIED  PROOfl 


Just  at  the  proof  of  the  pudding  it  in  the  eating,  to  the  proof  of  Csib- 
fied  Dry  Matt  it  in  their  utc. 

Easy  molding,  quick  scorching,  lingular  freedom  from  chilli  md 
bucklei,  and  lure  caiting,  are  characteriitici  of  Certified  Dry  Mab 
which  have  won  the  approval  of  hundredi  of  publiiheri  and  their 
mechanical  itaffi,  and  we  eameitly  believe  will^appeal^to  ybu,  too. 

Dependable  Certificdi  plui  Certified  Service  makc^an  unbeatable 
combination.  Let'i  prove  it  to  you. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


The 


>Ofl 


bic 


OUT  of  the  mass  of  rumor  and  spec¬ 
ulation  about  beer  advertising 
lame  this  week  some  real  newspaper 
copy  in  New 
York  City.  True, 
it  was  advertising 
for  a  “beverage” 
not  specifically 
named,  but  the 
picture  of  a  foam¬ 
ing  glass,  with 
the  wording,  was 
enough  to  leave 
no  one  in  doubt. 
“Our  hand  has 
never  lost  its 
skill,”  said  the 
heading,  and  the 
text  announced  that  “This  pioneer 
brewer  is  today  preparing  to  supply 
you  with  the  beverage  you  so  thor¬ 
oughly  enjoyed  yesterday.”  F.  &  M. 
Schaefer  Brewing  Company,  Brooklyn, 
N.  Y.,  was  the  advertiser. 

No  time  was  lost  in  beginning  the 
campaign.  The  first  insertion  appeared 
the  morning  of  March  14,  in  the  same 
issue  which  bore  on  its  front  page  the 
President’s  message  to  Congress  rec¬ 
ommending  beer  legislation.  Other 
“one-time  shots”  were  planned  to  ap¬ 
pear  in  New  York  and  Brooklyn  news¬ 
papers,  with  a  continuous  campaign  due 
to  wen  as  soon  as  the  bill  is  passed 
by  Congress,  according  to  John  Johns, 
of  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  the  agency  in  charge  of  the 
Schaefer  campaign. 

Newspapermen,  mindful  of  legal  re¬ 
strictions  in  the  prohibition  regime, 
scanned  the  copy  critically,  Mr.  Johns 
commented,  but  after  consultation 
among  themselves  agreed  that  it  was 
acceptable. 

The  same  phrase,  “Our  hand  has 
never  lost  its  skill,”  was  used  in  out¬ 
door  advertising  last  November  by  the 
Schaefer  company  as  a  preliminary  to 
the  expected  selling  campaign. 

*  *  * 

IN  RESPONSE  to  the  new  wave  of 
confidence,  the  Procter  &  Gamble 
Company  of  Cincinnati  has  not  only 
reinstall  the  advertising  of  Oxydol, 
which  was  canceled  during  the  bank 
holiday,  but  has  authorized  a  new  cam¬ 
paign  of  3,000,000  lines  for  Camay  soap, 
it  became  known  this  week.  Advertis¬ 
ing  of  other  Procter  &  Gamble  products 
was  not  canceled. 

The  Oxydol  campaign  will  be  ex¬ 
tended  to  make  up  for  all  space  lost 
during  the  cancellation,  it  was  under¬ 
stood.  This  campaign  features  “Mrs. 
Drear”  and  “Mrs.  Cheer,”  characters 
created  by  Rose  O’Neill,  famous  artist, 
and  is  placed  by  Erwin,  Wasey  &  Co., 
New  York. 

The  Camay  newspaper  campaign  be- 
fan  March  IS  and  is  expect!^  to  run 
throughout  the  year,  continuing  the  ad- 
»^ising  policy  of  previous  years, 
momas  L.  L.  Ryan,  president  of  Ped- 
■r  &  Ryan,  Inc.,  New  York  agency  in 
“targe  of  &tnay  advertising,  pointed 
wt  that  this  beauty  soap  ranks  as  a 
“Kury  product,  but  that  the  country’s 
[tsponse  to  action  at  Washington  had 
lostified  an  energetic  selling  drive. 

"We  have  kept  the  telegraph  wires 
J^ng  from  here  to  San  Francisco 
tanning  this  new  campaign,”  he  said. 
We  are  using  newspapers  because  of 
wr  speed  and  mobility.  Conditions 
tnect  a  level-headed  confidence  and 
^spirit  of  trust  in  the  country’s  present 
well  as  the  country’s  future.” 

*  *  * 

►  EVIVING  the  long-disputed  local- 
\“honal  rate  problem,  the  Associ- 
of  National  Advertisers  has  sent 
letter  on  the  subject  to  a  large 
r  of  newspapers,  asking  what  dif- 
nhals  are  _  enforced  and  how  the 
isher  justifies  differentials  larger 
15  per  cent. 

I  about  75  answers 

.  received,  most  of  them  includ- 
[*^*rds,  and  some  stating  at  length 
®*ed  for  a  substantial  differential. 


The  information,  it  is  understood,  is 
being  compiled  primarily  for  the  in¬ 
formation  of  the  association’s  newspaper 
committee  and  its  headquarters  files. 

The  A.N.A.  letter  said: 

“We  kindly  ask  your  cooperation  in 
furnishing  us  with  your  answers  to  the 
following  questions: 

“1.  Please  explain  in  detail  which 
advertisers  are:  (a)  entitled  to  your 
local  rates;  (b)  called  upon  to  pay 
your  national  rates. 

“2.  (a)  Is  your  differential  between 
''tional  and  local  rates  in  excess  of 
15  per  cent;  i.e.,  agency  commission? 

“(b)  If  the  differential  is  in  excess 
of  15  per  cent,  will  you  advise  us  what 
further  differential  exists  between  the 
two  rates,  and  what  other  items  make 
this  further. differential  necessary? 

“We  wish  to  thank  you  in  advance 
for  your  cooperation.” 

*  *  « 

American  tobacco  com- 

.PANY  continued  to  be  one  of  the 
outstanding  examples  of  successful  ad¬ 
vertising  in  1932,  according  to  its  an¬ 
nual  financial  report,  made  public  this 
week. 

Despite  business  conditions,  the  cor- 
T)oration  turned  in  net  income  of  $43,- 
267,084  after  allowances  for  federal 
taxes,  depreciation  and  interest.  Pre¬ 
sumably  Lucky  Strike  cigarettes  ac¬ 
counted  for  the  largest  part  of  this 
sum. 

Although  the  amount  is  less  than 
the  $46,1^,741  reported  for  1931,  that 
fact  can  hardly  detract  from  the  com¬ 
pany’s  performance.  Advertising  bread 
cast  upon  the  waters  evidently  returned 
considerably  more  than  doubled. 

Despite  payment  of  more  than  $31,- 
600,000  in  preferred  and  common  divi¬ 
dends,  the  profit-and-loss  surplus  rose 
from  $106,448,050  at  the  end  of  1931 
to  $118,107,617  at  the  end  of  1932,  and 
stated  assets  from  $294,389,903  to  $303,- 
621,068.  Federal  taxes  were  $6,098,967. 

Goodwill,  patents,  trademarks,  etc., 
were  valued  in  the  report  at  $54,0^,430, 
a  figure  unchanged  in  the  last  four 
years,  despite  the  cumulative  effect  of 
an  advertising  program  which  does  not 
let  up. 

Art  Directors  Open  Clubrooms 

New  club  rooms  have  been  opened 
by  the  Art  Directors  Club  at  the 
Architectural  League,  110  East  40th 
Street,  New  York.  The  organiza¬ 
tion,  which  is  composed  of  art  direc¬ 
tors  of  the  New  York  advertising 
agencies,  has  had  a  busy  season  fea¬ 
tured  by  a  series  of  weekly  luncheons 
attracting  the  best  attendance  in 
years. 

Atlas  Brewing  Appoints 

Atlas  Brewing  Company,  Chicago, 
this  week  appointed  Mejunkin  Adver¬ 
tising  Company,  Chicago,  to  direct  its 
advertising  program,  effective  March  15. 


Knickerbocker 


m 


Press 


m 


We  asked  7,348  subscribers  of 
the  Knickerbocker  Press  what 
newspapers  they  read.  95.6% 
replied  they  read  no  other 
Albany  newspaper.  ★ 

The  Knickerbocker  Press  may 
be  bought  in  combination 
with  Albany’s  biggest  evening 
newspaper,  the  Albany  Eve¬ 
ning  News,  at  a  flat  rate  of 
20c.  ★★  a  line  delivering  a 
total  circulation  of  75,769. 

The 

KNICKERBOCKER 

PRESS 

and  The 

ALBANY  EVENING 
NEWS 


75%  reported  they  not  only  read  no 
other  Albany  newspaper  bat  no  other  news¬ 
paper  whatsoever. 

★★  ’The  Knickerbocker  Press  and  the 
Albany  Evening  News  may  be  bought 
separately  at  12c.  and  13c.  a  line  respec¬ 
tively. 


Represented  Nationally  by: 

j.  p.  McKinney  a  son 
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SPORTS  EVENT  DRAWS 
CROWD  OF  19,834 

N.  Y.  Daily  News'  “Golden  GloTes*' 

Boxing  Tournament  Finals  Net 
$35,541 — Winners  Will  Go 
to  Chicago 

Before  a  crowd  of  19,834  at  Madison 
Square  Garden,  New  Yoric  City,  the 
New  York  Daily  News  Athletic 
Association  staged  its  seventh  annual 
“Golden  Gloves”  amateur  boxing 
tournament  March  13.  The  “gate”  was 
$39,254,  which,  after  deducting  the  ten 
per  cent  Federal  tax,  left  the  net  re¬ 
ceipts  at  $35,541.  The  money  is  used  to 
promote  Daily  News’  athletic  events 
throughout  the  year.  Last  year’s  at¬ 
tendance  was  21,400,  the  greatest  crowd 
ever  assembled  in  Madison  Square 
Garden. 

Paul  W.  Gallico,  sports  editor,  staged 
the  event 

The  winners  of  the  tournament,  to¬ 
gether  with  some  of  the  contenders, 
will  participate  in  an  intercity  “Golden 
Gloves”  competition,  in  Chicago,  under 
auspices  of  the  Chicago  Tribune,  on 
March  29. 

The  Daily  News’  promotion  of  the 
event  start^  early  in  January  vdien 
5,000  entries  were  received.  Over  a 
three  weeks’  period  the  physical  fitness 
of  the  would-be  contestants  was  judged, 
and  about  half  of  the  entries  eliminated. 
The  preliminary  bouts  started  Feb.  6, 
with  1,000  contestants  in  eight  opra 
and  eight  sub-novice  divisions. 

The  semi-finals  were  staged  at  the 
time  the  banks  were  clos^  in  New 
York,  and  the  News,  accepted  food, 
clothing  and  other  articles  to  the  value 
of  50  cents  for  2,700  balcony  seats.  The 
articles  were  donated  to  charitable  or¬ 
ganizations. 

Daily  Start*  “Swapper’s  Exchange" 

Opening  a  “Swappers  Exchange,” 
this  week,  the  San  Angelo  (Tex.) 
Standard-Times  celebrated  the  first  an¬ 
niversary  of  the  “Let’s  Swap  Classified 
Ad.”  The  exchange  will  be  operated 
Friday  and  Saturday  of  each  week,  in 
a  vacant  building  which  the  newspaper 
obtained.  Persons  with  services  or 
articles  to  swap  may  bring  them  to  the 
exchange  where  they  will  be  listed  on 
a  huge  bulletin  board.  A  ten  cent  fee 
for  a  ten  word  classified  exchange  ad¬ 
vertisement  will  be  the  only  charge. 

Appointed  Official  Organ 

The  Atlanta  (Ga.)  Journal  was  re¬ 
cently  appointed  as  the  official  organ 
for  the  United  Daughters  of  the  Con¬ 
federacy  (national  body)  following  the 
suspension  of  the  organization’s  publi¬ 
cation,  The  Confederate  Veteran.  TTie 
daily  has  agreed  to  give  a  full  page  in 
all  editions  the  first  Sunday  of  each 
month,  with  no  financial  obligations  to 
th^  organization.  The  subscription  to 
members  for  the  issues  containing  the 
organization’s  news  is  listed  at  $1  per 
year. 

Published  “Extra"  Edition 

Although  having  suspended  the  Mon¬ 
day  morning  edition  of  the  IVinston- 
Salem  (N.  C.)  Journal,  an  “extra” 
edition  was  published  and  delivered  on 
March  13  for  the  second  successive 
Monday  momit^.  A  page  one  box  ex- 
idained  that  national  news  of  importance 
warranted  this  additional  service  to  sub¬ 
scribers.  The  Monday  morning  edition 
was  dropped  in  February. 

8,000  Attend  Cooking  School 

Approximately  8,000  persons  at¬ 
tend^  the  four-day  cooking  school 
sponsored  by  the  Indianapolis  News, 
March  7-10,  assisted  by  the  Home 
Economics  Service  Corporation,  New 
York.  Mrs.  Frances  T.  Northcross 
was  the  lecturer. 


Carrier*’  Skating  Party 

Carriers  of  the  Green  Bay  (Wis.) 
Press-Gazette  were  guests  of  the  daily 
and  a  roller  rink  in  a  skating  party 
March  11.  More  than  150  attended. 


CHARGED  WITH  ARSON 


Editor  and  Circulation  Manager  of 
Coast  Weeklies  Are  Arrested 

{Special  to  Editor  &  Pdblishrr) 

Portland,  Ore.,  March  13 — Failure 
of  a  newspaper  circulation  contest  to 
succeed  is  said  to  have  caused  J.  Lam- 
born  Elder,  editor  of  a  chain  of  subur¬ 
ban  papers,  and  Clare  Williams, 
circulation  contest  promoter,  to  plan 
destruction  of  Elder’s  plant.  The  two 
were  placed  in  the  Washington  county 
jail  last  week  charged  with  arson. 
Elder  was  freed  under  $1,000  bond, 
while  Williams  was  held  for  $2,000. 
G.  Russell  Morgan,  district  attorney, 
charges  the  fire  was  to  destroy  the 
records  of  the  contest  and  relieve  both 
Elder  and  Williams  of  necessity  of 
proceeding,  is  charged  by  Morgan. 

Promptness  of  Ae  fire  department 
in  Beaverton,  Ore.,  where  the  plant  is 
located,  checked  the  blaze  before  much 
damage  was  done.  The  records  were 
saved,  and  so  arrangements  were  made 
to  have  acqumntances  of  Williams 
“win”  Ae  prizes,  Morgan  declares. 
Miss  Aline  Boswell  of  Beaverton,  who 
was  a  legitimate  contestant,  was 
au^ded  8th  prize  of  $50,  but  was  not 
paid.  Investigations  made  by  hersdf 
and  family,  as  well  as  by  county  and 
state  police,  revealed  that  the  first  five 
prize  winners  were  Portland  residents, 
and  that  persons  whose  subscriptions 
were  allegnlly  obtained  had  not  in  fact 
subscribed. 

A  batch  of  receipts  for  sums  ranging 
from  ^50  down,  displayed  by  Williams 
as  being  from  prize  winners,  did  not 
actually  represent  money  received, 
those  who  signed  them  told  authorities. 

Lived  High  On  No  Cash 

How  a  Boston  newspaper  reporter 
ate,  traveled  and  shopped  without  cash 
during  the  bank  holiday,  was  told  by 
Lewis  Hammond  of  the  Boston  Sunday 
Globe  staff  in  the  Sunday  issue.  Ham¬ 
mond,  adopting  an  assumed  name  went 
to  Providence,  R.  L,  by  rail  and  lived 
the  life  of  a  “millionaire  for  a  day” 
on  “nerve,”  backed  up  with  I.O.U.’s 
and  checks,  together  with  willingness 
of  hotel  men  and  storekeepers  to  take 
a  chance  in  these  hard  times. 

Madison  Popularity  Contest 

The  Madison  (Wis.)  State  Journal 
in  co-operation  with  local  merchants  is 
sponsoring  a  popularity  contest  for 
young  women  in  and  around  Madison. 
A  20-day  trip  to  New  Orleans,  Havana 
and  Panama,  with  all  expenses  paid, 
will  be  awarded  the  winner.  Other 
prize  trips  include  tours  to  Panama 
and  the  Chicago  World  Fair. 

Sponsoring  Garden  Forum 

Sponsored  by  the  Philadelphia  Public 
Ledger,  a  Garden  Forum  will  be  held 
in  Philadelphia  from  March  27  to 
April  1  in  connection  with  the  annual 
Philadelphia  Flower  show.  The  Forum 
will  be  under  the  direction  of  Dr.  Jane 
Leslie  Kift,  garden  editor  of  the  Public 
Ledger. 


Giving  Papers  Away 

The  England  (Ark.)  Democrat  pub¬ 
lished  Thrift  Day  editions  March  3  and 
4.  The  papers  carried  an  announce¬ 
ment  that  b^inning  March  2  the  Demo¬ 
crat  would  be  sent  to  all  homes  in  and 
around  England  free.  Money  was  re¬ 
funded  to  subscribers  who  had  paid 
past  that  date. 


Sponsored  Cooking  School 

The  Goose  Creek  (Tex.)  Tri-Cities 
Sun  recently  sponsored  a  three-day 
cooking  school,  which  will  become  an 
annual  event.  More  than  950  attended 
the  three  lectures  by  Mrs.  Beulah  M. 
Yates  of  National  Newspaper  Enter¬ 
prises,  Inc 


Offering  Jigsaw  Pexxle* 

The  Chicago  Am^an  on  March  11 
offered  two  movie  jigsaw  puzzles  as  a 
supplement  of  the  American  Hpme 
J^mal  section.  It  was  said  that  this 
offer  was  the  first  of  it*  kind  offered  by 
a  nwspaper  as  an  integral  part  of  its 
edition.  The  puzzles  were  in  colors. 


MEETING  POSTPONED 

Spring  convention  of  the  Interstate 
Circulation  Managers’  Association 
scheduled  for  Charleston,  W.  Va., 
March  19-20  has  been  postponed  ac¬ 
cording  to  an  announcement  by  John 
H.  J.  Kuntz,  circulation  manager, 
Lancaster  (Pa.)  Intelligencer  Journal 
and  New  Era,  president  of  the  group, 
following  a  meeting  of  the  officers  and 
board  of  directors.  The  date  for  the 
September  convention  to  be  held  in 
Charleston,  will  be  announced  later. 


KENNEL  SECTION  POPULAR 


Scrip  Certificates  Advertised 

Scrip  certificates,  which  could  be  used 
as  cash  in  part  payment  for  merchan¬ 
dise,  were  offered  by  Rockford,  Ill., 
merchants  last  week  in  a  full-page  ad¬ 
vertisement  in  the  Rockford  Register- 
Republic.  Use  of  the  scrip  was  limited 
to  Friday  and  Saturday,  March  10  and 
11.  Thirty-two  scrip  certificates  were 
printed  in  the  advertisement. 


Published  "New  Deal"  Edition 

The  Mankato  (Minn.)  Free  Press, 
a  Republican  paper,  published  a  “New 
Deal”  edition,  March  3.  The  adver¬ 
tising  space  was  sold  with  the  idea  of 
creating  confidence  and  supporting  the 
new  administration  1(X)  per  cent.  Rolf 
G.  Julsrud  is  advertising  manager. 


Accept*  Produce  For  “Subs” 

The  Canton  (Mo.)  Press-News  has 
an  “anything  within  reason”  barter 
circulation  offer,  and  will  accept  “but¬ 
ter,  eggs,  meat,  grain,  or  anything 
within  reason  as  a  swap  for  subscrip¬ 
tions.”  Barter  advertisements  are  being 
run  free  in  the  newspaper  to  facilitate 
exchange. 


Carriers  Attend  Inaugural 

The  Peoria  (Ill.)  Star  was  host  to 
Charles  Tursam,  Thomas  Stieber  and 
Gilbert  Johnson,  a  trio  of  its  carriers 
at  the  inaugural  in  Washii^ton,  D.  C. 
The  boys  were  winners  in  a  recent 
circulation  contest.  They  spent  the 
weekend  in  the  capital. 


Youngstown  (O.)  Vindicator  Fs*. 
ture  Has  Drawn  Big  Response 

The  Youngstown  (O.)  Vindicator 
some  weeks  ago  started  a  Kennel  Sec¬ 
tion  in  its  Sunday  edition  which  haj 
created  great  interest.  The  section  is  jj 
charge  of  Frank  B.  Wari^  for  25  yean 
sports  editor  of  the  Vindicator,  and 
formerly  editor  of  The  American  Ken¬ 
nel,  a  weekly  publication,  devot^  to 
pure  bred  dogs. 

The  Kennel  Section  has  been  running 
for  21  weeks,  and  from  the  second  wed 
the  number  of  questions  received  for 
the  query  department  has  mounted  until 
now  it  is  pulling  from  20  to  35  letten 
eacli  week.  One  of  the  features'of  the 
section  is  a  story  on  the  different  breed 
of  dogs,  giving  origin,  characteristki 
and  other  interesting  features.  Mr. 
Ward,  who  also  has  a  background  of 
extensive  veterinary  study,  presenti 
data  on  feeding  problems  that  seem  to 
have  scored  an  instant  hit  not  only  with 
kennel  operators,  but  with  owners  of 
single  dogs. 


13,000  At  Boxing  Finals 

More  than  13,000  persons  witnessed 
the  finals  of  the  Detroit  Free  Prttt 
(5olden  Gloves  boxing  tournamat  hdd 
recently  at  Olympia  Auditorino. 
Thirty-two  sectional  winners  competed 
for  the  diamond  studded  (^Iden  Gloves 
awarded  the  winners.  Contests  were 
held  for  seven  weeks  throughout  the 
state.  Free  Press  staff  men  in  charge 
were  M.  F.  Drukenbrod,  (Charles  P. 
Ward  and  Jack  Sechler. 


Seeking  Jig-Saw  Puxxles 

The  Chicago  Daily  Times  enlisted 
the  aid  of  Kate  Smith,  radio  silver  ii 
Chicago  this  week  for  a  vaudeville  en¬ 
gagement,  to  appeal  to  Daily  Times 
readers  to  send  their  discarded  jig-saw 
puzzles  to  the  Times  so  that  they  may 
be  distributed  to  the  disabled  war  vet¬ 
erans  at  the  Edward  Hines  Memorial 
Hospital. 


Aided  Foreign  Readers 

The  Utica  (N.  Y.)  Daily  Press  and 
the  Utica  Observer-Disp^ch  printed 
Italian  and  Polish  summaries  of  the  re¬ 
cent  Ixtnking  situation  for  the  enlighten¬ 
ment  of  Utica’s  foreign  population. 


Birdhouse  Building  Contest 

The  Janesville  (Wis.)  Daily  Gazette 
conducted  a  birdhouse  building  contest 
for  members  of  the  rural  CJo^  Times 
club  and  for  school  children  of  the  city 
which  closed  March  18.  Prizes  will  be 
awarded  in  both  divisions. 


Carriers  Guests  of  Pool  Mansgsr 

Several  hundred  carriers  of  the 
Vancouver  Sun  were  guests  of  T.  D. 
Coldicutt,  manager  of  the  Crystal  Pod, 
recently,  when  the  pool  was  opt^ 
to  the  boys,  following  an  exhibitk® 
of  fancy  diving  and  swimming  by  the 
Vancouver  Amateur  Oub.  Music  was 
provided  during  the  evening  by  the  Sun 
Carriers’  band. 


Branch  Office  Robbed 

Two  unmasked  men  held  up  the 
North  Little  Rock  branch  office  of  the 
Little  Rock  Arkansas  Gazette  March  8, 
and  escaped  with  $200  in  cash. 


Terre  Haute  Cooking  School 

The  Terre  Haute  (Ind.)  Tribuu- 
Star  conducted  its  sixth  annual  cookiiig 
school  March  14-17  in  co-operatkn 
with  local  merchants  in  the  Hippodrome 
theatre.  Mrs.  Emily  M.  Lautz  of  Bos¬ 
ton  conducted  the  school. 


Resumes  Appeal  for  Fund 

The  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  has  resumed  appeals  for  its  an¬ 
nual  Milk  and  Ice  fund. 


Daily  Aiding  Reader* 

The  San  Francisco  Examiner  «  a 
feature  of  its  lost  and  found  classiW 
advertising  columns,  is  offering  readers 
a  registered  key-tag  and  chain  for  IJ 
cents. 
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u.  P.  RADIO  STAND 

To  Editor  &  Publisher— I  have 
nst  read  the  text  of  Karl  Bickel’s  let- 
to  L.  B-  Palmer  outlining  the  at- 
^  of  the  United  Pres*  toward  the 
Boortant  question  of  news  broadcast- 
^as  serit  out  over  the  United  Press 
Jem  Friday. 

Of  course,  there  are  two  contin- 
flKies  to  Mr.  Bickel’s  proposition, 
hie  first  hangs  upon  the  support  of 
dRt  policy  by  the  A.N.P.A.  to  be  de- 
trmined  by  the  members  at  the  com- 
K  session  in  April.  The  other  is  the 
tdtude  of  the  Associated  Press  and 
be  International  News  Service  toward 
limination  of  news  broadcasting. 

I  am  not  so  foolish  as  to  attempt  to 
^  for  anybody  else,  but  it  is  my 
belief  that  the  A.N.P.A.  member- 
lap  this  Spring  will  take  some  deci- 
ire  action  on  the  question. 

The  one  important  thing  which  the 
jjckel  letter  does,  in  my  opinion,  is  to 
eoiove  from  the  discussion  of  the 
adio  problem  at  the  coming  Associated 
Jjiss  membership  meeting  any  flub- 
jjb  such  as  has  heretofore  bwn  en¬ 
gaged  in  over  the  imaginary  loss  of 
\s50ciated  Press  “prestige”  when,  as 
ad  if  that  organization  abandoned 
adio  broadcasting  and  left  the  field  to 
fther  one  or  both  of  its  competitors 
p  the  news-gathering  field.  The  I.N.S. 
u  already  adopted  an  anti-broadcast 
nlicy,  and  Mr.  Bickel’s  letter  puts  the 
inestion  squarely  up  to  the  A.P.  mem- 
wship.  From  this  point,  there  can  be 
to  infection  of  the  old  bugaboo  about 
that  might  happen  to  the  A.P.  if  the 
ither  two  press  associations  were  left 
0  i^y  around  on  the  ether. 

As  a  member  of  the  Associated  Press 
ind  a  client  of  both  the  United  Press 
ind  the  International  News  Service,  as 
veil  as  one  who  has  been  extremely 
nterested  and  active  in  an  endeavor  to 
htd  a  solution  to  this  so-called  radio- 
xesi  problem,  I  welcome  the  ex¬ 
pressed  attitude  of  the  United  Press, 
dirough  its  president,  which  certainly 
xnds  to  clarify  at  least  one  phase  of 
tUs  perplexing  question.  I  say  this 
it  the  risk  of  the  charge  of  rank 
aeresy,  treason  or  what-have  you,  from 
8x>se  connected  with  the  Associated 
Ftess  to  whom  the  names  of  the  other 
ivo  press  associations  have  been,  still 
ve  and  always  will  be  pure  anathema. 
Sincerely  yours, 

James  G.  Stahlman, 
President,  NaskvilU  (Tenn.)  Banner. 
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YPSILANTI  SCRIP  PLAN 

To  Editor  &  Publisher  :  The  nui 
kr  of  inquiries  which  we  are  recei 
sg  regarding  stamped  scrip  whi 
•e  started  in  Ypsilanti  Feb. 
prompts  us  to  submit  the  suggesti 
tot  the  most  important  requireme 
itr  success  of  this  type  of  scrip 
my  community  is  determination 
outlet.  We  found  at  the  close 
to  first  day  that  approximately 
JO  cent  of  the  amount  of  scrip  p 
sti  circulation  was  spent  at  a  gi 
toy  store.  The  grocer’s  problem  ^ 
■iDunt  of  limitation  of  such  sci 
•eptance,  was  to  find  an  outlet, 
■uld,  therefore,  be  arranged  wi 
■*^1  factories  to  buy  certain  amour 
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of  scrip  accumulating  in  local  stores 
and  use  it  in  their  payrolls  Saturday. 

Such  purchase  is  merely  a  matter 
of  accommodation,  no  expense  being 
involved  to  the  manufacturer  in  addi¬ 
tion  to  the  par  value  which  he  pays 
in  cash  for  the  scrip.  In  view  of  the 
fact  that  Monday  and  Thursday  were 
stamp  days  designated,  employes  re¬ 
ceiving  scrip  are  able  to  dispose  of  it 
on  Saturday,  the  day  it  is  received, 
without  affixing  stamps. 

To  speed  turnover  two  stamp  days, 
Monday  and  Thursday  each  week, 
are  designated  for  25  weeks  instead 
of  one  day  each  week  as  has  been 
adopted  in  some  cities. 

This  scrip  was  put  into  circulation 
through  our  Welfare  Relief  Commit¬ 
tee  and  we  find  it  has  been  used  to 
advantage,  tendency  being  to  retire 
various  small  outstanding  accounts  in 
the  city  as  well  as  to  provide  a  me¬ 
dium  of  exchange  for  local  transac¬ 
tions. 

Any  newspaper  can  adopt  this  plan 
to  advantage  providing  the  necessary 
outlets  for  quick  turnover  are  ar¬ 
ranged  and  only  such  an  amount  of 
scrip  as  can  be  kept  in  circulation  is 
issued.  George  C.  Handy. 

Publisher,  Ypsilanti  (Mich.)  Press. 

"JOURNAUST” 

To  EniTtHi  &  Publisher — Permit  me 
to  commend  strongly  your  stand  in 
behalf  of  the  word  “Journalist.”  Why 
news  writers,  of  all  men,  should 
abandon  a  perfectly  good  word  in 
favor  of  a  type  of  phrase-making 
which  is  the  bane  of  our  English 
speech,  viz.,  “real  estate  man,”  “hotel 
man,”  etc.,  has  always  seemed  to  me 
inexplicable.  Of  course  a  person  is 
a  man.  Why  repeat  that? 

Cordially, 

Robert  Lincoln  O’Brien. 


NOVEL  SCRIP  PLAN 

To  Editor  &  Publisher:  I  am  out¬ 
lining  a  scrip  plan  that  if  properly 
adopted  and  managed  will  compel  local 
shopping,  keep  all  money  in  town  and  at 
the  same  time  prevent  any  hoarding, 
and  enable  a  dollar  to  do  the  work  of  ^ 
ordinary  dollars  and,  last  but  not  least, 
give  the  town  that  pioneers  the  plan  the 
biggest  week’s  business  in  its  history. 

The  local  newspaper  arranges  for  the 
printing  of  10,000  certificates  each 
worth  $1.00  in  trade  at  any  co-operat¬ 
ing  store  in  town  provided  certain 
stipulations  have  been  complied  with. 
'The  next  step  is  to  obtain  the  co¬ 
operation  of  the  majority  of  the  mer¬ 
chants  to  accept  these  certificates  and 
trade  with  them  with  other  merchants 
in  their  town,  at  their  face  value.  The 
third  step  is  to  procure  the  co-operation 
of  the  merchants  in  staging  a  one  day 
sales  day,  where  every  merchant  will 
allow  his  customers  to  buy  one  of 
these  certificates  for  25  cents  with  every 
dollar  purchase  made  during  the  sales 
day.  'The  certificate  will  be  honored 
two  days  after  the  sales  day.  Thus 
each  person  who  buys  a  dollar’s  worth 
of  merchandise  on  the  sales  day  will  be 
able  to  get  another  dollar’s  woi^  for  25 
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cents  the  same  week,  or  two  days  later. 

Each  certificate  must  have  a  five- 
cent  stamp  afi5xed  to  it  every  time  it 
changes  hands,  and  when  it  has  passed 
through  the  hands  of  twenty  persons, 
the  last  person  will  take  it  to  the  news¬ 
paper  office  and  receive  a  lawful  U.  S. 
dollar  for  it.  The  merchant  who  re¬ 
ceives  these  certificates  in  his  business 
will  be  compelled  to  trade  with  his  fel¬ 
low  merchants  and  everyone  under  this 
plan  will  be  compelled  to  do  their  shop¬ 
ping  in  town,  and  because  the  certif¬ 
icates  have  no  “banking  value”  they 
will  not  be  “banked”  or  hoardet^  as 
they  will  be  valueless  a  year  from  issu¬ 
ance. 

Two  weeks  ago  such  a  plan  could 
not  work,  because  the  public  was  afraid 
of  scrip  or  any  substitute  for  money, 
but  to^y  with  scrip  on  the  lips  of 
everyone,  the  plan  will  work,  and  the 
newspaper  adopting  the  idea  will  carry 
a  large  volume  of  advertising  of  the 
sales  day. 

Out  of  the  25  cents  that  the  mer¬ 
chant  received  for  the  scrip,  he  retains 
10  cents  and  the  balance  is  used  to  print 
the  certificates  and  the  stamps  and  to 
pay  for  the  promotion  of  the  plan.  The 
plan  will  work  if  the  newspaper  pro¬ 
cures  the  co-operation  of  at  least  60 
per  cent  of  the  local  merchants,  artisans 
and  professional  men  in  town. 

The  only  obligation  on  the  part  of 
the  co-operating  merchants  outside  of 
their  general  acceptance  of  the  plan,  is 
for  each  merchant  to  deposit  with  the 
newspaper  the  sum  of  $5.00  for  the  use 
of  100  stamps  that  shall  be  used  to 
affix  to  the  certificates  and  the  news¬ 
paper  uses  this  money  to  cash  the  “full” 
certificate  when  it  is  presented  for  re¬ 
demption,  as  each  certificate  must  have 
20  stamps  before  it  is  redeemed. 

The  plan  has  the  advantages  of  the 
barter  plan,  but  it  is  a  sort  of  a  selec¬ 
tive  barter,  because  the  holder  of  the 
certificate  can  obtain  with  his  scrip  the 
things  he  actually  needs  at  the  time, 
whether  it  be  food,  merchandise  or 
services. 

The  outstanding  advantage  of  the 
plan  is  the  fact  that  because  each  cer¬ 
tificate  must  pass  through  20  hands  it 
will  have  made  possible  the  purchase 
of  $200,000  worth  of  commodities  or 
service  locally,  without  a  single  dollar 
leaving  town,  and  without  the  hoarding 
of  a  single  dollar.  M.  J.  Klein. 

New  York,  March  7,  1933. 


THE  MAN 
you  NEED— 

...  is  rcsistcrcd  with  the 
Personnel  Bureau  of  Sigma 
Delta  Chi/  a  national  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men. 

Nf^ether  you  want  a  man  to 
break  in  and  bring  up  in  your 
own  way,  a  country-trained  or 
a  city-trained  reporter,  writer 
or  editor,  or  an  alert  man  for 
your  business  staff,  you'll  find 
him  listed  with  the  Bureau. 

Let  the  Personnel  Bureau, 
help  you  strengthen  your  staff 
now  while  the  opportunity  is 
greatest.  Write  or  wire  — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 
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MERGENTHALER  WINS  SUIT 

The  Mergcnthalcr  Linotype  Company 
is  entitled  to  an  accounting  for  $4,305.67 
profits  assertedly  made  through  the 
sale  of  second-hand  equipment  by 
Ernest  G.  Lindner,  former  employe, 
for  years  in  charge  of  the  Los  An¬ 
geles  office  of  the  concern,  according 
to  a  ruling  by  Superior  Judge  Leon 
Yankwich,  made  last  week.  Lindner 
is  asserted  to  have  sold  the  equipment 
on  his  own  account  while  in  the  em¬ 
ploy  of  the  company.  His  defense  that 
he  was  authorized  to  do  so  by  F.  C. 
Van  Schaik,  west  coast  representative 
of  the  company,  was  denied  by  Van 
Schaik. 


KANSAS  LEAGUE  APPOINTED 

The  Goodland  (Kan.)  News  has  ap¬ 
pointed  the  Kansas  Newspaper  League, 
Kansas  City,  as  its  nationfal  advertis¬ 
ing  representative. 


PROGRESS 

in  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 


That  accounts 
for  the  success  of 

COLUMBIAN  INKS 


THE  L.  martin  CO. 

45  East  42Bd  St., 

New  York,  N.  Y. 

Arther  S.  Thempaoa,  Mcr. 


Cline  •  W  estinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
(s  used  by 


Canton  News 
Canton,  Ohio 


Ath  them  mboat  it 
CUNE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 
Street 


LNew  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco!  First  National 
Bank  Building 

-  ^ 


TbeWELFARE  COMMITTEE 

oi  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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FRENCH  STROTHER 


Former  MacuiBe  Editor  and  Aid  to 

Mr.  Hoorer  Dies  in  Washington 

French  Strother,  former  adimnis- 
trative  assistant  to  former  President 
Hoover,  and  for  many  years  manag^ 
and  associate  editor  of  the  magazine 
World’s  Work,  died  in  Washington 
March  12.  He  was  49  years  old. 

Bom  in  Marshall,  Mo.,  Mr.  Strother 
passed  his  youth  in  Fresno,  Cal.,  and 
began  his  career  at  the  age  of  19  on 
the  Fresno  Republican.  Two  years 
later,  in  1904,  he  joined  the  World’s 
Work  staff.  In  1909  he  was  associate 
editor  of  California  Weekly,  San 
Francisco,  and  in  1912  re-joined  the 
World’s  Work  staff,  becoming  manag¬ 
ing  editor  the  following  year  and  re¬ 
maining  in  this  capacity  ten  years.  He 
became  associate  editor  in  1923  and 
served  until  1926  when  Mr.  Hoover 
appointed  him  an  administrative  as¬ 
sistant. 

His  work  with  the  former  President 
consisted  of  supplying  data  upon  which 
Mr.  Hoover  bas^  his  speeches.  He 
was  the  author  of  several  books. 

Former  President  Hoover  attended 
the  funeral  March  IS  at  Mr.  Strother’s 
home  at  Garden  City,  L.  I. 

PUBLISHER  KILLS  SELF 


Dana  H.  Hinkley  of  Petosky  (Mich.) 

New*  Found  Dead  In  Garage 

Dana  H.  Hinkley,  55,  president  of 
the  Petosky  (Mich.)  Daily  News  and 
veteran  member  of  the  state  legislature, 
was  found  dead  in  his  garage  from  a 
self-inflicted  revolver  wound  March  8. 

Mr.  Hinkley,  who  was  re-elected  to 
the  legislature  for  his  fifth  consecutive 
term  last  fall,  went  to  his  home  from 
Lansing  March  4,  saying  he  meant  to 
take  a  short  rest.  He  had  been  ill  for 
several  months  and  this  coupled  with 
financial  worries  prompted  the  act. 

GEORGE  N.  M.  GRAHAM 

George  Northup  M.  Graham,  59,  ad¬ 
vertising  manager  of  the  Bangor  (Me.) 
News,  died  last  week  in  Bangor,  Me., 
of  heart  disease.  He  started  his  news¬ 
paper  career  after  he  was  graduated 
from  the  Cornell  University,  College  of 
Law  in  1893,  as  a  circulation  agent 
for  the  Syracuse  Herald  in  Watertou^ 
N.  Y.,  and  subsequently  entered  editorial 
work.  In  1905  he  joined  the  Worcester 
(Mass.)  Gazette  as  managing  editor. 
A  year  later  he  was  appointed  man¬ 
aging  editor  of  the  Boston  Post.  He 
later  worked  on  the  New  York  Times 
and  New  York  Herald.  In  1912  he 
became  general  manager  of  the  Los 
Angeles  Tribune.  He  also  served  as 
general  manager  of  the  Boston  Journal 
and  Worcester  Post.  Returning  to  Syra¬ 
cuse  after  15  years’  absence  he  served 
as  advertising  manager  of  the  Syracuse 
Herald  for  seven  years,  before  going 
to  Milwaukee  as  general  manager  of 
the  Sentinel.  Later  he  returned  to  New 
England  and  joined  the  Bangor  daily. 
Burial  was  in  the  family  plot  at  Skane- 
ateles,  N.  Y. 


(Sbttuai^ 

SOLOMON  EPSTEIN,  63,  for  ^e 
past  two  years  editor  and  manging 
director,  Los  Angeles  California  Jewish 
Voice,  died  March  6  at  the  Cedar  of 
Lebanon  Hospital.  Mr.  Epstein  sold 
his  interest  in  the  paper  a  month  ago 
because  of  illness.  He  is  survived  by 
two  sons  and  a  daughter  living  in  Russia. 

Mas.  Susan  Gillespie,  70,  mother 
of  the  late  William  Gillespie,  former 
circulation  manager,  Detroit  Free  Press, 
died  at  the  home  of  her  daughter  in 
Detroit  recently. 

Peecival  G.  Whitcomb,  64,  foreman 
of  the  stereotyping  department,  Louis¬ 
ville  Courier- Journal  and  Times  and 
an  employee  of  those  papers  for  27 
years,  died  March  8. 

Samuel  W.  (Rilobexg,  formerly  asso¬ 
ciated  in  the  management  of  The  Amer¬ 
ican  Hebrew,  died  in  New  York  March 
10.  He  was  74  years  old. 

Mrs.  Elizabeth  Tillman,  75,  widow 
of  Edward  J.  Tillman,  formerly  with 


the  New  York  World  staff,  died  at  her 
home  in  New  York  March  12. 

Charles  Louckes,  23,  former  sports 
editor,  Spokane  (Wash.)  Press,  died 
Feb.  27  following  three  months  illness. 

John  P.  Beirne,  55,  former  subm- 
ban  editor,  Newark  (N.  J.)  Evening 
News,  died  March  9  of  a  heart  attack 
in  his  home  at  Fairfield,  Conn.  He 
was  South  Orange  correspondent,  also 
city  staff  reporter  for  the  News  before 
becoming  suburban  editor  and  was  also 
a  member  of  the  Newark  Sunday  Call 
staff. 

Mrs.  H.  C.  Crie,  from  1908  to  after 
the  World  War  ^itor  of  the  Lynn 
County  News,  Tahoka,  Tex.,  died 
March  3. 

Charles  W.  Stewart,  85,  financial 
writer  for  Federation  News,  organ  of 
the  American  Federation  of  Labor,  died 
in  Chicago  March  7  following  an  illness 
of  several  months.  He  was  a  Civil 
War  veteran  and  formerly  edited  a 
newspaper  at  Hastings,  Neb. 

William  J.  Davis,  38,  world  war 
veteran  and  reporter,  Hyde  Park 
(Mass.)  Gazette-Times,  died  at  his 
home  in  Dedham,  Mass.,  March  9. 

Thomas  D.  Bailie,  63,  fo>under  of 
the  Clarendon  (Va.)  Chronicle,  died 
at  his  home  at  Clarendon,  March  9,  as 
a  result  of  injuries  sustained  when  he 
was  struck  by  an  automobile  several 
weeks  ago. 

Mrs.  Mary  G.  McCarthy,  44,  wife  of 
John  J.  McCarthy,  sports  editor,  Man¬ 
chester  (N.  H.)  Union,  died  at  the 
Sacred  Heart  Hospital  in  Manchester 
March  5.  Her  husband  and  one 
daughter  survive. 

Burleigh  J.  Paris,  47,  a  member  of 
the  advertising  agency  of  Paris  and 
Peart,  New  York,  and  well-known 
through  his  long  experience  as  an  ad¬ 
vertising  executive,  died  suddenly  in 
New  York  Feb.  21.  He  first  entered 
the  advertising  business  with  the 
Stevens-Duryea  Automobile  Company 
in  1907  at  Chicopee  Falls,  Mass.  He 
became  advertising  manager  and  in  1910 
joined  the  Aeolian  Piano  Company  in 
New  York  City.  His  first  agency,  es¬ 
tablished  in  1915  in  New  York,  was 
named  the  Burt  J.  Paris  Advertising 
Service  and  later  changed  to  the  Bricka- 
Ford-Paris  Agency,  and  subsequently  to 
the  B.  J.  Paris  Advertising  Agency. 
He  entered  his  most  recent  affiliation 
in  1925. 

Alan  Elza  McLane,  retired  news¬ 
paperman,  died  at  his  home  at  Steuben¬ 
ville,  Ohio,  March  9,  aged  82  years. 
He  was  a  graduate  of  the  West 
Virginia  University,  Class  of  1872.  For 
a  number  of  years  he  was  associate 
editor  of  the  old  Steubenville  Gazette. 

O.  K.  Hawley.  65,  editor,  Baldwin 
(Wis.)  Bulletin  for  35  years,  and  one 
of  St.  Croix  county’s  leading  men,  died 
March  10  of  heart  disease. 

Mrs.  Charles  E.  Coffin,  wife  of 
C.  E.  Coffin,  treasurer,  Indianapolis 
Star  Publishing  Company,  died  at  her 
home  in  Indianapolis  March  9. 

Charles  C.  Foster,  61,  veteran 
newspaperman  and  director  of  publicity 
for  the  Cuban  American  Jockey  Club, 
died  March  9  at  Havana  of  heart  dis¬ 
ease.  A  native  of  Lexington,  Ind.,  Mr. 
Foster  had  served  as  sports  writer  or 
editor  on  many  newspapers  throughout 
the  country.  For  the  past  six  years 
he  had  been  director  of  publicity  for  the 
American  Turf  Association  race  tracks 
in  Qiicago.  During  the  Wilson  ad¬ 
ministration  he  was  director  of  prisons 
in  the  District  of  Columbia.  His  wife 
and  one  son,  Donald,  survive. 

W.  O.  Boyd,  51,  editor  and  publisher, 
Owensville  (Mo.)  Republican,  died 
March  11.  His  wife,  a  daughter  and  a 
son  survive. 

Miss  Julia  Merrick  Traver,  63, 
Rochester  (N.  Y.)  Democrat  & 

Chronicle  school  editor  and  interna¬ 
tionally  known  for  her  interpretation 
of  secondapr  school  work,  died  March 
11  following  an  illness  of  several 
months.  Bom  in  Painesville,  Ohio,  the 
daughter  of  a  Painesville  publisher,  at 
the  age  of  18  she  was  publishing  the 


Chardon  (O.)  Record,  her  own  paper. 
She  later  managed  a  jiaper  in  Kingston, 
N.  Y.  In  1911  she  joined  the  Hart¬ 
ford  (Conn.)  Post  as  drama  and  book 
critic,  and  in  1918  the  Rochester  Post 
Express  now  Journal- American  as  a 
reporter. 

Elmer  A.  Schuetz,  for  37  years 
publisher  of  the  Sharpsburg  and  Etna 
Herald,  near  Pittsburgh,  weekly,  died 
suddenly  at  his  home  in  Sharpsburg 
March  14  from  a  heart  attack. 


J.  C.  CUMMINGS 

J.  Cicott  Cummings,  35,  corre¬ 
spondent  for  the  New  York  Times  in 
Bermuda,  died  in  Hamilton,  Bermuda. 
March  8  of  a  heart  attack.  Mr.  Cum¬ 
mings,  an  American  newspaperman, 
went  to  Bermuda  in  1922  and  was  a 
columnist  on  The  Mid  Ocean,  a  tri¬ 
weekly  newspaper.  His  early  news¬ 
paper  experience  was  with  the  Chicago 
Tribune.  He  was  badly  wounded  in 
the  World  War,  but  despite  the  fact 
that  he  was  crippled  returned  to 
journalism  on  the  staff  of  the  New 
York  Bronx  Home  News. 


SPECIAL  INAUGURAL  ISSUES 

The  regular  issues  of  the  Roen^ 
(Va.)  Times  (morning)  and  the 
Roanoke  World-News  (evening) 
March  4  were  unique  in  local  histon 
Both  papers  were  inaugmal  editioi 
with  sections  carrying  nothing  but  ad. 
vertising  from  merchants  and  mam. 
factUrers  felicitating  the  new  adminis. 
tration.  A  total  of  110  business  homes 
were  represented  and  not  one  of  them 
used  any  merchandising  copy.  bi 
soliciting  advertising  merchants  were 
asked  not  to  use  more  than  ten  inrlif, 


ROBERT  P.  SMITH 

Robert  P.  Smith,  48,  associate  editor 
of  the  Minneapolis  Journal  since  1925, 
died  on  a  street  in  Minneapolis 
March  10  from  a  heart  attack.  He 
had  been  with  newspapers  in  Topeka, 
Km.,  St.  Joseph,  Mo.,  Chicago  and 
Minneapolis,  and  at  one  time  was  with 
the  Associated  Press  in  Kansas  City. 
He  joined  the  Minneapolis  Journal 
in  1911. 


LIBEL  SUITS  DISMISSED 

Two  suits  against  the  Dispatch  Pnb. 
lishing  Company,  publisher  of  the 
Columbus  (O.)  Dispatch,  each 
$1,000,000  damages  for  alleged  libel  of 
the  Moores  &  Ross  Milk  Company  amj 
the  Hamilton  Milk  Company  were  dij. 
missed  in  common  pleas  court  in  Colum¬ 
bus  March  4  after  an  agreement  hid 
been  reached  by  attorneys  for  both 
sides.  The  entry  dismissing  the  suit! 
read:  “This  case  is  dismiss^,  each 
party  to  pay  its  own  costs.  No  record’ 
The  suits  were  based  on  stories  rue 
during  a  campaign  on  milk  prices. 
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F.  M.  JORDAN  PROMOTED 

Fred  M.  Jordan  of  the  Los  Angelo 


office  of  Hanff-Metzger  of  Clalifonm, 
Ltd.,  has  been  elected  vice-presiden 
and  is  in  full  charge  at  their  hod 
quarters  in  Los  Angeles.  He  succeed: 
Carl  M.  Heintz,  who  has  resigned  fror 
the  company. 


ILLINOIS  MEETING,  MAY  12-13 

Spring  meeting  of  the  Southern  Illi¬ 
nois  Editorial  Association  will  be  held 
May  12-13  at  Sparta,  Ill. 


ORCUTT  ARRIVES  IN  U.  S. 
Reginald  C.  Orcutt,  special  Europev 
representative  of  the  MergantWe: 
Linotype  Company,  arrived  in  Nei 
York  this  week  on  the  Bremen. 


Supplies  and  Equipment 
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SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 


Space  Packing  Felt  that  is  soft,  tears  easily  and  stayi 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Suf^lyCo. 


Worcester,  Mess.,  U.  S.  A. 

Cabfe  AdMrMa  NXNSCO— WarcMtw 


New  Hoe  Color  Mat 
Registering  Rack 


^  this  novel  device,  color  mats  are  quidcly 


and  positively  set  to  design,  for  close  re^ster. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  regi^ering  time. 

SEND  FOR  DETAILS 

IBTINO  TRUST  COMFANT.  REOEIYRB  IN  EQUITY  FOB 


R.  HOE  &.  CO.,  Inc. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  <3^^ 
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SEPARATE  I.T.U.  VOTE 
UNITS  SUGGESTED 

Plan  Would  Restrict  Voting  On 
Nawtpeper  Scale  Contracts  To 
Members  Working  on  Dailies — 
Suggested  bjr  W.  E.  Towne 

Separate  voting  units  in  typographi¬ 
cal  unions  in  contemplation  of  having 
only  newspaper  printers  vote  on  scales 
and  working  conditions  affecting  news¬ 
papers  and  only  job  printers  vote  on 
similar  matters  concerning  job  shops,  is 
advocated  in  a  recent  issue  of  Typo¬ 
graphical  Forum  by  William  E.  Towne. 
Mr.  Towne  is  a  former  member  of  the 
kew  York  Typographical  Union  No.  6, 
newspaper  scale  committee. 

Sentiment  among  newspai^r  publish¬ 
ers  has  long  been  that  negotiations  with 
typographical  unions  would  be  expedited 
wd  made  more  harmonious  in  contracts 
covering  wages  and  working  conditions 
in  newspaper  plants  were  voted  upon  by- 
newspaper  workers  onyl  and  job  shop 
questions  were  voted  upon  by  job  shop 
members  only,  according  to  Harvey  J. 
Kelly,  chairman  of  the  Special  Stand¬ 
ing  Committee  of  the  A.N.P.A.  Mr. 
Kelly  explained  to  Editor  &  Publisher 
that  this  is  an  internal  union  matter  in 
which  the  publishers  have  no  voice  or 
vote. 

This  sentiment  on  the  part  of  news¬ 
paper  publishers  as  well  as  within  the 
union  ranks  was  given  impetus  recently 
with  the  exparte  adoption  of  the  five- 
day  week  by  the  International  Typo¬ 
graphical  Union.  Mr.  Kelly  stated.  The 
union  ruling  was  made  mandatory  in 
‘newspaper  composing  rooms  and  not  in 
job  shops.  There  was  considerable  op¬ 
position  to  the  plan  among  union  mem¬ 
bers  employed  on  newspapers.  The  line 
nf  distinction  between  newspaper 
printers  and  job  shop  members  was 
clearly  drawn  by  the  I.T.U.  in  its 
printed  regulations  governing  the  five- 
ijay  week  as  follows : 

“The  five-day  provision  is  mandatory 
only  as  it  applies  to  members  employed 
'in  daily  newspaper  offices,  as  where 
Vration  is  under  a  newspaper  agree¬ 
ment.  All  members  working  on  daily 
newspapers  must  limit  themselves  to  five 
shifts  within  a  financial  week.  In  offices 
publishing  a  daily  newspaper  and  oper¬ 
ating  a  job  department,  having  com¬ 
bination  contracts,  the  five-day  law  is 
mandatory  in  the  newspaper  department. 
Offices  from  which  publications  are 
issued  weekly,  semi-weekly,  tri-weekly, 
monthly,  bi-monthly,  etc.,  operating 
under  44-hour  contracts,  are  exempt 
jfrom  the  mandatory  provisions  of  the 
(SveKlay  law.  Subordinate  unions  are 
I]  jinstnicted  to  limit  the  work-week  in 
lother  than  newspaper  offices  as  soon  as 
practicable  by  negotiation  of  contracts 
or  supplemental  agreements.” 

Taking  the  recent  New  York  arbitra¬ 
tion  proceedings,  which  resulted  in  a  ten 
per  cent  reduction  in  the  newspaper 
scale,  as  the  basis  for  his  article,  Mr. 
Towne,  who  resigned  from  the  union’s 
sale  committee  early  in  its  negotia- 
tbns,  outlines  the  need  of  separate 
■ions  in  the  printing  trade  as  follows : 

“Job  members  vote  against  settling  a 
wspaper  scale  by  arbitration  because 
fcy  fear  injury  to  their  interests, 
vwspaper  members  vote  against  a  job 
xttlement  for  fear  of  being  recorded 

■  favoring  wage  cuts. 

'On  one  ballot  they  vote  for  an  as- 

Wsment  which  has  the  same  effect  as  a 
■ge  cut.  The  employers  tell  you  how 
•ch  you  get  in  your  pay  envelope  and 
■(union  tells  you  how  much  you  can 
If  the  disastrous  results  of  this 
■i-spaper  scale  arbitration  is  not  suffi- 
W  to  shock  the  membership  into  calm 
J*ction  and  bring  forth  sane  and  uni- 
W  action  in  succeeding  scales,  then 
is  no  hope  for  us.  Some  change 
It  be  made  in  the  method  of  deciding 
..Mttlements  of  proposed  wage  scales. 
J^Dse  members  who  must  work  under 
I*  sale  should  be  the  ones  to  make  the 
^sion. 

■  pp  Kelley  pointed  out  that  in  the 
Jt.P&A.U.  there  are  separate  unions 

newspaper  and  job  shop  workers, 
■eotypers  and  electrotypers  in  many 
also  have  separate  unions.  In  the 
wo-engravers  union  there  is  no  sepa^ 


rate  union  for  newspapermen,  but  it  is  a 
common  practice  for  the  entire  member¬ 
ship  of  the  local  tmion  to  vote  favorably 
on  the  recommendations  of  the  indi¬ 
vidual  group  whose  wage  scale  or  con¬ 
tract  is  being  negotiated.  In  some  cities, 
also,  the  newspaper  drivers  have  sepa¬ 
rate  unions  chartered  by  the  Interna¬ 
tional  Union  of  Teamsters  and  Chauf¬ 
feurs. 


WAGE  CUTS  IN  3  CITIES 


Mechanical  Staff*  Reduced  in 
Binghamton,  Troy  and  Schenectady 

(Special  to  Editor  &  Publishbr) 

Syracuse,  March  14 — Karl  H. 
Thiesing,  executive  secretary.  New 
York  State  Publishers’  Association,  an¬ 
nounced  today  that  mechanical  staff 
wage  cuts  have  been  made  in  Troy, 
Schenectady  and  Binghamton  recently. 

In  Schenectady  the  typographical, 
pressmen  and  stereotypers’  scales  were 
reduced  $4.50  per  week.  The  old  con¬ 
tract  was  from  Nov.  1,  1929  to  Oct.  1, 

1934,  but  the  new  arrangement  extends 
the  expiiatiuns  one  year  to  Nov.  1, 

1935. 

The  Troy  typographical  scale  has 
been  reduc^  $3  per  week.  The  new 
scale  extending  from  March  1,  1933  to 
March  1,  1934  is  $48  for  night  and 
$45  for  the  day  shift.  Practically  all 
other  terms  of  the  previous  agreement 
are  renewed,  including  the  eight  hour 
day  and  the  six-day  week. 

The  10  per  cent  reduction  in  the 
Binghamton  scales  is  continued  for  an¬ 
other  six  months.  The  typographical, 
pressmen  and  stereotypers’  scales  for 
Binghamton  were  reduced  10  per  cent 
last  Sept.  1,  this  reduction  to  continue 
to  March  1,  1933,  at  which  time  only  a 
five  per  cent  reduction  would  be  ef¬ 
fective.  However,  owing  to  continued 
decrease  in  advertising  volume,  the 
publishers  sought  and  obtained  an  ex¬ 
tension  of  the  reduction  to  Sept.  1,  1933. 
The  existing  scales  are :  typographical, 
night  $45.45,  day  $42,75:  pressmen, 
night.  $45.45  day,  $42.75 ;  stereotypers, 
night  and  day  $42.75. 


EXPOSITION  DREW  CROWDS 


Magic  Empire  Show  Staged  by  San 
Antonio  Expre**  and  News 

Despite  the  depressing  influence  of 
the  bank  holidays,  the  Magic  Empire 
Exposition  sponsored  by  the  San  An¬ 
tonio  Expi'css  and  Evening  News  drew 
good  opening  crowds  to  the  municipal 
auditorium  the  week  of  Feb.  27-March  4. 

It  was  preceded  by  a  parade,  which 
included  entries  of  manufacturers  and 
dealers  participating  in  the  exposition 
and  also  embraced  new  model  motor 
cars  being  exhibited  at  the  automobile 
sho  wstaged  in  connection  with  the  ex¬ 
position.  City  officials  rode  in  the 
parade. 

The  exposition  offered  exhibits  and 
demonstrations  representing  scores  of 
manufacturers,  distributors  and  retail¬ 
ers,  introducing  their  latest  products  or 
services.  For  entertainment  a  12-act 
musical  revue,  “Personality  on  Parade,” 
was  presented  with  two  performances 
daily.  A  department  store  presented  a 
style  revue,  and  on  one  night  an  added 
attraction  was  presentation  of  “Century 
of  Progress”  beauty  contestants  in  the 
$10,000  “queen”  competition  which  the 
Chicago  Tribune  and  other  papers,  in¬ 
cluding  the  Express  and  Evening  News, 
are  sponsoring. 

Admission  of  25c.  was  charged  to  the 
exposition,  with  children  under  12  ad¬ 
mitted  free  when  accompanied  by 
parents. 

GULLING  RE-ELECTED 


President  end  Other  Officer*  of 
Spanish  Group  Retained  in  Office 

(Special  to  Editor  &  Publisher) 
Madrid,  March  1 — All  officers  of  the 
Foreign  Press  Correspondents’  Associa¬ 
tion  in  Spain  were  re-relected  at  the 
annual  meeting  here.  They  are:  Cesar 
.A.  Gullino,  Corriere  della  Sierra,  Rome, 
president :  Corpus  Barga,  La  Nacion, 
Buenos  .Aires,  first  vice-president : 
Christian  Ozanne,  Havas  Agency,  sec¬ 
ond  vice-president;  William  H.  Lander, 
of  United  Press,  secretary:  Edward 
Foertsch,  Ullstein  Agency,  treasurer. 


William  T.  Stuttard,  correspondent  of 
the  London  Morning  Post,  was  re¬ 
elected  to  the  board  of  directors,  and 
Ibrahim  de  Malcervelli,  correspondent 
of  Cordoba,  of  Cordoba,  Argentina,  was 
named  to  succeed  Martin  L.  Guzman, 
correspondent  of  La  Prensa,  San 
Antonio,  Tex.,  as  member  of  the  board. 

The  association  was  founded  in  its 
present  form  in  1930  by  Julio  Alvarez 
del  V’ayo,  then  correspondent  of  La 
Nacion  of  Buenos  Aires  and  now 
Spanish  Ambassador  to  Mexico. 
.Americans  on  the  membership  roll  are: 
Frank  L.  Kluckhohn,  New  York 
Times;  William  Lander,  United  Press; 
Theodore  A.  Ediger,  San  Francisco 
Chronicle  and  other  papers;  Rex  Smith, 
Associated  Press,  and  Jay  Allen, 
Chicago  Tribune. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (C**h  with  Order) 

I  Time  —  ,50  per  line 

3  Time*  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(C**h  with  Order) 

1  Time  —  .75  per  tine 

4  Time*  —  .60  per  line 
Count  *ix  word*  to  the  Hn* 

White  apace  charged  at  same  rate  per  line 
per  ineertion  a*  earned  by  frequency  of 
ineertion.  Minimum  apace,  throe  line*. 
The  Editor  A  Publiaher  reeerre*  the  right 
to  claaaify,  edit  or  reject  any  copy. 


Advertiaing 


Immediate  canh  apace  aalea  to  atagaant  logical 
advertiaera.  Special  repreaentatlre  will  handle 
tew  publicationa  direct.  Confldential.  D-831. 
Editor  &  Publiaher. 


Broker* 


Deairahle  evening  papers,  located  in  Mary¬ 
land,  Michigan,  North  Carolina,  Pennaylvania, 
Illiiioia,  California.  All  occupy  excluaive 
field  and  earning  dividenda.  Price  and  terma 
reaaonnhle.  J.  B.  Shale,  Timea  Building, 
.New  York. 


Circulation  Promotion 


PremotioB  now,  to  bring  “better  time*."  Bnd- 
aon  De  Prleet  A  Aaaociatea.  world’*  record 
clrcnlatlon  bnllders.  246  5tb  Are..  N.  T.  C. 


No  "forced  oironbitioB."  oo  premlam*.  no  cut 
price*,  no  bargain  offer*,  no  Indiicemeat*  of 
any  type  to  the  eubecriber.  Every  eubacription 
eecnred  in  a  PARTLOWB  PLAN  campaign  1* 
*old  to  the  eubecriber  through  nniiaual  aale*- 
men  and  ealeewomen.  etrictly  upon  the  merit* 
of  the  pobllcation.  Charlee  Partlowe  added 
clrcnlatlon  i*  clean  clrcnlatlon.  Obarlee  Part¬ 
lowe  Company — Clrcnlatlon  Speclallat*  for 
over  28  year* — Indlanapoll*.  Indiana 


Newapaper  For  Sale 


Ftnnaylvania  County  Seat  Weekly  —  Only 
paper  In  county  aeat  town  of  2, 1:^5  popula¬ 
tion  in  thriving  Weatern  Penney  Ivnnia 
county  of  100,000.  In  buaineas  coMtinuoualy 
80  year*.  Adequate  equipment  including 
Nt.  8  linotype.  Groaa  receipts  averaged 
{18,789  over  11-year  period  and  were  $18.r>80 
ii<  1929,  $19,831  In  19.80  and  819,885  in 

1931.  Price  on  plant,  $20,000  caah  or  ne¬ 
gotiable  paper  acceptable  by  .>wiier't  l>ank. 
Aleo  wiah  to  eell  brick  and  ateel  building 
erected  1929  to  houae  plant.  Otner  nr-angc- 
n.enia  if  neceaaary.  D-8.8.8.  Editor  A 
Publiaher. 


Situation*  Wanted 


Advertiaing — Genuine  .vnung  advertiaing  man 
with  aucceaafni  record  of  nine  yeiira,  complete 
diaplay  experience.  *eek*  permanent  connection 
with  good  daily  where  exceptional  ability  ■■ 
creator  of  good  layont*  and  copy,  combined 
with  eonatmctlve,  aggreaaive  aelling,  1*  needed. 
Married,  now  employed.  Reference*  prove  paat 
accompllahment*.  D-823,  Editor  A  Publiaher. 


Advertiaing  Ran  or  editorial — 12  year*  of  ane- 
ceaafnl  linage  bnlldlng,  aleo  enjoying  reputa¬ 
tion  edlteiially,  eepeclally  aporte.  Intereated 
in  opportunity.  College  education.  D-809, 
EMltor  A  Pnbilaher. 


Carteoniat,  aport  or  politic*,  all  type*  of  newa¬ 
paper  llluatration,  experienced,  couege  gradn- 
ate,  aingle.  Haa  been  aporta  editor  and 
itralght  reporter.  Beat  reference*.  Seek* 
connection  anywhere.  Opportunity  more  im¬ 
portant  than  aalary,  D-830,  Editor  A  Pnbilaher. 


Cironlatlon  Manager — Nationally  known  execu¬ 
tive,  dean  of  carrier  boy  delivery  and  promo¬ 
tion  Idea*,  deelree  change.  In  keeping  with 
depreaaion  have  great  many  way*  to  Improve 
dlatribntion  and  Increaae  clrcnlatlon  Ogtire* 
on  a  reduced  budget.  Thoroughly  familiar 
and  aeaaoncd  in  all  phaae*  of  the  departmant. 
atreet  aalea,  newatanda,  anb-atationa,  mail, 
motor  route*,  etc.,  at  ieaat  coat  of  operation, 
morning,  evening  and  Snnday.  Now  employed 
and  married  bnt  will  go  anywhere.  Prominent 
reference*  of  the  convincing  type  which  will 
atand  rigid  Inveatigatlon.  D-8l8.  Editor  A 
Publiaher. 


Situation*  Wanted 


City  CiroulatoT,  now  employed,  deelree 
change,  rifteen  yeare'  tzperience  on  atreet 
aale.  Beat  of  references  from  present  em¬ 
ployer.  Harried.  D-8S6,  Editor  A  Publisher. 


Desk  and  rewrite  man  who  haa  what  it  take* 
to  make  good  anywhere,  seeks  immediate 
connection  at  modest  aalary.  Married.  20 
year*'  experience,  university  graduate;  refer¬ 
ences.  D-838,  Editor  A  Pnblisher. 


Display  Balssman,  experienced,  copy,  lay¬ 
out,  promotion.  References.  Age  33,  mar¬ 
ried.  Any  location.  D-834,  Editor  A 
PublUber. 


Oeneral  and  Buiiness  Manager  with  detailed 
experience  of  all  department*.  Will  cea- 
aider  Foreign  or  Domestic  connection.  Ad¬ 
dress  Box  D-82S,  Bditor  A  Publiaher. 


Here's  the  Most  Unusnal  Tonnj  Man  in 
America  for  a  Man  With  'visiou! 

Keen-minded,  .brilliant,  hi*  pen  dlpp^  in  the 
stuff  which  only  Voltaire  and  Tom  Paine  pos¬ 
sessed — bis  writings  on  all  subjects  lure  a 
wide  audience,  entertain,  then  convince.  He 
writes  with  a  pitchfork  that  jaba  readers  in 
the  raar-end  and  no  matter  what  they've 
believed,  they  root  for  him  and  his  ideas. 

But — what  is  his  adueatlonal  baokground! 
A  product  of  the  most  famous  University 
Journaliam  ^'hool,  be  led  5,000  students  in 
a  dosen  well-contested  races — be  wrote  hi* 
way  through  college,  led  liberal  movementa, 
edited  his  own  magaziue,  put  over  paying 
ideas  that  brought  him  good  money.  His 
d.vuamic  personality  put  over  a  paying  com¬ 
munity  business — he  was  considered  brilliant 
by  professors  whom  be  ‘‘stumped’’  in  politi¬ 
cal,  religious,  psychological  bouts. 

But — what  experience  has  h*  hadi  His 
rt-curo  for  a  man  27  years  old  outshines  the 
average-run  like  Halley’s  Comet  outdazzles 
the  I'.ogstar!  He’s  had  eight  years  of  Im- 
■■•■eKNive  newspaper  work,  reporting,  rewrit¬ 
ing.  editing,  co'umnist,  features.  .  .  .  He 
knows  Chinatown,  New  York,  Butter  Street  iu 
’Frisco  ami  the  rustic  haunts  of  the  Oxarks 
aa  well  as  the  Astor  Grill  and  the  beat  way 
to  get  to  Hoboken  from  Grand  Central.  .  .  . 
He’s  met  and  lived  with  famous  persouagea 
in  American  life  .  .  .  statesmen  .  .  .  gov¬ 
ernors  .  .  .  heads  of  advertising  agencies 
.  .  .  liberals  .  .  .  Ku  Kluxers  and  Com¬ 
munists  ...  he  knows  them  all  .  .  .  wbat 
a  refreabing  man  for  an  up-and-coming  propo¬ 
sition  involving  writing  or  contact!  He’s 
talked  about  life  with  hoboes  while  cross¬ 
ing  the  Rockies  at  night  on  top  of  a  fruit 
express  ...  be  talked  labor  with  drifters  at 
Boulder  Dam  .  .  .  the  theatre  with  down- 
and-out  actors  on  Hollywood  Boulevards  .  .  . 
This  man  has  seen  more  phases  of  American 
life  than  any  man  his  age  you’ve  ever  met. 
That  may  bo  tmo— BUT  let'a  have  the  facts 
.  .  .  what  is  kia  RECORD  I  Chronologically 
he  has  been — Editor,  state-wide  humorous 
magazine.  .  .  FubUaher  of  a  paying  magazine 
he  put  over  from  the  dummy  to  finished  prod¬ 
uct.  .  .  Director  of  Publicity  for  the  largest 
corporation  of  its  kind  in  the  world.  .  .  . 
Publicity  Agent  for  New  York’s  largest 
realty  firm.  .  .  Manager  of  a  Senatorial  cam¬ 
paign.  .  .  Legislative  Correspondent.  .  .  Re¬ 
write  man  on  a  Sew  York  daily.  .  .  Writer 
of  two  80-000  word  economic-political  books 
which  won  comment  from  Theodore  Dreiser 
and  Claude  G.  Bowers.  .  Manager  of  dosens 
of  introductory  publicity  campaigns  for  well¬ 
rated  New  York  firms.  HI*  newspaper  record 
is  8  years  long,  diversified. 

What  then,  can  this  Unusual  Tonng  Man  do 
for  ME1  A  few  suggestions:  Knockout  a 
column  that  breathes  with  LIFE  .  .  .  one 
that  will  push  your  circulation  as  high 
as  the  Empire  State  tower  .  .  .  Write  Adver¬ 
tising  Copy  that  is  "different"  .  .  .  the  sort 
of  intimate,  breezy  stuff  that  little  girl  in¬ 
stilled  into  Many’s  copy.  .  .  Direct  your  Pub¬ 
licity  .  .  .  he’ll  put  you  over  big  .  .  .  Re¬ 
vamp  and  modernise  your  newspaper  .  .  . 
make  your  readers  rub  their  eyes  and  say. 
“Well,  at  last  the  Victorian  Age  has  Ended.’’ 
He  seeks  a  contact  where  he  can  “OPEN-UP" 
all  bis  forces,  DO  things!  Excellent  refer¬ 
ences.  Write  Charles  L.  Nathan,  Jr.,  l.'i 
Phoenix  Ave.,  Morristown,  N.  J. 


Managing  Editor,  newa  editor,  city  editor; 
37,  married;  14  years  on  daily  papers;  best 
references:  prefer  Western  Statea.  Box  A, 
Pacific  Grove,  Calif. 


Reporter,  24,  world  traveled,  Colombia  gradu¬ 
ate.  4  years'  news,  magailne  experience,  edi¬ 
torial,  feature  writer,  daily,  weekly,  go  any¬ 
where.  D-837,  Editor  A  ^bliaber. 


Mechanical  Eqaipnent  For  Sale 


Photoengraving  equipment  for  tala.  Ceaaplete 
idant  or  any  part.  Miles  Machinery  Oe.,  480 
West  Broadway.  N.  Y. 


NEWSPAPER 


PROPERTIES 


Bousht^  Sold  and  Appraised 


All  negotiations  confidential 


Palmer,  Suter&  Palmer 


Businas*  Established  In  1899 


350  Madigon  Ava.  New  York 
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By  MARLEN  PEW 


WE  PAY  tribute  to  the  memory 
of  a  genial  faker — the  wizard 
storyteller  of  Winsted  is  no  more. 
Louis  Timothy  Stone,  latterly  treasurer 
and  general  manager  of  IVinsted 
(Conn.)  Evening  Citizen,  and  for  more 
than  20  years  the  shining  success  ex¬ 
ample  of  country  correspondents,  fell 
ill  last  September  from  overwork  and 
worry,  vitality  ebbed,  and  on  Monday 
he  di^.  He  was  bom  Oct.  19,  1875, 
-<on  of  a  painter  and  town  fire  chief. 
A®  a  boy  he  entered  the  employ  of  the 
Citizen,  $2  a  week  as  printer’s  devil, 
$8  as  reporter  and  finally  up  to  control 
of  the  publication.  He  gave  his  best 
effort  to  the  Citizen’s  routine  work  and 
regarded  as  a  sideline  his  correspond¬ 
ence  for  Boston  Globe,  Boston  Post, 
New  York  World,  Springfield  Republi¬ 
can  and  Associated  Press.  However, 
it  was  the  sideline  that  made  Mr.  Stone 
an  American  journalistic  celebrity. 

This  country  correspondent,  scrib¬ 
bling  brief  items  on  telegraph  blanks 
that  he  carried  over  to  the  Western 
Union  office  each  evening,  sometimes 
wondering  if  the  telegraph  tolls  would 
be  honored  on  such  trivial  matter,  did 
more  to  put  Winsted  on  the  map  than 
could  a  dozen  boosters’  clubs  and  cham¬ 
bers  of  commerce.  Without  his  gentle 
touch  Winsted  would  have  been  only 
another  town.  Through  the  medium  of 
artistic,  imaginative,  whimsical  yams, 
not  one  of  which  bore  any  semblance 
of  truth,  Lou  Stone  brought  gaiety  and 
laughter  to  millions,  and  for  more  than 
.10  years  it  seemed  that  first  pages  of 
certain  great  metropolitan  newspapers 
were  incomplete  without  some  word 
from  Winsted’s  sublimely  patient  liar. 
*  *  * 

AS  A  NATURE  faker  Stone  had  no 
.  equal.  So  many  false  yams  were 
spread  about  cows  that  gave  ice  cream, 
hens  that  laid  star-spangled  eggs  on 
July  4th,  pigs  that  were  deaf  and  dumb, 
three-legged  bull-frogs,  squirrels  that 
polished  people’s  shoes  with  their  tails 
and  bald-headed  men  who  painted  spid¬ 
ers  on  their  shiny  domes  to  scare  off 
the  flies — so  many  such  notions  en¬ 
tered  ^e  public  mind  that  President 
Theodore  Roosevelt’s  edit  denouncing 
nature  fakes,  was  often  cited  against 
Stone.  He  didn’t  mind,  nor  did  the 
amused  public.  Anyhow,  T.  R.’s  thmst 
was  only  coiuiter  faking,  as  comic  at  the 
political  field  as  nature  faking  was  in 
news  columns  and  certain  books  at 
which  the  President  took  a  fling. 

Mr.  Stone  always  wrote  his  stuff 
with  a  sober  face,  maintained  admirable 
restraint  and  kept  his  stories  simple 
and  succinct.  All  were  harmless.  He 
refused  to  take  himself  seriously  and  to 
the  end  played  out  the  role  of  country 
correspondent,  fairly  profitably,  while 
devoting  his  full  time  and  best  effort 
to  the  routine  newspaper  job.  Many 
editors  have  believ^  that  the  man 
might  have  become  an  American  literary 
immortal  had  he  been  willing  to  or¬ 
ganize  his  imaginative  writing,  giving 
full  play  to  his  extraordinary  fancies. 

*  *  * 

The  formula  of  Stone’s  humor,  al¬ 
ways  dished  up  in  news  form,  was 
simplicity  itself.  He  chiefly  concerned 
himself  with  the  affairs  of  animal  life, 
much  more  numerous  and  interesting, 
as  he  saw  things,  than  the  affairs  of 
human  beings.  He  attributed  to  animals 
human  instincts.  A  man  dropped  his 
false-teeth  in  a  pool,  and  when  last  seen 
they  were  being  used  by  a  big-mouthed 
bass  to  nibble  peanut  brittle.  A  cow, 
owned  by  two  old  maids,  became  so 
modest  she  wouldn’t  let  the  man  who 
had  bought  her  do  the  milking.  A  cat 
with  a  lure-lip  whistled  Yankee-Doodle. 


A  bulldog  with  strong  maternal  in¬ 
stincts  parked  for  three  weeks  on  the 
eggs  of  a  hen  that  had  left  the  nest. 
A  garage  explosion  so  shook  up  a  cow 
that  she  gave  butter.  A  rooster  hap¬ 
pened  to  board  a  local  train,  discovered 
the  train  was  moving,  flew  to  the  bell- 
cord  and  signalled  the  engineer  to  stop. 

Lou  Stone  was  always  realistic.  He 
wrote  calmly,  never  with  the  shrill  note 
which  cheapens  much  humor.  I  have 
always  imagined  his  favorite  humorist 
must  have  been  Bill  Nye. 

*  •  * 

SOME  of  the  stories  Mr.  Stone 
turned,  all  rather  typical  of  his  flow, 
were  collected  a  few  years  ago  by 
Niver  VV’.  Beaman,  for  Editor  &  Pub¬ 
lisher.  It  appears  that  his  first  suc¬ 
cessful  fake  was  about  the  “Winsted 
wildman.”  Mr.  Stone  happened  to  be 
in  need  of  about  $150  and  decided  to 
get  it  from  the  New  York  and  Boston 
papers.  So  he  queried  on  a  fair  August 
day,  in  1895,  to  the  effect  that  a  wild- 
inan,  stark  naked,  had  chased  a  town 
official  and  was  terrorizing  the  country¬ 
side.  The  query  was  too  good,  for  in¬ 
stead  of  ordering  the  story,  the  metro¬ 
politan  city  editors  rushed  staff  men  to 
the  scene.  Stone  met  the  out-of-town 
men  at  the  Citizen  office  and  told  them 
iust  where  to  look,  and  thus  guided 
them  along  the  trail  of  his  own  fancy. 
Nobody  could  be  found  who  had  actually 
seen  the  wildman,  but  many  persons 
were  ready  to  aver  that  somebody  had 
told  them  that  somebody  had  seen  the 
wicked  brute,  here  or  there,  and  thus 
the  pursuit  was  continued  for  two  weeks, 
making  much  copy  for  everyone  but 
the  unhappy  author  of  the  hoax.  But 
he  kept  his  tongue  in  his  cheek,  studied 
the  technique  of  the  metropolitan  re- 
IKjrters  and  enjoyed  temporary  com¬ 
panionship  with  fellows  from  the  big 
sheets.  The  late  “Deacon”  Terry,  of 
the  old  New  York  Recorder,  a  famous 
reporter  in  his  day  and  intimate  friend 
of  Lou  Stone,  by  some  unexplained 
circumstance  was  first  to  tell  the  won¬ 
dering  world  that  the  Winsted  wildman 
was,  indeed,  only  a  stray  jackass  that 
had  taken  to  the  woods,  and  to  publish 
exclusively  a  picture  of  the  ferocious 
beast  that  had  caused  all  the  hue  and 
cry.  Mr.  Stone  never  admitted  that 
he  found  a  way  to  claim  his  $150  from 
the  story. 

*  *  * 

Mr.  stone  always  wrote  a  fish 
story  for  New  Year’s  day  editions. 
Here’s  his  most  famous  one,  wherein 
he  reveals  a  bit  of  his  artistry : 

“Winsted,  Jan.  1. — Jim,  Pete  and 
Dick,  the  tunnelling  trout  of  Winsted, 
ate  their  usual  New  Year’s  dinner  here 
today  from  a  silver  spoon  held  in  the 
unwavering  hand  of  Louis  Timothy 
Stone.  The  meal  consisted  of  a  couple 
of  pounds  of  raw  liver  cut  into  six  inch 
strips,  well-seasoned,  and  a  couple  of 
thimblefuls  of  coffee. 

“When  the  lid  of  the  spring  was 
raised,  the  three  trout  who  have  been  in 
the  newspaper  business  long  enough  to 
keep  their  mouths  shut,  rose  to  the  sur¬ 
face,  kept  their  elbows  off  the  bank  and 
waited  for  action  on  the  part  of  Mr. 
Stone  whose  nature  stories  are  about 
twice  as  raw  as  the  liver. 

“When  the  great  Winsted  correspond¬ 
ent  lowered  the  meat  on  the  silver 
spoon,  the  trout  gave  three  fresh  water 
cheers  and  took  a  strip  of  the  meat 
apiece.  They  then  got  into  line,  swam 
in  the  form  of  Mr.  Stone’s  three  ini¬ 
tials,  backfired  once  and  sank  out  of 
sight,  as  they  have  each  year  since  Mr. 
Stone  took  up  journalism.  As  soon  as 
Mr.  Stone  could  get  his  fountain  pen  to 
leak  normally  he  placed  his  annual  re¬ 
port  of  the  trout  meal  on  paper  and 


communicated  with  the  press  of  the 
world  by  telegraph.  It  is  just  one  of 
those  annual  events  in  the  life  of  a  Win¬ 
sted  correspondent’s  fountain  pen  and 
as  soon  as  completed  Mr.  Stone  peered 
into  his  notebook  to  see  what  mammal, 
bird,  amphibian  or  insect  is  next  due  to 
swell  his  income. 

“.\long  about  February  the  fresh 
water  clam  that  kicks  the  farmer  in  the 
weskit  comes  along  annually  over  the 
telegraph  wires  and  later  on  the  weasel 
that  puts  chewing  gum  between  the 
books  on  the  shelves  of  the  Winsted 
Public  Library  nets  Mr.  Stone  about  $5. 

“Regarding  that  trout  today,  it  might 
be  added  that  Mr.  Stone  stated  that 
when  they  flew — or  rather  when  they 
swam — away  they  appeared  to  be  in¬ 
flated  and  distressed — apparently  indi¬ 
gestion.  That  was  about  all  that  hap¬ 
pened  today  but  what  can  be  expected 
of  three  unrehearsed  trout?” 

Some  of  Mr.  Stone’s  tall  tales,  of 
other  years,  representative  of  his  ver- 
•satile  style,  follow : 

“Winsted,  Conn.,  July  13. — The 
Naugatuck  division  passenger  train  of 
the  New  York  and  New  Haven  system, 
leaving  Thomaston  southbound  for  New 
York  at  10:40  a,m.,  picked  up  a  Ply¬ 
mouth  Rock  hen  as  it  was  speeding  out 
of  that  town  on  Monday.  Ihe  engi¬ 
neer  and  fireman  supposed  that  the  hen 
had  been  killed  until  they  reached  the 
rock  quarry  at  Plymouth,  known  as 
Plymouth  Rock  two  miles  south.  When 
the  brakeman  shouted  ‘Plymouth!’  the 
Plymouth  Rock  alighted  from  the  pilot, 
cackling  lustily  as  she  fled,  .\mazed 
by-standers  examined  the  forward  part 
of  the  engine  and  found  an  egg  lodged 
at  the  base  of  the  cow-catcher.  One  of 
the  farmers  remarked :  ‘That  hen  left 
its  car  fare,  anyway’.” 

“Winsted,  (Ionn.,  .\ug.  1. — Ells¬ 

worth  Willis,  son  of  a  one-time  New 
York  policeman,  who  was  retired  on 
pension  and  is  now  a  resident  of  Cole- 
brook,  while  acting  as  a  delivery  boy 
for  a  grocery  store  in  Colebrook  drove 
up  to  the  door  of  a  summer  cottage 
yesterday  morning  just  as  the  odor  of 
skunk  was  strong. 

“‘Whew,  did  you  bring  that  skunk?’ 
queried  the  woman,  whereupon  the  boy 
promptly  replied: 

“‘No,  did  you  order  one?’” 

*  #  * 

Mr.  BEAMAN  discovered  that 
Lou  Stone,  though  a  faker,  had 
a  highly  sensitized  conscience.  He 
never  would  write  a  fake  unless  it  had 
some  basis  in  fact.  When  his  story 
about  the  mare  that  had  twin  calves 
was  challenged,  he  pointed  to  a  pasture 
where  a  mare  and  two  calves  were 
browsing.  And,  of  course,  nobody  is 
even  supposed  to  substantiate  a  fish 
story. 

«  *  • 

Fred  j.  ha  skin,  author  and 

pioneer  syndicator,  is  bringing  out 
a  book  called  “5,000  New  Answers  to 
Questions,”  in  which  I  find  interesting 
chapters  on  newspapers,  advertising  and 
magazines.  Here  are  some  Q.  and  A. 
paragraphs,  copped  from  the  work, 
which  are  down  our  alley: 

Q.  How  much  money  is  spent  for 
advertising  in  this  country  f  G.  E.  W. 

A.  It  has  been  estimated  by  the 
Committee  on  Recent  Economic 
Changes  that  annual  expenses  for  9II 
kinds  of  advertising  in  the  United 
States  total  over  $1,500,000,000. 

Q.  Are  many  daily  newspapers 
equipped  to  do  color  printing?  G.  R. 

A.  The  Editor  &  Publisher  of 
December  10,  1932,  says  that  363  daily 
newspapers  in  the  United  States  are 
now  equipped  to  run  color  as  an  ad¬ 
ditional  service  to  advertisers. 

Q.  How  long  have  advertising  med~ 
iums  been  used.  M.  T. 

A.  Advertising  is  of  great  antiquity. 
Egyptian  advertising  over  4000  years 
old  has  been  discovered.  Picture  ad¬ 
vertisements  were  used  for  the  most 
part  up  to  the  time  of  and  through  the 
Middle  Ages.  The  earliest  newspaper 
advertising  is  said  to  have  been  in 
Germany,  1591. 

Q.  What  paper  was  the  first  to  be 
sold  on  the  streets  in  this  country? 
H.  S. 


The  New  York  Sun.  • 

Q.  How  old  is  William  Random 
Hearst?  J.  R. 

.A.  William  Randolph  Hearst  vtJj 
born  in  San  Francisco,  April  29,  igJJs 
Q.  How  many  newspapers 
largest  and  fastest  presses  print  CL' 
hour?  B.  D.  ^ 

A.  The  press  speed  of  iiitnUg 
presses  is  45,000  papers  per  hour. 
ever,  it  is  necessary  to  change  the  ro|| 
during  each  hour,  which  would  make* 
general  average  per  hour  of  abo^ 
36,000  12-page  or  16-page  paper*,  « 
about  34,O0O  24-page  papers.  Machi^ 
which  are  equipped  with  what  is  knoelr 
as  flying  pasters  can  run  at  a  .ste*^ 
average  of  42,000  papers  per  hour.^ 
Q.  What  was  the  first  press  associ^ 
tion  or  news  agency?  W.  E.  D.  ^ 
A.  The  first  news  agency  is  lielieid 
to  have  been  that  organized  by  Charts 
Havas  in  Paris  in  1835,  when  he  begs 
translating  articles  for  the  Frenrt 
press.  In  1840  Havas  established  ne«i 
service  by  carrier  pigeons  lietwt* 
Paris,  London,  and  Brussels.  ” 

Q.  What  newspaper  in  the  Unitii 
States  first  printed  financial  neaif 
F.  E.  L. 

A.  On  June  13,  1835,  the  New  Yoik 
Herald,  edited  by  James  Gordon 
nett,  printed  an  article  on  the  state  «f 
the  money  market,  which  gained  wit 
attention.  Despite  considerable  oppo*^ 
tion,  this  became  a  permanent  feat«|t 
This  paper  was  the  first  to  publish  4r 
stock  lists  and  a  daily  financial  rerict. 

Q.  When  were  editorials  first  prinki 
in  newspapers?  M.  T. 

A.  Jdin  Dillingham,  an 
journalist,  invented  the  leading  artick 
or  editorial,  one  of  which  landed  hi* 
in  prison  in  1645. 

*  *  * 


AS  PREVIOUSLY  recorded  in  thet 
.columns  the  Thomapple  Strut 
News,  of  Chevy  Chase,  Md.,  wat  it- 
cently  forced  to  susi^nd  publicalii(| 
because  a  new  baby  arrived  at  the  hw 
of  Larry  Williams,  Jr.,  the  nine«|i- 
old  editor.  Too  much  noii*  hif 
couldn’t  sleep,  what  with  all  the 
writing  and  mimeograph  racket  ia 
I-arry^  den. 

When  Ray  Helgensen,  city  editor  ef 
Washington  Herald,  heard  of  the  pli|h 
of  the  News,  he  conferred  with  the  hg 
editor,  explaining  the  ancient  cuslMi 
among  publishers  to  print  each  othcA 
papers  in  time  of  distress,  like  Booi 
fire  or  pestilence.  The  Sunday  HenM 
would  gladly  produce  the  News  at  * 
regular  feature,  just  as  wniien  M 
illustrated  by  Larry,  Dean  Tucker,  M 
of  Ray  Tucker  of  Scripps-  Honpi 
newspapers;  Catherine  Fowler,  stuff- 
intendent  of  art  work,  and  a  staff  of 
seven  reporters,  all  under  ten.  Wha 
it  suspended  the  News  boasted  "TO 
readers”  in  Chevy  Chase  and  al»  “cir¬ 
culated”  in  four  foreign  countrieraai 


25  states.  The  subscription  rate 
15  cents  per  month  for  a  6- page  weddy. 

So.  last  Sunday,  the  News  came  off 
under  the  new  auspices.  Here  w  a 
few  items  clipped  from  the  first  in*: 

“Dorothy  Harrison,  Jack  Knish^ 
Timmy  Carmack,  Joanne  Tucker,  w 
Jack  Lartson,  all  of  Mrs.  Smoofs-nrst 
grade  are  sick  with  the  chicken-^ 
Those  who  like  school  are  glad,. «» 
those  who  don’t  are  sorry.” 

“John,  the  Garbageman.  has 
monia.  and  anotheK  man  had  his  job 
collecting  garbage.  We  are  sorry  » 
cause  John  was  sick  last  winter,  a™ 
had  a  hard  time  of  it.”  _ 

“All  along  the  streets  in  Che'^ 
Chase,  Md.,  the  trees  are  beginnnf  w 
bud  and  crocuses  are  begini^  W 
sprout.  These  are  all  good  signs  * 
spring.” 

“Ex-Vice  President  Curtis  was  * 
the  government  service  for  for^  y***?- 
and  because  he  was  not  elected  aP* 
for  the  next  four  years,  he  will  •»” 
to  leave.  There  is  nothing  for 
to  do.”  ,,  ^ 

-An  editorial  stated:  “Nearly 
boys  in  the  second  grade  think  thej^ 
who  wear  berets  are  sissies.  A  heW 
is  the  best  kind  of  a  hat  because  it 
that  soft  kind  of  stuff  inside  o^J®* 
ears,  and  girls  don’t  wear  helmets. 


